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High N. Y. Court Unanimously Awards Duane Jones 
$300;000 Damages in ‘Account Piracy’ Suit 


A.sany, N. Y., Jan. 7—After 30 months of bitter legal hassles 
and publicity battles, the Duane Jones conspiracy case was de- 
cided once and for all today by the New York court of appeals, 
this state’s highest court, in favor of Duane Jones. 

As a result, Mr. Jones stands to collect $300,000, plus about 
$20,000 in interest, and court costs, from eight defendants. 

The appeals bench, in a 22-page unanimous opinion—which 
it took three months to the day to reach—largely confirmed the 
findings of the appellate division of the New York county su- 
preme court, which last May affiimed a jury verdict favorable 
to Mr. Jones. 

Thus, the appeals court agreed that the following unlawfully 
conspired to ruin the Jones Co.’s business: Joseph Scheideler, 
Paul Werner, Joseph Beck, Philip Brooks, Lawrence Hubbard, 
Eugene Hulshizer, Robert Hughes and Robert Hayes, all former 
executives of the Jones agency who now, with the exception of 
Mr. Hubbard, now research director of Doherty, Clifford, Steers 
& Shenfield, and Mr. Hayes, a v.p. at Doherty, Clifford, head up 
Scheideler, Beck & Werner. Mr. Hayes, onetime president of the 
Jones Co., had been named by the jury as being involved in the 
conspiracy, but the appellate division dismissed the complaint 
against him. 


® The New York high court agreed with the appellate bench, 
however, that the complaint be dismissed against Frank G. 
Burke Jr., v.p. and treasurer of Manhattan Soap Co., former 
Jones client and currently a Scheideler, Beck & Werner ac- 
count. Mr. Burke, described by Mr. Jones as the “mastermind” 
of the conspiracy, had been found by the jury to be a conspira- 
tor, but the appellate court ruled he was not involved. 

In its opinion, the six-man appeals bench (the seventh mem- 
ber, Judge John Van Voorhis, abstained, since he previously 
had sat on the case at the appellate level) reversed the lower 
court on the liability of the SB&W corporation, clearing the 
latter of any involvement. 

In his original complaint, Mr. Jones named 12 defendants, in- 
cluding those named above, plus Donald Gill, now v.p. of Geyer 
Advertising, and Manhattan Soap Co. Mr. Gill and Manhattan 
were exonerated by the jury, which took four hours on Nov. 
3, 1952, to decide by a ten-to-one vote that Mr. Jones had been 
the victim of a conspiracy. Both Mr. Gill and Manhattan were 
out of the case from that point on. 

The $300,000-plus verdict is secured by a bond for $250,000 
plus 80% of the SB&W corporation’s equity, according to counsel 
for Mr. Jones. 

Though no executive of SB&W was available for a detailed 
explanation of how the money was raised to pay the Jones judg- 
ment, it was fairly common knowledge on Madison Ave. that 
many of SB&W’s employes had, as individuals, contributed to 
the fund. It was also known that these contributors within the 
agency were not confined to those involved in the suit. As one 
agency official recently remarked to AA, “We've raised the 
money from inside the agency, and we’re prepared to pay if we 
lose in the court of appeals. We'll pay—and go on from there.” 


® The unanimity of the six court of appeal judges came as 
something of a surprise, in view of the fact that (1) their opin- 
ion was 90 days in the making; (2) the appellate division de- 
liberated nearly two months and wound up in an even split, 
two-to-two, necessitating the entrance of a fifth judge, who 
made it a three-to-two verdict for Mr. Jones, and (3) even the 
trial jury was not unanimous, veting ten-to-one (the 12th mem- 
ber of the panel withdrew because of illness) for Mr. Jones. 

Chief Judge Edmund H. Lewis, writing the opinion for the 
unanimous court, declared: 

“The inferences reasonably to be drawn from the record 
justify the conclusion—reached by the jury and by a majority 


IT’S ALL OVER—Congratulations were the order of the day in the Duane Jones 

camp after the court of appeals decided in his favor. At top, Thomas Boyle (right) 

shakes hands with Duane Jones, while James Reeves, another of Jones’ attorneys, 

beams approvingly. At bottom, Jones is congratulated by two clients. Rex Cole 

(left), former GE distributor, was the first client Jones had when he moved into 

the New York office of Lord & Thomas almost 25 years ago. John Andre (right) 
is president of Protam Corp., the newest account in Jones’ present agency. 


upon a course of conduct which, when subsequently carried 
out, resulted in benefit to themselves through destruction of 
plaintiff’s business, in violation of the fiduciary duties of good 
faith and fair dealing imposed on defendants by their close re- 


lationship with plaintiff corporation. 
“The jury’s determination of those questions of fact—affirmed 
by the appellate division—is beyond our power to disturb.” 


Text of the Appeals Court Decision 


The appeals court decision in 
the Duane Jones case first recites 
the origin of the case, the nature 
of the plaintiff’s and defendants’ 
businesses and the previous legal 
history. It then comes to grips with 
the matter as follows: 

“Upon this appeal, the defen- 
ants-appellants claim that the 
plaintiff failed, as a matter of law, 
to establish the conspiracy alleged 
in the complaint. We think the 
following facts—supported by sub- 
stantial evidence of record—indi- 


of the appellate division—that the individual defendants, while 
employes of plaintiff corporation [the Jones Co.] determined’ 
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cate a contrary conclusion. 

“In 1942, Duane Jones, a man 
of experience in the advertising 
business, organized the plaintiff 
corporation. From the date of its 
formation, Jones has continued to 
be the dominating personality and 
the policy maker of plaintiff cor- 
poration, which by 1951 had ac- 
quired accounts in such number 
and quality as produced a gross 
billing of $9,000,000. Plaintiff’s 
income was derived from commis- 
sions paid to it in the amount of 
15% of the sum spent by plaintiff’s 
customers with advertising media. 


a “Plaintiff’s service consisted of 
originating advertising ideas and 
campaigns satisfactory to its cus- 
tomers, and of arranging for the 


Scheideler Says He’s 
‘Disappointed,’ but 
Will ‘Pay the Bill’ 


NEw York, Jan. 7—Joseph 
Scheideler, head of Scheideler, 
Beck & Werner, was “disap- 
pointed” at the Albany court’s 
verdict, but he added, “We will 
pay the bill.” 

His full statement follows: 

“We, as individuals, are nat- 
urally disappointed in the court of 
appeals decision. We believe, sin- 
cerely, that we were fair and above 
board in our dealings with Mr. 
Jones, and under the circumstances 
existing at the time, could not have 
proceeded otherwise. The court 


Two Front Pages 


To bring you complete informa- 
tion on the Duane Jones case, 
without slighting other news, this 
issue of AA has a special four- 
page “wraparound” added to it. 
The “regular” front page, with 
news flashes and other major 
stories, is immediately inside. 


has now ruled this procedure 
wrong—so we will pay the bill 
for the verdict. 

“The decision of the court of 
appeals, insofar as the agency is 
concerned, is highly gratifying. 

“The agency really met its 
gravest crisis some time ago, when 
it was required to secure a major 
part of the judgment with a bond 
backed by liquid assets. 


a “So, financially, the court’s de- 
cision means no more than that 
some of the principals of the agen- 
cy will have to keep their belts 
tightened a little longer. We do not 
believe this will be too much 
longer, for we have been favored 
by expressions of interest from 
prospective clients of major stat- 
ure. And they have led us to be- 
lieve that, with this agency suit 
settled, we can expect really seri- 
ous consideration. 

“What is most important, I think, 
is the way in which our clients 
and our people have enabled us to 
weather the storm. Very few of the 
faces present when we opened our 
doors are missing today. It was 
our own people who made it pos- 
sible for us to meet the bond re- 
quirement. 

‘Meanwhile, we have set a rec- 
ord of advertising effectiveness 
which we believe commands the 
highest respect in any quarter. 

“An agency that can perform 
this way under the heaviest kind 
of fire is, we feel, bound to be 
heard from importantly in the 
future.” 


execution of such campaigns 
through various media. To effect) 
that service, plaintiff referred each | 


of its principal customers to one | 


or more ‘account executives’ in 
its employ who worked in close 
cooperation with the customer and 


were directly responsible for the 
handling of the account thus serv- 
iced. 

“Although an advertiser might 
commit itself to non-cancellable 
contracts with advertising media, 
it was generally not bound by any 
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agreement with the advertising 
agency through which it carried 
on its advertising. In other words, 
in the case at hand, plaintiff's 
customers were freé at any time to 
discharge plaintiff as its agency... 
Similarly, plaintiff had the right 
at will to resign any of its ac-) 
counts. Likewise, plaintiff’s em-| 
ployes were not under formal con- | 
tract to it. 


s “We come then to a considera- 
tion of evidence of the alleged 
conspiracy by the defendants 
wrongfully to deprive plaintiff of 
its customers and key employes 
...In July, 1951, plaintiff serviced 
approximately 25 customers or ac- 
counts, including the following, 
which the amended complaint al- 
leges were delivered to the deien- 
dant, Scheideler, Beck & Werner 
Inc.: Manhattan Soap Co., Inc., G. 
F. Heublein & Bros. Inc. Interna- 
tional Salt Co. Inc., Wesson Oil & 
Snowdrift Sales Co., C. F. Mueller 
Co., the Borden Co., the Marlin 
Fire Arms Co. and MclIlhenny 
Corp. At that time the number cf 
plaintiff’s employes was 132, of 
whom 15 were described by plain- 
tiff’s president as ‘key men.’ 
“During the preceding six 
months plaintiff had lost three of 
its accounts—total gross billings 
of which approximated $6,500,000 
—and had received resignations 
from three executives as well as 
from certain staff members of the 
organization. It also appears that 
Duane Jones, the president of 
plaintiff corporation, had been 
guilty of certain behavior lapses 
at his office, at business functions 
and during interviews with actual 
and prospective customers. As a 
result of those occasions of misbe- 
havior, several of plaintiff’s offi- 
cers and directors expressed dis- 
satisfaction with conditions—de- 
scribed as ‘intolerable’—which ex- 
isted at the plaintiff agency in the 
spring and summer of 1951. 


a “On June 18, 1951, a meeting 
took place at the Park Lane Hotel 
in Manhattan—which was attend- 
ed by a number of the plaintiff's 
officers, directors and employes, 
including all the individual de- 
fendants named in the action cx- 


cept the defendant Burke. Witnes- 
ses called by the plaintiff and the} 
defendants gave accounts which 
verified in minor particulars as) 
to what transpired at that meet- | 
ing of June 18, 1951. However, the 
choice as to which version was ac- | 
curate, and as to what inferences, | 
if any, could be drawn therefrom, 
was for the jury, if there was sub- 
stantial evidence to support that 
choice. 


What the Jones 


Decision Means 


The unanimous decision awarding damages to Duane Jones in the 
case involving “account piracy,” issued Thursday by the New York 


court of appeals, highest court in 


New York State, is of major im- 


portance to the advertising business. 

It is doubtful if any court action involving advertising agencies, 
their personnel and clients, has been as significant as this decision, 
and for that reason ADVERTISING AGE presents here the major text of 
the court of appeals decision, plus statements from those involved, 
and a complete resume of the case itself, the court actions and de- 


cisions, and detailed background. 


Without a doubt, the decision means that any advertising agency 
account executive who walks out of his agency with an account 
in his pocket is now treading on extremely dubious ground; and the 
same may apply to lawyers, accountants, and other employes of 


personal service types of business. 


No one can say, of course, that it is completely impossible now for 


an account executive to leave an 


agency and take an account with 


him. The peculiar circumstances surrounding the move will naturally 
govern. But the Duane Jones decision quite clearly means that such 
action will have to be taken with the greatest of care, or the individ- 
ual or individuals involved may find themselves subject to suit based 
on the general legal premise that no one can simultaneously serve two 


masters with divergent interests. 


As ADVERTISING AGE has previously pointed out, this decision is 
certain to have a stabilizing effect upon the movement of men and 
accounts within the advertising agency structure. It is equally certain 
to cause agency principals and their employes to look carefully at 
the agreements and contracts governing activities of account execu- 


tives and other personnel. 


This final decision may mean that the “Duane Jones case” will 
slip back quietly into the legal textbooks and the excitement will die 


down. But we would not be too 


surprised if, on the contrary, the 


final decision caused the filing of a number of additional suits in 


other instances in which agencies 


feel their account executives have 


unfairly walked off with some business. 


“There was substantial evidence 
of record that at the meeting of 


June 28 the defendant Scheideler 


informed the group that he had 
spoken to several of plaintiff’s 
customers whose accounts he serv- 
iced from whom he gained favor- 
able reaction to a proposal that the 
group cither buy out Duane Jones’ 
interest in the plaintiff corpora- 
tion or that they form a new cor- 
poration. 

“It also appears that Scheideler 
suggested to the others present 
that they inquire whether the ac- 
counts being serviced by them for 
the plaintiff would favor such a 
move. Defendants Scheideler and 
Hayes each admitted that at the 
June 18 meeting it was decided 
that Hayes should speak to Duane 
Jones concerning a possible pur- 
chase by the defendants of Jones’ 
interest in the plaintiff corpora- 


tion. 


s “According to Hayes, on July 3, 
1951, he informed Duane Jones 


defendants’ demands; that the 


of trial,” the opinion said, and 


The Guts of the Case 


To a legally untutored mind, here’s what the key factors were 
in determining the court of appeals decision in favor of Duane 
Jones against his former officers and employes: 


1. The court concluded that the defendants “fell below the 
standard required by the law of one acting as an agent or em- 
ploye of another.” The court was influenced largely by the 
meeting of June 28, 1951, in the Park Lane Hotel, where Mr. 
Scheideler described to the group of account executives and 
officers what he thought should be done about the Jones agency. 

2. The court felt that the loss of Jones’ accounts was due to the 
defendants’ activities just before that loss; that Jones had been 
threatened with just such a loss if he didn’t comply with the 


that the mass exodus of people and identical wording of resigna- 
tions indicated previous agreement. 

3. Hayes was drawn back into the judgment because the 
court felt the evidence showed he was involved with other de- 
fendants in trying to buy the agency from Jones; that he had 
threatened the dissolution of the agency, and that he had intro- 
duced Pharmaco to Doherty, Clifford, Steers & Shenfield. In sum, 
he had benefited from “the plaintiff’s dismemberment.” 

4. Throughout, the court showed reliance on the initial jury 
verdict, feeling that the jury had ample opportunity to weigh 
for itself the contradictory evidence presented to it. 

5. There is at least some indication, hopefully cited by Jones’ 
legal staff, that the equity suit will have clear sailing. “The plain- 
tiff’s loss was a continuing one extending at least up to the date 


made to attach some of SB&W’s net earnings. 


accounts had been “pre-sold”; ~ 


on that ground efforts will be 


| that the nine defendants associated 


with plaintiff were interested in 
purchasing Jones’ stock in the 
plaintiff agency. Mr. Jones’ re- 
cital of that conversation was that 
Hayes told him of the group’s in- 
tention either to buy him out or to 
start their own agency, and that if 
he did not agree to a sale they 
wouid resign en masse within 48 
hours. 

“Duane Jones further testified 

that Hayes indicated to him that 
the agency’s customers had been 
already ‘pre-sold’ on the alterna- 
tive plan and that the group wouid 
notify him on July 5 of the price 
they would pay for the business. 
According to Jones, he said to 
Hayes: ‘In other words, you are 
standing there with a Colt .45, 
holding it at my forehead, and 
there is not much I can do except 
to give up?’ To which Hayes re- 
plied: ‘Well, you can call it any- 
thing you want, but that is what 
we are going to do.’ 
s “Witnesses called by both sides 
testified that a meeting was held 
on July 5, 1951, attended by Duane 
Jones and the defendants who are 
ex-employes of plaintiff. Again, 
the record contains conflicting ver- 
sions of what occurred. The de- 
fendants Scheideler and Hayes 
state dthat the defendant employes 
well over the conference table 
stock which was accepted by 
Jones. 


“Jones testified, however, that, 
after hearing the proposal submit- 
ted by Hayes as their spokesman, 
he ‘told them there was nothing I 
could do but accept if they had 
the clients all presold’ and agreed 
to accept the proposal if it could 
be worked out along the lines cf a 
plan advantageous to him tax- 
wise. On the following day, Duane 
Jones issued a statement to plain- 
tiff’s employes stating that he was 
retiring from the agency and ex- 
pressing his appreciation for their 
past cooperation. 

“However, despite frequent 
| meetings between representatives 
| of Duane Jones and the individual 
‘defendants, the proposed sale was 
‘never consummated. Negotiations 
‘terminated on or about Aug. 6, 


Advertising Age, January 11, 


1954 


| Reflections ina Golden Eye... 


After 30 Months, Duane Jones Case 


New York, Jan. 7—In a sense 
the Duane Jones story ended 
where it began. As the winter 
twilight settled around the ornate 
dome of St. Bartholomew’s, the 
man who upset advertising agen- 
cy tradition relaxed in a victory 
party. 

It was in the same _ walnut- 
paneled corner office at 570 Lex- 
ington that, 30 months before, at- 
torney Thomas Boyle had met 
with Joseph Scheideler and other 
defendants, and had discovered 
that the terms which he and Ro- 
bert Hayes and Milton Klein had 


Duane Jones case had its genesis in 
that office, and it was ironicall; 
fitting that the party to celebrate 
its conclusion should be celebrated 
there . 

Jones sat at the big desk in the 
corner. Facing him, on the far 
wall over the conference table 
where Boyle and Scheideler faced 
each other two and one-half years 
ago, hang  photographs—Albert 
Lasker for whom Jones worked 
and whose memory he still re- 
veres; Franklin Bell, ad boss of 
Heinz (still a good account of 


with accounts—to set up his own 
show); W. B. Geissinger, Gov. 
Thomas E. Dewey, Don Francisco 
(“to Duane Jones, who never let 
me down’’) and others (including 
L. J. Gumpert, who recently re- 
| Signed as v.p. of B. T. Babbitt Co., 
and was the recipient of “finder’s 
fees” from Jones). 


|@ There were flowers on the side 
table, sent by congratulatory ad- 
mirers as the news of the big win 
filtered down Madison Ave. There 
were wires of congratulation on 
the desk. 

Yet the prevailing mood was 
quiet. People drifted in, congrat- 
ulating Jones, congratulating his 
attorneys—Thomas Boyle, Jim 
‘Reeves, Morton Simon. They 
swirled into the office (which now 
occupies one end of the tenth floor 
in the General Electric building, 
which Duane Jones Co. once oc- 
cupied fully), and they paid their 
respects, and they wished the vic- 
tor well. 

“We never wanted a law suit,” 
Boyle said reminiscently. “Nobody 
wins in law suits.” 

The long procession of legal ar ’ 
guments, courtrooms, briefs, wit- 
ness chairs, ran through the 
room. The people here stared at 
it, like people watching a fire in 
the fireplace, making pictures in 
the flickering flames. 


= “It was a dirty business,’ Jones 
said, sighing. “They made me out 
to be a reprobate...My sisters on 
the West Coast heard about it. I 
shipped them 600 Christmas cards 
I got—to show them everyone 
didn’t feel like that.” 

“It was a dirty fight,” one of 
the lawyers told a reporter earn- 
estly. “Really dirty. I’m surprised 
—still—that he had the guts to 


agreed to had been changed. The! 


Maxon, the agency Jones left—| 


Ends in Nostalgia—and the Waldorf 


go through with it.” 

On one wall Jones has pictures 
of the homes his family occupied 
out West in the early days, and a 
drawing of Jones’ father. On an- 
‘other wall is a house ad the Jones 
Co. once ran, headed: “Why not an 
‘award for the ad that sells the 
most goods?” 

In the copy is a quote from Lin- 
coln—‘No man ever gets lost on 
a straight road.” It must have 


Duane Jones’ Victory Smile 


made an impression on Duane 
Jones—when a friend rushed in to 
congratulate him on his victory, 
he repeated it, grinning shyly. 


= “One thing I’ve never under- 
stood,” a reporter said, edging over 
to Jones. “Why did you let the ac- 
counts go (like Mennen and Hud- 
son Pulp & Paper) that weren’t 
\ticketed for SB&W?” 

“T had to let them go,’ Jones 
|said, rolling a cigar around in his 
fingers. “I couldn’t keep them. 
We couldn’t service them any- 
more. I’d sold them on merchan- 
dising, research, copy—everything. 
There just wasn’t anything.. .It 
wouldn’t have been right...I had 
to let them go.” 

“You get vindication, Duane,” a 
friend said to him, slapping him on 
the shoulder. 

“I also get $300,000,” Jones said 
softly. 

(It was believed by some famil- 
iar with tax laws that the $300,000 
would be tax-free, on the ground 
that the money comes to him as 
what might be described as “res- 
titution for wilful damages to 
property, and not as profit.’’) 

“I was ready to retire,” Jones 
told.a reporter, “but this was mu- 
tiny. I just couldn’t.” 

“If you have any sense,” a cli- 
ent told him earlier in the after- 
noon, “‘you’ll hole up in some little 
hotel down on Third Ave. all day 
tomorrow. Just drop out of sight. 
Don’t see anybody.” 

Jones took the gang to the Em- 
pire Room at the Waldorf for din- 
ner. 


the terms allegedly decided upon 
at the meeting of July 5. 


= “On Aug. 7, 1951, there was held 
a special meeting of the board of 
directors of plaintiff corporation 
at which there were presented and 
accepted written resignations by 
| the defendants Scheideler, Werner, 
|'Hayes, Gill, Hubbard and Hughes 
,as officers and as directors of 
‘plaintiff. 


P . 
| “The resignations were substan- 


writer would continue his duties 
as an employe of the plaintiff 
agency, and each stated: ‘As an 
employe, I will continue to service 
those accounts now assigned to me 
to the best of my ability.’ 
“Defendant Hulshizer testified 
that he submitted an oral resigna- 
tion as officer, director and em- 
\ploye of plaintiff corporation at 
the meeting held Aug. 7, 1951, but 
' that at the request of Jones he 
agreed to stay on ‘in a nominal ca- 


/1951, the claim of both Duane tially identical in form: Each was pacity’ because if he resigned there 
a resignation effective only insofar 
as the writer was a director or of- 
ficer, or both, of plaintiff's. Each 


‘contained a statement that the 


‘Jones and the defendants being 
‘that the failure to agree was the 
|result of the other and increased 
demands and refusal to abide by 


‘would not be a quorum of the 


_board of directors. The witness 
| Stated that he acted as secretary 
(Continued on Page 75) 
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Needham, Louis Goes Breakdown by Age Brackets of AA Obits Station Reps Accuse ABC of Cutting 


from Swift Specials 
to Wilson Main Line 


Cuicaco, Jan. 7—In a= shift 
within the meat-packing industry, 
Needham, Louis & Brorby this 
week resigned its portion of the 
Swift & Co. account and was ap- 
pointed to handle a large part of 
the Wilson & Co. account. 

In its new assignment, Needham 
will handle Wilson’s bacon and. 
ham, sausages, smoked meats and. 
poultry. Ewell & Thurber Associ- 
ates, which formerly handled these 
products, will continue to do ad-. 
vertising for all Wilson canned. 
meats, Ideal dog food and Cream | 
Ade, a locally-distributed deodor-_ 
ant soap. 

In going to Wilson, Needham | 
was understood to be taking up a 
line of products which has not} 
been heavily advertised in the 
past, and giving up a well-ad-| 
vertised Swift line which includes 
meats for babies, agricultural re- | 
search, animal feeds, hatcheries 
and commercial plant foods. The 
Swift items resigned by Needham 
have not yet been reassigned. 


ws However, Maurice H. Needham, 
president of the agency, com- 
mented that the new account is a 
“great opportunity,” and other 
Needham officials pointed out that 
the agency will be handling one 
of Wilson’s main consumer lines. 
At Swift, the only consumer prod- 
uct it handled was the baby 
meats. 

Another possible reason is a 
top-secret new Wilson item still 
in the experimental stage, for 


fi 


ADMEN GO FIRST—This chart, based on obituaries carried by AA during 1953, shows 
graphically the difference between the average life span of admen and the life span 
of publishers and others in fields related to advertising. 


Admen Die Nearly 10 Years Earlier Than 


20 to 30 | 31-40 | 41-50 | 51-60 | 61-70 | 71-80-| 81+ 


New York, Jan. 8—The Station 
Representatives Assn. this week 
hurled a charge of rate cutting 
‘against American’ Broadcasting 
Co. because of the network’s new 
proposed split-sponsorship plan. 
_ ABC’s new radio sales strategy, 
which the stations have been 
‘asked to approve, calls for the 
sale of half quarter-hour seg- 
ments to across-the-board spon- 
‘sors. In explaining the plan to 
stations, ABC emphasized _ the 
need for being competitive with 
Mutual’s “multi-message” price 
and NBC’s “three plan” flexibil- 
ity. 


John E. Lutz Co. 
Dissolved; Jaycox 
Will Join O’Mara 


| Cuicaco, Jan. 8—Dissolution of 
‘the John E. Lutz Co., newspaper 
_representative since 1916, was an- 
nounced here today, precipitating 


Average American, AA Obit Survey Reveals 


Cuicaco, Jan. 7—Admen and 


1953 was nearly 10 years less than 
that of the average American. 
According to a survey of obitu- 
aries published in ADVERTISING 
|AGE during 1953, persons closely 
|associated with the ad profession 


adwomen are dying at a younger 
| age—in fact, their age at death in| 


obituaries, 94 less than the 512 
deaths published in 1952. Of this 
total, 136 were advertising people 
and 259 were persons in related 
fields, such as publishing and 
‘newspaper editing. The number 
of obituaries also included the 
_deaths of 23 persons for whom 
ages were not available. 


died at an average age of 58.88, | 
which is 2.39 years less than the|™ The survey disclosed that the 


shifts in sales arrangements of 
several important newspapers. De- 
cision to dissolve the Lutz organi- 
zation was made public by Fred 
W. Jaycox, who has served as 
president since Mr. Lutz retired 
to Florida in 1947. The change is 
effective Feb. 1. 

Mr. Jaycox will join O’Mara & 
Ormsbee here, which will take 
over representation of the Wash- 
ington Star, Montreal Star, Family 


Herald & Weekly Star, Weekend 


which Needham, Louis will han- of death of admen in 1952. 

dle the advertising. Mark Cox, ad- The U.S. Department of Health, 
vertising director of Wilson & Co., Education and Welfare reports 
would not talk about the product, that Americans now have a life 
except to Say that “it is a.new expectancy of 68.4 years. 


‘Smoke a Ches—Oops! Briar Pipe,’ 
Says Godfrey, Parting with Sponsor 


New York, Jan. 8—Accustomed! morning show. The company also 
as they are to the unexpected from paid the bill for half of the 
their favorite, Arthur Godfrey’s| Wednesday night telecast. 
fans were not prepared this week, Just why Liggett & Myers de- 
to see him switch abruptly from cided to drop radio and television’s 


Chesterfield cigarets to a pipe. 
Mr. Godfrey made the change in 

his smoking habits on the air—| 

without comment—yesterday after 


‘most fabulous salesman after all 
|these years is something of a puz- 
zler. 

However, several weeks ago Mr. 


61.27 tabulated as the average age median age at death for advertis- 
ing persons was 62, which was 
3.12 years more than the average 
age at death. 

In related fields, the average 
life expectancy was 63.33, a de- 
crease of 3.72 years compared 
with 67.05 years, this group’s av- 
erage age of death in 1952. Per- 
sons in related fields, however, 
lived an average of 4.45 years 
longer than advertising people. 

The median age of death for 


(Continued on Page 4) 


Picture Magazine and Weekend 
Comics Group, of Montreal, and 
the Toronto Telegram. 

The Detroit News and Booth 
Newspapers will open their own 
sales branches in Chicago and on 
the West Coast, which has been 
covered from Chicago hitherto. 
While no definite announcement of 
personnel has been made, it is 
believed that Ben Newman of the 
Lutz organization will head up the 
Chicago sales office of the eight 
Booth Michigan papers. 


Last Minute News Flashes 


Kinnaird Joins McCann-Erickson 
CuHIcaGo, Jan. 8—William R. Kinnaird, who for the past ten years 


has been with Needham, Louis & Brorby, principally on the Swift ac- 
count, has joined the Chicago office of McCann-Erickson. Mr. Kinnaird 
was at one time in the Swift advertising department, and later adver- 


he had come to the parting of the|G, on his “Talent Scout” show 
ways with his oldest and biggest! sponsored by Lipton tea, told his 
sponsor, Liggett & Myers, much nationwide audience that he had 


to the audience’s amusement. 

The abruptness of the break is 
best illustrated by the fact that | 
CBS’ top entertainer, though no) 
longer working for Chesterfield on 
radio and tv, as of Jan. 6, is still 
selling for the company in maga- 
zine and car card ads decorated 
with his picture. 


= The cigaret maker had been 
one of Mr. G’s daytime sponsors 
for more than seven years and was 
the original backer of his Wednes- 
day nighttime telecast. Until this 
week Chesterfield backed the clos- 
ing 15 minutes of his 90-minute | 
simulcast on Mondays and) 


been trying to give up smoking 
because he had been getting up in 
the mornings feeling “lousy,” and 
thought cigarets might have some- 
thing to do with it. 

Since the cancelation it now 
develops that the cigaret manu- 
facturer and CBS have not had a 


formal contract covering the God- 
frey shows since May, 1952, and} 


the network wanted an agreement | 
in writing. 

| 
a Liggett & Myers executives, who | 
were negotiating with Frank Stan- | 
ton, CBS president, for continu-_ 
ance of the shows, would not com- | 


| 
ment on the situation other than) 


tising manager of American Meat Institute. (See story on this page.) 


Mahoney, Howard Launch New Agency in New York 

New York, Jan. 8—John Mahoney, formerly with Foote, Cone & 
Belding, and Alan Howard, previously with Battistone, Bruce & Don- 
niger, both New York, have opened a new agency, Mahoney & Howard. 
Accounts include Nu-Grain Corp. of America, Lacquer Corp. of Ameri- 


ca, Gilbert Mfg. Co. and Greenhall Mail Order House. 


‘Air Trails’ to Change Name, Aim at Adolescents 
New York, Jan. 8—With its April issue, Air Trails, a Street & Smith 

publication, will become Air Trails Hobbies for Young Men. Presént 

ABC guaranteed circulation of 100,000 monthly will be continued tem- 


porarily, and present advertising rates will not be changed. The publi-_ 


cation will be directed at 5,500,000 boys between 13 and 17. 


New York Central Starts Business Magazine Drive 
New York, Jan. 8—Six business magazines will carry a total of 11 


insertions in the New York Central Railroad’s freight advertising cam-_ 


paign on “quality railroad service.’ Foote, Cone & Belding, New York, 


Wednesdays and the same 15 min- to say they were unable to arrive Prepared the drive which starts Jan. 11. 


utes on the radio-only Friday | 


(Continued on Page 8) | 


(Additional News Flashes on Page 79) 
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Rates with ‘Split-Sponsorship’ Plan 


| ABC’s . split-sponsorship plan 
for radio really is three plans, the 
| first of which calls for one-half 
sponsorship of a daytime quarter- 
‘hour strip, with a minimum 
frequency of five times a week 
and a one-and-one-half minute 
commercial for each sponsor. Sta- 
tions will be required to carry the 
complete quarter hour five times 
a week. They will have the right 
to sell the remaining commercial 
time at no compensation to the 
network, which can recapture the 
time on four weeks’ notice. 

The _ station’s compensation is 
“the same as though the adver- 
tiser had purchased two-and-one- 
half times a week or 100% of the 
applicable hour rate per week.” 
That is as though the sponsor 
bought a 15-minute segment twice 
one week and three times the 
next. 


a Plan No. 2 covers split spon- 
sorship of some evening shows 
scheduled between 8 and 9 p.m., 
EST, with participation on a min- 
imum of four programs per week. 
The station would be compensated 
on the basis of 50% of the evening 
hour rate for the four participa- 
tions. 

ABC said that co-sponsorship 
of an evening strip under this 
plan would “come in at an attrac- 
tive figure to the advertiser al- 
though by no means matching the 
$1,500 multi-message one-minute 
participation dollar-wise.” 

Plan No. 3 offers split spon- 
sorship of the new “Martin Block 
Program” with a minimum of 
three programs per week and sta- 
tions to be compensated on the ba- 
sis of “13142% of the day hour rate 
per program.” 


a Other objections raised to 
ABC’s’ split-sponsorship plan, 
which has been okayed by more 
than one-third of the affiliates, 
include: 

1. Stations are required to gam- 
ble by “setting aside large blocks 
of time for network use without 
any assurance that any part of 
the time, or more than a portion 
of it, will be sold. The unsold bal- 
ance of time is unusable for com- 
mercial purposes by the station, 
since—although the network will 
allow the time to be sold locally 
or to a national sponsor—the fact 
that the network can recapture 
the time on four weeks’ notice 
makes this privilege meaningless.” 

2. The “Martin Block Show,” 
featuring a New York disc jockey, 
“is the type that any well-run 
station can build for itself, and 
probably better, since well-known 
local personalities can be util- 
ized.” And of course, the station 
makes more money if they build 
their own disc jockey shows. 


_@ 3. The radio stations “all have 
| well-established participating pro- 
'grams already available with es- 
tablished personalities, audiences 
_and proven records of success. The 
‘revenue from these programs is 
_the station’s rate, not a small pro- 
'portion of it, and the advertiser 
| runs no risk of buying an un- 
proven vehicle.” 
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‘Hot Time’ in the Auto Business... 


Tight Competition 
and Dealers Off in 


Auto Makers Go After New. 


Car Market with Drives 
to Keep Used Cars Moving 


Detroit, Jan. 6—One of the) 


tangible results of the tight sales 
situation in the automotive indus- 
try is a new warmth in the nor- 


mally cool relationship between) 
the used-car and new-car mar-| 


kets. 

Almost without exception, the 
auto makers are out in 1954 to en- 
courage the flow of used cars. 

The cause of 
this is not so 
much the well- 
publicized de- 
cline in used-car 
prices, which 
most auto execu- 
tives here consid- 
er healthy. Their 
concern is_ to 
keep the sale of 
used cars at a 
constant level so 
that the relation- 
ship between 
used and new- 
car prices stays 
about where it is 
now. 

The idea is to 
encourage new- 
car turnover by 
assuring the buy- 
er of being able 
to trade in his car in a few years 
at a fair and stable percentage of 
the initial price. 


Car Selling 


tition-wrought 
chandising is 


The latest 


country. 


a With this in mind, all the major 
companies are now at work on 
1954 used-car programs involving 
sales training, merchandising and 
promotions, and specialized recon- 
ditioning aids. The competition has 


(Continued on Page 76) 


Business Bureaus, Local 
Prosecutors Tee Off on 


New York, Jan. 6—Compe- 


segments of the hard-pressed 
auto industry in deep trouble 
with the nation’s better busi- 
ness bureaus—and in at least 
one case, with the law, ac- 
cording to reports. 
issue of 
News,” published by the Assn. 
of Better Business Bureaus, is 
devoted almost entirely to a 
survey of “questionable auto 
dealer practices” 
It lays the blame on 
(Continued on Page 77) 


Sends Automakers 


Several Directions 


‘Discount House’ Sells 
New Cars to Servicemen; 
Ford Motor Disapproves 


CHICAGO, Jan. 6—Despite oppo-: 


sition from the Ford Motor Co.,| 
National Procurement & Distrib-. 


uting Corp., a “discount house,” 
is selling all models of 1954 Ford, 
automobiles to National Guards-| 
/men, members of the armed serv- 
ices and active reservists at re- 
duced prices. 

Charles M. O’Brien, attorney 
for National Pro- 
curement, said 
the company has 
been so success- 
ful with the sale 
of Ford automo- 
biles that it plans 
to start selling 
Chevrolets and 
Plymouths with- 


Methods 


sharp mer- 
getting certain 


in the next 
month. 
The firm, 


which operates 
as a mail order 
house, sells Fords 
in all parts of the 
country at prices 
averaging 17% 
less than those 
listed by the 
manufacturer. 

Mr. O’Brien 
said the cars are 
obtained at lower prices by buying 
from dealers in large quantities. 

Ford Motor Co. officials have 
warned dealers that the sale of 
autos to the firm will injure their 
own business. A spokesman, how- 
ever, said there is no way to pre- 
vent dealers from selling to the 
company. He added that many 
authorized dealers now are willing 


(Continued on Page 80) 


“BBB 


around the 


Tri-Cities Ad Club Publishes Market Data 
on Tennessee, Virginia 14-County Area 


BRISTOL, TENN., Jan. 6—Three 
years’ work has been completed 
with publication of a 14-county 
market data tabulation by the Tri- 
Cities Advertising Club. 

One of the few market studies 
ever compiled by an adclub, the 
22-page brochure analyzes the 
area surrounding Kingsport, Tenn. 
Johnson City, Tenn., 
Tenn.-Va. It contains the latest 
available figures on retail sales 
by major lines, population, hous--: 
ing, employment, retail trade, agri- 
culture, wholesale trade, service 
trade, manufacturing and income. 

“This effort probably represents 
the only completely unbiased re- 
gional market analysis ever accom- 
plished through the combined 
talents of competitive markets as 
well as competitive media,” 
J. Taylor Jr., 
told AA. 


s The study was prepared over a) 


three-year period by the 125 mem- 
bers of the club representing radio, 
tv, newspapers, outdoor, direct 
mail and advertisers of the area. 

Purpose of the study is to 
squelch claims of Roanoke, Va., 
and Knoxville, Tenn., that the 


tri-city area is part of each of 
these markets, Mr. Taylor indi- 
cated. 


“It actually is a self-sufficient 
trade area operating within the 14 
counties as a_ single 
selling unit,” he asserted. “This 
analysis, we believe, represents the | 
first successful attempt to define 


Oliver | 
adclub treasurer, | 


integrated | 


Copies of the report may be ob- 
tained from the Tri-Cities Adver- 
tising Club, P. O. Box 575, Bristol, 
Tenn. Cost is $1.50 per copy, which 
includes corrected data sheets to 
be issued as market information is 
updated. 


enn., Buys Review Publishing 
and Bristol, | 


Courier Publishing Co., a new 
company at Alva, Okla., has 
bought Review Publishing Co. 
from James C. Nance and Joe W. 
McBride. The new company, head- 
ed by Brooks H. Bicknell, will 
continue to publish the Alva Re- 
view-Courier, a daily, and the Al- 
va Weekly Record. 


'Habig Mtg. Co. to Ruben 


Ruben Advertising Agency, In- 
dianapolis, has been named by 
Jasper Corp., Jasper, Ind., to han- 
dle advertising for its new divi- 
sion, Habig Mfg. Co., which will 
market “do-it-yourself” furniture 
kits on a direct mail basis. 


getter than qu 


cht Cane 


NEWCOMER—This animated bulletin, erect- 
ed for Foremost Dairies by North Texas Ad- 
vertising Co., is a newcomer to the night 
skyline of Fort Worth. It is also the first 
of a series of new bulletins and outdoor 
| displays planned by the company in 1954. 
|The design feotures a three-dimensional 
head with eye and tongue that move back 


this great ‘golden trade area’ as a| ong forth toward the copy which says, 


separate major national market.” 


“better than good... it’s Foremost.” 


| 


BULLETIN 


Budweiser 
First in Sales 
Sets New World Record 


@ In 1953, Budweiser outsold every other beer in the world, 

@ The 1953 total... more than 6,700,000 barrels... which is 
equal to 92,310,000 cases of Budweiser...is the new world 
record for sales in a single year. 


@ Budweiser continues its record for pleasing more people, 


through the years, than any other beer in history, 
Rut what pleases us most is that Budweiser pleases you 
most...that you know Budweiser is such a distinguished 
compliment to good taste, good food, and good jriends, 
ANHEUSER-BUSCH, INC, 


ST LOUIS. MO NEWARK.NJ. 


udweiser one 


ARIST 


WORLD RECORD—Anheuser-Busch, St. Louis, 
has been running this ad in newspapers 
saying that Budweiser outsold every other 
beer in the world in 1953. A check with 
the brewer by AA revealed that the com- 
pany has no industry-wide figures to back 
its assertion but says it knows ‘from com- 
petitive secrets’ that it is the leading 
brewer. One of the “competitive secrets’ 
may be the Milwaukee beer strike in 1953, 
which affected most of the bigger competi- 
tors. 


‘Dream’ Agency Head 
Reveals Progress— 
But Not Principals 


MINNEAPOLIS, Jan. 5—The new 
“dream agency” born here three 
weeks ago (AA, Dec. 21) is begin- 
ning to turn into a Walpurgis night 
of rumors, half-hints and denials 
as W. B. Stuart-Bullock, who 
fathered it, resolutely refuses to 
talk while at the same time reso- 
lutely talking. 

The ex-New Yorker who 
dreamed the “dream” still with- 
holds the names of his four magical 
fellow-principals, supposedly 
drawn from other Minneapolis! 
agencies. The only word here so 
far is that one of the original 
“dreamers” has withdrawn (AA, 
Dec. 28). 

At the same time, Mr. Stuart- 
Bullock has. not been at all shy 
about discussing the progress of 
his vision. A week after the nebu- 
lous agency’s formation, he claimed 
to have landed four accounts as a 
result of four prospect calls. 


= Today, he told ADVERTISING AGE 
that “I’ve gotten nine out of nine 
accounts, have six people left to 
see.” As is his custom, Mr. Stuart- 
Bullock would name no names, but 
revealed that the anonymous nine 
include “paint, cosmetics, fur, a 
dress and a drug product.” 

The dream agency head, who 
says he is making all the client 
calls himself, had this explanation 
of his reticence: 
is coming out of other shops, and | 
the ad boys are real upset about 
A 


Some of “the boys” are so up-| 


set, in faet, that they’ve been ac- 
cusing Mr. Stuart-Bullock of ques- 
tionable ethics in running his 225- 
line plea for clients in the Tribune | 
and Star, Dec. 
raiser in the melodrama. 

Mr. Stuart-Bullock can’t see it. 
“I don’t see anything wrong in an 
adman’s advertising,” he says. 


Franki Foundation to LaFond 
Franki Foundation Co., New 


York, Philadelphia and Pittsburgh | 


contractor and installer of Franki 
displacement caissons for building 
foundations, has named Richard 
LaFond Advertising, New York, to 
handle its advertising and public 
relations. Trade publications and 
direct mail will be used. 


Sanders to LaCerda PR Staff 


William J. Sanders, formerly 


_manager of the United Press office 


in Baltimore, has been named to 
the public relations staff of John 
LaCerda Agency, Philadelphia. 


“All this businegs | 


12—the curtain-| 


Advertising Age, January 11, 


1954 


President Eisenhower Recommends 
General Increase in Postal Rates 


! 


Ike Asks Congress for 
Special Commission to 
Fix Rates in Future 


WASHINGTON, Jan. 7—President 
Eisenhower today recommended 
that Congress pass a general in- 
crease in postal rates and threw 
his support behind proposals for 
'a special commission to take over 
the job of adjusting rates in the 
future. 

In his “state of the union” mes- 


Quick Switch Gives 
Abboit's Sucary] 
to Tatham-Laird 


Cuicaco, Jan. 6—Tatham-Laird 
has been appointed by Abbott 
Laboratories, North Chicago, IIL. 
pharmaceutical house, to handle 
trade and consumer advertising of 
Sucaryl, new non-caloric sweet- 
ening agent which was the subject 
of a story in the December Read- 
er’s Digest. 

Behind the prosaic announce- 
ment is an interesting story of a 
product which is creating * con- 
siderable stir in the food and bev- 
erage field, a company which has 
seldom wandered very far into 
consumer markets, and an agency 
which gained and lost the Abbott 
account in the quick-as-a-flash 
wave of a client’s hand. 

Abbott, one of the country’s 
largest pharmaceutical houses, is 
also one of the country’s largest 
advertisers, spending several mil- 
lion dollars each year in promo- 
tion addressed principally to 
the medical and drug fields, but 
or ae all creative work and 


most placement is done by the 
company’s ovrn staff. 

Abbott has never had a “gener- 
al” agency, and its agency affilia- 
tions until now have consisted of 
Maxwell Droke, Indianapolis, who 
places space in drug trade papers, 
and Western Advertising Agency, 
Racine, which places space for a 
growth stimulator in feed trade 
papers. 


= With Sucaryl, Abbott is moving 
into food and beverage publica- 
tions with copy addressed to bot- 
tlers and food processors, and is 


made in the latter case. 

Sucaryl is the sweetening agent 
used—alone or in combination 
with other products—in practically 
all the low-caloric soft drinks cur- 
rently creating such a stir in the 
bottled beverage field, all of them 
aimed at the rich pickings in the 
weight-conscious field. 
| Abbott believes there are some- 
| where between 50 and 100 bottlers, 
large and small, producing low- 
|caloric soft drinks now, and sus- 
|pects that the field may vecome 
much larger, although it does not 
‘feel that low-caloric drinks will 


ever replace sugar-sweetened soft | 


| 


| 


| 


|sage to Congress the President 


said, “It is apparent that substan- 
tial savings already made and to 
be made by the Post Office De- 
partment cannot eliminate the 
postal deficit. I recommend, there- 
ore, that the Congress approve 
the bill now pending in the House 
of Representatives providing for 
the adjustment of certain postal 
rates.” 

This bill, involving a 4¢ rate for 
out of town letters, a 2¢ rate on 
circulars and sharp increases on 
publications, was considered by 
the House post office committee 
and pigeonholed before adjourn- 
ment last summer. 

It would raise an_ estimated 
$250,000,000. 


= The President's message also 
said: “To handle the long term as- 
pects of this, I also recommend 
that Congress create a permanent 
committee to establish fair and 
equitable postal rates from time 
to time in the future.” 

This recommendation conflicts 
directly with the basic conclusions 
of a plan for postal rate control 
distributed to members of Con- 
gress this week by the Magazine 
Publishers Assn. 

This plan, developed at the re- 
quest of the association by Dr. 
Jules Backman, professor of eco- 
nomics at the school of commerce, 
New York University, recom- 
mends that Congress write a for- 
mula spelling out basic principles 
for postal rate making, but con- 
cludes that Congress should retain 
exclusive authority to fix the rates. 
It holds that Congress should “re- 

(Continued on Page 81) 


United Drops Its 
Educational Theme 
for Human Interest 


CuHicaco, Jan. 7—United Air 
Lines this year will drop the edu- 
cational ad approach it has used 
for several years in favor of human 
interest themes. 

E. A. Raven, director of advertis- 
ing, said the ’54 series is based on 
findings of recent surveys of trav- 
el attitudes of 2,000 families. Other 
facters behind the switch, he said, 


| include more competition among 


drinks, since the sugar is the prin-| 


cipal factor in supplying the “lift” 


which these products give the user. | 


Sucaryl can also be used iff cook- __ 
ies, cakes, and other products, as}. 


| well as canned fruits, etc., and Ab- 


bott sees a handsome future for it! 


in the food field. 


\s When Abbott decided to employ 
jan agency to shepherd Sucaryl 
|through the mazes of trade and 
consumer advertising and mer- 
chandising, it gave its account to 


Thompson Co. But Sucaryl’s use 
in low-caloric soft drinks was not 
pleasing to 7-Up, longtime JWT | 


ing had been placed. 


eyeing the consumer market, al- | airlines and the need for a broader 
though no decision has yet been} base from which to draw custom- 


ers. 

Opening shot is a four-color page 
showing a small boy receiving 
‘junior pilot” wings from a stew- 


te nO 


ardess. Copy is headed, “All the 
important people fly nowadays.” 
The ad will run within two 


| weeks in Look, Newsweek, The 


Saturday Evening Post, Time and 


the Chicago office of J. wenee| 0. S. News & World Report. 


Last year’s “nut-and-bolt” cam- 
paign featured photographic lay- 
outs of behind-the-scenes views of 


client, and JWT resigned the Ab- United’s operations (AA, Nov. 10, 
bott account before any advertis- ’52). 


N. W. Ayer & Son is the agency. 


j 
| 
— 
| 
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Advertising Age, January 11, 1954 
Got the Horse Right Here... 


Filly-the Racing Kind-Offered 
by Kentucky Club in Spring Contest 


New York, Jan. 5—It’s a few) 
thousand to one in the morning) 
line, but someone’s going to win 
a racehorse. 

A thoroughbred filly—the four- 
legged kind—is the first prize in 
a nationwide contest sponsored by 
Mail Pouch Tobacco Co. for Ken- 
tucky Club pipe tobacco, to be 
promoted with full-page ads in 
The American Weekly, Collier’s, 
Parade and The Saturday Evening 
Post during March. In addition to 


| THIS RACE HORSE 
e The Kentucky Derby Free 
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becoming the owner of the grand- 
daughter of Equipoise, the contest 
winner will also be awarded two 
seats for this year’s Kentucky 
Derby, a hotel room for four days 
(presumably in Louisville), and 
$500 in cash for what the sponsor 
calls “expenses and to shoot the 
works at the races.” 


= All you have to do to win is to, 
pick a name for the filly, making | 
sure that your choice is not more, 
than three words totaling not over | 
14 characters. Then, you clip out. 
the entry blank, fill in your name 
and address, enclose a coupon 
which is to be found in each and 


every package of Kentucky Club 
pipe tobacco, make sure it’s all 
postmarked no later than April 10 
—and they’re off! 

“Don’t worry about how you 
would take care of a racehorse— 
even if you live in an apartment,” 
the copy reassures. “Kentucky 
Club has arranged for and pays 
the bills for board, training and 
other maintenance expenses to 
May 15, 1954. You get all the fun 
and thrills of owning a racehorse 
without spending a dime. Later, 
you can race your prize filly or sell 
her, if you wish. In either case, 
she can make you a fortune.” 


= The thoroughbred will be en- 
tered in a race during Derby week, 
according to present plans, and 
winnings—if any—will be added 
to the prize winner’s take. 

There’ll be non-running prizes, 
too, including automatic wrist 
watches and sets of Kentucky Der- 
by mint julep glasses, “especially 
created for winners of this con- 
test.” 

Straight from the feed box 
comes the information that a deal- 
er display contest will also break 
from the starting gate at the same 


-|time. Every retailer entering will 


receive an award, while the first 
prize winner will also be the com- 
pany’s guest at the Derby, and he, 
too, will receive $500 in cash and 
a four-day hotel stay. 


= Plans for the contest were made 
last summer, and the filly was 
chosen by experts at the Belmont 
Auction in September. She was 
bred and raised at the Almahurst 
Farm in Lexington, and is being 
trained by L. K. Haggin. 

Details of the campaign are be- 
ing handled by Charles W. Hoyt 
Co., New York, who knows that a 
pipe tobacco’s best friend is its 
mudder. 


Admen to Hear Ike 
Program, Ad Council 
‘Anti-Crash’ Plans 


WASHINGTON, Jan. 8—Some 200 | 


industry members who will attend 
the 10th Washington conference 
of the Advertising Council Tuesday 
will be briefed by President Eisen- 
hower and other ranking govern- 
ment officers. 

They also will get a preview of 
the council’s proposed “anti-de- 
pression” campaign, which will 
attempt to “accentuate the posi- 
tive” factors of the U. S. economy. 

Such a program, still to be con- 
sidered by the council’s directors 
and its public committee, would 
remind the public of the tremen- 
dous need in this country for such 
improvements as_ better roads, 
schoois, hospitals and dwellings. 
It also would point out how elec- 
tronics and atomic energy, applied 
to peaceful uses, can strengthen 
our economic system and the pub- | 
lic welfare. 


m Next Tuesday’s meeting follows 


a custom started 10 years ago by| 
the late President Roosevelt, who! 
conferred with the council in the| 
White House on wartime cam-| 
paigns conducted by the council. | 


In addition to the President, the. 


group will hear Secretary of State w. FRANK (RED) AYCOCK JR. has been | display, he added. 


John Foster Dulles, Treasury 
Secretary George Humphrey, Sec-| 
retary of Labor James Mitchell, | 


tary of Defense Roger M. Keyes 
and Adm. Arthur Radford, chair-' 
man of the Joint Chiefs of Staff. 
Admen also will hear a panel of| 


PURAS Gish era PAE oF 


White House aides including Maj. 
Gen. Wilton B. Persons, Dr. Ga- 
briel Hauge, Thomas E. Stephens, 
Gerald D. Morgan, Bernard M. 
Shanley, James C. Hagerty and 
Bryce N. Harlow. 


Gable Heads Furniture Group 


C. Cree Gable of C. Cree Gable 
Furniture, Muncie, Ind., has been 
elected president of the National 
Retail Furniture Assn., trade or- 
ganization of more than 9,000 
home goods retailers in the U. S. 


Opens Detroit Area Office 
The automotive division of the 
Upholstery Leather Group of the 
Tanners’ Council of America has 
opened a Detroit area office at 199 
Pierce St., Birmingham, Mich. 


promoted to v.p. and director of Birming- 


ham News Co. and assistant to the general | 
manager of the Birmingham News and Post-| but the job is more involved, Rob- cludes 
Foreign Operations Administrator | Herald. He will continve as advertising ert Shelby, director of color tv 
Harold E. Stassen, Deputy Secre-| director. Other promotions made at the | svcstems 


same time are Robert P. Hunter, to secre- 
tary-treasurer; George R. Clark, from na- 
tional advertising to istant 
advertising director, 

to succeed Mr. Clark. 


& 
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CITATION—Willard S. French, president of Brooke, Smith, French & Dorrance, right, 

inspects hanging of an award presented by Detroit chapter of American Assn. of 

Newspaper Representatives in recognition of the agency's “outstanding cooperation 
peat 


with 


newspap 


lor, president of the chapter, 


departments.” Also looking over the certificate is C. F. Tay- 


who made the presentation. 


NBC to Spend $15,000,000 on Color, 
Expects to Nail Down Basic Problems 


HoLLywoop, Jan. 5—NBC will 
spend $15,000,000 in 1954 to “put 
color tv on its feet,” Hollywood. 
Advertising Club members were) 
told yesterday. 

During a panel discussion 
staged by NBC executives here 
for the color telecast of the Tour- 
nament of Roses Parade and the 
Rose Bowl football game (see 
story on Page 14), John West, 
western division v.p. of NBC, said 
that by the end of the year all net- 
works will be making color tele- 
casts. Such broadcasts will be a 
potent part of the schedules of all 
nets, he asserted. 

Fred Wile, v.p. in charge of tv 
programming and production in 
Hollywood, said that color tv will 
bring the creative man to the fore. 
This will be due to the added fac- 
tors presented by television, he 
said. 


a Barry Wood, executive produ- 
cer for color coordination, reported 
color telecasts will be made of all 
programs—including newscasts, 
quizzes and similar shows—to de- 
termine the effect of color in the 
finished product. When the results 
are in, it is possible that many pro- 
grams will continue in b&w, be- 
cause color will not improve them, 
he added. 

TV reproduction of colors pre- 
sents many unknowns, according 
to Norman Grant, director of de- 
sign and art for the network. To 
establish a guide for use of color, 
experiments are being made in 
conjunction with the color manual 
of the Container Corp. of America. 

It is hoped, through this work, 
to establish more than 50 color 
chips for use as standards. These 
are important because color regis- 
ters in three different manners: 
(1) as seen by the eye; (2) as 
picked up by the camera, which 
may catch colors unseen by the 
eye, and (3) as registered on the 
gray scale used to adjust cameras 
and transmission equipment. 


s Fabrics of costumes give trouble, 
too. Many fabrics can’t be used 
because their color does not come 
through properly. Working with 
Max Factor, new make-up colors 
have been developed, Mr. Grant re- 
ported. He said slides and trans- 
parencies give no trouble. When 
showing small packages, such as 
cigarets, best results are obtained 
from dimensional rather than flat 


It’s possible to do anything in 
color that can be telecast in b&w, 


development, reported.) 
Color cameras are larger, but re- 
semble b&w cameras, he said. 


and Horris Smmenen Lighting is more exacting, and con- cago, 


trols are more numerous. The 


number of controls will be reduced, 
he believes. Contrast range of color 
is less than that of b&w. Film 
transmission is practical but im- 
provement is desirable. Recent 
tube developments will make it 
possible to use standard projectors. 


we As an agency man, H. Austin 
Peterson ‘of Ted Bates Co. told of 
his experiences. One danger, he 
said, is overstrong colors, as was 
originally true with Technicolor 
motion pictures. Mr. Peterson be- 
lieves color will be a great oppor-: 
tunity for Hollywood film produ- 
cers because they have all the re- 
quired experience. When color is 
right on live telecasts, “it’s won- 
derful,” he commented. 

To make the point everything 
must be tested, Mr. Peterson cited 
an experience with a b&w Colgate 
Dental Cream commercial. Since 
the package is red, and red repro- 
duces poorly in b&w, a package in 
a special shade of gray had been 
used for tv shots. Unable to find 
it for a telecast, the actual red 
package was used as a last resort. 
The next day the client applauded 
the reproduction saying, “That’s 
the greatest shade of gray used 
yet.” 


Bendix Plant Sold 
to Whirlpool Corp. 


CINCINNATI, Jan. 6—Avco Mfg. 
Co. has agreed to sell its 265,000 
sq. ft. Bendix home laundry plant 
at Clyde, O., to Whirlpool Corp., 
St. Joseph, Mich. The purchase 
price was not disclosed. 

Bendix plans to transfer its 
home laundry manufacturing op- 
erations to enlarged facilities at 
Avco’s Nashville plant. 

Victor Emanuel, president and 
chairman of Avco, said the de- 
mand for Bendix laundry appli- 
ances has increased so rapidly that 
the Clyde plant is no longer ade- 
quate. 

The Clyde plant is adjacent to a 
Whirlpool factory, which also pro- 
duces home laundry equipment. 

The transfer of the plant to 
Whirlpool will take place gradual- 
ly over a period of six months. 


Ashby Adds Marketing Duties 

N. Bruce Ashby, v.p. and mar- 
keting director of Kingan Inc., 
Indianapolis, a subsidiary of Hy- 
grade Food Products Corp., De- 
troit, has been named marketing 
director of both companies. He 
will direct the sales, advertising 
and merchandising operations of 
the combined operation, which in- 
Barrington-Hall Instant 
Coffee Co. 


Magazine Names Cockerell 

The Journal of Living has named 
John Cockerell & Associates, Chi- 
as its midwestern advertising 
representative. 


Parker Invades 
Ball-Point Field 
with New Jotter 


JANESVILLE, Wis., Jan. 5—Parker 
Pen Co. has finally joined the ball- 
point pen parade. The only major 
pen manufacturer not yet in the 
field, Parker today announced in- 
troduction of the Jotter, a ball-point 
pen that will sell for $2.75. 

Advertising for the Jotter will 
not start for about 60 days, by 
which time Parker expects to have 
about 60% distribution. When ad- 
vertising does start, it will be lim- 
ited to selected markets (not 
named) and will be concentrated 
in newspapers, radio and television 
at local levels. 

National advertising of the new 
pen is not planned before late this 
year, Parker revealed. 


a Principal feature of the Jotter, 
according to Parker, is that it will 
provide 600% more writing from 
a single cartridge than other ball- 
point pens. This is made possible 
by a specially designed ink cham- 
ber, the company says. Refill car- 
tridges will cost 69¢. 

Another feature of the retract- 
able-type Jotter is that it will come 
in three point sizes—fine, medium 
and broad. 

Parker plans to produce @pprox- 
imately 4,500,000 Jotters this year, 
a figure that almost equals the 
company’s production of conven- 
tional fountain pens. 

Bruce Jeffris, Parker president, 
explains the company’s long wait 
before it entered the ball-point 
field as follows: 

“We've been waiting until such 
time as we could offer a ball pen 
worthy of inclusion in our price 
and quality bracket.” 


‘Dragnet’ Replaces 
‘Lucy’ in TV Rating 


WASHINGTON, Jan. 5—“Dragnet” 
has replaced “I Love Lucy” as the 
nation’s most popular television 
program, according to the Deeem- 
ber ratings of American Research 
Bureau. 

Once before this season, “Lucy” 
lagged behind “Dragnet” in ARB 
ratings, but this is the first time 
it has trailed any program in au- 
dience since February, 1952. 
“Dragnet” has a rating of 61.3% 
and an audience of 39,780,000; 
“Lucy” is given a 60% rating and 
an audience of 39,690,000. 


@ Jackie Gleason and “Toast of 
the Town” joined the top ten tv 
programs during 1953, the ARB 
reports, while ‘‘Comedy Hour,” 
and “Your Show of Shows” 
dropped from the list. NBC had 
Nos. 1, 3 and 4 but CBS had the 
seven remaining spots. 

The ARB list included “Drag- 


net” (NBC), “I Love Lucy” 
(CBS), “You Bet Your Life” 
(NBC), Milton Berle (NBC), 


Jackie Gleason (CBS), “Godfrey’s 
Talent Scouts” (CBS), “Toast of 
the Town” (CBS), “Godfrey and 
Friends” (CBS), “What’s My 
Line?” (CBS) and “Our Miss 
Brooks” (CBS). 


‘Brooke, Smith Gets Account 


| Brooke, Smith, French & Dor- 
|rance’s San Francisco office has 
been named to handle advertising 
for Suzanne pancake and waffle 
mixes and Fleet mix by Famous 
Cereals Co. 


Salesbook to VanSant, Dugdale 


| Baltimore Salesbook Co., Balti- 
more maker of business forms for 
business machines, office, sales 
'and production records, has named 
VanSant, Dugdale & Co., Balti- 
more, to handle its advertising. 
Trade publications will be used, 
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Needham, Louis Goes 
from Swift Specials 


to Wilson Main Line 


(Continued from Page 1B) 
thing in our industry.” 

He also stated that the Wilson 
Sporting Goods Co. account was 
not under consideration in the 
agency shift. It remains with 
Ewell & Thurber. 


a The Swift & Co. agency lineup 
now stands as follows: 


goro, End-O-Pest and End-O-| 
Weed, and trade relations. 
_ McCann-Erickson: Prem, Brook- i = 
‘field butter, eggs and cheese, Pre- ' _ = 
-mium poultry, ice cream and hotel " « Se 
and institutional sales. 
| Russell T. Gray Inc, : Industrial 
soaps and oils, adhesives, glues 
and gelatines. 
Gardner Advertising, St. Louis: 
Jewel shortening and oil. | 
All four of the above agencies 
are understood to be bidding to 
handle advertising for the prod- 
ucts given up by Needham, Louis 
& Brorby. 


NEW POSTS—Mitchell DeGroot (left), dir- 
ector of promotion and advertising for 
the American Broadcasting Co., New York, 
since October, 1950, henceforth will con- 


J. Walter Thompson Co.: Fresh 
meats, Brookfield sausage, Premi- | 
um ham, bacon and frankfurts, ta- | 
ble ready meats, Swiftning, bak- 


Giellerup Joins Central 

| Alan Giellerup, recently on the 
. ‘staff of Printers’ Ink, has joined 
ery products, All-sweet margarine, the sales staff of Central Photo En-_ 
Pard, dog meal, peanut butter, Vi- | graving Corp., New York. | 


centrate exclusively on tv as ad director of 
the ABC-TV network. In this radio-tv sep- 
aration move Eugene Accas, formerly di- 
rector of network radio sales development, 
was named to head the radio network's 
sales department, which will encompass 
advertising and promotion. 


Travel Incentives 


point the way 
to increased sales 


For effective, worry-free promotions, let 
C-M plan glamorous holiday prizes. 


Again and again, America’s leading sales 
executives have proved that travel can trig- 
ger sales effort. The lure of living like a 
millionaire stimulates salesmen and increases 
sales as no other incentive can. 


Now, for the first time, Cappel, MacDonald 
makes this powerful sales stimulant available 
as part of a complete, flexible incentive 
package—taking all details of planning, 
promotion and arrangements off your desk. 


GLAMOROUS TRIPS—We can charter a ship 
or plane, plan a foreign tour, or make 
arrangements with.a nearby resort—for 
groups, families or individual winners. Lux- 
ury merchandise is available for runner-up 
or optional prizes. 


FREE PROMOTION SKILL—Colorful mail- 
ings, prepared by the C-M creative depart- 
ment, maintain the interest of your salesmen 
and their families. 


PROFESSIONAL SERVICE—Travel experts 
and C-M incentive specialists—backed by 
31 years’ experience as the leading company 
in this field—will plan your entire campaign 
and handle all details. 


MAXIMUM ECONOMY—You pay only for 
travel at established resort-carrier rates. 
Planning, creative work and service are free. 


FREE INFORMATIVE LITERATURE is available 
to any executive. Write Cappel, MacDonald 
and Company, Travel Incentive Division, 
737 North Michigan Avenue, Chicago 11, 
Illinois. 


Cappel, MacDonald and Company 


DAYTON, OHIO . . . OFFICES IN PRINCIPAL CITIES 
Travel Incentive Division, 737 North Michigan Ave., Chicago 11, Illinois 


Advertising Age, January 11, 


1954 


Admen Die Nearly 10 Years Earlier Than 


(Continued from Page 1B) 


) | those in related fields was 63, 
» which is .33 of a year less than 
’ their average age of death, but a. 


|full year more than the .median 
\figure for advertising persons. 

| The average age of death for 
both advertising and related fields 
was 61.80, and the median was 
63. 

In chart form, here is the way 
the deaths of advertising and re- 
lated groups compare by 10-year 
age brackets: 

Age No. of 

Bracket Deaths of Total 

ADVERTISING FIELD 
21-30 1 
31-40 9 
41-50 6 
51-60 43 
61-70 58 
71-80 12 
81 plus 7 
Total 136 

RELATED FIELDS 

No. of Per Cent 

Deaths of Total 

39 

1.93 

11.20 

27.41 

27.0 


74 
§.62 
4.41 

31.62 
42.65 
8.82 
5.15 


Age 
Bracket 
21-30 
31-40 
41-50 
51-60 
61-70 


81 plus 


71-80 22.78 
Total 

The survey cannot be consid- 
ered comprehensive or definitive. 
It merely is a review of obits car- 
ried in AA. Because of a lack of 
similar figures for other profes- 
sions and industries, the signifi- 
cance of the survey is difficult to 
assess. 
“The Journal of the American 


Per Cent. 


9.27 


_ Average American, AA Obit Survey Reveals 


Medical Association published re- 
sults of a similar survey in Feb- 
-ruary, 1950. This survey covered 
3,331 obits and disclosed that the 
average age at death of doctors 
_ was 67.2 years. Another study now 
/is being made but results will not 
|be known until April. 

A survey of 501 obits carried 
in Publishers’ Auxiliary in 1952 
revealed that weekly newspaper 
men were dying at the age of 
66.98. 

A spokesman at the Chicago of- 
fice of the Metropolitan Life In- 
surance Co. said the life expect- 
/ancy is 69 for the average Amer- 
ican man and 71 for the average 
American woman. 


Sullivan to BBDO in L. A. 

John L. Sullivan, an account ex- 
ecutive in the San Francisco of- 
fice of Batten, Barton, Durstine & 
;Osborn for the past seven years, 
has been transferred to the agen- 
cy’s Los Angeles office. He will 
head the account group which in- 
‘cludes Wynn Oil, Scudder Food 
|Products, the Boyco division of 
'U. S. Steel and the Pacific Coast 
/network of ABC. He replaces Paul 
| Russell, who has been transferred 


: to Minneapolis. 


Moller Joins Hudson Pulp 

Richard B. Moller has joined 
Hudson Pulp & Paper Corp., New 
| York, as field sales manager of 
'the tissue division. He was former- 
ly with American Home Foods 
Inc. and Pal Blade Co. 


Livingston Elected V.P. 

Arthur P. Livingston, director of 
merchandising, has been elected 
'v.p. of McKee & Albright, Phila- 
delphia agency. 


“This is the size we use in the 
Growing Greenshoro Market!” 


ABC Market has 1/6 of North 


FROM DOG FOOD TO PEHUMIDIFIERS — merchandise 
really moves fast in the Growing Greensboro ABC Market!... 
Here in the South’s No. 1 State, the Growing Greensboro 


Carolina’s 4-million people as 


your market target. Total retail sales for the state in 1952 
were at $3-billion— with 1/5 of the sales'being made in the 


| Growing Greensboro ABC Market... Better aim your sellin; 


| guns at this top-drawer market. 
| Zon stor 


ORO NEWS and RECORD . 
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GREENSBORO, NORTH CAROLINA 
© Represented by Jann & Kelley, Inc. 


You can’t miss, when you te 


with the 100,000 daily salesmen of the GREENS- 


Only medium with dominant coverage in the Growing Greensboro 
ABC Market, with selling influence in over half of North Carolinal 
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in GENERAL 
ADVERTISING 


among \!.. Newspapers 


in the United States 


NEW YORK 


Aerald Tribune 


Source: Media Reeords 


230 WEST 41st STREET, NEW YORK 36, NEW YORK © PEnnsylvania 6-4000 


Represented nationally by Scolaro, Meeker and Scott in Chicago, Detroit and Philadelphia; 


and Doyle and Hawley in Los Angeles and San Francisco 
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Koehl, Landis to Handle PR 


White Rock Corp., New York, 
has appointed Koehl, Landis & 


‘Kimball Forms Radio-TV Unit 


Maurice A. Kimball Co., San| 
Francisco publishers’ representa- | 
Landan, New York, to handle a tive, has formed a new radio and_| 
special public relations program television station representative | 
for its hotel, restaurant and club division. The company was estab- 
division. lished by Maurice A. Kimball fol- 
F ‘lowing the recent sale of his in-| 7 
'terests in Kimball, Menne Co. The} * 
/new company has been named to 
represent Stars National Inc., a 
group of 10 eastern radio stations, 
in the 11 western states. 


Peck Boosted to WISN Head 


Th e . | Harry D. Ae ogee manager 
b ‘of WISN, Milwaukee radio outlet, 
e price of ones time ;..; been promoted to general 


i HAS GONE UP, T00... manager of the station and resi- R. DAVID KIMBLE," director of national 
get wider attention. How well you 


Butler Leaves Coast Agency 


John Butler has resigned as tel- 
evision-radio director of the San 
Francisco office of Brisacher, 
Wheeler & Staff to devote his full 
time to television production. 


‘dent v.p. of the radio and televi- | promotion for the Broadcast Advertising 
so limit your ad to fewer words and 
sAY P. can do this: see our free pamphlet. : q 
the station for 30 years, who is re-| tion for BAB. $ | |. Abelow, presenta- 


sion division of Hearst Corp. He Bureau, New York, for nearly two years, 

succeeds Gaston W. Grignon, with has been named director of local promo- 
WALK ADVERTISING TYPOGRAPHY tiring because of prolonged sick- tion writer, advances to assistant director 
11 E. HUBBARD ST., CHICAGO 11 © MO 4-6134 ness. | of local promotion. 


Advertising Age, January 11, 1954 


|Nash Plans to Sell 
English-Made Auto 
For ‘Under $2,000’ 


MILWAUKEE, Jan. 7—The Nash 
Motors division of the Nash-Kel- 
|vinator Corp. will introduce a 
small English-made automobile 
selling for “much under $2,000” in 
March, according to a letter sent 
to stockholders by George W. Ma- 
son, Detroit, Nash president and 
| board chairman. 
| The auto, being built in Bir- 
'mingham, England, is capable of 
(getting up to 40 miles per gallon 
‘of gasoline at normal highway 
| speeds, Nash says. The car will be 
/ known as the Nash-Kelvinator In- 
|ternational (NKI). 
| Meade F. Moore, Birmingham, 


“It’s not the size, 


it’s the FEROCITY!” * 


“Congratulations, sir. You’ve hit the jackpot.” 


* New Yorker advertisers frequently enjoy startling response, 
Monsanto Chemical Company's advertising in The New Yorker 
pulled 10% of their replies with only 1, 6% of the total circulation 


of all magazines they use, 
The New Yorker's vitality in our new brochure 
Size, it's the Ferocity." 


"It's not 


THE 


EW YORKER 


No. 25 WEST 43nn STREET 
NEW YORK 36,N. Y. 


Write us for other examples of 


the 


Mich., v.p. in charge of Nash re- 
search, said that the autos would 
sell for “much under $2,000” and 
that they will contain interchange- 
able American parts. 


= Production of the car started 
last fall. It has a 44 horsepower 
engine, weighs 1,600 pounds and 
has an 84” wheelbase. It is 4'5” 
high—the same as the NXI ex- 
perimental car that Nash exhibi- 
ted in 1950 at various auto shows 
throughout the country. 

Sales of the NKI, which will 
have a rear seat of limited capac- 
ity—large enough for two or three 
youngsters—will be limited to the 
U. S. and Canada. 

Mr. Mason said in his letter 
that the auto would be “Nash’s 
answer to the demands from a 
sizable number of motorists for 
a car that will provide maximum 
operating economy without sacri- 
fice of the essentials of driving 
comfort, which Americans have 
come to expect in the automo- 
biles they drive.” 


KAISER SET TO SELL 
GLASS FIBER AUTOS 


ToLepo, Jan. 7—Sale of Kaiser 
Motor Corp.’s glass fiber sports 
car is scheduled to start next 
week, according to Godfrey Mil- 
Jer, Kaiser shows display manager 
of sales promotion. The autos now 
are being shipped to dealers. 

The two-passenger auto, called 
the Kaiser Darrin 161, is 15’ long 
and the bottom of the windshield 
is only 3’ from the ground. 

The cars are being produced at 
Jackson, Mich., by Willys, now a 
subsidiary of Kaiser. Production 
started two months ago, and 60 
autos a month now are being 
turned out. 

The delivered price of $3,668 in- 
cludes overdrive transmission, con- 
vertible top, electric windshield 
wipers and washers, directional 
signals, Solex shaded glass, white 
sidewall tires and other accessories. 


ws Designer of the model is How- 
ard A. Darrin, a Paris and Holly- 
wood custom car designer. The 
auto is powtred by a six-cylinder, 
90 horsepower engine. Total weight 
is 2,175 lbs., including a 300-lb. all 
plastic body. 

The car has doors which slide 
into closed compartments in the 
front fenders. The top can be 
mounted in three positions—closed, 
partly closed or landau style and 
open. Height of the top in place 
is 51”. 


New Hampshire Campaigns 


New Hampshire and its private- 
ly-supported promotion agency, 
This Is New Hampshire Inc., will 
share the cost of a $70,000 adver- 
tising campaign during 1954. Part 
of the budget—$7,500—will be 
spent in an eight-week campaign 
to further develop the state’s win- 
ter business. Radio and newspa- 
pers will be used. Chambers & 
Wiswell, Boston, is the agency. 


Berkowitz Leaves Grey 


Mortimer Berkowitz, a v.p. and 
stockholder in Grey Advertising 
Agency, New York, since 1951, 
has resigned and will announce his 
new association in the field of ad- 
vertising soon. Prior to joining 
Grey, he had been general man- 
ager of The American Weekly 
and Puck—The Comic Weekly. 


New Sales Opportunities 
for Fishing Tackle and 
Equipment Manufacturers 


Recepins more nee key or 
needs of 0 spat heherenen. 


te for facts. 


Fishing oats EWS 


Phone: Wilmette 4714 


Xe 
Wilmette, Illinois @ 
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Youngsters are cautious and competent critics . . . 
weighing, comparing . . . and, finally selecting their 
preferences. As they scan the 400-odd comics books 
on their newsstands, most of them choose titles of The National Comics 
Group. We like to believe that it’s because they recognize quality . . . 
quality of conception, writing, artwork, printing . . . all those things that 
make for leadership in every field of publishing. 


With its selected audience and selected editorial appeal, The National 
Comics Group is doing a thoughtful and effective job . . . is presenting 
in a new garb those age-old charmers, Humor and Adventure. Our 
advertisers benefit, too! 


National 
Comics 
Group 


Represented by 
Richard A. Feldon & Co., Inc. 
205 East 42nd Street 
New York 18, N. Y. 


CHICAGO LOS ANGELES 
SAN FRANCISCO PORTLAND 


f SA, «1, ie oe e * + ~* cog Os oll 
SO ADS Sr tas Se a AT 0 alge TEs adn, pl aaa aM ec " KA eo ie, ERD a araely whee yee 08a dds SY eae Bee G s per ee tl, re 
oa gS AE We a smite a Lisi aaa ome awe tae BSS Barat co Bates the me 5 ie ee BY arte Sa alec acing) WC Nae Saami any CON ee a Set Soe ee RN By ee a Se Pasay 4: gad ees ON Oe ct ro 
“alias Foy agi hy Waite ee ey, AAs : edness 1 : AMM stalty oy Tudo ep 32° fa C8 Ae nig yl ig Pept oat ns eer ghee Wash oe Ree ata atime 2 Biss cre AEC, «Soo fo a Rae CRESS es co RCN sh URS Reg Se ale Py oa 
ee Ue Pc ae eo NR gg OP Ss Disp meee meeee «Dead, Seales rake oat at a CoM 32 ia ee edie a ek 3 etna tee ibis Care aca Tee gene Pe ME Bi Se, NE ae ee Ree Re ct eo MEN Loire | PAM Rie een ml LF Bl a ee Y o£. ro “Ala 
Pras ier : ef ie SiN pe Sy en ic tage OL ea bie Se al ag Ane Ne gk RSC en ea ene. i i aR aia a act et i ae Sep tae Cri OEE ies. Ly Dp setae tga ah pa UE A ors | Tear RRS teil EoD Se 5 A LF eg RL Shs, SR SRS? Mere wots esrer TOE ie 
Si i et gee . Se age as areas ee ESSERE Aten teem lek 6! og aie aeaen eer agi Meare 2 ORES age SRS dv 1 Be, 4 epee a eed A Seige SP ee ae taieaae 372 OL, Say Pen aa Na sicher ae nai act pak ame aE ce Cabana LA He a ceria mae eae ae ace 
oma Dua Ra = 2 iy oe og aa : oe re 3 : ay <i Rieter a. es ee ae ED as see ie bs She es one ap Meas i a Se ek at ee: ike ees.) Lee AR aa fe Ua Bam raves cr es 5 Be oo eee 5, Se Aang. shi Ps 
per tk a GU aE : 
ts et 
et ts ; 4 oF 
ms : Mess 3S 
i i 4 
| ; ay 
: P i a a 
E Tas 
i 
7 ' 
te 
‘ 
3 
' i ~ 
e ow 
4 € . are 
2 ae : . iz > ae 
: Sg i Pee A : ae * 
' a ae 
‘ 2 PS 
ay _| Bee 2 
) 8 es 
i | ___ ieee rf ~ ge 
' a3) 
a eet 
7 Y ere 
ae - 
bee Re 
ey 
He ay i i Rae 
mi ae 
i. Rect 
H i 
| 
t 1 
: ' 
ie 
x { 
” i 
h i 
2 " » 
: rh t 
Ne f , 
aie! ‘ 
/ SY) i 4 - 
| oan " a 
se tig & ae 
) ions wrieeas ‘Wi 
} rs ie: ae 
\ LF es: ete 
ea aie fe 
} ne, i = 
a LE ee 
| <eo. in ex 
Bist a 
peter Ng Lh Se 
Lig se ple 
oe ct te eae 
‘oe } a sage 
ae ( hy (oem 
‘ iia le Sige eae 
ee - . < V2 ee 
Se . ‘ oS ee 
Pa uh Rare 
Pas ? —— 
i a SS FF ae ed 4 ei 
“ | hg Weise urpue gf”. | Ocee a Be at toe ty rs “il se . oO) Wages 
“ee aa ee peed ee es eee Ja. ae ee a ee a ay a ae Gea ee Me ee Tait th Ye cate oy she . ae 
se a oy RN ee eB cere SES RIT nt gg Ay Ogee : <seapahe* seine age a cantiees 7 ae oe * Retin a ere oe Yel, a a ; : as ~ ‘ : . 
: a 4. N : ‘= Re ph semen ae Ber aig ee Cate ee ee oe ee a, “a desl Says hte) ek iat ae Sr Se hae oe tL eat ~~ i cn ain Grane # REO Sy 
eee “ee PN es eee ata ee ts rage 2 Pee ee So ee, re ee oe ee ee Bes. Aces te: owes ee a rate Sy a a ee, C8 Mh, tm ee Se saab Bey At - 
ee ea... ba - eal Se Pan Reh ey Tote RRR ree a EN Re eRe sa ee - ee eae L(t a or a os ieee a Ese Soe tity ee meee ca 
oss ah eye. eee ; io Sr Pees Bh as hi aes ae eG Bo a ae fe cute ona al eet norte ee CE ey nee (i te aM oF ee ra Se ae ee tts ee 
ine " as AMET ee ve ee See er ee ee Son US Saco ae pee a Soeeipe f Gt te see t S Bk ee a eee Mere . Pe eee Rema Aras ose Seni an ye uaa 3 eG thao, te Sais alge = ye 3) aaa Cana ee 
ae i oe = Pee ee De pea Segoe ae a Be ae See 5 SONS T Scat ee eg ie LEE? SERED tr. eae ee ee eee ie tn eee era Recah ea 
re ‘ 
b s ' ¥ a 
- oe | : h r F A : il " e = A 
a : Baty cee es . a é Rete tn te : Balak cities ise " ; WE sii fei bie adits 
= y yaa " : Bh, ies > ay, ‘ eee Sas. 
ne es } A ma re ie . u a : si aie > P , : 
. é in age? & eek it > a SSN Area ee Sige katie de Te cs : : Chena oe aR Nae opt ental a : “9 eae eet ae SS ce Nae peak aD ee free and 
: if : AR, Sin wane RE ite ‘ aie nie e hs Se : zs a 
‘ ‘ ; Ms ee ie ’ ene pene ins ty : : re ia 
: | ‘ : : Aus ! e 
aa | ih Be eee i as ial re s 4 i sie sas i ae \ ; 
ns i os 9 eee OS SRE ee yn ct a A Ss as ea eee ee ras no ink a - . i P 
eas it BG ste meee” erage es eer rae re ao ae eeciei Me Manan che gS eral ig Si aes da dt 7 a a aa ie ae hi ” 
ce ies sh Bede ace St Apc) ORD Tope re Scat 3c el ee eee ‘ tina ulate gee Fa Ge FO se: (a eee ye aiken ee ee Sa c sis ogi ee oa ling liso Reg ii in Ay nee 
ae f ae ok ie i oF sre ly hac Si el MMT ete 5 Gi Lo ah a ge Se iri ecg Salk, Fie ee eis 0 Ue RR Doce i Sn eam 2 ae 
sae : eer 2 : we OG is as we: Teen cmeengte Po LIRR Ngee a AeA Oh Seer 
Cee oa ips 5.7) Sneha sala Ge Ri abe ei Peer iter : ake ; 2 the ) sid tke eee 
ey Bes aaa ae oe are Ey wt elena ~ aus el OT eae se, Pea Re EMC a Rica A oa < : poe bi 
i ee ; ES ae : sere ie atl r p Py Yost cee ek pe ae hea Pk Gy amen Sela | REM es A aad ue a aN ra Hey st si le ey le 
aes Bh Ps FS ae aes i s zs sont ay onesie 2 ih aera ae 2 < te f : sti) e Fae, DRAB ERE Shae tre ele, Vig : ‘ Pee 
‘one Dn # Be sr ee ees : Pee ee LE et : Seed Women to, kone ea Se APOE id Pe gs naire ey cs i ai ae pees EL ae 
eee permet yc ata ys cnk d eO ae ' ee ; Ey eer Rite 3 2 ra st he Cea ees Sinn aiireaal ee Shite ee eee Bol eae TAY ory ee HE, borane 
BES Seed att ye Pred he WERE ee aE ee 51.2: See ae Oe et cee eae é ’ GO Gata eee 4 Sie pe : RT paren oe On ere pris 
ays ee OS ee a a RCT oe a2 enn rea Bae ee oe ) a eae ead a Sear dua BAP OLS Wk aN Ne at ie GF 2 2 beni Feb ee we eee ee, Sea retigns, 2 
ee Se am tn A, arg 2 in cys ld as eed FE dere el eRe Wa pms Se a SPAN Slee il cee games Sada Pope ry ee SC gt haa ees eC : ahaa eames. 5 
e ae ee ee. See sac ae De ti ee oN i ig MR elias ok ot woes 
ia ad facies ae Birt lst ege Ae Seopa oy Regn oe CSP a A ale A a ea A Sto Shea sahil, at aiek peste Fe eM 2) 2 Ta ela em ermnit 
“4 i Te ee OL OMMMMIE 2 NETS Oe om o Seueaaetenne cP en ST: eS eee Pe Se hea Wp asienci ee ke aes 
ee Ce ee oe SOS, On hee node aay Cee, oS, A 2 ie ea SRC ate ea aes Oe 5 ee a ae: 
‘ AES aa fae anion hl ; esi «at es Shieh anes : Br ee ae! 5 a nee BP DE a RO 8 ee ee See nat ee | ae ee 
re, bees cana bebe pe — Ce ees do. te nee ee, “PRR ORE a 2 Bi pir a Ee. SC 1 ts eas es ee Bh 
te Ss a eae aie aa bance iets Hc Z ae , + See Te sage a se Bests Leh ee ae Nin a ep ieee Reamer aon Se, og 2 Goda er ee ba nen Mere 
‘ ii ‘sn ae eae oF OC eles. Shae aye ‘ pe ae pte SO Sareea tg ig Br are Bale pig ys Bi pe ‘ Lee Me. ; eX . ; aie ics. es Sie! mPa 
erp tai eg Yaa Fr eee ie ere ooo 2 A, Sees as Ge iy ee eee Saph Seg sec eea) Shc Sa nae See ie ee 
ee rage! eee leery) mccain ‘ et € By, on Bas Pitan hea ch! Sy A ROE es lin Pes agen ay PN!) lis 2 Ee rae Sa ois pear e R a + ay aie : ‘ ‘ 
F ; ee nas ; é vraag — pape Peep den Cee yale eerie Tk cee A ibsehies ae ees ol (ser ORCA RIE cows Sete ga es UW iat Pr team Sh tee eo ene ; 
: 1 Mie 2 Ane Ne Seen Sets Sa ed sy ie 5 a <a r s Reece eS pest Sy tagee i s Fie See Ss i her Soe Ee Pa ree ee eee Mere see ie ees nee B 
Room ‘iw! : se pest Se ee ot a ; adieu ceoratas aise Mech Unit aeary ae aghast Set LEE he re cape epee ahi ape A ROS aaieee v2 Conte peo te Sai phen on rere mem En iba s ata ed game eke tae Salis eee WO : > ink Caine 
es ae ae ia Ee Sere Oe See ig any Bea a AN Tg icM ee Sires Nag a gt ON  iee 2 Bsn CUAins 3 :: Cae <i), cae aa ae ee sar Tey) HERE Bh oe tne em an MER oe cee nee RSE se Sov oe eal ore ats Ake ti © rid eee ees : 
; b, ites gate fee ie : pee Rec sae. ee See eae Nie ite Aad on ies feeb , Precis ee eee ey at eee hte pple 5 Nh hee saa carat th ceil Fs pe et haste ee 5 ere she - Ke otale pa 
Tae \ Gaamie ee ea ME 5, San ae BoP nes Wires Os Sata arash oer ea pe NO ess wee ay hs Tee: a Papin Ao er ae lee aH Dey fete gibi ME ar Al ete ner eee gre OEE GNP Se OR irene sre pein ae 
vse \ Bee Se aad eS) ‘ See ee) nue ar a tmalst rete, oy PEA ae 4 peg Tee Wm, pera e iE den See i gi ci et nd Pee a kee yin SRB ree 3 Aan SY DBE RATE EN he o erika erie: peg a > ae cae pti cS. onan ges 2 ate vehi foe 
eae fey hae Pre, ees een ete wecameaeree ae get ror een oe oan et ee) Ry  eNae Se k o COM Per hata eg RE MERE (aes Cae ere ee SE ee ed Beam Sn Leena oan aCe ha ae eee aay ie Wee oe sh ag ie ae 
poe fe aie iene rer AG ee Rca? ea ie jis spar mea cre nett At OE es Dear Wine een Us. 2h Las a ce ee ae ek ly oe Ue Cocca Ne eevee ie SA cin ad eal Ren yh cette Seer ere ey ee Lame | a Po py ee rates: 
————, SaaS EC Remi Se aR a fo el ai tans cae ae Nae Nee =u May a ioe a CR a ore Tgntgeeet ae _ ic LE gat taki a aaa og Al up © ee Pik eae 8 ye cee Sean ye ene Oe ae sal 3 ieee a aes 
= ce Bee ee NS etc el mame Oe NSU oe nae Me ee ae Se asdg Ce arn Re ees ea foe eh ee te ae ee ae oa ee 
rs geht 514) oii a ag ae Seek To eee + at TPR Paes Ocean engi 8 etree, OS ee: oe ae Lae ae (TE ee aan & oe i ee ee yA FT) ge RMR oS 2 3 ref bin Sey! 2» Some ei OM Si Aas ie ciremsA, Fp ge Teepe ey: Nem ee 
Sgt ae Rees Petar Lee Se cl Pelt aS 5 sta aaa ee 4 aed ‘ a ni oe eee ? " e Paes aa fae | eee See i) ee cy PAM Es ao) 2s vg I RA ne, OMEN Fe ot ei ur yaaa Pk Ae 2 fc ares ay 
ae a MRL che rE |e os UM ee ee ae ee Rett eee ae ee ee oS cig SI plete ievirene Seep aw + daar ss eae 
; ant Bn re Up ee get ae acre gaat 2 LAL SO ee CREE Ces Nee See "Se fe ee ee eee i ee ‘ Ae leet) Sree es rere ae cae ea Oe ee pe, (ae Bin ae eae sy es range ae 
‘: gee ee DIS) age IR, | paki alee UMTS SY.) 5e ee REMY Meee eS AOR race ‘ oy ire ert ee ee Te eT gee SS ee . Arg aah : Segoe ek ap Ree Mamet's.) i Mame. =, Wa ree _ a ae 
sy 1 os Vet OU A Se é Sigs MI ah) oe a” ye TRS eames ait ee po eee pe! 2 oe c Bre ret Gane eo ‘a Bee Be Oe ae 1 eae ema eo! HARM TES ee ied a ae 
e ‘ cs P ee eee eae le eps ap re aoe pea ete a a 2 ee Sag art ake eee ete S PY PE SRR 9 arc. ane See ie a5) 
; | : é S Sel inal xan Oe Sakae Tees ; re z ' See eer poe pete Cea a = s pata eae Sith ol re ce date iad Saharan 
| me } . ene é cee i Se Rete en = : ire Sree et tog ae om eo “eas 5 . pace pate tied — ees NSW meee me Sree eee 
i ' ¥ { Faves SME arama ee ct ela Rs AES, alts ee . eee a ap feat a f baled 3, ae mie é Der Rey Tew oes sSSip ior spi eee pres 
| ) ees Se he ee ee hala a aaa So $0 alee c es os ee ee ee ee Kale poor nae ool ce aa eer eine Se aye sige ei 
| ay } pee suai .. is ie ; nat Soa. io Luang oe acter ba oh eo at GO en aes Pe eee es ee ee Eye pie ie viii ea is ste BBN aa =a egy es 
; a | % . f fs va RE . egies: Me Te as eg Bs ‘ sn DiNer Nae Te Ra ois) x a pn Se 
\ : “ i .Y ae An, ‘ Aides 6 bes i 
| } ey . r 2} . i ‘ a= aia SBS 6 aaa 
| ty See od ar 7 ; ieee ‘ * E ” wer 
es) ce ey ee Ree ae eagle , ; : is aul 
el eee, Pee eae he i Pea eee ak : eee ets Son wat Sea, 
ee at) Hi hae i oie sci ! is Fy voces is ar Leas ei 
ihe Ore We REC eas eaty hes acces - ied ty ade : Re OR cab fair git een ae lie S 
| ees ; al Glee Rete CDA Ae MOG ME, up se Baa DS ed < ty esl ORE ys SL. Ki 
} cae. Tee Ue ag Se ie ae ar ale dense Seek: a oe ee Se ek feral eee Rea EEN 3 he: 
ai rae ee etn eet iten aye eek, : aes rs A rae ey olan al , Bi Taegan varices eee Ree 
ie SP Oia pre etal ace eal ee iar moe reat ey es ll ene ae 
ag PE Tahe MERA ce oF é cae sk eee as Ment 5 ee ep 
CO BN Orns pee Sea “ Cg a ee ay 28, By as Ne egies Maeda Ceca a Kirt 
: C ORS IRE card hres teeta hey 2 jl cre hance: ee Ry TERE apo pee edicts eran 
} ‘ ; PE aie PS Se qe Ranier. ERAS TR ee mae sr ha a Seabees 
& : Sig 2 ae ven -_ . E rere 8 ae Year Sy Shelia aise Seay 
bs fora Perera es * ay 3 hea ee eee ude Sees Be oe 
| peli Pet ames : ‘ oo eee > Oo gig aie was g Pe 
O53 ’ Aa a. : pan ay . : Des a 3 Ener Nett ies rg Vey 
me , Re, | ea i eae ia , Ho scie em 5 A ar OO Raaeee eC ae oi aia 
th ae Pes lato Game a Set elec sh ce he i OU Na seen : : oS ee wees ae 
? ae | ae Mies) : ea) b the * ee oe BS Pht | ee aie erasers Grp ie ae 
eee eC. a eer ee) ke Py ae noe . : : Ba cae lh | a a, bres as 
Porrt BS) cag = eee Poy eet ee ne - : ee. eee Brg nee, ees Be io, a mee IS eS ae 
} ae : ee Org eee 8S ues Sep See errs 4 aa te eee Price Soe Epa ol We oh eae Sie a ¢ a Se, atthe { : , Nee Bee <8 ie! > eae ee a 
a oT Say Toe ieee, tees oe Sree nee a ine 32, Se \esO 52x a ee cS ni Uti Roe es Sets eos OT ee ce Pee. a r oe 2 iy 2 ea aye te Rae 3e te. Vira 
i es aS ¥ eS! Seen oe = pitty ga tS ee aoe MOR fea eee) ne oo ant Pee Ae ae ee yt: SO ene 5 eye Coie 5 Age Shee aca yf ee aaa = wets ee ena « 
j ey SPS os Tt OReIee : Re Meter nen ato ec cs ae ia oie Be aliacipnie a 3 ergs fe ee phi ee a sina DS EN ‘ ah riemepeehane: A We Re Bee ss a 
ae J (apie : nh mae alah pia aes ar a 4 £2 eaters w-5¢ Gn ah . <a) ee ea ot eee * 3 Sed don gal Mipaapie ‘ ey '- IE oe jl Pa Barents : > ge aera. 
“ ah Bi se > . ‘ Z ie, Cn 2 See ira aU he aN ae a eas io Pigs Ane: Y oy ‘seen ray Poe ia 
hi . Cee Z : Fae re Sg Sa ae agli a. : Z a ie ig 3 £2 ‘ or beasts ee rk aie 
} eta? ." Sar? Saxe yt oe ge ieatiy Ayes ASD. i ed i y 2 pigs cle eee kab cinta ee by ~ ee ar : : we, tel a agi 
Ds : er es Sa pat ery ee, x is carers See) Sap tei ee eit peers eg eee i cote. ae Fea ee Bee eae th ited 
ages a mE a aoe a haat le ed iets Neg 2 Sagat § ee) Mealy ye oneaage at nahy Sebe F agrees AN dese aa: ai Ai al ' Meee 5 
rane o yee Ue Bg Me a ea 1 ees Uo ea ee rs ee rh Foe ST SiR MSN hua ee 2 eae ech ie, sc : ; eat 2 ete = 
Oe Of So BES So OE Be arama gh ese a aL, i ane 2, een Rees eae pie om : S) e oaro pa as fae ses - nist imaeed ‘ : # a 
oe i ae ae Oy ace ae ee gee lara ct es ne medi «Nk atbeee hi lal, Beaks i ie SO 2 Pier CRE aaa nt Palani eee i: ae ae) pee cael ec “eae 
: = ’ 2 SN Sei) or aR etree Nec aga x, OE MiG Sis ieee eg Omer * aR tenets { oe > MRE ae? amen a oocine a cc a pe ce deen coca a Pe) ae 
oe 95 RR ee a A oy tre De eee ear Be nae sree = Tye ee) oe ene Nae Aue tee eee eo seein n,\* RPe Eis Peis Rs We eee ene Be oe 
a a ——— p i eh a eae ae ee 7 Sg nese . : ‘ee A SA pte oe eer fat Malice et eh eer eee ee oe eames § ees <=): 
aa : — Mee ee eS rie hs waa = a nn 3 GAREY. Supe eg eee Ls & Rt : Me! ee aed gee th Pee Sgt es Ser anes rae 
ee " ‘ : ae aoa ee ai ee a a Me Sead cine Yer ee Bie a : Se ih ST tt os Sn ae mahal es see bane 
é s "3 r y 3 Wey ee E z A 8 
fPcaer et ee ; ; y : ; : ce ] 
= aes rte Cae é * 1: <a cian Me aoe 7 eeu ite SS at na neg at i vag * z 
i, eae anal va 4 ae Jane: ap Sie mo ayes Toa ee 7 ae eRe - ay, =; mara Fgh, A ri 
fo ie CaO . if is < eh . . Aa a + hes - : 
- 7 eae Ais orig ate Seo Lf e ‘i ie Ses Cee rs ae ee ~ pin ser Geer: j "i 
oe PS et ae fate ees # Scie cen me te AS PN ee IE rie om peer ne ptas : it ae. ‘ 
1 + Re Mat sine Be Bee PTE Te REO coecarrie:. ete ee ee nce a pte: cs Sa PRI I Sat ce ig A Sle ance el cies aS ee i pier IEG ia oe ES ee A ae \ i 
en rosters Sec ms ie aS i aie Pee pee teak ee neem arte ° EL a, as PM te ALONE is Ae egos ee ee ngs gyi can tee gers Roane ecm) a a) Ome ae ; age 
ce, ed eae? fe ote. “ seg Rees se BE [Seed dene ne we RIPON addr mute eras) a: UR, gE Re UE a Eid We ORE Yee ate ea 
pie a a re re et mea ey rire ae 2. A 8 é Foe a NC nats DS in mae MeN ula ao ae Lar pata owen a te eke Og EO Ae Gene th gat tesiaal alate ae m eee 
are Sete oe ua Peas eM is BEF cians eee ies ie a Ried oe fies SUES Oot Nae ee ah cree ap toi RCS iol cn ae eee cera ie eae ee 2 ee ah ey aegis Bo ae 
‘ ae eee del Tey MCG Sic ee a oe as Bee eet Rarer ge eee oo eee : is fg ey gM pms SE PRE yoy Aer 1S ea te eae ipa AP ah ie gon nae ae My Nee eS Saintes 
ee! 7 ; peor Rete Rta ped ieee bas ae Bos / met pt it ae Mes 8 et et eee ce | eee Peace Cees pals aa Se ie 
oe eR ha ON er tt, a ee aa ee eee re ae ern a oe ee pe ; Ui Sateen "A cane = Mico shag" es Pte Sei ete oha ta Ee 45s Ngan ah th me Da ene Mee inthe é Pe 
ee Ue Ase Qiieeie eel ame are sige Shem Mac aah OY = a ee a Pn eee i eee eee ate oe NM Wart radi ere no an. Vom aun, tare se an ee ce RAY yes = er se Hag Ey Ramee 7e LR a SR Reo ae 
ae pee So ape tiaes Yaa t open nts f SEES e tla sent hres os ermine: ae ee rs ee EE ye apis eg thea ae. Ck a a eta ay ee tee ak Cote Be pe ge vee Bes Sen ee Oe * Babee mt erate Ge oe : at 
i (cee paren eG Mien ide ieee eee Rie ey Cheat. ger: Me Reem ec ee Oe ‘ - Ape oy ae een wageese as Ret Beet ge ey rane ie ple tans ae ae RB aaah etn Lg eA ra Sori | eee 
einige) peal. ete ey ae ee meee: fd ore Rise oe a Ber ees t z Wit 1 eee aie to eek hs Siu ae cauty foe Sie Cae di, Sea aE Cit Sle OE Dayle eS RN BER i ree = a ae 5 ts, Roe _ ie 
ie Bie Se ree cae Be ake i a eee ae) eae ee ee) ee eee = pe) ns a Ae aaa eo ER TAS OME a ce Pa aa Aaa ena «Tee ah 2s Dene to Ae ae GCS ron ca | sy eee ae aa Bh Spee 
ing ie ee ere 43 ab peep it Et ots NN ii Rg Ste nce tae os) art See tes Rene Wale oe Fate otecke ebay wh aoe et Pas | Rate gu aN cai Pee ae ee Diesigeearey Cyst dL pee PARR ta fort ta pal aes EP aie a ae a pete . Pn Se bali gs. 7a eh Oma. 
eka =: : esate ge eer Sr get aight eh or ee on og Say Bee Ae cad ee ee age lee er Peer Lari Oh Nima eae San a See Feltley ence ELSES 4 ie ae eer ies ge Ac ib 3 oa. 
Fy Oe aie tae etek og 5 tees RY: ask oh ee aaa ip, a aay CE: ae eae if vo te Rea SAO er Pile eer ITS ie te 0 ee ig eee ee: ig tee tu oma Te he | Stak ea ds Ne RE 5 eg eines oie aks cee , q cas 
ae Se ST seas in ee Dares io pe eA oa. aaa en lame fie, eel ain 2 Si Ce eee ee Ak ae i, A eam peat ae te We ae SEN Rue hse SS 1 CLG se Gotten, DP Mien 2 “ee ge ewe + on ei 5 
= ie io Moen eta Ry ey ee AF ia 15? eee tak We emcte ee aise gees 2 aoaaony < Arma tre ae Pare: irk ae | baal : ae et PR pat ugh perods <A) poate ets ae igi Re eh each oye eaedcie oA RR Saeko vo Cae Ba ind bee Re , 4 
Me t Par ee en ee VE ee em pee ON ee oem re Se ms, Pe ee Gia hg ASST ee ee nt eee eae teh ies | AO as ae ce beet os gee are eae ea ag eo 
pi Be as toi eae: Poh BE eens es weld este ey ea fee ae aE a eee me! Es Bs Bia Fil Tae Ast Racal heey 7, eS Caradoc eae, Bey «SRE BT igs St CON a Boe ge cee ga ae 
er A ee ee ‘ ot Wilber a icra dae i ene spew aos oe: a egrets a ae poeta eee age ape ibs ta eee sede eed sites alge Sacer . fet ea sen a ae cae Med, ae ie eee ey Cerone) wate cet ei SP cco PA oa 
> Be GS Sri Mle 2 Sh LT Age pe ae Ee des ac AIS its A SS iA tata nt AP aie Drie pac ei Re le) ae aa eee epee eae teats aie eae cobs mic esate ji amese ae api Be Mer ibe ea cea aN eB a tele 5 
el Oe, ate Sek pO ae: anak et eo ae pace Trachea Oo See ee ee ee er ah eee Me EE ee ee Ae Pee ear soit be cmicaileer oie RY TOD Ree ake ee Tote ie ew Ps ares 
P ¢ Sr ey ap a4 Cs a yet. ae tae oes a tak ie ee = Tira Rly in sae Pleo eT Pa ics al age ean 48 kt ae Ss Sa viele eae es tet Spee Seg eee ae aie: Aaa ge er many ee 
: i a ge ats PEALE caren g ne EID ak ey eS ea ERIS <M at ae : Feed «ant ct aM Ekta ct ae Ns man’ eee as ger eal she eas eae Fn gi erties ame me Po gUmt el eae, cies Teen ees 
: 3 gate arr eae aa ai ae Poe Nees Beet Mea, eee COO EY Vey ue Oras, emma tein en a RS: Nees bales AB fe coe 
ipa ee mn ay he: ag oor Aat aoa Ee Rg eae e ee we ey Poet pe ty, i TES " re h : : fe 2 
; a err 8a a ea toe pony ae ra Pama t eo) ee Shee os ee Ge et 8 a ee aaa Se x Bg See gg pt Be We ie Pee : oe 
; y : : * ts oa ary . i tt a 
“ A i . ‘ J Shes i i. ae 
3 ' =>, 
| } \ Vad os a 
‘e , - ‘ i 
: : a ‘i ’ 
a z a dis 
= : P, es ; 
] A, ear ; : j : z * 
o's be - ~ 
ey 3 sii eee : : 
ee ae a SA Ae IEA i laa a “ ia 5 E : 
Ree Bian! ain : n 3 
me <i eae goer ers ie wee erates re me na er ie - Jelena sali Soe eT ox 
ie Ses to awe tele oye BA Mer aee fa ‘ _ ; oe ae : Wi ee a <a a ‘ 
® ~ a . i, es ape: ina seh F Src -< nent Mee . es ae pa) tie ice ea ie : me 3 . pe ea, see 538 Aor ee ode ~ ae’ 
ok. 2 . 2 Si eee, ela a = i, kee erat ga " Se a Vac aid a tiene 2 PN i lg vie aes r 
An Ei es 4 Pe: » ee a cS eat : » t Sey Sains og ae Ree Snes ADs ae ! 
- We : 4 - Ji ty Po moeiee Pirie ae Cea ee Coo : vee RE irc Male SE hoy ke aoe oe 
anges . b : it ‘3 is wes 4 4 2 pa: phe fash id uF a 
Was . bi : = : ; : = seta pas 
7 Pi > - 
Co 4 * 2 Sey 
i e Bare ae cae 4 f 5 Eee ce j : y , ‘ ; , 
5 i ‘ fe is de Riker cae we , \ een od ie 2. ae ‘ i x ic ie 2 ine a MP onde et 5; 7 Be stet ee : . ne < * is aa ; 
ie ae aide ; % i P 5 at ne ‘ aoe, oF 
met. 2 : , Mey JPR 8 TT ing rae eae I oO See ae ei ae ee oe : ae giant a Rees Mae he Gua ct? cud st ate oe . i tee q ae c - , ; se 
psa ‘7 % ee Ca ae Fy y a . eid Oe eee ees FOP ae : a" on ae ee Se) ee oe ne ee a. es SP “Eee Sk. ei Reg Ss coe raha Z a GX gt et Cae Te, f et A 
A ae) en ee re oe ty ane es he te A ip th ly a PS a ce vires, . . , ot SR se ae ti > Weae eyes Spe ee det, Payee. ® < ee AB LS : ‘ * vy ek ots 4 - 
S Aled qe TR ie, et thes 4g ape eh eae Sea hig oS, OY ROT Lo ge Prony Tae Rare gs 3 Py bag re ale fa nen ae ‘rar 5 . oo? - . ‘5 eas BSE? ep Ee f GL Vee hur MBPT ut ay eee i, 
fa % beta So Sage Cae oe) ate ed Se TR orice ay Spey) aig ge Ae NR 5 atk Na Lae Ee le er Co eee it PSM ohh ek 2 Pee ee Oa eee oN bey es pas ee Be es eee oo ine ee as Nor gn ee Rive Boor SA! re the 
7,3 AY, Low er a dahon tit EE ae ack Wate ik faked ewok ck eae ae i” pe ree ight Tae ye Dt Sig rtd, Wl mel a aeeigee ‘gts Mecha te Sea toe! ers ed Peep ae aictan 5 ai Migs ees Bie metry oY Ree, Pecctues Se ar WeS Ta pede ae Fe eee At ORE Se coe iin eS 
Vi Me Se EO IR, cS IRE Clee TREES ot nae Fe RE Rees oe RTE Bcc Te eee Aen Siete eee ; ne Ther wa PERTTI etna T SN ceeene-npgp rear x SSN han Pye boy, ae. Phe aR ereo eae Ss ME Sal 8 res BOR, wei. ape Mop ee ah a ot Pate Se : tag ES cal Pees 
bongs me 2 ppl hind PRA cil a Man pa Sigg) he pI eB ga cl ds ar ire oi gi Ml ip moe : BASS 3%. ay 3 et 2 aera ne ene ee: es, 2) it Se ie i sheng Pa ee 
x " or omaha ah rteiimsenee SEcaeeta, AY nearby ian sii matn~ raat: ee ea aaa r cmt ag a a : 
o a one Cadhemwere beeen cocmemenen Sh ein silts STP Saat EPS HE RI NE ACME “Sle FE ten, ES =a BIA LIS IER 


Daniels, Corbett to Kudner 


Barnet M. Daniels and Sidney U 
B. Corbett have joined the copy ; for air conditioning.in 1953, Chain 
.~ Kudner Agency, oh i rs reports in 0 gen . e 

ork. Mr. Daniels was formerly issue. This compares wi e pre- S G df y fa t g th p 
director of special services for the vious record in 1952 of $46,000,-— ays 0 re / ar in Wl onsor 
National Assn. of Manufacturers 000. The publication estimates — 
and Mr. Corbett joins the agency that 27% of all chain stores are_ 
from Allman Co. 


27% of Chains Air Conditioned / 
Chain stores spent $49,000,000. 


‘now air conditioned. 


When the Builder can’t find your Dealer 
you've LOST THE SALE 


to sell’em... tell’em 


Where to Buy It Locally! 


in the American Builder April 1954 
Builder-Dealer Catalog Directory 


Send for 16-page brochure for the complete story 


Date Feb.25 | 


1954 CATALOG DIRECTORY 
FOR THE LIGHT CONSTRUCTION INDUSTRY 


79 W. Monroe St., Chicago 3, Ill. b 


AMERICAN BUILDER | 56 church 1, now Yor 7,0. 


Smoke a Ches--Oops! Briar Pipe, 


(Continued from Page 1B) 
at a “satisfactory agreement” with 
the network. 
Chesterfield’s agency, Cunning- 
ham & Walsh, first learned of —_- 
gett & Myers’ plans to leave the 
Final Closing Godfrey lineup two days before 
Chesterfield’s run on the shows 
ended. When asked why Chester- 
Perce. field was quitting Godfrey, Fred 
BuILDER » |H. Walsh, president of the agency, 
[am 6 said, “It seems stupid for us to be 
in the dark. But we don’t know 
the cause of it.” 


s Mr. Walsh discredited the rum- 
ors that CBS’ temperamental red- 
‘head had given agency men as- 
signed to the show “a hard time” 
and said that the agency’s person- 
al relations with Mr. Godfrey had | Records, 
filled the sponsor vacancy on the. 
Wednesday morning _— simulcast 


een very good. 


Liggett & Myers will continue its 


sponsorship of “Dragnet” (NBC 


radio and tv); “Perry Como 
Show” (CBS-TV and Mutual) and 
Les Griffith’s newscast (ABC ra- 
dio). Chesterfield also has been 
a heavy sports user during the 
baseball season. The company has 
not decided what shows if any will 
be bought to replace the Godfrey | 
punch in the advertising program. | 
It is possible that some of the mon- 
ey may go into other media. 


# Chesterfield will break a major 
newspaper campaign in a few) 
weeks. Papers will be used in ap-| 
proximately 400 cities. | 

Despite the short notice, CBS) 
did not have to deadhead its prize 
personality this week. Columbia. 


a subsidiary of CBS,) 


CINCINNATI ENQUIRER 


Sourip Cinctnnatt 
READS THE 


ee 


SPACE BUYER 


He says it’s to remind him that the Daily Enquirer 
a) J q 


has the most WOMEN READERS in Cincinnati.” 


*LEADS IN CITY ZONE CIRCULATION 


For more proof of The Daily Enquirer's preference 
by Cincinnati women write for Special Survey's new 
study “‘Cincinnati Newspaper Profiles.”” It's one 
more reason why there’s no longer any doubt 
about your basic buy among Cincinnati dailies. 


- NO. 1 WITH WOMEN, TOO. 


CITY ZONE CIRCULATION 


Daily Enquirer 133,780 
Times-Star 129,263 
Post 126,215 


Sunday Enquirer 209,504 
Source: A.B.C. Publishers’ Statements, September 30, 1953 


Represented by Moloney, Regan amd Schmitt, Inc. 


_ WILLIAM E. ROBINSON, exec. v.p. and 
publisher of the New York Herald Tribune, 


CR eden ee 


GEE. AT or 


a ne ee 


has resigned, effective Jan. 15, to become 
board chairman and chief executive of j 
Steve Hannagan Associates, New York i 
public relations consultant. His duties at 
the paper will be divided among Whitelaw i 
Reid, president; Warner Moore, business 
manager, and A. V. Miller, treasurer. Mr. 
Robinson joined the paper in 1936 as 
advertising director. 


and the Friday morning broadcast. 
Frigidaire division of General Mo- 
tors, whose top management 1s 
among Arthur’s favorite people, 
bought the Wednesday night half 
hour to introduce the new Frigi- 
daire range. This company, which 
carries several segments of the 
morning show, is expected to stay 
with the Wednesday night telecast 
as alternating backer of the clos- 
ing half hour with Pillsbury, 
which has been filling the sponsor 
credits every other week on the 
first half of this program. 


# Toni continues as every-other- 
week sponsor of the first half, but 
there was an opening for a new al- 
ternating sponsor as this story was 
written. Talent-production charges 
for half of “Godfrey and His 
Friends” run about $20,000 weekly. 
However, CBS has never had 
any noticeable trouble disposing oi 
Godfrey time and is not expected 
to now. Bristol-Myers (through ‘ 
Young & Rubicam) will take over 
the Chesterfield morning time for 
four weeks as of Jan. 11. This com- 
pany is one of the co-sponsors of 
the revived “Godfrey Digest,” 
which returned to the air this 
week. 


s At press time there was no more 
clear indication of Chesterfield’s 
motive than there was when the 
story first broke a couple of days 
ago. Some wags insisted that Lig- 
gett & Myers lacked “humility.” 
Godfrey’s good friend Walter 
Winchell said Godfrey quit Ches- 
terfield and not vice versa. 

Others insisted there had been 
an explosive personality clash 
backstage at the studio. And this 
action helped to intensify the re- 
current rumors about the state of 
Godfrey’s health, with some admen 
convinced that Chesterfield was 
unwilling to sign a contract at 
higher fees for Mr. G with the pos- 
sibility that they might have to 
settle for his new stand-in, Peter 
Lind Hayes, a great deal of the 
| time. 


DAVENPORT 
NEWSPAPERS 


Pe ee 
tee pean 
te PEELER 


_—_— _— 
sé 


IN ADVERTISING LINEAGE 
IN QUAD-CITIES & IOWA — 


| ia Mie Oe. ee Ge oe » 
MORNING Evening 
DEMOCRAT DAILY TIMES 


Sunday DEMOCRAT & TIMES 
Serving the Quad-Cities of 

| DAVENPORT, IOWA; ROCK ISLAND, MOLINE 
| and EAST MOLINE, ILLINOIS 

HEADQUARTERS: DAVENPORT, IOWA 


Represented Nationally by 
ANN & KELLEY, INC. 
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LAKES AMR eT! 


1954 is here and competition is 


back. It should separate the men from 


ee 


the boys, the buyers from the browsers, 
the facts from the fables. And 1954 
should be rewarding for Saturday 


— 


Evening Post advertisers. For just as 


millions of families have greater regard J 


for the Post, so they have greater con- 
fidence in Post-advertised products. 


THEY DON'T TELL THE TRUTH 
ABOUT THE SOUTH! 
By Morbdert Ravenel Sass 


When the chips are [pogp === 


January 9,1954 —15¢ 


down, that can be de- 
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cisive. The Post gets to 


the heart of America. 
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ADVERTISING SALES 
REPRESENTATIVES 
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Market-wide coverage unmatched by any 


SALES opportunities are tremendous in the Chicago 
market, where some national advertisers do as much 
as ten to twenty per cent of their total sales volume. 
If you are planning your promotion to increase your 
share of the consumer spending here in 1954, con- 
sider these important facts of media coverage... 

The new Chicago Tribune Magazine places your 
advertising before virtually three out of every four 
adults in Chicago and suburbs. It takes your story 
into nearly half of all the households in 840 midwest 
cities and towns of 1,000 or more population. 


Dwarfs the coverage of 
national media! 


Chicago Tribune Magazine circulation in metropoli- 
tan Chicago alone is better than five times as large as 
that delivered here by any national magazine. Read- 
ership is far greater than the readership here of en- 
tire classifications of national magazines. 

It reaches more than twice as many families as the 


other medium—local, regional or national! 


second Sunday magazine in this area and more than 
those reached by the other Chicago Sunday news- 
papers combined. 

Compare Chicago Tribune Magazine coverage, 
also, with that of television in metropolitan Chicago, 
where the average evening TV program misses over 
90 per cent of the households and the average after- 
noon program misses more than 95 per cent! 


Sells America’s most responsive 
newspaper audience! 


When you use the Chicago Tribune Magazine, you 
reach the most responsive newspaper readers in 
America. In 1953, their buying action attracted to 
the Tribune more than $58,000,000.00 in advertising 
—the greatest expenditure ever placed in any year 
in any newspaper. 

And as shown below, coverage is only half of the 
new Chicago Tribune Magazine story... 


New editorial format designed for today’s 


Chicago 

A. W. Dreier 
1333 Tribune Tower 
SUperior 7-0100 


1. In tune with social and economic changes! 
Greater spending power has changed family activi- 
ties, desires and interests. Because the new Chicago 
Tribune Magazine closely reflects these new inter- 
ests, it stimulates greater reader response. 


2. Keyed to the pattern of Sunday living! 


Sunday, the day of relaxation and family gatherings, 
is a day of special reading tastes. Every page of the 
new Chicago Tribune Magazine is keyed to the Sun- 
day mood. 


3. Midwest in appeal and character! 
Midwesterners are interested in the affairs of the 


Chitage /hibane 


THE WORLD'S GREATEST NEWSPAPER 


Detroit San Francisco 
W. E. Bates 
Penobscot Bidg. 


WOodward 2-8422 


New York City 
E. P. Struhsacker 
220 E. 42nd St. 
MUrray Hill 2-3033 


155 Montgomery St. 
GArfield 1-7946 


Fitzpatrick & Chamberlin 


Los Angeles 
Fitzpatrick & Chamberlin 


reader penetrates deeper 4 ways! 


world but have special interest in those stories with 
midwest significance. The Chicago Tribune Maga- 
zine’s midwest point of view adds to its appeal. 


4. Edited for participation by readers! 


The editorial treatment of content enables readers 
to participate emotionally in the situations presented 
in the Chicago Tribune Magazine—and helps to ex- 
plain its popular appeal. 


* * * 


As the medium with greatest coverage and penetration at all social 
and income levels in Chicago and the midwest, the new Chicago 
Tribune Magazine provides a dynamic answer to the national adver- 
tiser’s need for effective, economical selling power in this important 
market. If you want a stronger consumer franchise for your brand 
in the midwest this year, ask a Tribune representative for details. 


1127 Wilshire Blvd. 


Michigan 0259 
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ful receptionist 


life is a magazine.” 
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Our Long White Beard Is Showing 


The first issue of ADVERTISING AGE burst upon a completely apa- 
thetic advertising world on Jan. 11, 1930. So with this issue of Jan. 
11, 1954, ADVERTISING AGE begins its 25th year of publication. 

We are happy to report that both the advertising world and AA 
are in healthier condition now than they were then, but we are sure 
that neither has yet attained the ultimate. 

The 24 years which have passed have demonstrated clearly that 
AA's original concept of providing the news of advertising, merchan- 
dising and marketing quickly, accurately, concisely—with under- 
standing and complete impartiality—has met an important need of 
the marketing world. 

That original concept has not been changed in the intervening 
24 years, and only modest typographic changes have been made in 
the physical format of the paper over the years. But longtime readers 
will, we hope, agree that ADVERTISING AGE has kept abreast of the 
times, and has enlarged and improved the scope of its editorial activi- 
ties from year to year. 

Within the basic framework of our carefully considered area of 
service to the advertising and marketing world, we have always tried 
to keep our ideas and our operations flexible and free from stodgi- 
ness. We have no sacred cows to protect or nurture; we have no inten- 
tion of becoming set in our ways. 

It is the peculiar business of a newspaper or magazine, we believe, 
to move with the times, to drop the old and develop the new as 
circumstances and conditions change, and to keep at least one step 
ahead of the needs of its readers. 

As we enter our 25th year, we have the largest and best editorial 
staff we have ever had, and greater physical facilities than ever be- 
fore. We intend to use both to turn out a better and more useful paper, 
week by week—a paper that brings you complete, informed, fast 
reporting of the news, plus alert and expert opinion—deliberately 
edited for the man who knows his way around in the business. 

No doubt we will make occasional mistakes, and maybe once in a 
while we'll step on someone’s pet corns, or sound a little brash. But 
we promise you—we’ll do our level best to be fair, to be alert, to be 
bright and readable and in tune with the needs of our audience. 

We promise also not to wear out our editorial arm patting ourselves 
on the back. 


The Chant of the Tobacco Men 


The joint action taken by seven major tobacco companies and a 
number of allied interests in starting a public relations and adver- 
tising campaign designed to meet the cancer problem head on has 
caused mixed reactions. Some believe the action is good, others feel 
that it may merely make a bad situation worse. 

In our opinion, some such action was inevitable. If it is well 
handled, it can help the cigaret companies stave off a very serious 
threat, and certainly some action of some kind had to be taken. 

The nub of the problem still remains, however. Cigaret advertis- 
ing, by and large, has been negative in recent years and—unhappily 
for cigaret sales—this advertising has demonstrated its effectiveness. 
If enough advertising insists that a particular brand of a certain 
product is “less harmful” than other brands of the same product, the 
public ultimately gets the idea that the product itself is harmful, to 
a greater or lesser degree. And certainly this is what has happened in 
the cigaret field. 

So the big problem still remains (assuming, of course, that the 
medical aspects can be cleared)—to stop all cigaret advertising that 
hurts, rather than helps, the sale of the product. 


What They're Saying 


On the Horizon 
New ideas, new conceptions of 
advertising are the life blood of 


ing still is slow death! 
To those who look for nothing 


pointed out... 


You can follow the crowd, 
but there’s not much cheer 
In always looking 
at someone's rear! 


We must raise our sights to new 
levels in words! Too many of our 
“buy” words are merely empty 
commands... “act now”... “see 
your dealer”... ‘don’t miss the op- 
portunity.” How much amazement 
is left in the word “amazing?” 
How much revolution in “revolu- 
tionary?” 

The opportunity is ahead... the 
new ideas are shimmering on the 
horizon. And you can feel it... 
feel it in the writer sweating over 
a typewriter... in the art direc- 
tor slaving over his board. There’s 
a growing and a reaching and a 
yearning for advertising that’s be- 
yond anything we've seen yet! And 
because it’s there... the pictures 
will come... great pictures that 
put longing in the soul, sparkle in 
the eye, and a catch in the throat! 
And so will the words, the 
thoughts that sit down to breakfast 
with the reader and won't let loose 
of his mind... that ride to work 
in his car and grow deep in his 


convictions. 

—Jack Tinker, v.p., McCann-Erickson, 
New York, speaking before the Art 
Directors Club of Chicago. 


Talking Ads 
As though there weren’t already 
too much talk in the world, a 
magazine has recently come out 
with what is described as the first 
talking advertisement. You read 
it, then you tear it out and play 
it on your record player. Not only 
that, but the ad is in three dimen- 
sions, so you have to get a special 
pair of glasses to see it prop- 
ere 

The trouble with talking ads is 
precisely the same fault we have 
to find with talking people; the 
ability to make sounds is not ac- 


companied by talent for making it 
‘interesting, amusing, or instruc- 
‘tional. Most of the talk in the 
|world, on radio, television, on 


buses and trains, in corner drug- | 


stores and in shops and stores only 


but the proven path, it could be. 


{remotely resembles conversation. 


| “Hiyah. Hi. Nice day. Yeah, nice 


day. Be seein’ yuh. Yep. See yuh 


our business. They are as impor- round.” 
tant to us as the experimental 
laboratories are to Westinghouse) radio is even worse because it 
and Chrysler! Without them you| compounds vacuity with pompos- 


stay still, and in this business stay-| ity. What is needed sadly is not 


Public talk on television and 


more verbigeration by magazine 


ads, but better talk. 
—Editorial in the Courant, Hartford, 
Conn. 


Getting Whistles for Packages 

Rearing its beautiful head at this 
point is a fascinating subject .. . 
Do I have to tell you—it’s SEX. 
We find it to be as important in a 
supermarket as in a boudoir. And 
here’s how we pack a package 
with sex appeal. 

We seduce the customer with 
soft, sweet-sounding names; short, 
exciting copy; erotic colors; lovely 
colors and generous use of ovals. 
To put it negatively—it is the ab- 
sence of squares, right angles, 
points, sharp edges of all kinds, 
crude overbold lettering, harsh or 
dark colors and ugly shapes. 

Why make a package look like 
Gargantua when it can look like 


Marilyn Monroe. 
—Edward Gustave Jacobsson, mer- 
chandising and packaging consultant, 
in advertising and selling course at 
Advertising Club of New York. 


Russian Admen Chided 

Trud, the organ of the Soviet 
trade unions...accused [Russian 
advertising men] in writing about 
food, for example, of “a heavy 
style and complicated language 
that don’t make sense.” It cited 
this example: 

“Tangerine juice is liquid fruit 
—i.e., the liquid part of the pulp 
pressed from the tangerine, with 
all the nutritious parts dissolved in 
it. 100 grams of tangerine juice 
gives the body 40 to 60 milligrams 
of Vitamin Cl, or, they say, one 
man-dose.” 

That language, Trud commented, 
would “repulse the most ardent 
lovers of fruit juice.’ Let’s have 
ads in verse—‘“clear, brief and 
bright”—the paper suggested. 


—Associated Press dispatch from Mos- 
cow, Dec. 28, 1953. 


Survey With a Kick 
One of the top pharmaceutical 
firms hired a surveying outfit to 


biturates. The result: Advertising 
men. Madison Ave. is the benze- 


drine-dexedrine capital of the 
| world. 
—Walter Winchell's column, Dec. 31, 
| 1953. 


determine the biggest users of bar-| 
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+ Rough Proofs | 


On entering the new year it is 
/reassuring to learn that Law and 
| Order, the police chiefs’ magazine, 
is published by none other than 
| Will Copp. 

* 

The massive tome distributed by 
the American Olympic Committee 
to contributors indicates that the 
‘famous fund-raising telethon of 
| Bing Crosby, Bob Hope and 
Dorothy Lamour was not entirely 
‘in vain. 

« 

Color television got off to an 
auspicious start with a national 
hook-up New Year’s Day, featur- 
ing the Tournament of Roses and 
the combined charms of Miss 
France and Miss United States. 


© 

Carson Pirie Scott & Co., the 
Chicago department store, is cele- 
brating its centennial in 1954, and 
the management devoutly hopes 
that the first hundred years were 
the hardest. 


* 

Last year was marked by the 
50th anniversary of powered flight, 
and announcements by the heads 
of both A&P and National Tea 
that promoting non-food items in 
supermarkets is one way to in- 
crease food prices. 


s 

Terry Moore tried to enliven 
the GI Christmas in Korea by dis- 
playing an ermine bathing-suit, 
but the authorities apparently de- 
cided that it showed too little 
ermine and too much Terry. 


* 

Jane Russell’s publicity pictures 
for “The Outlaw” ten years ago 
catapulted her to fame, and now 
the promoters of “The French 
Line” are attempting to gild the 
lily. 

» 

Those who are worrying about 
the future of the cigaret industry 
should recall that in a bygone day, 
when the product was called 
“coffin nails,” a leading brand 
increased its sales by including in 
each pack a photograph of a 
famous burlesque actress. 

* 

Seattle has passed Cincinnati 
in population by annexing some 
adjoining territory, and maybe the 
Queen City can persuade its neigh- 
bors, Covington and Newport, to 
come under the big tent. 


= 

AA says legal battles have 
dominated advertising news of 
late, and perhaps admen should 
persuade their sons to take law 
courses before entering the bus- 
iness. 

& 

Britishers express alarm over 
the importation of Americans to 
handle tv commercials, but then 
they haven’t heard the Gillette 
parrot asking, “How are yuh fixed 
for blades?” 


7 
| Comments of sports writers sug- 
‘gest that while the winning team 
in the Orange Bowl wore the 
/colors of Oklahoma, it was really 
‘operating under the banner of 
Notre Dame. 

* 

With this issue Rough Proofs 
is starting its twenty-fifth year in 
the same location and under the 
'same management, demonstrating 
once more that readers are both 
patient and forbearing. 


Copy Cus. 
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e 5" Dimension 


CLINCHES THE CASE FOR YOUR AD BUDGET IN 


‘DELAWARE VALLEY, U.¢.A. 


THE GREATER PHILADELPHIA MARKET 


3 billion dollars worth of industrial 
expansion puts big money into the 
pockets of 1% million Delaware 


philadelphia 


4 billion dollars yearly Valley families. Big sales follow 


automatically in today’s prosperous 
Valley. Tomorrow ...even more sales 
at less cost per sale, thanks to 
the “Sth Dimension” — the growth 
factor. Leading Valley growth and 
growing with the Valley, THE 
PHILADELPHIA INQUIRER boosts 
the sales-value of your ad budget. 
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GROWTH 
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Capacity and potential for DELAWARE VALLEY, = (°) om < arias 
dynamic expansion The Philadelphia Inquirer \ : —— Bee - 
\ (~ 
is the first newspaper! ens 


4, The Philadelphia Inquirer 


The Voice of Delaware Valley, U.S. A. 


Exclusive Advertising Representatives: West Coast Representatives: 


NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 
ROBERT T. OEVUN, JR. EDWARD J. LYNCH GEORGE S. DIX FITZPATRICK & CHAMBERLIN FITZPATRICK & CHAMBERLIN 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bidg. 155 Montgomery St. 1127 Wilshire Boulevard 


Murray Hill 2-5838 Andover 3-6270 = ——-/_“ Woodward 5-7260 Garfiald_1.7944 : : Able: aaco 
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Rollins Adds Two Accounts 
The Modesto, Cal., office of 

John A. Rollins Advertising has 

been named by Farmers Frozen 


Food Co. to handle a campaign for | 
frozen | 


Symphony and Omega 
strawberries. The agency, out of | 


its Stockton office, will also han-| 


dle advertising for Universal Har- 
vester Co., Stockton. 


WOR, WOR-TV Boosts Sullivan 

Robert J. Sullivan, who for- 
merly handled the assignment for 
radio only, has been named sales 
promotion manager for WOR and 
WOR-TV, New York. Appointed 
assistant promotion manager for 
both stations was Annette Francis, 
oe with Frederic W. Ziv’ 

Oo 


_ Don’t make it oe for Builders 
: _ to find your product. 


To Sell ’em.. .tell ’em 


Where to Buy It LOCALLY! { 


American Builder 
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79 W. MONROE ST., CHICAGO 3 


30 CHURCH ST., NEW YORK 7 
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Littauer to General Foods 
Robert C. Littauer, formerly 
with Young & Rubicam, has joined | 
the associated products division of 
General Foods Corp. as assistant 
product manager in the Minute 
products group. During the past 
five years he has served as ac- 
count executive at Y&R for a 


number of GF products. 


Ziff-Davis Boosts Michaelson 
Michael Michaelson has been 

named circulation manager of 

Ziff-Davis Publishing Co., New 


' York. He will continue to supervise 
| promotion activities for the com- 


pany. Mr. Michaelson succeeds 
Harry G. Strong, who resigned re- 
cently to become publisher of 
Hunting & Fishing, and has since 
| been named general manager of 
Family Weekly. 


CBS Signs 50kw Station 


KABC will replace KTSA as 
the San Antonio affiliate of CBS 
Radio, effective March 1. Now af- 
filiated with ABC, KABC operates 
on 50,000 watts daytime and 10,000 
watts nighttime. On Feb. 1 its 
call letters will be changed to 
KGBS. 


Advertising Age, January 11, 


1954 


\NBC’s Tournament of Roses Colorcast Shows 
Potentialities and Problems, Viewers Find 


Cuicaco, Jan. 5—In spite of a 
few previous tryouts, tv color- 
casting seems to have gotten its 
real kickoff on New Year’s Day, 
when NBC daringly went outside 
the studio to pick up Pasadena’s 
Tournament of Roses parade. 

That was the prevailing opinion 
in this city, at least, where several 
thousand viewers got their first 
look at outdoor color tv, most of 
them by invitation only. Alto- 
gether, only a few hundred thou- 
sand people in 22 cities over the 
country were cut in on the exclu- 
sive demonstration—which still 
made it the biggest color operation 


yet. 


In Chicago, some half a dozen 
firms sponsored the showing on 
their own new pilot models, in- 
cluding General Electric, RCA, 
Sears, Roebuck & Co. and Zenith. 


w The reaction, even from such a 


hand-picked audience, was im- 


Your sales target is 


not only Salt Lake but the 


val Lake 
Intermountain 


Marke 


Corporate Salt Lake City’s population is 
189,100 but Salt Lake's Retail Trading Zone 
population is 612,400 and Salt Lake 
Intermountain Market population is 14 Million. 
You can enjoy greater sales by hitting hard the 
Salt Lake Intermountain Market. You can 
-COst in One easy step 
in these two newspapers. 
Your share of the Market is NOT only 
$310,363,000 in sales of corporate Salt Lake City 

. but of $1 600,000,000 in the total 
Salt Lake Intermountain Market. 


sell it with one low 


YOUR PROSPECTS 
ARE BEST IN THE 


GROWING WEST! 


(MORNING & SUNDAY) 


Che Salt 


| 


Lake Tribune 


DESERET NEWS wo 
Salt Lake Telegram (tveninc) 


Represented Nationally by: MOLONEY, REGAN & SCHMITT, INC., Metropolitan Sunday Newspapers 
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pressive. A host of newsmen 
braved the hardships of the morn- 
ing after New Year’s Eve and 
showed up, while outside RCA 
Victor Distributing Corp.’s color 
sanctum crowds of uninvited lay- 
men massed in the lobbies. 

From this distance, the general 
comment ranged from “inter- 
esting” to “epoch-making,” but 
always with the caveat inserted 
that ‘color tv is still around the 
corner.” 

From their small screens (1114” 
or 14”, depending on who was 
measuring them), viewers got a 
gorgeous display of floats, all of 
them ioaded with flowers, which, 
as NBC officials pointed out, are 
hard enough to colorcast even 
under studio conditions. 


sa A good example was the top 
prize-winning entry of Minute 
Maid Corp., which ran a huge 
“Queen for a Day” contest pro- 
motion in choosing the heroine of 
its “Cinderella” float. Minute 
Maid’s float used more than 
250,000 flowers of widely different 
hues and colors. At this distance, it 
came through well. 

Not that there weren’t “bugs” 
in the operation. There was the 
case of one float which the an- 
nouncer described as covered with 
yellow chrysanthemums, but which 
looked bright red when it passed 
by. 

Nearly everyone commented on 
the tendency of the colors to sepa- 
rate and shift, and there was the 
constant complaint that the color 
tube will have to be a lot bigger 
to sell to mass audiences. 


a A Sears official, in fact, went 
so far as to make the point that 
the demonstration performed a 
service in “demonstrating both 
that color tv has great potentiali- 
ties and that their realization is 
a long way off.” 

Perhaps the most hopeful sign 
to the set demonstrators was the 
great interest stirred up, regard- 
less of criticism. GE’s demonstra- 
tion in a suburban savings bank, 
for example, was seen by over 
4,000 excited tv addicts. RCA, 
which had sent out only 500 invita- 
tions, wound up by admitting more 
than 1,500 gate-crashers. 


Specialty Appoints Forbes 


Daniel G. Forbes has been ap- 
pointed director of merchandising 
of Specialty Advertising Service, 
Long island City, N. Y. Recently 
active in character merchandising 
programs on radio and tv, his new 
duties will revolve around devel- 
opment of premium and point of 
sale merchandising in the super- 
market field. 


Forms Design & Display Inc. 


Design & Display Inc., a new 
company to specialize in store and 
showroom modernizing in_ the 
home furnishings field, has been 
organized as a subsidiary of Alfred 
Auerbach Associates, New York 
agency. Gene Tarnawa, display 
director of Auerbach, is president 
and Alfred Auerbach secretary- 
treasurer of the new organization. 


Hali Names Neagle V. P. 


C. W. Neagle, formerly national 
advertising manager of the 
Observer, Charlotte, N. C., has 
been named v.p. of Hall & Co., 
Richmond, Va., agency. B. > 
Kelley, formerly of the national 
advertising department of the 
Richmond Times-Dispatch and 
News-Leader, will succeed Mr. 
Neagle on the Observer. 


Merrill Lynch Boosts Engel 

Lou Engel, advertising manager 
of Merrill Lynch, Pierce, Fenner & 
Beane, and eight other department 
heads of the brokerage house, have 
been elected to limited partner- 
ships. Mr. Engel joined the secur- 
ities company in 1946 after having 
been managing editor of Business 
Week for several years. 
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ALL TIME RECORD... 


For many years, FARM JOURNAL has been the 


favorite magazine of America’s farm families — 


biggest by far in circulation on-the-farm. 


Once again, those who want to reach and sell the 
big U.S. farm market have demonstrated their 
appreciation of FARM JOURNAL’s greater power, 


greater value. 


Again in 1953 advertisers invested more money in 
FARM JOURNAL than in any other farm magazine 
—two and one half million dollars more for a 
total of over 10 million dollars—another all time 


record in the farm magazine field. 


1953 Advertising Investments 


in the six leading farm magazines 


Nationals 
fo BE Ae ree oe ee meee $10,150,097 
Country Gentleman . 2.6 6c eb es See es 7,633,105 
Regionals 
Frommers TONNE... 6 8 6 ce ON HRS 5,823,796 
a ee ae 4,301,856 
Capper’s Farmer ... i... 46> res ee 2,940,687 


Pee ee oo a's oe Oe ee 2,207,334 


FARM JOURNAL 


America’s largest, most successful farm magazine 
Source: P. I. B, 
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Smith, Drum to Lamb & Keen'Camille Names Samuel S.M. 


Smith, Drum & Co., Philadelphia | 


producer of textile dyeing and 
finishing machines, has named 
Lamb & Keen, Philadelphia, to 
handle its advertising. The account 
was formerly with Stewart-Jordon 
Co., Philadelphia. 


Camille Co., 


Photography, 


Brooklyn, N. Y., 
manufacturer of photograph 
has named Stanley 


C. 


former editor of Leica 


sales manager. 
will also supervise advertising and 
‘promotion activities. 


He 


WHBF 
, + CBS 


Adds up to — 
BETTER QUAD-CITY 
COVERAGE AT NO 
INCREASE IN COST! 


W HEF :: 


TELCO BUILDING, ROCK ISLAND, ILLINOIS 
--, Represented by Avery-Knodel, Inc. 


Charges; Holds Co-op 


WASHINGTON, Jan. 5—Holding 
that their co-op advertising sys- 
tems “were honest in purpose and 
fair and reasonable in application,” 
the Federal Trade Commission) 
last week cleared three top soap | 
companies—Lever Brothers, Proc- | 
ter & Gamble and Colgate-Palm~| 


olive Co.—of charges of discrim- 
ination in granting advertising 
allowances to retailers. | 

An opinion by Commissioner | 
John W. Gwynne—his first since 
his appointment to FTC last fall— 
hinged on the reasonableness of 
the system of alternative benefits 
which the soap companies made | 
available to stores which were not 
|in a position to use newspaper ad- 
vertising. 

Noting that provision was made 
to credit retailers for handbills, 
iradio and even store displays, 
|'Commissioner Gwynne com- 
| mented, “There is no evidence in| 


FTC Clears Soap Firms of Discrimination 


Ad Systems Legal 


these cases that the promotional . 


plans were tailored to fit the needs 
of favored customers.” 

| 
w Spelling out the commission’s 
position on allowances, he observed 
the law permits payment for serv-. 
ices and facilities actually fur-| 
nished, but does not authorize pay-| 
ment for services not furnished, 
nor payments grossly in excess of | 
the cost or value of the services 
rendered. 


He made clear also that “the law) | 


does not prohibit a seller from) 
paying for services of various 
types...nor does the law require 
a seller to pay at the same rate, 
per unit of product sold, for types 
of services which are of unequal 
value or cost. 

“The practical result of such a 
rule would be to restrict the pay- 
ments to some type of service that 
every single customer could fur- 


Burglary alarms and night watchmen are no assur- 
ance you won't be robbed—hence burglary insur- 
ance. Modern presses, good paper and ink are also 
no assurance your product won't be poorly repro- 
duced in magazines—hence Reilly Electrotype re- 


production assurance. 


With Reilly Electrotypes, your product is assured the 
best possible showing in print. So why rob yourself 
of selling impact...why lose the value of your 
initial advertising outlay with inferior plates? Why 
—when you can get this electrotype reproduction 
assurance for just a few cents more than you’d pay 


for the most ordinary electro. 


YOU CAN REALLY RELY ON 


Other Divisions of Electrographic Corporation: American Electrotype, San Francisco; Advance-Independent Electrotype, Indianapolis; Lake Shore Electrotype, 


Chicago; Michigan Electrotype, Detroit; New Haven Electrotype, New Haven; Reilly Plastictype, Los Angeles; The Wrigley Company, Atlanta. 


gives 


your 


but only 
REILLY 


4a & 44 
reproduction 
assurance 


dollars ay 


you 


advertising 


backing by hand. 


insure uniform size. 


WHY REILLY ELECTROTYPES ASSURE 
THE BEST REPRODUCTION 


@ Exclusive Vinylite molding assures utmost fidel- 
ity down to the smallest detail. ~ 


© Precision Pressure casting (for flatbed press) elim- 
inates damage and distortion resulting from plate 


©@ Precision Centrifugal Casting (for cylinder press) 
curves and backs plates by a special process to 


@ Unique check-control system incorporates teams 
of seasoned finishers and other specialists to 
cover every phase of production. 


Advertising Age, January 11, 
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SILENT CHARLIE—Described by the com- 
pany as an ace salesman ‘who draws no 
salary, earns no commission and takes no 
coffee - breaks,” Charlie Champ is a 
three-dimensional cardboard head which 
will be used by dealers to merchandise 
hats made by Champ Hats Inc., Philadel- 
phia. 


nish. It would adopt uniformity as 
its goal rather than proportion- 
ality. Payments should be made in 
good faith for services and facili- 
ties actually rendered and there 
should be a fair and reasonable re- 
lation between the amount of the 
payment and the type of service 
rendered.” 


a Pointing out that there is no 
standard to assure exact propor- 
tionality in granting allowances, 
he recalled that the Robinson- 
Patman Act was set up to eliminate 
the practice of discriminating in 
the payment of advertising allow- 
ances. “Consequently, every plan 
providing payment for promotional 
services and facilities should be 
carefully scrutinized to see that it 
does conform to the express con- 
gressional intent. It must be 
honest in its purpose and fair and 
reasonable in its application,’ he 
said. 

The soap plans provided a scale 
of allowances on a quantity basis, 
for co-op newspaper space, and 
alternate allowances, also on a case 
basis, for other forms of co-op 
promotion. FTC found “there is no 
evidence in the record that even 
the highest rate of payment is not 
reasonably available to all custom- 
ers” through one of several plans 
that were offered. 


‘Contractor’ Is Launched 

The Contractor, new national 
semi-inonthly for the plumbing, 
heating and air-conditioning in- 
dustry, bowed Jan. 1. Published 
by Walther Publishing Associates, 
Grard Central Terminal Bldg., 
New York, the 11x15” magazine’s 
b&w page rate is $630, while its 
per-inch rate starts at $12. Sher- 
man F. Glendining is advertising 
manager. 


Gyms Account to Vignolle 

Vic Tanny Gyms has appointed 
Vignolle & Powell, Los Angeles 
agency, to handle its advertising. 
Plans include newspaper, tv and 
radio schedules. 


Biggest Florida 
-- Increase — 


9n Central (Inland) Florida 
there is one dominant medium 


NEW YORK 


Y ELectroryre 
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 SENTINEL-STAR © 
re leads all Fla. pa ss 
in circulation increase, 
~ ABC ending March 31 
oe i too oe 
ORLANDO SENTINEL-STAR © 
hs Morning - Evening Sunday aoe 
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Builders’ Sales Promotion 
Key to Million Homes Year in ‘54 


When the winners of Practical 
Builder’s 4th Annual Merchandis- 
ing Competition get their “Oscars” 
at the National Association of 
Home Builders Convention Janu- 
ary 17-21, the presentation will 
keynote the 1954 program for the 
entire light construction industry— 
a program that will emphasize sell- 
ing at all industry levels. 

With production capacity in most 
building product categories ex- 
ceeding demand, all manufacturers 
and their wholesalers and dealers 
face a stiff test of creative selling 
in 1954. Principle consumers of all 
this production are the nation’s 
more than 100,000 builders, but 
neither manufacturers nor distrib- 
uting factors need worry about the 
builders “holding up their end” if 
the widespread interest in Practi- 
cal Builder’s annual Merchandis- 
ing Competition is a criteria of 
things to come...and it is. 


e Each year since 1950, when the 
first Practical Builder nationwide 
Merchandising Competition was 
held to direct a spotlight on the 
much-abused selling side of home 
building, interest in merchandising 
has grown rapidly. Now, it is quite 
apparent that builders throughout 
the country rate sales techniques 
on a par with building techniques 
as ingredients to their future suc- 
cess. As Dick Lowell (Director of 
Advertising, U.S. Plywood Corp., 
one of the judges) said, after 
spending a full day studying the 
country’s best home selling pro- 
grams of 1953, “Builders seem 
every bit as interested in employ- 
ing the best advertising help as 
they are in hiring qualified build- 
ing tradesmen.” 

Other judges of this year’s Prac- 
tical Builder Competition were 
Jack K. White, Director of Public 
Relations, Marquette Cement Mfg. 
Company; George Alarik, Adver- 
tising Manager, Insulite Division, 
M & O Paper Co.; and Norbart 
Bisanz, St. Paul builder and 1952 
“Oscar” winner. 

1953 winners in each division are: 


1-25 HOMES GROUP 

Del Monte Construction Co., Phoenix, 
Ariz.—“‘Oscar’ Award. (Merchandising 
prepared by Barney Schreiber, Architec- 
tural Homes, Inc.) 

26-100 HOMES GROUP 

Cc. B. Kelly & Co., Nashville, Tenn.— 
“Oscar” Award 

Searle Homes, Inc., Colorado Springs, 
—Honorable Mention 

W. A. Sims, Dayton, Ohio—Honorable 
Mention (Merchandising prepared by 
R. N. Voss, Parker Advertising Co.; 
Dayton, Ohio). 

Quinn Home Builders, Chicago, Il.— 
Special Mention 

OVER 100 HOMES GROUP 

Carey Construction Co., Denver, Colo.— 
“Oscar” Award. (Merchandising pre- 
pared by Claude Ramsey, Wm. Kosta 
and Associates, Denver). 

Crawford Homes, Inc., Louisville, Ky.— 
Special Community “Oscar” Award. 

Colpaert Realty Corp., South Bend, 
Ind.—Honorable Mention (Merchandising 
prepared by Keith Klopfenstein, Lincoln 
Carter Co., South Bend). 

Eagle Construction Co., Newark, N. J. 
—Special Mention (Merchandising pre- 
pared by Seymour F. Malkin, Public 
Relations, Maywood, N. J.). 

E. B. Norman, Jr. and J. R. Norman, 
Developers, New Orleans, La.—Honorable 
Mention for ‘‘meeting an unusual sales 
problem” (Merchandising prepared by 
Scott Wilson & Associates, New Orleans, 
La.). 

Prize-winning entries will be 
on display at the Conrad Hilton 
during the NAHB Convention. In- 
terested builders and advertising 
men will be free to inspect them 


at length for proven selling ideas. 


e Practical Builder will encourage 
all manufacturers, wholesalers and 
dealers to tie-in their creative sell- 
ing efforts as closely as possible 
with those of builders everywhere 
in the coming year. Editorial copy 
in both PB and its companion pub- 
lication, Building Supply News 


(for wholesalers and dealers) will 
be beamed to secure coordinated 
selling effort throughout the in- 
dustry, and a host of PB sponsored 
—or originated—promotions are in 
progress or planned. 

For example, the Merchandising 
theme will dominate this month’s 
N.A.H.B. Convention with two full 
sessions, one covering an entire 
day in the Grand Ballroom of the 
Conrad Hilton, and the other a 
clinic at the Sherman Hotel, given 
over to the vital subject of selling, 
and how it can spell success for 


the nation’s builders in 1954. 

In addition, most local builder 
associations have held Merchan- 
dising Clinics during the year; 
Practical Builder’s four-color film, 
“Smart Ideas That Sell Houses,” 
has been shown to more than 150 
builder groups, as well as to man- 
ufacturers and advertising agen- 
cies; several thousand PB reprints 
on merchandising have been sold 
every month, and PB editors are 
constantly called on to speak on 
home selling at various builder 
functions around the country. A 
new “Smart Ideas That Sell 
Houses” film is already in process, 
and a Practical Builder reprint, 
illustrating and describing the en- 
tries in detail, will be available to 
both builders and advertising peo- 
ple early this year. 


(ADVERTISEMENT) 


Award Winner Poses Problem 


“We do not employ an adver-| 


tising agency or a merchandising 
consultant as most agencies here 
‘are not interested in accounts as 
| small as ours and perhaps cannot 
afford to devote the time to it that 
we think is necessary to become 


we are trying to put across in our 
merchandising. 

“I am sure that most builders 
would be interested in increasing 
their advertising if some way 
could be found to make their ac- 
counts more interesting to the 
agencies. And in the months and 
years ahead, selling and merchan- 
dising must be given first consid- 
eration by our industry. 

“I have written copy for all of 
our advertising and have had the 


thoroughly familiar with the ideas | 


assistance of a commercial artist 
in preparing the layouts and neces- 
Sary art work.”—C. B. KELLEY, 
Nashville, Tenn. 


Agency Studies Building 

“I would like to express my per- 
sonal appreciation for what your 
magazine, Practical Builder, has 
taught me about the home build- 
ing business. Since we have had 
a client in your industry for only 
a little over a year, it became nec- 
essary to learn as much as possible 
as fast as possible; and I have 
found your magazine to be the best 
source of information. I am indeed 
sorry that I have neglected to write 
you before this time to express 
my thanks.”--EDGE & ARM- 
BRUSTER, Advertising, Pitts- 
burgh. 


Says an Alabama advertiser (name on request): 
“Our product is sold out four weeks in 
advance; and we attribute no small part of 

this happy situation to the advertising 

we have run in Practical Builder.” 


the point: Practical 
(principally builder-contractoy's) it delivers, represent the biggest 
buying factor in the l 


Let’s say you make windows. Or plumbing fixtures. You hear 
about a new 20-story office building going up. That means 

1000 windows; 300 plumbing fixtures. Do you P after 

the business? We hope to tell you. Now take 10 average builders, 


im 10 typical towns, each building 10 average homes. Together 
they add up to more windows and plumbing fixtures than the skyscraper. 
Yet who knows about it? You don’t ... but we do. That’s just 


least understood a 
a great untapr 


builder knows that the 93,000 building men 


ght construction industry. What’s more, it’s the 
d the most undersold. May we tell you about 
od market that we know... as few people do? 


construction industry 
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McCahill aie | Out a Car 


“As soon as I was big enough to tell the difference between a girl 
and a pony, I also started taking an interest in cars.” That’s our 
Tom McCahill, car tester extraordinary, and just as at home behind 
a typewriter as a gas buggy. Uncle Tom’s monthly series in Mechanix 
Illustrated is easily the most quoted, most widely read serics ever 
written on the subject of automobiles. 


When Tom tests a bucket he pulls no punches in his report. He’s 
given more shivers to the big wheels in Detroit than a cold wind 
from Canada. Yet they’ve requested more than 5,000,000 reprints of 
his stuff. Readership? Tom rates more mail than Marilyn Monroe 
at a Postal Clerks’ Ball. So, take a breath, and make a mental note. 
This comes under the heading of VITALITY. 


aa 


Now look at Murphy. Murph takes Mechanix Illustrated and takes 
it seriously. Right at the moment he’s below decks in his home work- 
shop engrossed in a labor of love. He’s putting the finishing touches 
on a nifty bar. We told him how to make it on page 134, January 
issue. So, pronto, hopped up by MI’s VITALITY he said so long 
to the wife and kids and dropped down the cellar hatch to warm up 
his drill press. 


We've got more than a million Murphy’s. And they all react the 
same. They’re excited about cars, hunting, fishing, photography, mak- 
ing things with their hands. And if you don’t think they’re the hot- 
test, hungriest market around, you’re out of your mind. Reason alone 
will prove it. A guy — wait a minute — a million guys, read McCahill 
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Gun (remlis 
‘Will Get You... 


fe tad quod Dente tomttery. belt © etch by 
te hen ete Eh tt pee he wor. 


Rifle and gun lads are a superstitious 
bunch. An old-timer tells MI readers 
what hexes to watch for, and how to 
counteract them. Always giving out 
with the help, that’s MI. 
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Three-Tube Radio Transmitter 


Get of the air with your own rig. H's cosy new thst the 


How to be a “ham” and like it. MI 
passes out the info on making a 3-tube 
radio transmitter costing $30. Good, 
rainy Sunday fun. This is one of the 
hundred ways MI sends its readers. 


i builds himself a ba 


every month and before you know it they’ve got the head off the 
family buggy and their own head inside. Next thing you know they’re 
off like a jittery deer to buy a new part or accessory . . . or new Car. 


ry 
ng And those home workshop addicts! They just have to have tools. 
al That’s basic. So they haunt the hardware marts and happily lay out 
real bucks for a drill press. So help us, it’s a fact! And a never-ending 
he process. Make a mental note of that, too. Ditto... VITALITY! 
- The whole blooming “mechanical” field is running at white heat 
“i right now, and every media man knows it. Youngest, freshest, most 
a imaginative book of the bunch . . . that’s Mechanix Illustrated! Let 
ii 


its VITALITY spill over on to your advertising performance. 
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thoes qmonmg cord tricks o mind-reading teste 
Jost tet Br. Grese Furst trate your mind 


By Or. Grune Furst 
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How to be the wonder of any party. 
Dr. Bruno Furst reveals some basic 
training to make an MI reader a mem- 
ory wizard. No memory needed to buy 
MI, though, it’s done by instinct! 
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Well, here we are again. Now do you 
blame Murphy for missing lunch? Isn’t 
that a honey of a play bar? MI is just 
loaded with stuff to make a man react. 
We call it VITALITY. 


(A Rae ee SS PO oe 5 ee es ET Ee ee ee RG ee SG Oe PRE ee RL Ew A AM RN ge ee wea ame Sees "Sock, Be aPC ae "9 Ra re ee Ee Owe Sa ad PEE I, A ie ME OLS Se OY TR NS ee RE Le De PRE LO ey) 0 eae gt ames eM a de SR Fea Sena, Ro Ee Ser es grote Sa Ene Beek ead aR ge a SRS ae 

aa: : ea : as, sae: Pa FP ha TB nee ated Se este ee Bay oe eases oh a ae Oke 2, aie yeah, > eae Peat Bee fe so ath ve See ce eat ee Bea Sehetee ~~ nee SO ED hat 2 S Pig dian CaN eiE ee >t ee ne a Sea 

Rk Gee email ye ee: nha d a ere fe ee ener pes Ao Se ee reek Be Si ee ae pes pet dee ya Vie a, Meee TOS ea acct Soe Guenter op eee pene oe ak Sa meats SP a = eee | Rigo pie eee ee, Ana eran ag ce ae tha = 

eee 4 ee Ee PONS OE ROMA (OF XU plate CPO Cs ORI AOR ER NCC NG. «RISE ENN Sreh, co NCR Oh armament Ney MMe RMIT NE espe TS FMT ie ge SRM am nay 1 cas ea Wc setae cer ic ee Pa ees 

Seay ise ee Ten we 2 - - ‘ . : oe sea 
cen: : Siam yee 
Oe rads. 5 
7 <9) oN gnesers 
| 4s fs oe St % ee 
; te 
: are i 
Hy ; 
| i ; 
: : 
» £1 
- 
: " * - oa. * ee eee : . bx. €. : oy tw w 
1G eet “se CC Cea ee eG yi; 3 Pee! * 
of ." = a - : ye ae = ~ s a ME i aoe 
eS; Base ~ q Pose a ei ee =e 
io 2 SS rr 
i 4 ae sas 7 oo 7 ak F s oF. 3 a3 og : *s ; ’ * E ease Sate he ep aa of edit ban Bt git ae ; 
It > <f a Pea ee ae SS os : Pe . ee 7 YS ; 
at er 5 = & a - ; : % = a0 eh a * 
ss | : a ee &e 4 a ms 4 5 4 ‘Ss o* _ = \ Sak 3 ‘ woe > eke 
- sf ae os 4 a ae fy be or: pa : ‘ ag * sagt a Cal ae ANS 
aaa 2 e ee an ae Te a} 8 ~ ee : SS @. 4oy "on j : 
P ‘ 7 ssa ae oe on Re. des Le Ec ae : i . 1; . > “e ; f a ats ey p * 
| i Demeas : e! @) @€ 3t BH 1 ts : 2 7 ie : J 
+ . me 3 an care ae er ¥ +s : weet” =: oe oe % : ° 
\ = Ss i... °° i Sea 2 get * ki Pees 3 6 is OLS BM a ; ee 2 Seton | 
aes Os a a Fe ge oes | 
; ; Be ob aN Eo Be ; y ‘ eh BRS a 
7 (hh aad or, Lee ia | 
s E Bs fe ® - F aes i . ’ of ry aNd CRN ewer ariOn we be 
a r cae ee AS a 3 . ade te Ken Yoru st ie Bat there» mtaalls mo rng telegwtnr or 
; < ee ee > EG. Se © Coarneckars Gant Dn pe OR eng 
j ms a * oe, oon = : a a 4 Sey coment Geta paads pannel 
TS Se ee eS : ta * a te 4 Fives ayer © tomph? at many Ueiows. pastor Gas end other imcredthde cnn? 
\ oP PR ce <a. tal » SS ‘ “So hp, Colldges, Adnlt Giconmn Censors, trade that etre and amar veoh febem 
Ri Ba a oY . ae 2 ie a & yes pw hey te nd Togir Accasanona ) hae oun shane ebicts cot wether oe de 
Rs Sg io) & 7 i: > oa o . a Be yet or party Setecwe calle te ORS ae tn Tol ok & ee ve 
; fi a es & a 2" ‘ ; ae ae , ‘ ee ee ee Ne ae sein dheves oceequalinh ; 
eT et Peghiy | gy VN EY F ae ae Sk Sid ree actrees ae- eed eie: Gooes Semcon eee Ie 
] i ua es a ee a. 2 Ss. ey oe : by Meery P. Bevis ~ Tad say pomne tar pecbiienert grevgity pew bvcd ok Forgetting wht they fea 
- oe Ft ec 2 tae eS. flomloghos Are 3. E B gh YE ap as Sg TA 
: ae a be en eee ee es % 5 wet: Po ae EMS yee: bias) : ROS a ee. § ; enn Whe tuliind sapete oh os sane — ee casa tool tated me aa 
as J Lae eS Ba pF r a PS aes  5t Ss Piet a x , we wan Seating tos come sumed woth bins ane « a cet per» inte the rege ree ¢ peeeythins has ghey have erseat onthe ; Aas Zab 
she Be eS, pay med Soe Cee oe ee - <5 ee a ms tyme een eh AT ie porarrecat bef En ge gl 
Lat a : aaa Bc 1 te Rae | oe “an <e ee eS A a eee SS fo ls IT SEES tne tho cake Wes ? 4 3 Mit eS 
se in, i (eee ee ek, eS a | Se eae dcseal teres Guha te ter’ Wagons cc age im eae ak Eee Ae ee) ita : 5 ot patie 
oe 0k Bl eee ae ar a | Ct aes ekg a be ‘ “4 eat 
nd Fh ee ae ee Lait jh 9 SPSS eet 7; | ore 
See RS arUe Re as So. & Bee % 5. % Fee eee. 4 0 | » 4 , Efe ; 
‘hy nf 4% ¥ F rs fa a ane (28 2 ; pe } = . 
i, er SO see ee ee ae a ee he Sa : ‘ m / sg 
en : ‘Picea ee ora ie as is oe. mee ae a pe... . 4 t +" wv. vo Sate -—, : eee 
nae cs Souter aie + he a eS — oe a ao Soe te y ey <a Vis 3 Py a Aca “3 hae ; fh, re ot 
Bor 4 Ne Te AE ra SB oe sew fee ee bs - » ti ee Be ae DN Bewee Fart temte = ~ * eee 
eon 4 2%, Fae JOT ae ae, — ie Eh ta st hy Sf. eae _ i bee Tak fo ee 2 rs ee Betow of Memory cad Com N y ee 

a, as a eon Eo me ae ee | ite ae EE Ee mer So oe i = BES . ‘ oe 2 coer ete nen oe memes € = eee 

es, We ae ee ee cee YY aN Sous * eee. 

Ce Bina Te ae Shas Peewee ee eae Shae ogo Ae 28 ) Bite’ ae << Satter r7 3 oer es 

* Sie Co I oo a ee 6 ae oy oy a ene go: — <a 

m ree te ie ; * wes oat al sine es > eee Saas ae pone oa : - : ~ ” rity ; oc re 

hoe q SO ge eee eee te. re ae ee een pees Bee / aE TS? cote ay” | eehne ay. 2S ees be Ri eas 
Feed, te " be ee ee mie hae ee a 3 Sam : crhyies ees : Sonar ee > ee 
: eae, a ae eae Bo Be 3, : PT oe eS Se sea ba ie ee eee fy Siphge 5° 
. ae , he ee ‘7 og nd ee = = a ‘ Serene 
a , ie 3 ‘ lc ltt te aoe a 
* _ vnaiti'g ? - — _ 4 : a a ae £ + i i ‘a : of 
F Bite gan a . a ae eer 
es % 4 ho i a 
*. L =, a 
‘Cone | \ per 
Cae ae a ane 
ope: s vee ake 
; | 1 ie aes 
a hy ; ; Te 
Bes } —" ee 
a die | eke ats Ro GS RSS > ag | 7 ee 
a 1) ig iat 1 =) Qe tol ie ee t ei: 
| . ata — os ® & Bos = ” ni : : et 
: 5 ee ie eee ig Soe a : j i . = ——— = , j : se ae tie Se Ss = : oie 

i : 5 i ; ae CU ; a Ge | oes 

en Be, » 1 a a “ih a f } m+ j4 ae “hs Ras oes ie eae: 

me: pa 7. Pes oss as Rei te — oa ; pS ne . Be 4 a ; « “ap Dock 4 ~-e se 

Bs eee eee » rae es ee mate Sia, a fee. od ; Sars | tt , 0° ae eS ae 

* £6: ) aaa : Pow O, ..- : : ee || — 

se See \ ate ie le Ri : ee: . as Die we : \ we ‘ my ERS ee rig Be es 

oo igi” i ik aS os BO OO ie ae oS eae 4 rah ea Be P fH Beat ee Site ee | fo ae 

ll. 8. > Se ©. = ty rm =e . iin ee 

ave ae x é Saree Res (Sage rss a se pe me ‘ ee a ' F es a $ “s “d ice Sse oe | ie ; 

q 1 ae a ! q be Rs igh aa eee a : e 8 ah ; , ¥ 4 <a ; eat : 7 an ea i | z ae 7 - 

ate f ; hs A ye an and x . Poe aa * - . i 4 ‘4 4 Toke, ee 

* = aks | as ts peer ee a a 4 ion . , tae | & i ee : = j +} | : bec ee 

oe Af eee) peer” or ; ‘i , . * 4) ‘ - : ; paren 
7 a a j Tah, —————E Fe ee oe i ee = S Sets: 
a + 2 >) laa : j de ‘ ‘ i lek tn con peered led eal tes CS ee 

y ~ i } ® _ q b* : * th % } am ‘ ‘ ’ ‘ 4 FCC requires enty « five-werd-per-minute code test ; Tre + te unt tore hoe mm deg ; ait i 

ey —— = — “ey 3 "si A a] a Wy bee * 4 F Peete Le OREO ee + eae pat oe By arte tones "Te pew By 
ae t E € 4 : ¥ BS | : + Ns 4 i 7 ’ i ‘i «i ' ; occ oS wtb, - | wwe 
eae : : 5 : } Fi % con ae Cte hatant Spence pean : ee 
2 i : : : . : j * v™ ¢ : : & “F) ; the party's ie hell eine. on he ante st howe } ae 
= ; 2 * 4 J fw { yas ee owed eee wt Oe Naw vente behead 8 

| Pir ' 4 ‘. al ’ 24 af 0h ay —, cenmmne 77 <p : 

; ave Pee & *e ; = a aS ee pe ay, | ‘ Beeeiet oe + 3 iene 
Ae A ' 4 s * % a ss ‘ ene | ; a ak we : Cy ee -~ elven 
ee # aA : ¥ y hae bt oe AE eee ; for Le! ‘ee “meetin 
jis } 7 24 haw + , ie ~~ 2a | xe & : eres 
Mee 3 i? : .an 5 he & 7 Sone ty pecs somone, t i fom ’ e Ere 
bY arate ey ft . 2 a Rack pee et eww eh e - oe A y 2 ae 

% ware j ‘ ‘ & & tt connection of waduinr = © 4 .- . . > - ee : 

a —- Paes. Uy 5 ee AS oe a ae a) + i ‘ ar 

os a Mae. SK ee ae ek a be a ag ge 1 ; © ox @ 3 i ole 
tia? ™ Be ha) ye ert. \ he”) AS a - REE a, La ae 

ee Nae : f a ih \" " Ae sg ea oa. 
or ’ a4 ‘' ave oe 
' ey m4 \ Ma e * es & | Fai came 

— bY toe hit % ‘ ac ete 
or, eA nA ; - Sole el 

hy oe ah? : Hyy ? i | Ry 
Ng ee ry ? +e a , ; 

f bs 7 4 ; % * . 5 A ¥ 
t .  * ‘ : 7] » € &, : 
, } me " ; - H ee 
BA : : ak ‘ 1“ ‘ ’ vA, i ing 
_ Le | 
Ee As . ; 4 a ~ " ‘ - 4, ; ee 
pe = + 4 F mt .* % J eis 
¥ oe . Yaa" hat K, ie ‘ 
: 558 ; 7 : yy m 
@ . eX aba / 
See: * : - y, Ven, ~— 
Sag em Re 
: f ee 
| Lae PEC g22 a 
: 4 4 <s ay, Ore - _ eed 
ai or a | a 
See z y oy aX Ges a 
ie ‘ s #o- ae Lian 
rt spin ers < : eee ry 
’ = ree “ esis 
ee - " eee . Sa uate See 
— oe IA Be AS ee aia Sore ts ck a Pte shies ee gt 
ae OUT ae eae <a atc es ge see ies: ef 
me RR a Be. ge BRN. TRS Ko SPL eens | ttomkemay eaters 
ra Be Vs Crags nore Sh Mh ae a pes Ae 

; E ; Pi, Sete gps Le seer Nala ices). cauaieaeas _) 

es . om S 5 Geen ee ee ‘ 

. . ‘ ™ aa oad a py Sa + 

‘k- tnd oe as 2S a y/ as 
; ; io Csr é at bs i 
, : ‘ Se, to So in . : 

ies ; ; ea “Ong + ey SpE Bian, ate ee 
: es t Sty 5 “te tm . Bat f ig er =e ‘A 
: : 4 “ting os pe P = Bios se tA 

Aue Sip ' ce » ~ ¥ om i j , 
- a 
. ae a 
ae - - ‘ i 
. — ‘ 
<r : 
SR me (CT é 
—— + a3 cal ; 
— &, : e% es ) , 
“ts =~ . ’ 
ag Ay er ii Ms 
td, F ee 
Pe) te 
——— A FAWCETT PUBLICATION; 67 WEST 44 STREET, NEW YORK 36, N.Y, ie 
ere : ot : Ae ives) : : ; : ‘ ‘ ar ee es Sis gre : : F “ , Reine her bra fin . . Sete a eae ae : ae iy eh : : a 
= rn Bee 4) 2 ‘ 3 ae , 2 - = * « : aoe “A ‘ wedsuss 626, ; . : : : ’ 

Leg Apne be gita BS Tita taal OME OS (A et Creare Mees fe ae by Se ERI gR te ee Sere Dene "S25 Feat uae MRP ee key YAY ge Ria CP PRU (a SPORTING = aN PLO reinstate aghs D2. Op nie ai aretors iat sf NR A Eo ape Ws) hong Oe Mane iat ot or gas eag Eon AS Mies he ed OR Mae a Ie ae eR Wee 

ee ea a “ Es " oy, 5 eee: pee sae odor eke oe aor fay om a a 4 ‘ 2 al . ee KBey. coe Scie ve ie: rae ot 4 oa ake aN - aE el ta hee eS = at if See ae Ke : wo rare tthe o re Pee oe eas 34) eae ree ey ee se a Oi Sa ~# si a Oe pe 


20 


Creditors Organize _ 
to Collect Bills 
from Garden Guild 


New York, Jan. 7—Creditors 
moved rapidly this week in the 
Garden Guild-Southwell-a gency 
situation (AA, Jan. 4). 

A committee of five, under the 
chairmanship of Fred S. Fischer, 
credit manager of Columbia Broad- 
casting System, met today to notify 
65 creditors of action being taken 
and to ask for confirmation of bal- 
ances owed by the Garden Guild 
of America or Smith, Hagel & Sny- 
der, the guild’s agency. This in- 
volves $67,000 owed to 63 radio 
stations and two newspapers. 

AA learned today that John T. 
Southwell, head of the guild, who 
was also v.p. of Smith, Hagel & 
Snyder until recently, owes the 
agency $100,000 for advertising it 
placed on his order. Of this, the 
agency has paid creditors $33,- 
000, leaving a remainder of $67,- 
000 due to media, which the agen- 
cy has said it will undertake to 


pay. 


s Mr. Southwell has pledged pay- 
ment to the agency of his debt by 
a signed agreement, supported by 
notes and collateral. The latter 
consists of an assignment of his 
property and personal effects. This 
includes his holdings in the guild, 
which, in case of his failure to pay, 
would mean that the agency would 
be able to take over the guild. 
But Ned C. Smith, president of 
the agency, told AA that his com- 
pany has no intention of going into 
the rose business. He said he un- 
derstood that Mr. Southwell in- 
tends to continue operating the 
guild, that he has borrowed capi- 
tal for that purpose and that he 
is negotiating with another New 
York agency to handle his adver- 
tising. Mr. Southwell, who is in 
St. Louis to attend his hearing be- 
fore postal authorities scheduled 
for tomorrow, could not be reached. 


e The situation of the guild, de- 
spite its current difficulty with 
Post Office officials in St. Louis, 
Mr. Smith said, is essentially fav- 
orable if Mr. Southwell can raise 
money to meet the current emer- 
gency. 

This was confirmed by Mr. 
Fischer, chairman of the creditors’ 
committee, who told AA that he is 
satisfied the situation can be 
worked out satisfactorily for the 


NATION'S LARGEST TRADE TERRITORY 


BANK CLEARINGS 


IN EL PASO 

UP 578% 
Yeor 1952...... $1,831,617,798 
Yeor 1940... 270,160,127 
GAIN ......... 1,561,457,671 


“You'll Sell More in 
A Market which Earns 
More and Spends More'’ 


The Zi Paso Times 


An Independent Newspaper 
Morning and Sunday 


Paso Herald-Post 
A Scripps-Howard Newspaper 
Evening 


TWO Separate Newspapers 
— 30¢ Line BUYS BOTH! © 


benefit of creditors, although it 
may take some time. Mr. Fischer 


Southwell and the agency have 
been cooperative in helping to 
clarify the situation. This has been 
particularly true, he said, with 
respect to the agency which, as 
soon as it realized the situation, 
took immediate action to assure 
creditors that obligations would 
be met. 

Members of the creditors’ com- 
mittee in addition to Mr. Fischer 
include Joseph Berg, American 
Newspaper Publishers Assn.; Har- 
ry Kirwan, Crosley Broadcasting 
Corp.; Robert Faselt, Free & Pe- 
ters, radio station representative, 
and H. Neuwirth of H. R. Repre- 
sentatives. 


|NEA Offers 6 Ad Sections 
| NEA Service Inc., Cleveland 


| | 
‘Stressed the fact that both Mr. | newspaper feature service, is offer- 


|ing six special advertising feature 
sections during 1954. Each section, 
according to NEA, will provide 
“sufficient editorial and photo- 
graphic material for a newspaper 
to locally produce an advertising 
section with any number of pages 
and any amount of space devoted 
'to advertising.” 


| Starts Canadian Operation 


General Mills Inc. will enter 
the Canadian market through a 
subsidiary with headquarters in 
Toronto. It will begin operations 
with the company’s grocery prod- 
ucts line. E. L. Schujahn, v.p. of 
General Mills, will head the opera- 
tion. 
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Elgin Watch Boosts Wilder 


| E. P. Wilder, formerly sales pro- 
|motion manager, has been pro- 
/moted to supervisor of presen- 
tation watch sales for Elgin 
National Watch Co., Elgin, Ill. He 
succeeds C. C. Haven, recently 
named manager of the company’s 
West-Central sales division. 


Precision Names Benham 


Precision Thermometer & In- 
strument Co., Philadelphia, has 
‘named Benham Advertising Agen- 
cy, Philadelphia, to handle its sales 
promotion and advertising. 


Rorke Leaves Glasser-Gailey 


Hal Rorke has resigned as an ac- 
count executive for Glasser- 
Gailey, Los Angeles. His plans are 
indefinite. 


Honeywell Boosts Daniels 


John B. Daniels, for the past 
four years a member of the ad- 
vertising staff of Minneapolis- 
Honeywell Regulator Co., has been 
promoted to advertising manager 
of the company’s Canadian subsidi- 
ary, Minneapolis-Honeywell Regu- 
lator Co. Ltd., Toronto. He suc- 
ceeds J. D. Grant, who becomes 
sales manager of the subsidiary. 


GM Storts Training Centers 

General Motors Corp., Detroit, 
has started a program of building 
35 training centers throughout the 
country to keep dealer service 
personnel up to date on improved 
service methods and technological 
advances. The first will be built 
in Hinsdale, Ill., a Chicago sub- 
urb, and will service northern H- 
linois and the Indiana area. 
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UT. VERTISING is 
_/J today a very powerful force 
in raising, the standards of living, 
introducing new habits, which-- 
mean preater happiness from life, 
educating the people in color and 
design, bringing human interest 
and the best American Poster Art 


into the lives of the great masses.” _ 


Operating more than 5000 poster and painted 


displays in 29 cities of Northwestern Ohio 
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Five Advertisers to 
Tie In on 10-Week 
Salmon Dish Drive 


SEATTLE, Jan. 6—Americans will 
hear a lot about a salmon maca- 
roni casserole this Lenten season, 
what with $1,000,000 earmarked 
for a related item promotion. 

Joining with the canned salmon 
industry represented by Canned 
Salmon Inc. will be Pet Milk Co., 
Campbell Soup, the Macaroni In- 
stitute (composed of regional man- 
ufacturers), U. S. Steel Corp., and 
the Can Manufacturers Institute. 

The ten-week drive, which be- 
gins in mid-February, includes 
U. S. Steel (Batten, Barton, Dur- 
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stine & Osborn)—full-color page 
in the March Ladies’ Home Jour- 
nal featuring the dish, plus promo- 
tion on the “U. S. Steel Hour” 
(ABC-TV), March 2, and inser- 
tions in Country Gentleman, Farm 
Journal, Successful Farming. 


# Pet Milk (Gardner Advertising 
Co.)—Ted Mack’s “Original Ama- 
teur Hour” (NBC-TV), “Truth or 
Consequences” (NBC), the Mary 
Lee Taylor NBC radio daytime 
show. 

Macaroni makers—regional 
campaigns in newspapers, local tv 
and radio. 

Campbell Soup (Ward Wheelock 
Co.)—Ads for cream of celery 
soup, in usual media list, will in- 
‘clude the casserole recipe in a 


panel. 

Can manufacturers—no adver- 
tising, but acting as the coordinat- 
ing agency. 

Four hundred salesmen will cov- 
er 100,000 retail stores to build 


displays and install full-color 


point of sale material. 


Ingleside Hotel to Agency 

Ingleside Hotel, Staunton, Va., 
has named Advertising Associates, 
Richmond, to handle its advertis- 
ing, effective Jan. 15. Presently 
Eastern Advertising, Richmond, 
handles the account. 


Katz Names Ivy in Dallas 
Wallis S. Ivy, formerly with J. 
Walter Thompson Co., has joined 
the Katz Agency, radio and tv sta- 
tion representative, in Dallas. 


Graybar to Beaumont, Heller 


Graybar Electric Inc., Philadel-. 
phia, has named Beaumont, Heller 
& Sperling, Reading, Pa., to handle 
cooperative dealer -promotion .on 
Hotpoint major appliances for its 
Harrisburg, Wilmington, Allen- | 
town and Reading branches. 


Mood Records to Central — 


Central Advertising Service, 
Boston, has been named to handle 
advertising for Mood Records Inc., 
Cambridge, Mass. Trade publica- 
tions, co-op advertising and point 
of sale material will be used. 


Link Appointed S. M. 

Arthur C. Link has been ap- 
pointed sales manager of the dry 
goods division of Lockport Mills 
Inc., Lockport, N. Y. 


Local 


4a 


by Mr. Packer 
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Before the 
formation of the 
Central Outdoor Adv. Co., 
copy on opposite page 
was written and published 


newspapers and 
trade publications 


from — 


1920 to 1929 


in various 


Pontiac has all six of these 
services available under one 
roof and one management. 
Individually or collectively 
they are the product of a 
company skilled in helping 
‘ you meet production prob- 


lems and deadlines. 


SHORT COPY 


Outdoor Advertising Is As Local As Your Drug Store 


lt reaches everybody in the market and it is understood by ALL people. 


It’s the only major medium reaching people outdoors — where they go 
to buy. They can’t escape poster advertising. 


It’s everywhere. 


It gives you the advantage of full color. It hae the lowest cost per 1 000 
circulation in major advertising media. 
inescapable on 300 square feet of poster space. 


OUTDOORS .- 


The most people in the U.S. A. most often at the lowest cost 


Your message is absolutely 


REACHES | 


CALL OR WRITE AND 
LET US TELL YOU MORE 
ABOUT THE WAY PONTIAC 
CAN HELP YOU! 


COLOR PROCEss 
PHOTOENGRAVINGS 


TYPOGRAPHY 
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Your Advertising Agency has all the facts 


The Most Progressive Names in Outdoor Advertising 
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Pontiac 


Engraving § 
Llectrotype Co. 


| 812 W. VAN BUREN STREET 
"HA ymarket 1-1000 © Chicago 7, Iilingis 
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What brought 
5 advertisers into the 


121 new advertisers since February, 1953* 


Alden Comfort Mills (Down Quilts) 

Alemite Div., Stewart Warner Corp. 
(CD-2 Concentrate) 

Allstates Monument Company 

Aluminum Company of America 
(Irrigation Pipe) 

American Cyanamid Company 
(Boontonware) 

AP Parts Corp. (AP Muffler) 

Archer-Daniels-Midland Company 
(Linseed Oib) 

Bakelite Div., Union Carbide and Carbon 
Corp. (Bakelite Polyethylene) 

Baker Brush Company, Inc. 

Beaird Company, Inc., The J. B. 

John Bean Div., Food Machinery & 
Chemical Corp. (Portable Irrigation 
Systems) 

Behlen Manufacturing Company 
(Behlen Powr-Steer) 

Block Drug Company, Inc. (Amm-i-dent 
Toothpaste with Chlorophyll) 

Boott Mills (Corduroy) 

Borden Company, The (None-Such 
Mince Meat) 

Broiler Growing Magazine 

Bushmaster, Inc. (Bushmaster Attach- 
ment for Tractors) 

Butler Manufacturing Company (Farm 
Equipment) 

Cape Cod Wind & Weather Indicators 

Carrollton Mfg. Co. 

Central Card Company 

Coast Fisheries, Div. Quaker Oats Co. 

Cockshutt Farm Equipment, Ltd. 

Cooper Manufacturing Company 

Corn Products Hybrid Service 

Crosley Div., Avco Manufacturing Corp. 
(Automatic Home Laundry) 

Crosley Div., Avco Manufacturing Corp. 
(Clock Radios) 

Crown Cork Specialty Corp. (Crown 
Aluminum Foil) 

Crown Cork Specialty Corp. (Crown 
Freez-Tainers) 

Damar Products, Inc. (Scratch-Eraser 
for Furniture) 

Dazey Corporation (Dazey Ice Crusher) 

Dearborn Stove Company (Beautyrange) 

Domar Sales Company 

Dormeyer Corporation 

Dow Chemical Company (Dowex Water 
Softener) 

Dow Chemical Company (Tri-Pro 
Ingredient for Antifreeze) 

Eastern Camera Exchange 


Eshelman Company, The Cheston L. 
(Child’s Motorized Toy Auto) 

Eversharp, Incorporated 

Fabrics-of-the-Month Club 

Federal Enameling & Stamping Co. 

Ferro Corporation 

Field Enterprises, Inc. 

Fleet of America, Inc. 

General Foeds Corp. (Instant Maxwell 
House Coffee) 

Glidden Company, The (Spred Gloss) 

Green Gable Gifts 

Green Mountain Call 

Guide Lamp Div., General Motors Corp. 

Harrington & Richardson Arms Co. 
(Bushmaster Saws) 

Hawbaker & Sons, S. Stanley 

House of Schiller, Inc. 

Hoffco, Inc. 

Hydroponic Chemical Co., Inc. 

Hye-Quality Card Company 

Ingersoll-Rand Company 

International Binocular Co., Subsidiary 
of Thoresen 

International Electric Fence Company 

Kendall Refining Company 

Kimball Company, Miles 

Kite-A-Chute Company 

Kohler Company (Kohler Engines) 

Landers, Frary & Clark (Universal 
Coffeematic) 

Larga-Pic 

Leather Bazaar 

McCormick & Company (Iron Glue) 

Miami Shell Mfg. Co. 

Midwest Mower Corp. 

Miller Manufacturing Company 

Mill-Hall Sales Co., Inc. 

Monroe Auto Equipment Company 

Monroe Company, The 

Monsanto Chemical Company 

National Gypsum Company (Gold Bond 
Paint) 

National Trailways Bus System 

Nelson Company, N. O. 

Nelson & Sons, Thomas 

New England Carbide Tool Co., Inc. 

Newark Dressmaker Supply Company 

Oceana Publications 

Olin Industries, Inc. (Flashlight Batteries) 

Opt, Herman 

Owatonna Manufacturing Company 

Perfection Sales Company (Oil Filter 
Elements) 


Principal Manufacturing Company 

Prizer Applicators 

Red Devil Tools 

Redi-Bolt, Inc. 

Reynolds Metals Company (‘‘Liquid 
Aluminum’’) 

Reynolds Tobacco Co., R. J. (Cavalier 
Cigarettes) 

Rhinehart Company 

Ronald Associates, A. W. 

Sawyer’s Incorporated 

Sears Industries, Inc., H. 
(Chrome Cleaner) 

Sears Industries, Inc., H. 
(Therm-Massage Applicator) 

Servel, Inc. (Freezers) 

Shulton, Incorporated 

Smith Company, J. A. 

Speed Queen Corp. (Automatic Dryer) 

Spred-All, Incorporated (Spred-All 
Fertilizer Distributor) 

Stevens & Co., Inc., J. P. 

Streit Mfg. Co., The C. F. 

Struck Equipment Company 


Studio Shop 


Sutherland Paper Company (Paperware 
for Frozen Foods) 


Sutherland Paper Company (Paper Pie 
Plates) 


Toni Co., Div. Gillette Safety Razor Co. 
(White Rain Shampoo) 


Toolkraft Corporation 


Toy Tinkers Division of A.G. Spalding 
& Bros., Inc. 

United States Industrial Chemical Div., 
National Distillers Products Corp. 


United States Rubber Company (Koylon 
Foam Cushioning) 


United States Rubber Company 
(Naugahyde Upholstery) 


United States Time Corp. 

Vitmora Company 

Water Master Company 

Wayne Home Equipment Company 
West Coast Sales & Service 
Williamson-Dickie Manifacturing Co. 
Wolfe’s Play-by-Color 

Wyeth, Inc. (Tribiotic Ointment) 
Young Products 


Plus 45 who have come back after 2 years’ absence 


Aluminum Goods Mfg. Co. (Mirro- 
Matic Electric Percolator) 

American Tobacco Company (Lucky 
Strike Cigarettes) 

Armstrong Cork Company 

Bean, Incorporated, L. L. 

Boott Mills (Towels and Toweling) 

Boott Mills (Scrim and Scrim Curtains) 

Browning Arms Company 

Camillus Cutlery Company 

Church & Dwight Company, Inc. 
(Arm & Hammer and Cow Brand 
Baking Soda) 

Coca-Cola Company, The 

Crosley Div., Avco Manufacturing 
Company (Electric Range) 

Dearborn Stove Company (Heaters) 

Dennison Manufacturing Company 

Dictograph Products Company, Inc. 

Fairbanks, Morse & Co. (Fairbanks- 
Morse Hammer Mill) 

Farquhar Company, A. B. 

General Motors Acceptance Corp. 

Gerber Products Company 

Gibson Refrigerator Company (Electric 
Range) 

Gibson Refrigerator Company 
(Refrigerator) 

Jacuzzi Bros., Inc. 

Johnson & Johnson( Dairy Filter Products) 


Knox Gelatin Company, Inc., Chas. B. 
Mansfield Tire & Rubber Company, The 
Millers Falls Company (Electric Drill) 
Mitchell & Church Company 


Monarch Malleable Range Company 
(Monarch Ranges) 

Musterole Company 

National Bellas Hess 

Nopco Chemical Company 

Parker Brothers, Inc. 

Parker Pen Company 

Paulk Company, Hugh 

Proto Tool Company 

Prest-O-Lite Battery Co., Div. of 
Electric Auto-Lite Co. (Prest-O-Lite 
Batteries) 

Remington Arms & Ammunition, E. I. 
du Pont de Nemours & Co., Inc. 

Reynolds Metals Company (Jrrigation 
Pipe) 

Siegler Enamel Range Co. 

Star Peerless Wall Paper Company 

Swift & Company (Swift’ning) 

Tobacco By-Products & Chemical Corp. 

United Motors Service, General Motors 
Corp. 

Vick Chemical Company 

Victor Products Corp. 

Weyerhaeuser Sales Company 


*February—December, 1953 Issues 
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new and greater 
Gentleman? 


Greater Impact 


—Harder-hitting, action-packed editorial with 
more color and better printing. 


Greater Readership 


—Man-woman reader traffic up, subject after 
subject, cover to cover. 


Greater Coverage 


—Fastest-growing farm magazine circulation 
keeps step with market opportunity. 


Greater Selling Power 


— Direct mail advertisers quickly felt farmer re- 
sponse, up 20°;, to 200%. 


The 121 new accounts in the first eleven issues of the 
redesigned Country Gentleman are listed at left, along 
with 45 who have come back into the magazine after 
an absence of two years or more. 


That’s a grand total of 166 display advertisers who 
have joined hundreds of regulars to enjoy today’s 
hottest new selling force in today’s great rural mar- 
ket, where every third customer lives. 


A Curtis Publication 
Circulation now over 2,600,000-and headed up! 
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ABP Sets Two Clinics | tone. The midwestern clinic will 
“Business Papers—Today and meet Feb. 2 at the Edgewater) 
Tomorrow” will be the theme of Beach Hotel, Chicago, while New| 
two forthcoming clinics sponsored York’s Roosevelt Hotel will be the 
by Associated Business Publica-' scene of the Feb. 24 eastern clinic. 


THE OHIO ADVERTISING DISPLAY co. 


‘" CINCINNATI, OHIO 


Mr. 


Advertiser 
EVERYWHERE 
USA 


More than ever you will have to keep your 
brand name uppermost in the buying public's mind. 
More than ever, you will need most outstanding 


POINT OF SALE SIGNS & DISPLAYERS 


More than ever no advertising program will 
be, complete without these most vital materials. 
Whether you buy from us or any other good point of 
sale sign concern, Point of Sale Signs and Display- 
ers for you and your dealers' success 


may is A MUST 


Ohio Advertising Display Company serves leading 
manufacturers of brand name products from coast to 
coast. Representatives in principal cities. 


Look To QADCO First FOR NEW POINT OF SALE IDEAS 


Mace opto 


Department Store Sales... 


Advertising Age, January 11, 1954 


Sales Show Gain in Late Yule Rush 


Cuicaco, Jan. 7—A late Christ- | 
mas shopping spree reversed a 
lagging trend in department store 
sales. In fact, the Federal Reserve 
Board reported a 12% gain dur- 
|ing the week ended Dec. 26 com- 
pared with the corresponding week 
of 1952. 

Holiday buying was on a par 

with the year before. Sales vol- 
ume for the entire year of 1953 
was 2% ahead of 1952. 
_ And the rosier department store 
sales picture was not altered by 
reports for the week ended Jan. 
2. For that post-Christmas week, 
a small sales increase of 1% was 
recorded compared with a corre- 
sponding seven-day period the 
year before. Sales volume, of 
course, took a seasonal slump with 
the index falling to 82. 


w The last minute Christmas rush 
was particularly noticeable in the 


East, which earlier had been the 
chief victim of lagging sales. New 
York had a 19% sales gain for 
the week ended Dec. 26; Boston, a 
16% gain; and Philadelphia, a 
9% increase. 

Large sales increases during the 
week before Christmas reflect in 
part the fact that Christmas fell 
on a Friday this year, giving an 
extra shopping day compared 
with 1952 when the holiday came 
on Thursday. 


% Change from ‘52 
Federal Reserve Week Ended 
District, Area and City Dec. 19 Dec. 26 
UNITED STATES .............. —1 12 
Boston District. ................... —!1 16 
Metropolitan Area 
Lowell-Lawrence ._........ 4 20 
Cities 
Downtown Boston ......... 1 13 
CS eens —3 15 
PEO VIBIIOD — cccescceceececcssesees ~4 20 
New York District ............ —3 19 
Metropolitan Area 
EEL, |: dinestacisrcsaocenieincnnens r—1 18 
Rochester _....... 1 20 
BEY. stiWwasviciecsianencinen —l 13 


Habit of centuries changed almost overnight 


Tens of thousands of farmers switch 
from loose hay to bales 


he introducing its revolutionary new baler 
in 1940, New Holland saw that before this 
$2000 machine could be sold in quantity, 
thousands of farmers would have to be brought 
to see the business advantages of changing 
their old ways of haying .. . to baling in the 
field by automatic machine. 


Clearly, this educational work couldn’t be 
done by calling personally on those of the 
nation’s five million farmers who were good 
prospects; nor could the most likely buyers 
be selected inexpensively by direct mail. 


Millions reached at low cost 


But because farmers could be reached by the 
millions through farm publications, New Holland 
was able to tell its story quickly, effectively and 
at low cost. And farmers, because they are business- 
men, listened when New Holland talked about 
this new way of saving time, reducing costs, and 
putting. up better hay. 


Year after year, in national and regional farm 
publications, New Holland said: ie 


“Get your hay in fast .. . before it’s dam- 
aged by rain or sun . . . with this labor- 
saving, one-man machine. Get more value 
from your hay—prevent loss of protein in 
the leaf by baling automatically. Help pay 
for your baler by baling your neighbor’s 
hay, too!” 


the 


Baling increased more than 300% 


So effective was our client’s program of mass 
education that tens of thousands of farmers 
changed the habit of centuries—and switched 
from loose hay to bales. So many, that the per- 
centage of the annual hay crop baled rose from 
14.5% in 1940 to nearly 53% in 1958. 


In little more than 10 years the New Holland 


Be ML te ee 


With just one man on a tractor, the New Holland Model 77 twine-tie 
baler automatically picks up hay as it is pulled astride the windrows 
and presses it into bales at rates up to seven bales a minute, 10 tons an 
hour. Bales are sliced like bread and held together by two strands of 
twine, knotted automatically by the baler 


te eae 


ag ‘a Ee, 
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superintendent: 


J. WALTER THOMPSON COMPANY 
420 Lexington Avenue, New York 17, N. Y. 
New York City, Chicago, Detroit, San Francisco, Los Angeles, Washington, D. C., Miami, 


Montreal, Toronto, Mexico City, Buenos Aires, Montevideo, Rio de Janeiro, Sdo Paulo, 
Santiago (Chile), London, Paris, Antwerp, Frankfurt, Milan, Johannesburg, Port 


Elizabeth, Cape Town, Durban, Bombay, 


Calcutta, New Delhi, Sydney, Melbourne 


2200 hiieiin a double sock ~on this Wyoming cattle hak. Early 
Model 76 New Holland baler, working with the new 77’s, helps put up 
65,000 to 70,000 bales a year. To meet weather conditions, 60 days are 
scheduled for this unusually big job. By using machines, the cost per 
ton has been reduced, feed value has been preserved, and the bales 
“feed out” far better than loose hay in the heavy winter snows. Says 
“The day isn’t far off when, in this sub-zero 
weather, we won’t be able to get men to feed out loose hay” 


Machine Company has established the top- 
ranking business in balers in spite of competition 
from the oldest names in the farm machinery field. 

If you, too, have a new product and a need to 
educate a mass market to its advantages, let us 
talk with you about the best way to go about it. 
We'd be glad to have you call or write: 


_ UEPARTMEN! STORE 
SALES INDEX — 


1947-49 equals 100 


Week to Jan. 2, ’54*.. 
Week to Jan. 3, 
Week to Dec. 
Week to Dec. 
Week to Dec. 


Week to Dec. 


.- p82 


*Not seasonally 
pPreliminary. 
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Philadeiphia District 
City 
Philadelphia 

Cleveland District 
Metropolitan Area 
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Cincinnati 
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Columbus 
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Erie 
City 
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Richmond District sijabbcabiath 
Metropolitan Area 
Washington 

Downtown Wash. 
Ba!timore 
Richmond 

Atlanta District 
Metropolitan Area 
Birmingham 
Jacksonville 


= 
a 


: 
a 
-we 


4 
oo oe Se ~we 
c-) 


— 
. 


Augusta 
New Orleans 
Nashville 
Chicago District 
Metropolitan Area 
Chicago — 
Indianapolis 
Detroit 
Milwaukee 
St. Louis District 
Metropolitan Area 
Little Rock 
Louisville 
St. Louis .. 
Memphis .......... nike 
Minneapolis District | seers 
Metropolitan Area 
Minneapolis-St. Paul 
Minneapolis City .......... 
St. Paul City 
Cities 
Duluth-Superior : 8 
Kansas City District ..... 4 6 
Metropolitan Area 
Denver 
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St. Joseph 
Albuquerque 
Oklahoma — 
Tulsa : 
City 
Eee 
Dallas District .................... 
Metropolitan Area 
Dallas 


San Antonio _ eieeaeseniets 
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San Diego 

San Fran.-Oakland 

San Francisco City .... 

Oakland City 

San Jose 

Portland 
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Brannon Named PR Head 

Edward A. Brannon, formerly 
city editor for the Morning Jour- 
nal, Daytona Beach, Fla., has been 
named to manage public relations 
for the Greenbrier Hotel, White 
Sulphur Springs, W.Va. He will be 
a public relations representative 
for the Chesapeake & Ohio Rail- 
way, which owns the resort. 


NEWS ITEMS 


- on any subject | 


ae 


From newspopers and magazines 
published throughout the country. 
Write for booklet . 


PRESS CLIPPING — 
St., New You 
BA 7-5371 
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DOCUMENT COURTESY INSURANCE SOCIETY OF N. Y., 


Seal of Assurance 


The seal on this insurance contract symbolized the seller’s stature and 
integrity. To business insurance companies today, the name “Business 
Week” has a similar connotation—providing assurance that their ad- 
vertising dollars are well invested in its pages. 


REASON: Business Week is read by a highly concentrated audience 


These Insurance Companies Reach Their 
Management Prospects Through Business Week 


American International Underwriters Corp. 
American Mutual Liability Insurance Co. 


of Management Men. They are the key executives who make or influ- American Surety Co. of New York 
‘ . 5 + ee ° . ‘ Commercial Credit Co. 
ence important buying decisions for their firms, including the selection timntaan Grek indunne Ce.) 
of insurance essential for protection against loss. Employers Mutual Liability Insurance Co. of Wisconsin 


Equitable Life Assurance Society of the U. S. 
Hardware Mutuals 


RESULT: During the past 15 years leading business insurance firms 


have placed 1,304 advertising pages in Business Week . . . more than Hartford Fire Insurance Co. 
they h laced in any other general-business or new ee enn ees 
ee ee y 3 ws eee: The Home Insurance Co. 


These and other advertisers to executives in business and industry have Insurance Co. of North America 
the constant assurance that Business Week produces high sales returns Johnson & Higgins 


- - Liberty Mutual Insurance Co. 
per advertising dollar. That is why — Ponies real 


Marsh & McLennan, Inc. 

Metropolitan Life Insurance Co. 

New England Mutual Life Insurance Co. 
New York Life Insurance Co. 

Travelers Insurance Co. 


U. S. Fidelity & Guaranty Co. 


YOU ADVERTISE IN BUSINESS WEEK WHEN 
YOU WANT TO INFLUENCE MANAGEMENT MEN 


BUSINESS WEEK 


330 WEST 42ND STREET, NEW YORK 36, N. Y. 


Source: Publishers Information Bureau Analysis 


A McGRAW-HILL PUBLICATION 
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Publicker Plans 
Big Boost in ‘54 
Regional Drives 


The NEWS of the Rockies: 


I: may not be important that 
we carry 40% of all the retail lin- 
age in Denver, but it is significant 
that much of it is at the highest 
milline rate. (Our general milline 
is lower.) 


| PHILapELpH1a, Jan. 6—Publicker 
| sedaataten’ liquor subsidiaries will 
| get a big boost in advertising sup- 
port, both in regional promotions 
and on a national scale, during 
1954. 

Much more attention will be 
given to regional promotions 
through newspapers for particular 
brands, ADVERTISING AGE learned, 
while plans are in the making to 
extend national consumer Mmaga- 
| zine coverage for some of the Pub- 
licker brands. 


s In addition, Kinsey Distilling 
Corp. has formed a new affiliate, 
Kulov Distillers Compania, to mar- 
ket the “most perfect vodka in the 
world.” This product is currently 


DENVER 


JOE KELLEY, a member of the national 
advertising staff of Richmond Newspapers 
Inc., has been appointed national adver- 
tising manager of the Charlotte Observer. 


being distributed to the liquor 
trade. 

| Just what Kinsey has in mind 
for the promotion of the vodka is 
not definite as yet, but John 
Schwed, advertising manager for 
Publicker, told AA that it will be 
introduced via newspaper space on 


Here’s an opportunity for man- 
ufacturers, jobbers and dealers to 
exhibit and demonstrate their 
products in the middle of a mar- 
ket of 466,100 families (60 per- 
cent homeowners) at the peak of 
the “Do It Yourself” season. 

There’s an annual sales poten- 
tial of $36 millions in this market 
for tools, paint, lumber and build- 
ing materials, plus millions more 
for sewing machines, photo equip- 
ment; other do-it-yourself items. 

The show is sponsored and 
under the management of the 
Oklahoman and Times and the 
full promotional facilities and 
knowhow of these newspapers are 
behind it. A special “Do It Your- 


Steve Ellingson, 


show’s headliners. His 


“Do It Yourself” 


strate and sell your 
this BJG market. 


Sponsored by the Oklahoman & Times 


self” supplement will be published 
on the opening day of the show 
by The Sunday Oklahoman—cir- 
culation more than 265,000, larg- 
est in the entire Southwest. 


nationally 


known syndicated “Do It Your- 
self” columnist, will be one of the 


column and 


many other do-it-yourself, fix-it- 
yourself features have been ap- 
pearing in the Magazine section 
of The Sunday Oklahoman every 
week for many months. 


Shows are 


naturals, breaking attendance rec- 
ords everywhere. Don’t miss this 
opportunity to exhibit, demon- 


product to 


Advertising Age, January 11, 1954 


'a market-by-market basis. Initial 
campaigns are expected to begin 
‘in California, Nevada and Wash- 


ington .narkets on the West Coast. 


| As distribution is developed in 
\the Midwest and the East, sup- 
‘porting ad campaigns will be 
|scheduled. Just who will be the 
agency for the vodka is not known, 
‘but it is believed that Carl S. 
| Brown, New York, will handle it. 
| Brown handles the Kinsey brands. 

Probably the biggest increase 
in advertising funds will go to Old 
Hickory Distilling Corp., which 
made the biggest gains among the 
Publicker brands in 1953. Reason 
is that its acceptance must be de- 
veloped even further; Old Hickory 
vis now the leading brand in 17 
states, Publicker reports. 


a Also, the three letter theme 
“old” is expected to be used more 
and more during the coming year, 
as aged whiskies become synony- 
| mous with quality. 

| There are 116 domestic whiskies 
,and five Scotches that currently 
|are using the word “old” in their 
advertising. 

This is broken down into 45 
straight bourbons, 35 bottled-in- 
bond bourbons, seven blends of 
straights, 16 blended whiskies, six 
rye whiskies, four bottled-in-bond 
ryes and three corn whiskies. 

The “old” theme will be used 
considerably more frequently in 
Publicker subsidiaries’ advertising, 
Mr. Schwed admits. However, just 
how much this theme will be 
|played up on each brand is not 
definite as yet. 

Tying in with this, Kinsey Dis- 
tilling Corp. is introducing into 
New Jersey for the first time in 
almost 35 years eight-year old 
whiskies at a popular price. Kin- 
sey Gold 8-year old whisky is cur- 
rently available in that state, and 
| others will be introduced during 
| the year. 


s Just how important is advertis- 
ing to liquor producers? 

L. J. Gunson, president of the 
liquor subsidiaries of Publicker 
Industries, in a year-end report, 
attributes the increase of 10% in 
total whisky sales last year over 
1952 to heavier sales and advertis- 
ing programs, plus aged merchan- 
dise. 

“As I see it, liquor sales in 1954 
will cciitinue to rise and distillers 
will become even more competi- 
tive,” he said. 


This is interpreted as meaning 
that considerably more advertising 
and promotional funds will have 
to be made available to all pro- 
ducers. In 1952 about 183,000,000 
gallons of whisky were sold. The 
estimate for 1953 is about 200,000,- 
009 gallons, and this total is ex- 
pected to rise even higher during 
1954. 


Nesco ‘Housewares Launches 
National Consumer Drive 


Nesco Inc., Milwaukee, has an- 
nounced the first national adver- 
tising drive in several years on its 
galvanizea and decorated house- 
wares. Nesco says the push will 
involve more expenditures in the 
first half of 1954 than in all of 
last year on all Nesco lines. 

The drive will use half and two- 
fifth full-color pages in The Amer- 
ican Weekly and Parade. These 
will run monthly for six months, 
starting with a half page in Par- 
ade, Jan. 24. Local newspapers and 
point of purchase will also be used. 
Western Advertising Agency, Chi- 
cago, is the agency. 


Metro Promotes Two in Sales 


Metropolitan Sunday Newspa- 
pers Inc., New York, has pro- 
moted two of its sales staff mem- 
bers. Julian Cargill, eastern field 
manager for Metro Sunday Comics, 
has been advanced to comics sales 
manager, and Everett R. Stone, 
executive assistant to the presi- 
dent, has been promoted to maga- 
zine sales manager for the Metro- 
politan Sunday Magazine Group. 
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EDWARD L. KOENIG JR., general sales 
manager, has been promoted to v.p. in 
charge of sales and advertising for Vita- 
pix Corp., New York television film pro- 
duction and distribution company. Before 
joining Vitapix, Mr. Koenig was an account 
executive with Batten, Barton, Durstine & 
Osborn and Young & Rubicam. 


Newspapers to Get 
15% Ad Budget Hike 
for Universal Line 


NEw BriITAIN, Conn., Jan. 6— 
An increase of about 15% in the 
1954 advertising budget of Lan- 
ders, Frary & Clark, maker of 
Universal appliances, will go into 
newspaper advertising at the local 
level. 

Recognizing that “it is going to 
be a little more difficult to get 
business than it has been for the 
past several years,” A. S. Bross, 
v.p. and general sales manager 
for the company, says that there 
will be an intensification of ‘al’ 
phases of our merchandising ac- 
tivity, from plant equipment and 
product design through selling, ad- 
vertising and promotion at the 
point of sale.” 

During the spring months, LF&C 
will place 38 insertions, using two 
and four colors, in 29 magazines 
to promote its products. This cam- 
paign will be supplemented by tv 
spots featuring recommendations 
by Elsa Maxwell, Carlton Fred- 
ericks, Beatrice West and Robin 
Chandler. Universal will also par- 
ticipate in the Mrs. America 
Homemaker Contest which is be- 
ing promoted by Better Living. 


ws An extensive list of business 
publications will be used to sup- 
port the consumer advertising pro- 
gram, and dealers will be supplied 
with point of purchase display ma- 
terial. 

“In 1954, Universal advertising 
expenditures will be larger than 
for the year 1953,” said William J 
Cashman, the company’s director 
of advertising and _ promotion, 
“with advertising programs de- 
signed to meet changing market 
conditions. Greater emphasis will 
be placed at the local level where 
a highly competitive market situ- 
ation is expected.” 

The company’s 1953 budget is 
estimated at $2,000,000. During 
the coming year, an additiona! 
$300,000 will be used to purchase 
space in local newspapers as in- 
dividual sales situations arise, Mr. 
Cashman indicated. The total 
budget has not been finally es- 
tablished and is subject to change 
dependent upon local market con- 
ditions. 

Goold & Tierney, New York, is 
the agency. 


Paulson-Gerlach Adds 3 


Accounts, Names Sigwalt 

Three new accounts have been 
added by Paulson-Gerlach & As- 
sociates, Milwaukee agency, in- 
cluding Waukesha Tool Co., Wau- 
kesha, Wis., manufacturer of 
reamers, drills, counterbores and 
bearings; Schwartz Mfg. Co., Two 
Rivers, Wis., maker of dairy and 
coffee filters, formerly handled by 
Klau-Van Pietersom-Dunlap, Mil- 
waukee, and Reliance Savings & 
Loan Assn., Milwaukee. 

Harold P. Sigwalt, formerly ac- 
count executive with Klau-Van 
Pietersom-Dunlap, has joined 
Paulson-Gerlach as an account 
executive. 


Advertising Age, January 11, 1954 


‘3 Name Gardner-Morris 


| Abelard-Schuman Press, James 
Melton Enterprises, and St. Mo- 
ritz Motel, all of New York, have 
appointed Gardner-Morris Asso- 
ciates, New York, to handle pub- 
lic relations and publicity. 


Empire Advertising Moves 


Empire Advertising, Newark, 
N. J., specialists in outdoor junior 
panels, has moved to its own 
building at 266 Chancellor Ave., 
where it occupies 10,000 sq. ft. 


Supreme Wines to Loeb 


Supreme Wines, New York, has 
appointed Lester Loeb Advertis- 
ing, New York, to handle its ad- 
vertising. Emil Mogul Co., New 
York, tormerly handled the ac- 
count. 


Lewis to McMillan & Marsden 


Edgar P. Lewis & Sons, Malden, 
Mass., maker of Lewis candies, 
has appointed McMillan & Mars- 
den, Boston agency, to handle its 
advertising. 


IN TV HISTORY ! 


AT LOWEST PRICE 


NO. 3 IN A SERIES 


MORE THAN 500,000 PEOPLE 


Toronto retail sales are 
greater than the combined 
retail sales of Cincinnati and 
Columbus, Ohio (source: 
Sales Management) 


222,000 buyers in every walk 
of life read THE TELEGRAM as 
their only daily newspaper 


A recent ‘survey of Metropolitan Toronto and 
retail trading zone shows that 222,000 people, 
over 15 years of age, read The Telegram as their 
only daily newspaper. 

The Telegram alone ean reach this exclusive 
number of prospects (more than the entire popu- 
lation of New Haven, Connecticut.) For maximum 
results in your Canadian advertising, be sure to 
use The Telegram. 


S THe TELEGRAM 


DAILY PLUS WEEKEND 
TORONTO 1, CANADA 


W. E. Browning O'Mara and Ormsbee, Inc., i E. Lutz Co., 
1106 Dominion Sq. Bldg. 420 Lexington Ave., 35 North Michigan Ave., 
Montreal, Que- New York, N.Y. Chicagy, ill. 


*Daniel Starch and Staff (Represented in Canada by Gruneau Research Ltd.) 
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Before the event, Burlingame Avenue, which 
runs through the town’s shopping center, had a 
“Sunday morning” quiet, with little traffic, 


et ee 


The same evening Burlingame Avenue was 
alive with cars and excitement. Gala flags and 
bright windows lit up street for kick-off parade. 


IN THE modern stores of Burlingame, California, 
well-to-do suburb of San Francisco, you can 
buy about any nationally advertised product. 


But many of the town’s nearly 20,000 citizens 
didn’t realize it. They were traveling miles to 
buy things available only a few blocks away 
from home. In hopes of keeping more business 
in Burlingame, the town’s civic and business 
leaders came to LIFE. 


With the cooperation of some 60 merchants 
and more than 40 national advertisers and their 
local agents, LIFE and the Burlingame Advance- 
Star co-sponsored a ten-day event, called ““LIFE 
comes to Burlingame.” According to the Ad- 
vance-Star’s publisher, George McQueen, the 
event “‘created a feeling of pride on the part of 
every citizen that developed into an enthusiasm 
and community spirit which have never before 
been equalled.” 


Not only in Burlingame’s store windows, but 
in its classrooms, churches and service clubs, 
the impact of the event made Burlingame’s citi- 
zens aware of their city’s importance in the life 
of America. 


For just as LIFE’s picture-and-word report- 
ing has brought the world into Burlingame’s 
living rooms for nearly two decades, so also 
have the products and services advertised in 
LIFE helped enrich the lives of the community. 


With a weekly readership of 26,450,000 men, 
women and children, LIFE has the same impact 
on every city, town and village in America. 


or AROS MONTE 


ilaat floats that took part in the parade was “Elsie s ‘Good Food Line” of The Borden Company. Like 
others, it showed products advertised in LIFE and on sale in stores. Some 15,000 people turned out to 
watch, ““We have had parades, but never crowds like this in 35 years,” said Police Chief R. C. Theur. 


po After parade hundreds of shoppers streamed 


a2 into loca] stores, such as Burlingame Hard- 
. ware, which featured LIFE-advertised goods, 


11 


Paovertisen a 


LIFE. 


mes =f 
Miller Siig Co. ped a id. 5% increase in 
sales during the ten-day event, according to 
- co-owner of the store, Mr. John F. Mayer, 
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National Brands Committee of Chamber Peninsula Art Association prepared a spe- Honorary Marshal of parade, zany band 
of Commerce meets to put finishing touches cial display of fine art that related pictures to leader Spike Jones, piloted 1914 Cadillac, later 
on plans for “Life comes to Burlingame.” _™ many editorial and advertising pages of LIFE, played trumpet incognito with high school band, 
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Internationally famed drill team, Half Moon Miss San Mateo County, Venita Boetger, Spectacular sight in the parade was the Coca- 


Bay Spanishtown Dons, performed their intri- rode in one of many “‘Advertised-in-LIFE” auto- Cola float which had a giant six-foot-tall “Coke” 
cate maneuvers, drew tremendous applause. mobiles, which carried out promotion’s theme. ot bottle in hundreds of pounds of glistening ice. © 
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1 3 King’s Market had 20% overall sales increase, 
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Famous brands, 210 inall, wercsoldas “LIFE 
advertised.”” Customers’ enthusiasm was so 
great that most stores stayed open till after 9. 
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E, R. McDonald, County Supervisor: “Most 
stimulating promotion in selling history.” 
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featuring famous LIFE-advertised brands such . 


] 4 Committee relaxes later. Said. ex-retailer 
as Minute Rice, Swift’s, Ralston, Libby’s, 
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HALO, EVERYBODY—Joe Rines, Sherman & 

Marquette, who composed the “Halo, 

Everybody, Halo” theme, happily teaches 

Jana Mason the lyrics. Miss Mason sang 

the shampoo song as an encore when she 

was featured on the “Colgate Comedy 
Hour’ recently. 


Philip Morris’ Lyon 
Passes Executive 


Duties to McComas 


New York, Jan. 5—The 68- 
year-old board chairman of Philip 
Morris & Co. will be able to take 
things a bit easier this year. 

Effective Jan. 1, Alfred E. Lyon 
turned the post of chief execu- 
tive officer of the company over to 
O. Parker McComas, Philip Mor- 
ris president. This will free Mr 
Lyon from some of the burden of 
day to day decisions, but he will 
remain as board chairman and 
will also serve as consultant. 

Like many corporations, Philip 
Morris has a_ retirement plan 
which goes into effect automatic- 
ally at 65; three years ago Mr 
Lyon’s contract was extended for 
a three-year-period. This week’s 
shift reportedly keeps him at the 
helm without breaking down the 
provisions of the retirement plan. 

He is expected to continue ac- 
tive direction of the cigaret com- 
pany, which he has headed since 
1945, although Mr. McComas, his 
junior by about 10 years, takes on 
additional responsibilities with the 
new title. 

Asked what this management 
move means in terms of the com- 
pany’s future, a Philip Morris ex- 
ecutive quipped: “Mr. Lyon may 
come in some mornings now at 9 
instead of 8.” 


Apt Shoe Appoints Friend 
Lee Friend has been named sales 


and advertising manager of Apt 
Shoe Mfg. Co., Boston. Friend- 


Reiss-McGlone, New York, of 
which Mr. Friend had been partner 
and director of new business activ- 
ities, will continue to handle the 
company’s advertising. 


fas 
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Hathaway Joins MAB 


Neal Hathaway, formerly an ac- 
count executive with Calkins & 
Carlock, McClinton & 
Smith, New York, has joined the 
staff of the Magazine Advertising 
Bureau, New York. 


Food Firm to Ovesey,. Berlow 
Ovesey, Berlow & Straus, New 


| York, has been named to handle 


advertising for Food Specialties, 
Perth Amboy, N. J., maker of 
packaged food mixes. 


‘Moore Elected President 


James H. Moore Jr. has been 
, elected president of Moore Pub- 
\lishing Co., New York. His father, 
who has held the office since 1934, 
becomes board chairman and chief 
executive officer. The new presi- 
dent has been general manager of 
the company for the past two 
years. 


|KSTM-TV Increases Power 


KSTM-TV, St. Louis, has in- 
| creased its power to 275,000 watts. 


Advertising Age, January 11, 


WNCT-TV Bows in N. C. 


WNCT-TV, Greenville, N. C., 
station with a power of 100,000 
watts, began operations Dec. 20, 
offering CBS, NBC, ABC and Du- 
Mont network programs to eastern 
North Carolina. 


Gaskill Joins Lee & Ross 

William J. Gaskill has joined the 
staff of Ivy Lee & T. J. Ross, New 
York public relations counselor. He 
has been public relations director 
of Hawaiian Pineapple Co. 


1954 
Roth Makes Move 


Jerome Henry Roth has expand- 
ed the creative art and production 
service operating under his name 
and moved to larger space at 8 
E. 48th St., New York. Nettie Or- 
lein, until recently with Brief Pub- 
lications Inc., is handling sales and 
publicity. 


Powerad Co. Moves 


Powerad Co., New York agency, 
has moved its offices to 1170 
Broadway. 
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Advertising Age, January 11, 1954 


Pennsylvania Tire to F&S&R 


_Pennsylvania Tire Co., Mans- 
field, O., recently sold to Mans- 
field Tire & Rubber Co., has ap- 
pointed Fuller & Smith Ross, 
Cleveland, to handle its advertis- 
ing. 


Bjelland Names Hilton 


Christian B & Co., -| 
gg ys Fo en of the Sea and White Star kins & Holden, Carlock, McClin-| 


anger, Norway, has named Hilton 

& Riggio, New York, to handle ad- 
pg of its King Oscar sar- 
ines. 


Van Camp Signs on Radio | Straus Opens Own PR Firm 
_ Van Camp Sea Food Co., Termi-| Louis D. Straus, for the past 15 
/nal Island, Cal., has signed to years public relations and public- 
/sponsor the Edgar Bergen show/|ity director for American Safety 
/on an alterr>ting basis beginning Razor Corp., has opened his own 
Sunday, . 10, over 204 CBS, public relations office in the Times 
radio stations, and has also pur- Tower, New York. 
— A ey roy pees of 

e Robert Q. wis radio show 
Saturday mornings, effective Jan. Lausmann Joins Agency 
2. Time was bought for the Chick-| _A- A. Lausmann has joined Cal- 


| brands tuna packer through Bris-| ton & Smith as director of mer- 
'acher, Wheeler & Staff, San Fran-| chandising and sales for the Chi- 
‘ cisco. ‘cago office. 


‘ant to the public relations director | 


Range Joins Electric Assn. . 
Luetlle Range, formerly assist- 


of the Chicago Mercantile Ex- 
change, has been appointed pub-| 
licity director of the Electric Assn., | 
Chicago. She succeeds Vivian Pet-| 
erson, who has resigned. $ 


Three Join Inland Press 

The Inland Daily Press Assn. 
has elected to membership the 
Daily Unien, Junction City, Kan.; 
World, Hiawatha, Kan., and the 
Dispatch, Brainerd, Minn. 


. 
ana 


CHARLES STONE has been elected a v.p. 

and director of Chernow Co., New York 

agency. He has been an account executive 

there since 1951. Before that he was ad- 

vertising and sales pr ti ger of 

3d-Dimension Advertising, a point of pur- 
chase specialty house. 


Bo Bernstein Moves Offices 


Bo Bernstein & Co., Providence, 
R. I., agency, has moved to larg- 
er quarters in the WPRO Bldg. 


Sidney Bielfield Agency 
Photo 


WRIGLEY’S 60 STORE 
SUPER MARKETS 
DETROIT 


OAK BALLOON 
~ GIVE-AWAYS 


Draw the Crowds! 


Reach the Parents 
through the Kids! 


Insure Successtul 
Promotions with 
OAK Balloons! 


‘Big Selection 
to Choose from 
at lower Prices! 


Write today for the 
New 1954 
Oak Price List 


{THE OAK RUBBER CO., Ravenna, O.§ 
& Send me your new price list, 


8 Perse 
: 
¥ Company 

* 

B Address 
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U.S. Losing Latin American Business with 
Cash-on-the-Line System, Haywood Reports 


Cxicaco, Jan. 6—Marshall Hay- 
wood Jr., president of Haywood 
Publishing Co., has returned from 
a 25,000-mile trip by air to Latin 
America convinced that American 
manufacturers selling heavy equip- 
ment in that part of the world need 
assistance in financing their cus- 
tomers’ purchases. 

“South America is power-hun- 
gry,” he said. “There has been a 
great development of light indus- 
try, principally in consumer goods 
manufacture like textiles, food 
processing, home appliances, etc. 
But the utilities are confronted 
with dollar shortages, like other 
Latin American buyers, and can- 
not meet our terms of cash on de- 
livery. 

“European competition is getting 
keener. British, German, French 
and Swiss manufacturers offer 
long-term credits, usually with the 
assistance of their governments, 


| television is making a start in the 
larger countries. American adver- 
tisers and agencies are getting in- 
to the leading Latin American 
American and Panagra airlines, as cities. With the growth of con- 
well as the Venezuela national|sumer goods industries in these 
airline. areas, I consider the prospects for 

“Local advertising facilities in| manufacturers of technical and in- 


Advertising Age, January 11, 1954 


revolution which has produced a General Foods, has relinquished 
police state, and many foreign his role as longtime No. 1 stand-in 
business men are leaving. In most for Arthur Godfrey. Mr. Godfrey’s 
countries, however, there is an in-| tp Mage od with his a eas 
pn sg gre or gg - ¥ need ped ‘Healy, has signed a five-year ex- 
orelgn capital, an ence te cjusive radio-tv contract with CBS. 


prospects for investment are more. 
encouraging than formerly. Scott Elected EAC Director 


most countries are good,” he added. 
“The newspapers appear to be 
healthy, carrying a substantial vol- 
ume of retail advertising. Outdoor 
advertising is used on a large 
scale. Radios are numerous, and 


dustrial equipment better for the 
future.” 

Mr. Haywood said that the cli-| 
mate for business is more favorable 
in Peru than any other part of 


South America. Bolivia has had a 


‘his five-minute daily stanza for 


Hayes New Godfrey Stand-in 


Robert Q. Lewis, who started a 
new full-hour sponsored show on 
CBS radio Jan. 2 in addition to 


Aldred W. Scott, advertising 
manager of Standard Pressed 
Steel Co., Jenkintown, Pa., has 
been elected to the board of di- 
rectors of the Exhibitors Advisory 
Council. 


providing up to six years for pay- 
ment. Unless the Export-Import | 
Bank arranges similar assistance 
to our manufacturers, we may be 
outsold in an important and grow-| 
ing market, where acceptance of) 
American quality is very high.” | 


wa Mr. Haywood said that while. 
European manufacturers of heavy | 
machinery, especially in the elec-_| 
trical generation and transmission 
field, can usually offer lower prices 
than American companies, their 
reputation for quality is not as 
good, and hence Latin American 
buyers would prefer to install U.S. 
machinery. Despite this preference, 
the credit problem tends to force 
them to accept products made in 
Europe. 

“Engineers and other technical 
men in Central and South Ameri- 
ca,” he continued, “are reading 
many English language journals, 
as well as those published in their 
native tongues. U.S. technical and 
industrial journals have good read- 
ership and are regarded as more 
complete and authoritative than 
those emanating from any other 
part of the world. English is spoken 
generally in the principal cities, 
and the American business man 
has little trouble in communicat- 
ing with engineers and executives 
of companies he is interested in 
contaeting.”’ 


@ The Chicago publisher visited | 
Mexico City; La Paz, Bolivia; Lima, 
Peru; Santiago, Chile; Buenos Ai-| 
res, Argentina; Sao Paulo and Rio) 
de Janeiro, Brazil, and Caracas, | 


Venezuela. He traveled by Pan. 
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SEES ANYTHING YOU WANT 
TO KNOW in English language 
newspapers, as an advertise- 
ment or a news item... We 
read practically all the daily 
and over 6000 weekly news- 
papers. We've been doing it 
quickly, professionally and inex. 
pensively since 1886. 
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Advertising Age, January 11, 19 


Robbins Mills to Doyle Dane 
Robbins Mills Inc., New York, 
which turns out clothing and in- 
dustrial fabrics, has switched its) 
account from Weiss & Geller, New | 
York, to Doyle Dane Bernbach. 


Inc., New York. 


Frohlich Boosts Henegan 


B. J. Henegan has been named 
account executive for Ethicon 
Inc., New Brunswick, N.J., maker 
of surgical sutures, at L. W. Froh- 
lich & Co., pharmaceutical and 
medical advertising agency. 
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Campbell Schedules 


“Soup ‘n’ Crackers’ 


Drive in February 


CAMDEN, Jan. 5—-Campbell Soup 
Co., with the cooperation of at least 
/18 cracker manufacturers, will 
promote “Soup ’n’ Crackers” in an 
advertising and merchandising 
campaign during February. 

The drive has been scheduled for 
February because soup consump- 


tion is highest in that month—and keeping, Ladies’ Home Journal, 


eight times when soup is served Saturday Evening Post. 
Sunshine Biscuit Co. is prepar- = Color pages will also run in| 
ing its own display material for Sunday rotogravure sections of the 
“Soup ’n’ Crackers,” and will run Chicago Tribune, Los Angeles Ex-| 
special advertising; National Bis- | aminer, Los Angeles Times, New 
jou Co. has ordered 500 sales bro- | York Mirror, New York News, 
|chures and will participate on “a Philadelphia Inquirer, Portland 
large scale.” Oregonian, San Francisco Examin- 
Campbell will insert full-color er and Seattle Post-Intelligencer. 
pexes in American Home, Better Commercials will be spotted on 
Homes & Gardens, Good House- the Bert Parks “Double or Noth- 


eTeR’. 


gagont & wat 


¥, hieter" tent 


cracker consumption increases Life, McCall’s, Parents’ and The 


at meals, according to Campbell. 


ing” show, seen three afternoons a 
week on CBS-TV and heard each 
weekday morning on the ABC ra- 
dio network. The promotion will 
also include commercials on 
“Campbell Sound Stage,” seen each 
Friday night on the NBC-TV net- 
work. 


es Among cracker companies which 
will participate are Purity Biscuit 
Co., Salt Lake City; Ontario Bis- 
cuit Co., Buffalo; Sawyer Biscuit 
Co., Melrose Park, IIll.; Mother’s 
Cake & Cookie Co., Oakland; Love’s 
Biscuit & Bread Co., Honolulu; 
Johnson Biscuit Co., Sioux City; 
Carr-Consolidated Biscuit Co., 
Wilkes-Barre; Vories Baking Co., 
New Orleans; Klotz Cracker Faco 
Factory, New Orleans; Bowman 
Biscuit Co., Denver; D. F. Stauffer 
Biscuit Co., York, Pa.; Southern 
Biscuit Co., Richmond; Schultz & 
Burch Biscuit Co., Des Moines; 
Southwest Cracker Co., Wichita; 
Heilman Biscuit Co., Grand Ra- 
pids, and Pacific Cracker Co., Los 
Angeles. 

Merchandising material will 
consist of window posters, case 
cards and shelf talkers. 

Ward Wheelock Co., Philadel- 


|phia, will handle the Campbell 
| portion of the campaign. 


Gray Expands Office Space, 
Ernest Todd Joins Statf 

Charles M. Gray & Associates, 
Detroit industrial agency, has 
leased additional office space 
across from its present offices, as 
part of a current expansion pro- 
gram. 

Ernest Todd, formerly a mem- 
ber of the p.r. division of Ford 
Motor Co. of Canada, and associ- 
ate editor of its employe paper, 
“Ford Graphic,” has joined the 
agency as a copywriter. 


Borden Co. Promotes Post 

L. C. Post has been promoted 
from assistant v.p. to v.p. of the 
Pioneer ice cream division of 
Borden Co. He has been in the 
ice cream field since 1926 when 
he joined the Reid Ice Cream 
Corp., which was acquired by 
Borden in 1928. At that time he 
went with Borden’s national ex- 
ecutive office in New York. 


Weatherproof to Williams 

Weatherproof Products Corp., 
Kansas City manufacturer of Tri- 
ple Seal sash balances and metal 
weatherstripping, has named 
Townsend Williams Inc., Kansas 
City, to handle its advertising. 
Carl Lawson Advertising Co., 
Kansas City, formerly handled 
the account. 


PIONEER 
Balloons 


ee. 


he : 
Pa 


© Increase box office receipts 


@ Offer inexpensive 
premiums for families 
with kids 


© Publicize movies all over 
the town 


Because 


PIONEER Qualatex Balloons 


@ are inexpensive, easy to 


distribute eae 
have real toy value as premiums \PARENTS, 


@ carry name of your movie 
and theatre far and wide 


Get ideas. samples and 
imprint information from 
our Premium Dept. 


we PIONEER S24 
wir one 


48 Tiffin Road 
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Apex Tire Names Louttit \‘N. Y. Times’ Reduces Column 
| The New York Times has 


The plastics division of Apex) 
Tire & Rubber Co., Pawtucket, reduced its column widths by 
R. I., has appointed T. Robley 1/12”, shaving page widths by 
Louttit Inc., Providence, to handle 24”. The change, made with the 
advertising for its plastic lawn and Dec. 28 issue, figures to save the 
garden hose, lawn sprinklers and Times 4,500 tons of newsprint a 
toy products. | year. 


Ond, the Avalanche-Journal 


reaches LUBBOCK, TEXAS’ New 


105,796 


“ABC CITY ZONE POPULATION. 


Advertising Age, January 11, 


Harris Cites Nielsen Data to Prove 
TV Programs Aren't Lowering 1.0. 


New Yorx, Jan. 5—Critics of 
television are prone to worry that 
it is degrading U.S. cultural stand- 
ards. 

They usually blame _ sponsors, 
whom, they say, will buy only 
low-brow entertainment in an ef- 
fort to reach a mass audience and 
sell as many products as possible. 

This school of thought is strong- 
ly opposed by Murry Harris, pub- 
lic relations director of A. C. 
Nielsen Co., who contends that 
“commercial television to a sub- 
stantially greater extent than other 
communications media, not only 
can but does cater to grown-up 
minds.” He also points out that 
these “high educational content” 


telecasts do fairly well at the box 


office. 


s To support his pet theory Mr.| | 


Harris offers figures of the sort 


to impress both advertising mana-| | 


gers and college professors. 
History in the making set the 
all-time Nielsen record to date for 
cumulative audience last June 
when the crowning of Queen Eliz- 
abeth II was seen in 18,744,000 
U. S. homes. A year earlier—when 
there were fewer sets—the excite- 
ment of American democracy at 
work brought a total of 12,815,000 
families to their sets to watch the 
Republicans and Democrats choose 
their Presidential candidates. 


(Denver Metropolitan Area) 


1945 


741,500 


LOCAL CALLS per day: 


Number of TELEPHONES: 


(Denver Metropolitan Area) 


148,300 


1993 


1,430,000 


capita telephone concentration.* 


unusually high standard of living. 


288,000 


Are your sales keeping pace 
with the spectacular growth 
of the Denver Post’s Market? 


Since World War II, $54,000,000 has been spent to expand telephone 
service in the Denver Metropolitan Area—now the nation’s 6th city in per 


Denver, as headquarters city of The Mountain States Telephone & Tele- 
graph Company, also is the communications nerve center of a seven state 
region comprising more than 25% of the land area of the U.S.A. 

The meteoric growth of Denver’s. telephone service is a reliable 
barometer both of the virile expansion of this market, and of the area’s 


With the economy of single-medium coverage, you can blanket metro- 
politan Denver’s 625,300 people, where 9 out of 10 of your prospects read 


The Denver Post! 

CIRCULATION 
ne TR lal 226,807 
Sunday eieeliaay 350,757 
Empire Magazine and Comics... 384,570 


Publisher’s Statement to A.B.C. 
September 30, 1953 


*Among cities of more than 100,000 population 


THE DENVER POST 


Fla Voice of the Rocky Mountain Empire 


PALMER HOYT, COITOR AND PUBLISHER 


Represented Nationally by Moloney, Regan & Schmitt, Inc. 


1954 


CRAWFORD BLAGDEN has been elected a 
v.p. of Benton & Bowles. Before joining 
the New York agency in 1951 as an ac- 
count executive, Mr. Blagden had been 
with the Kudner Agency. Before World War 
11, during which he served with the infantry, 
Mr. Blagden was with Ruthrauff & Ryan 
for ten years. 


By November there were more 


-| people within reach of television 


and 17,666,000 homes followed the 
big race between Eisenhower and 
Stevenson on tv. All of these 
headline events were sponsored, of 
course. 


a William Shakespeare gave the 
“Hallmark Hall of Fame” its high- 
est rating last season (28.1 and 5,- 
446,000 homes) with a play called 
“Hamlet.” In December, 1952, 


TV Cuts Crocheting 


PAWTUCKET, R.I., Jan. 5— 
Television has caused “a 
very sharp decline” in the 
sale of his company’s crochet 
cotton and other’ fancy 
threads, according to J. Col- 
by Lewis, v.p. of Coats & 
Clark Inc., the world’s larg- 
est thread mill. Mr. Lewis 
said that prior to TV, the 
housewife would listen to the 
radio and crochet. Now, she 
has to look as well as listen, 
and as a result sales of fancy 
threads have fallen off. 


Hallmark brought “Amahl and the 


Night Visitors,” a Menotti opera 


composed especially for tv, into 
4,088,000 homes. This program, in 
a single afternoon, brought opera 
to more people than the Metro- 
politan attracts in several years. 

Bishop Fulton J. Sheen, who 
still has the biggest station lineup 
of any regularly sponsored network 
telecast, clearly demonstrates that 
the public will respond to good 
program content. For the two 
weeks ending Nov. 21, in compe- 
tition with Milton Berle, who has 
always been one of the toughest 
men to lure viewers away from, 
the Catholic prelate drew a rating 
of 18.6, with 4,270,000 homes 
reached. 


ws This was a better box office 
return than that scored by the 
mass appeal-type entertainment 
dished out by cowboy Gene Autry. 
Although Berle’s rating this sea- 
son puts him up with the most 
popular shows on television (52.2 
on the Nov. 21 Nielsen report), 
his sponsor pays Bishop Sheen the 
high compliment of waiting until 
he goes off the air at 8:30 to 
schedule the commercial. 

In November, according to the 
Nielsen ratings, the Ford Founda- 
tion telecast, “Omnibus,” which 
most people credit with having a 
high cultural content generally, 
edged out all the competition for 
most of 90 minutes. 

These reports, Mr. Harris feels, 
“give the lie to the wise-guy 
critics of networks and sponsors 
who claim that what goes out on tv 
keeps the I. Q.s low.” 


Stromberg Promotes Farrow 


James W. Farrow, formerly 
merchandise manager of the sound 
equipment division of Stromberg- 
Carlson, Rochester, has been pro- 
moted to sales manager of the 
division. 


RT 
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Look the facts in the face. 
Two out of three purchases in 
supermarkets are made as the 
result of point-of-purchase 
influencing! 70% of all candy 
sales are made on impulse. 


A hardware product increased 
sales 113% when display was . 
given a bigger piece of the budget! 


Industrial Litho has the know- 
how, the experience to help you 
produce your point-of-purchase 


; Bo med Ray material. Let us show you what 
we've done for the country’s 


Vf Ata Br By a ae | 
, ae | = biggest organizations ... how 
k / f Af | Industrial displays increase sales, 
of ) | Ad * profits... and prestige! 


CREATIVE DISPLAYS AND PACKAGES FOR NATIONAL ADVERTISERS 


INDUSTRIAL wttaocrapaic co. inc. 


285 MADISON AVENUE » NEW YORK 17, N.Y. 
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Reames Joins James Reese | Mail Order Houses Shy Away from Mailing | Spiegel’s. But Mr. Rubin pointed 


Kaus Joins ‘McCall's’ 


npr pe ee ana pry | Tyler G. Kaus, Sompenty pro-| pool Se ] aa 
ner and executive v.p. of Comer & motion manager of the Sport-Men’s 7 7 stich he , ’ 
y Reames, Kansas City agency, has Group for Macfadden Publications, | Catalogs to Offset Hikes in Postal Rates eliminating marginal customers 


Jan. 6—Mail order hiring of package delivery com-| from the mailing list. 
houses are taking steps to offset panies to give out catalogs on a| Perry Snider, market promotion 
any loss in profits due to hikes in “manual” or door-to-door basis. /manager at Aldens, said his com- 


: joined James R. Reese Advertising New York, has joined McCall’s | CHICAGO, 
: Co., Kansas City, where he will promotion department as account. 


service all types of accounts. specialist. 


You don’t have 


much trouble getting to the “right man" when you advertise 


| postal rates by turning to alternate 
| forms of catalog distribution. 

| Postal rates will be increased 
| Feb. 1 an average of two cents each 
/on catalogs weighing in excess of 
‘eight ounces. 

| Sears, Roebuck & Co. has been 
"experimenting with several forms 
of catalog distribution for the past 


| 


In rural areas, however, mailing 
is still the most practical means 
of distribution, he said. 

James A. McGuiness, catalog dis- 
tribution manager of Montgomery 
Ward, told AA that his firm has 
been distributing 25% of its cata- 
logs through local stores and about 
15% manually. He added that with 


pany will increase its use of “local 
deposit distribution,” which means 
shipment by freight to local post 
offices, where catalogs are mailed 
at lower local rates. He added that 
“manual” delivery systems also are 
being studied. 


a All mail order houses in the 


two years, and will now use them the boost in postal rates, these cae es i ae ae 
/more extensively to supplement methods of distribution will be preference to customers, an 
| mailing. used more widely. especially to those who make fre- 
| quent purchases. 


, : ; At the present time, Sears, 
# D. W. Smith, manager of Sears’ # At Spiegel’s, E. B. Rubin, V-P-| Ward’s, Spiegel’s and Aldens are 


high batting average in The . catalog distribution, said his com- and sales manager, said the firm distributing their spring-and-sum- 
@ /pany has had success with ship- will continue its present methods mer catalogs. An estimated 7,000,- 
anybody's league. ping catalogs by truck to its retail of catalog distribution, which con- 


ae | 01 a 000 copies will be circulated by 
Stores, where customers are noti- sist of mailing a copy to each cus- 


' : , Sears, while Ward's will distribute 
fied to pick them up. Another tomer and selling catalogs at news-| an estimated 5,000,000 copies. Spie- 


| *301, » eat —— method of distribution which will stands for $1 each, the dollar to be gel’s and Aldens do not divulge 
301,885 ABC net paid, June, 1953 | be used, Mr. Smith said, is the refunded after a $10 purchase at figures on catalog distribution. ' 


in The Rotarian because 71.7% of the subscribers* either 
buy or approve purchases of materials, equipment, supplies 
and services. That's a 


3S €. WACKER DOR., CHICAGO }, HLL. 


NEW SEARS CATALOG 
LISTS LOWER PRICES 
CuicaGo, Jan. 6—Prices listed in 
Sears, Roebuck & Co.’s_ 1954 
spring-and-summer catalog aver- 
$3 ‘ age 1% lower than those in last 
i fall’s catalog. 
Edward Gudeman, Sears v.p. in 


Bers, Wore Rak. See ee ns : 

. Ae ® | lag ae 

in establishin Nhs wae tin: : eee ‘charge of merchandising, said 
ss es prices of 94% of the merchandise 


e 


a prime factor 


use Beau has ben 


Sere tr oom | in the new catalog are either lower 

me eae ghee aes in or the same. He added that notice- 
. es . able reductions are shown in the 
our remen ous Success, prices of furniture, infants’ and 
; ‘s ee ae . children’s wear, electrical appli- 
ies ances, shoes, curtains, draperies, 


Director of 7 eee fo stoves, plumbing and _heating 


Coe ON er a 


writes Mr: Sol Scckel, 


equipment, men’s furnishings, 
building materials and radio and 
television sets. 


= Among new offerings in the cat- 
alog are odorless flat wall paints, 
draperies printed on both sides, 
a 23-quart roaster with built-in 
electric clock-timer, a rollaway 
automatic washer and a pre-fab- 
ricated portable pier. 

For the first time, Sears offers 
an Austrian-made motorcycle un- 
der its Allstate brand name. 


SPIEGEL’S CATALOG 
5 | 

ert OFFERS BABY PIGS 

- WR Cuicaco, Jan. 6—For the first 

yr. Richard Hoefer ° | time in the company’s history, 

House —— Spiegel offers a line of baby pigs 

oe york 22, new York in its spring-and-summer catalog. 
_ | The piglets are a cross-breed of 


. Hoefer: ; 
Dear Mr ea impact provided by House Bowe attention Danish Landrace hogs. They were 
The BOu ee BOLTAPLEX name dranaticat ry ortant trade “started” in heated brooders, vac- 
has brou cinated, scientifically fed, steam- 


consumers a8 
of style-conscious rnishings industry. : . . 
factors in the home fu cleaned and shipped in special 
crates similar to the “baby Pull- 


ee | 
4 . Mei ra we. * 

X “eye 61953" “ok : 
AER, tare eg 6 


7" 


~ 


actor in helping us 


have 
nh quality. we 
Seepest for products 


BOLTA 


promote su 


romoted through the 
f the country. 


BOLTAFLEX has 


ers. It is P 
department stores ° 


I can say Ww 
a prime fac 


foremost furniture and 


During the past seven Yourys ony plastics oF seutiful has been 
hat 
itself as © cnet qualification ¢ tremendous success. 


ished 
— jor quality. 


we shall continue 


found out about House BEAUTIFUL’S 


consumer and trade through 7 years 
of growing success for Boltaflex 

| Plastic Material. More evidence that 
it pays to be a regular House 


mans” used to transport chicks. 
Most prices in the current cata- 


retailers House Beautiful 5 4 in the log are the same or slightly lower 
r words FLEX is use a ‘ h 
we DF an a trade. Today, BOLTAFLEX 90 70 manufac double-barrelled impact on than those in last fall’s catalog. 


Three pages are devoted to an 
expanded line of tractors, roto- 
tillers, riding rotary lawn mowers 
and sickle bar mowers. Offered 
for the first time is a new cater- 
pillar-tread type walking tractor 


aterials tion i iLadyv i “ ; ps > 
As we develop new products and mmajor medium in the promo BEAUTIFUL advertiser. with either six or eight-horsepow- 
to regard your Per products. er motors which will pull a 10” 
and sale of these P ‘ : 
cordially yours, plow in any type of soil or un- 


worked sod. 


ALDENS’ CATALOG IS 
LARGEST IN HISTORY 


CuIcaco, Jan. 7—Aldens’ new 
spring-and-summer catalog is the 
largest in the history of the firm— 


py et masnenwe, Cal? 9 es, compared with a previ- 
sere sreaes tuamemm erase g | “techmemes ncn nee poed o> qpP res . 
“Roo Yona. waw Youn a esta 407 No Secomo STAs! ous high of 712 pages. 


amas In general, prices for compar- 
aig able items are about 2% below 
those in last fall’s catalog. 

Among the items listed for the 
first time in an Aldens’ catalog 
are women’s bathing suits, summer 
furniture, summer suits for men, 
lighting fixtures and surgical hose. 


Birkett Mills to Wright 

Birkett Mills, Penn Yan, N. Y., 
‘has named Wright Advertising 
Agency, Pittsford, N. Y., to handle 
advertising for its Bessie flour. 
Newspapers will be used. 


a 
. ts 


eee 


$e 


SK TE ag 2 RRR. i ner Ri Rae TR RS Bh CTT Pk ge,” Sie ae ae ae Te ae) ee oe bc a ae ee Oe eS ee ee oe ee eel 
Ber ts Wak gpg ey ick soe 3.8) 8 oe Sy Genk a NG 6 Re 2 aaah epee be et Atte area rae eRe 2h are “ee oe eos 2c ee ta Wa én 
aoe Si po carrie 3 ee RE Sc 0 ee a See ag a a: ae OS na ie eee. Lites a, ae aah Ol ge ee aN ee ec eds eee ae Shae ee ee Mes PT RR ate te ee ee. COTS diy ti Pre oe ae ee fats . Pte ete Bt 
es on al ; : 7 ae bt aM oe See ee ta cmt” OMY «8 Sea apni gy San ee Ss ae ae SE Din ts. ae [ees Be stapbcuss. te he as Pe CL ie Ban EES Oe ane tae edhe eae ae Paes es alr eg RA i Paces ie tt 
ake. ; E ae pas ee ES aie Eee am aged iv ho aise teas: fa) aie (Sis etree made greta 2.4% <p oa Reg ai ar ek Me Mar ae Lee as bee Sire cst 
oe Thee J fe ; Pa aes ice Re gS Rep ele e ae pen eS oe ea Sp ee etm ene pistes 
Peseta Gi : Se ee = eran on RE ee ee en ee, Sa 
id ney. "Sk ea ae hy es 
Tris 2 Riis pe se gee 
rrr a 
i 
Ls | 
Sone ) Tite | 
ae Bos { a | 
: oF =i 
hea ae | 
arta: ‘ Lae 1) 
- ' | 
eres tee a Pa 
ae nN | 
1 ele oa 
Beer : - ee : iy) 
Siam cary x 
Je Gheeee — 
sy nas Seeice? 4 : ae! : 
coat) Bas pes ge f 
ie hed i f ae es 4 
. ors f 
: sats | 
as ' 
: : | 
li ap 
3 ; ee 
pak ages a ae : t 
ge Fey meen = | i | 
Tn yee i ba | : ; 
es é | = 
ee . | Pe 
rs i % . it - ¥ 
ae a ear ee 
; =, a oe ae ER ra 3 > c 3 oy, a ANGERS (RE Lae Se KUT ee ry ss Ges 
Se ee OBS coat, ; % ee OS as oe a RRO RRR IR Ta BP ; ; 
eset figaie © Ad " # Se Ca pee liane: OC RAC Ney | } 
* : ft . ‘4 GS ees Dae saa es ae = om om 
% aegis eRe Bae oie weee Oa Db See gal Ratha ane Same. 7 site eae F ee are eae Ee ee. Pee Es i = 2 3 eae a : xe 6g See 
te . ios ee > bx Sac jh OE ees Bs nate ee Be args in Oe ene te Ae oil wee om al tees re % spectey { 
sia : : SSS SES ee a OS oo lake : aa Ase Se pei | Ng ee : ee . Fi, Me . & é3 we des se ae $ 
Peal 8 > : aS he ese x es Be Seine ee ‘ : : i ¢ ia, a ; Poe ce oe. a ies i ¥ 
eee Re UN anya ey ; eee a . sh i ean tis er ¥ eae ae 
ie oesrh , ee a ee ; ‘ i foe, 4 i os ideas i ee ‘ mies ’ 
peti = ae en : —— Cte eG Mes ie eee. Ss aS 
eyez Bree — 3 ‘ = Tagg oo # $s #.. i Pe Hl 
Bilge ms lian ving ¥ este 4 RS ROE a ia ae 
ee ee ny wae og (ok ie a ear: 1 
ote ‘ : a Yn 4 er? ans a “ ros vse Leow sae ¢ 
ci ** ORS Te es ak eee Se og } i} 
ar oem a es nce * Ns ee. alae! ie ane oy 
pee otta Products : i ~ ° 2 eget ae — 
ecmenay SAces Orrices Amo FACTORY “ey ee os : ‘ he : ¥ A ‘s ae = : of ie | 
tReet - LAWRENCE MASS. :: og o Fe Pye ———e it ”. 
meee . ee ae ae ee Co = j 
Seer : eo. hee 2 Le i ke ios : 
cs co i 2 
i a ae Peri 
i os os ' 
ee oe i 
- a pies 
tae one 
sea | oR 
a: | a a 
Sak AES | fhe: nS 
ae | ge i 
Fee oo | eer. 
SP a : 
La “ee f | Seats ‘ 
ees } Sie: 
Sie Ds ute ; 
' ‘ : ae j j 
' Pe ‘ 
te } aye i 
‘ee | es ic : i 
gaia e 5s ee 
A eee ss ve rea 
CS alga found that consumers a eewak and manufacturer ie F 
cia ene advertised in House Bea 4 ch merchandise. T° | i 
ws bal UL ae 
ate ; 
ee | ee ‘ 
. | i 
eats | oe 
ae eee 
ey | ns 
gia gee He | i wach 
: is fo 2 4 
Us a ens oy 
a eae 
ete a Sue 
i c. ag 
ae poly Products Sgpes, In te 
Ef | 1 sackel ae 
\| Director ertising ig - 
1] ss:re eos: 
. L | Oe 
| we -1 4415 4) - —) ‘ z 
| { . 
| ? a ' 
3 } | If; 7306 Wane Pane Avenve 5, i. : ij 
: : | i706 Crnverano, Owe P 
sa cm 
; : = ee piatean ey 2 ae S ‘ 
oom ae is, PL: bee 
a i ee — 
: Ba tase lariat Com F< i sd apdl re : 
ra 7 = eh ry Ps, te he ae $ erate: in 
: : ee ea : . eet ace ee SS eo by 
dee , seit: ei en) M. ate eae Fis, 3% 
7 a ea ; ‘ ai ‘ hee re ad * 2 ‘ a 3 < ny agazine PERS a “4 Seay ak «8 
; ; ; ee Wien ‘ Rte f ii tales oo! ia hate: ik ae ee : a E 
: ? f. - “ j re 9 ANC ‘ 4 oi ee - fe’ 
ee Ss ‘ ; ; ees i eee 
: ; i 
ee pak soe 
: ; : ; 5, eae a ; - a eee . . 5 ] 
aes bys ees NES BAGS SOR Mia enty So oie As SELEY. ,. : at : cz rs Aces) Mt Paes ee : Re See eth eA oe oe oie. : dst sm j 4 ’ ie E : i , ; : z 
ge. OR ei Opec” “EES Me fee ee ee ett : ae ee aren ¥ Ua ee ee Pee aire cao ae : gee he) se EU RIY, HD. OG IR 2  CS Eg ee ET ald oer Oy dens oe RAG t LS aod Fy ft Na ed a a, he ae ies iG nn ee ae : aR ean a. * 
, ar. ’ ‘ d nays we ra 9's Ba at Mie. fact bide |e ny lene slats Peps eee 


Ve Second Biggest Your 


Behind you lies the biggest year U.S. 
business has ever enjoyed. Ahead lies 
the second biggest. Not so prosperous 
as 1953, but encouragingly better than 
any other year in our business history. 
Such is the judgment of the editors 
of FORTUNE. 


To help you appraise the opportunities 
and obstacles that will confront you in 
1954, Fortune in the January issue 
offers seven short articles in a special 
section titled, “A Focus on ’53 and ’54.” 


Here Fortune’s editorial specialists take 
a forward-backward look at some 
crucial areas of business interest. This 
two-way perspective is applied to sci- 
ence and technology; to businessmen’s 
public relations; to major management 
problems; to defense and strategy; to 
labor; to economic conditions in West- 
ern Europe. | 


Added to these is FoRTUNE’s divaiead Busi- 
ness Roundup, in which Fortune's edi- 
tors forecast the major economic devel- 
opments of the twelve months to come. 


Their past record is one of outstanding | 


accuracy. Mature interpretation of 
trends and judicious analysis of really 
important business factors is a special 
FORTUNE mission. 


$1.25 a copy at better newsstands * $10 a year by subscription + Subscription Service Dept., Denver 2, Colorado 


if 


ALSO IN THE JANUARY FORTUNE: 


SIXTY-SIX MILLION MORE AMERICANS: The post- 
war babies have changed the U.S. market 
as much as they have changed the lives of 
their parents. Everyone with something to 
sell will be affected by these babies, by the 
moderate dip in the birth rate now in sight— 
and by the second great baby boom that will 
follow. Here is a report on the one market 
ingredient more basic than money: people. 
(Sixth installment in FortUNE’s continuing 
series on the Changing American Market.) 


HOW HARD DO EXECUTIVES WORK?: Take work 
home with you? Get butterflies worrying over 
office situations? Neglect outside interests? 
Here, a study of how such problems affect 
other executives — and are unety to affect 
future ones. 


CLARENCE RANDALL: STATESMAN FROM STEEL: As 
chairman of the Commission on Foreign Eco- 
nomic Policy, a Chicago steelmaker, broad 


_of mind and tart of tongue, will have a lot 
to say on whether tariffs go up or down, and 


the fate of “trade not aid.” 


the magazine 
‘of business 
leadership 
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CARLOAD! 


You just cant beat Booth Michigan Newspapers 
for moving food! 


® This carload shipment of Hills Brothers’ Drom- 
edary products into the Saginaw market is just 
another example of how Booth Michigan Newspaper 
advertising helps promote volume food selling! 


The same effective, low-cost selling has been going 
on year after year in all Booth Markets. 85% of all 
Michigan retail grocery buying, outside of Wayne 
County and the Upper Peninsula, is done in the 8 


key markets covered by Booth Papers. Maximum 
dealer interest, store promotions and tie-ins depend 


largely on newspaper advertising, locally merchan- 
dised at the dealer level! 


Talk over your next newspaper schedule with your 
Booth man. He can help you make the most out of 
Michigan! The Booth Newspaper Dealer Promotion 
Service is quite a package! 


A. H. Kuch The John £. Lutz Co. 
. 110 E. 42nd Street 435 N. Michigan Avenue 
For specific market information, write or phone New York 17, New York Chicago 11, linois 
Oxford 7-1280 Superior 7-4680 
- aaa 
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Cohen Gets New Blend 


This Week in Washington... 


G. F. Heublein & Bros., Hartford, 
has named Harry B. Cohen Adver- 


tising, New York, to handle a new Senate Gets Citizens’ Postal Report 


product called BW whisky, now 
being distributed in California. 
BW is a blend. 

Washington Editor 


Daniel & Charles Moves | WasurncTon, Jan. 7—The special 
Daniel & Charles, New York | citizens study group which was set 
agency, has moved to 185 Madison ‘up last summer to study postal 
Ave. operations and rate making has 
| turned in its report. 
' Presumably, this report will be 
released within the next few days 
by Sen. Frank Carlson (R., Kan.), 
chairman of the Senate postal, 
committee. 
The report, with its supporting 
studies and documents, is a com-_| 
prehensive and stimulating analy-| 


By Stanley E. Cohen 


TELL AND SELL YOUR STORY 
WITH GENUINE PHOTOGRAPHS 
8x 10’s Post Cards Tip-ons 


Miniatures—Portfolios—Business Cards 


THE GROGAN PHOTO COMPANY 
1275 N. Bahls St., Danville, Illinois 
CM ICAGO OFFICE: 

122 S$, Michigan Ave., Phone WEbster 9-3219 


» ADVERTISERS e AGENCIES e CLIENTS BAR SRASA Beas chee 
4, are all exposed daily to claims for LIBEL, AND RATES | 
SLANDER, Invasion of Privacy, Viola- EMPLOYERS. 
tion of copyright. A 
INSURE THIS HAZARD! REINSURANCE 
Our unique policy is adequate and 
amazingly inexpensive. Experience 
proves — it’s smart to be protected. 


‘CORPORATION 


Insurance Fachange 
Mansas City Mo | 


sis of virtually every phase of 
Post Office operations, and_ it 
makes many specific suggestions to 
improve operations and reduce 
costs. 

Its most forceful ideas are in the 
field of rate making. Here the 
study group urges Congress to rec- 
ognize that the Post Office is a 
service to the public. While it 


‘should operate with a maximum of 


efficiency, it need not be expected 
to break even. 

The report goes to considerable 
length to dispose of the practice of 
apportioning the department’s 
operating costs arithmetically 
among the various classes of mail 
—a process which inevitably re- 


sults in staggering deficits for pub- 
lication, direct mail advertising 


and other “preferred” services 
which are handled at attractive 
rates. 

Arguing that the Post Office was 
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|established primarily to transmit 
letters, the study group contends 
| that first class mail should be re- 


'quired to return more than a mere. 


arithmetic percentage of the de- 
partment’s operating costs. Under 
a new accounting system devel- 
oped for the study group by Price, 
Waterhouse & Co., the Senate com- 
mittee gets an entirely new picture 
of the Post Office Department’s 
finances. 

The study pins a heavy share of 
the department’s basic costs on 
first class. As a result, first class— 
a “money maker” under the de- 
_partment’s cost ascertainment sys- 
tem—shows up with a tremendous 
deficit. Second class (publishers’ 
mail) still suffers a_ substantial 
deficit, but third and fourth class 
—circular mail, catalogs and par- 
cels-—are found to be returning a 
modest profit. 


Federal Communications Com- 
missioner Frieda Hennock was the 
first to register concern over the 
‘commission’s new plan for “sec- 
ondary licenses” which will permit 


ONLY 

THE DALLAS NEWS 
COVERS 

THE DALLAS 


MARKET 


The Dallas Morning News is the only newspaper that covers the 
3¥4-million population, 72-county Dallas Market that looks to 
Dallas, that buys in Dallas, that visits with Dallas each morning 
through The Dallas News. 
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DALLAS’ LARGEST NEWSPAPER e More people buy The 
News... more people read The News... more people are influ- 
enced by The News than any other North Texas newspaper. 


CRESMER & WOODWARD, INC., NATIONAL REPRESENTATIVES ° 
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_fm broadcasters to go into “beep” 
services, like storecasting, func- 
tional music and transitcasting. 
FCC contends the stations which 
‘are engaged in beep operations at 
this time are violating the terms of 
their regular broadcast licenses. 
|On the grounds that many fm sta- 
| tions are in a bad way financially, 
FCC says it might issue the addi- 
tional “secondary” licenses to le- 
galize the beep service. 

Miss Hennock takes the position 
that the decision to authorize beep 
service may change the whole na- 
ture of the fm band, with broad- 
casting becoming a_ secondary 
function—the beep tail wagging 
the fm dog. If the band is to be 
used for something other than 
broadcasting, she says, it ought to 
be available to a host of non- 
broadcast services—such as indus- 
trial radio—which are starved for 
spectrum space. 


The Bureau of Printing and En- 
graving began the production of 
savings bonds by the offset process 
this week despite the tempest that 
has been stirred up here by the en- 
gravers’ union. 

The union bought a page in the 
Washington Star Monday arguing 
that a 1% drop in bond sales “due 
to public fear of counterfeiting or 
bank restrictions imposed because 
of the difficulty in distinguishing 
the genuine from the false” would 
cut sales by $45,000,000. The 
union’s ad contained a statement 
by Wallace W. Kirby, president of 
Kirby Lithographic Co., Washing- 
ton, and former director of the Bu- 
reau of Engraving and Printing. 

“It takes no genius to counterfeit 
bonds by the offset process,” he 
declared. “I am certain I can turn 
out a perfect reproduction of any 
offset bond in a few days’ time 
easily and inexpensively.” 

The Treasury Department 
pointed out, however, that the 
danger of counterfeiting is not an 
important consideration, since 
bonds bear the name of the per- 
sons buying them, and identifica- 
tion is required before they are 
cashed. By using offset, bonds are 
printed 20 times as fast as they 
were under the engraving process. 


The U.S. Chamber of Commerce 
has a best seller on its hands in 
“Special Days, Weeks and Months 
of 1954,” which it took over this 
year from the Department of Com- 
merce. During the several years 
this valuable booklet was issued 
by the Department of Commerce, 
its distribution hit a high of 8,000 
copies. 

Commerce Secretary Sinclair 
Weeks decided to turn the publi- 
cation over to the chamber on the 
grounds that this was an activity 
which might well be carried on by 
private groups. In the first month 
after the revised edition was is- 
sued, the chamber’s aggressive 
promotion produced over 10,000 or- 
ders. Total sales are expected to 
reach 20,000 copies. 

Chamber officials aren’t claim- 
ing their revised edition is any 
better, but they say this experience 
justifies their belief that govern- 
ment publications—no matter how 
good they are—seldom achieve the 
distribution they should have. They 
say private groups, like the cham- 
ber, have better channels for pub- 
licizing and distributing their pub- 
lications. (“Special Days, Weeks 
and Months” may be obtained 
| from the chamber for 25¢.) 


| Moloney Directs Sales 


John F. Moloney has been ap- 
| pointed to the new position of 
director of sales of American Lub- 
ricants Inc., Buffalo. He also was 
elected a director. 


_Lucken Named Agency V.P. 


| John K. Lucken, media director 
‘of Rokerts & Reimers, New York, 
for the past 13 years, has been 
_named v.p. and director of media 


‘of the agency. 
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Tipsy Cats Confirm — 
Agency's Theory of | 
Excessive Drinking 


GENEVA, SWITZERLAND, Jan. 7— 
The World Health Organization 
and a group of tippling cats have 
confirmed an American agency’s 
conviction that excessive drinking 
is caused by personality defects. 

The report of the health organ- 
ization’s $18,000 study contains 
another note of interest to agen- 
cies: Two doctors who worked on 
the project suggested a tax on liq- 
uor advertising as a means of 
combatting alcoholism. 

The study found “good support- 
ing evidence” for the theory that 
excessive drinking has its roots in 
psychological conflict. McCann- 
Erickson came to similar conclu- 
sions two years ago as a result of 
its own _ psychological research 
(AA, March 10, ’52). 


@ In the World Health Organiza- 
tion’s experiments, cats first were 
made “neurotic” by forcing them 
to obtain food in a complicated 
manner and then frightening them 
just before they ate the food. 

The hunger-fear conflict created 
severe disturbances in the cats and 
they could not cope with the situ- 
ation. They seemed to manage 
much better, however, after they 
were given alcohol. 

Given the choice of pure milk 
and milk with alcohol, 10 of the 
16 neurotic cats preferred the 
spiked milk. Eight even learned to 
select the cocktail glass in which 
the alcoholic milk was placed be- 
fore sampling the milk in other 
containers. 

Once an animal recovered from 
its neurosis, it returned voluntar- 
ily to plain milk. 


@ The study was conducted in Co- 
penhagen. The results were an- 
nounced here by Prof. E. M. Jell- 
inek of Texas Christian Univer- 
sity, the organization’s consultant 
on alcoholism. 

The experts were divided on 
what can be done about alcohol- 
ism, but despite the personality- 
conflict theory, two members of 
the study group agreed on one pos- 
sible measure—a tax on liquor 
advertising. A Dr. Trivas of France 
and one Dr. Beresford-Davies of 
Great Britain said: “The solution 
would be to introduce very heavy 
taxes on all kinds of publicity on 


alcoholic beverages.” 


Keystone Adds 10 Stations 


Keystone Broadcasting System) 
has added 10 affiliates, bringing its | 
total to 690. They are KCKY,. 
Coolidge, Ariz; WSBB, New) 
Smyrna Beach, Fla.; WGEFS, Cov-| 
ington, Ga.; WBRO, Waynesboro, 
Ga.; WKID, Urbana, Ill.; WBRN, | 
Big Rapids, Mich.; WATC, Gay- | 
lord, Mich.; KLCB, Libby, Mont.; | 
Wwoow, New Bern, Ge and | 
WBAW, Barnwell, S. C. | 


Baldwin. Bowers Elects V.P.s 


Baldwin, Bowers & Strachan, 
Buffalo agency, has elected three 
of its staff members v.p.s. They 
are Norton E. Forgie, who has} 
been an account executive with | 
the agency since 1935; Howard R. 
Keating, an account executive 
since 1945, and Everett L. Thomp- | 
son, who has headed the agency’s | 
television and radio department 
since 1945. 


Wilson Named WMIT Head 


J. R. H. (Hank) Wilson, general 
manager of WMIT, Charlotte, N. 
C., has been elected president of 
Mount Mitchell Broadcasters Inc.,: 
owner of the station. He succeeds 
W. Olin Nisbit Jr., president of 
Interstate Securities Corp., who 
has resigned. 


Boosts A. Gordon Bennett 


A. Gordon Bennett has been pro- 
moted to secretary of the Buffalo 
Courier-Express to succeed the 
late John J. Meegan. He has been 
with the newspaper since 1928. | 


Harvard Business Granger Boosted to S. M. 
_F. Leo Granger has been pro- 
M eeting Provides | moted to sales manager of Strom- 


berg-Carlson Co.’s radio-television 


Text for New Book division, Rochester, N. Y. He has 


'been distributor sales manager 
CAMBRIDGE, Jan. 7—Speeches| since last February. 


and panel discussions of the 23rd _ , - 
national business conference of the | American Republic’ to Witmer 


‘Harvard Business School Assn.|_ The Daily American Republic, 
have been combined to form the Poplar Bluff, Mo., has named Wal- 


represent it 
text of a new book, titled “How to nationally. er Co. to P 
Increase Executive Effectiveness.” 
The book was edited by Edward quae 
C. Bursk, editor of the Harvard | 
Business Review and a member | Dealer Ads 
TEASER—General Outdoor Advertising Co., Chicago, says this teaser poster with the | 


ghostly white shape in the middle is an example of how to “put life into outdoor be = t — 1 ye sola ef not used ? 
copy.” For the followup, see the picture on Page 49. raduate scnoo eo 1 
ministration. Increase dealer paid linage at low 
h ed Emil| Among the subjects covered are pe sen ee eo 
Sherry Publishing Moves |Smith Drug Co., has join mil (1) training executives for bigger | cessful case histories available. 


Mogul Co., New York, where he 


Distributors of Dealer Ad Cam- 
will service drug and package | 


Sherry Publishing Co. New pclene Ge eames adil ail 


|jobs, (2) creating a climate for | 
York publisher of Jewelers’ Buy- 


tive growth, and (3) selec- | es hig 
-| goods accounts. execu vertising agencies since 1941. 
ay yh ag Fogger Boe ger tion of executives to handle manu- | Write or phone for complete in- 
larger quarters at 1475 Broadway. ° | Stiller Rouse Moves | facturing, marketing control, fi- | formation—no obligation. 


hance and labor relations. 


| Stiller-Rouse & Associates, Bev- Special Correspondents, Inc. 
Udow Joins Emil Mogul erly Hills, Cal., agency, has moved |__ The book is hog vay 4 br 230 E. Ohio St. DElaware 7-1065 
Alfred B. Udow, formerly ad- to larger quarters in the Buckeye preys University Press and se *| Chicago 11, Illinois 
vertising manager of the Turner | Bldg. or $3.25. a 
ae a 
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e - PLUMBING & HEATING - 


oe Se ini 


- BUSINESS ” 2.1S YOUR “MARKET ir 


IF YOU WANT 

THE FACTS ON THE VAST 
PLUMBING AND HEATING 
MARKET 


PHB has earned the title of ‘“‘expert”” by being 
the ONLY industry publication to use consist- 
ently recognized research organizations to 
gather documented facts on the growing 
plumbing and heating market. 


THESE INFORMATIVE MARKET DATA BOOKLETS ARE ONLY 
A FEW OF THOSE AVAILABLE FOR YOUR USE: 


Men Who Mold The Plumbing & Heating Industry 
(The story of the Industry's top 30%) 


Saturation Survey of Chemung County, New York 
(A localized survey of what plumbing and heating 
contractors sell) 
The Warm Air Activity of Wet Heat Contractors 


Ask For: what's The Score For Fifty-Four? 
(An up to date comparison of the full service books 
and their impact upon the market) 


INDUSTRY'S LARGEST . . . HIGHEST 
CIRCULATION FULL SERVICE BOOK 


pH OFFICIAL PUBLICATION 


mis NATIONAL ASSOCIATION OF PLUMBING CONTRACTORS 


PLUMBING AND HEATING BUSINESS 


5941 GRAND CENTRAL TERMINAL BUILDING ° NEW YORK 17, N. Y. 
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THE NEW YORK MAI 


This is New York ...a@ hundred different markets in one, 
a huge complex pattern of sales areas. — | 


One basic requisite for success in New York is 
thorough knowledge of the market. Block by block, the — 
Journal-American’s Sales Control Manual provides the . 
“necessary localized working data that lead to volume sales. 


Topay your product must get as much ealer cooperation. 


eee se ee se ee 


Me is 4 


A fully trained staff of Journal-American field men will = 
build displays and secure valuable shelf positions for your 


_ product; interest non-stocking retailers; report on brand — 


Lp 


a5 


York, the Journal-American reaches far more 
_ families than the two other home-going papers . . . 123,000 
more than the second; 265,000 more than the third. ey 


i 


? il 2 eed 
eat e iy Eas eae -~ ee : : ais ee ee un) 


; Take advantage of Journal-American circulation lead- 
ership and its sound merchandising program. They give you 
_ New York’s only complete, most successful sales package 
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PHOTO REVIEW 


EXPERIENCED HANDS-—Bob White (left), senior v.p., and Charles Pumpian, v.p. in 
charge of media, show off the inscribed desk pen and pencil sets presented to them 
as they joined the 25-year club at Henri, Hurst & McDonald, Chicago. 


McCARTHY SPEAKS UP—Dean James E. McCarthy of Notre Dame University’s school 


INFORMAL BUT ‘HISTORIC’—Representatives of the Assn. of Na- 
tional Advertisers and the Magazine Advertising Bureau hold 
still for the photographer during the first of a series of informal 
meetings in New York. The meeting, described by George Oliva 
of National Biscuit Co. and chairman of ANA’s magazine steer- 
ing committee, as an “historic event,’ discussed ways to accom- 
plish more effective merchandising of magazine advertising. 
Seated (from left) are Fronk Braucher, MAB; Paul B. West, ANA; 


Arthur Kohler, Curtis Publishing Co.; John Buckley, Hearst Pub- 
lications, and E. P. Seymour, Crowell-Collier. Standing are E. L. 
Gravel, Eastman Kodak; M. L. McElroy, ANA; R. K. Van Nostrand, 
Bristol-Myers; Mr. Oliva; W. H. Mullen (partially hidden), MAB; 
A. L. Blinder, Esquire; George Mosley, Seagram Distillers; E. L. 
Sullivan, Meredith Publishing; Arthur Sherrill, American Home; 
William Ewen, Borden Co.; Eugene Gaughn, American Telephone 
& Telegraph, and Alan Wolcott, General Electric. 


of commerce addresses luncheon meeting of the Spokane Advertising & Sales Club. ° 
At the head table are Father Carroll, head of the schoo! of business at Gonzaga U.; 
Thor Myhre of Hayward-Larkin, Spokane; Clement Stearns, president of the club, and 


W. T. Triplett, president of the Spokane Chamber of Commerce. 


“| LOVE HIM 
UKE HE LOVES 
__ PARD’ 


» TE eR 


ROTATING CUTOUTS—Swift & Co. has made its first use of spectaculors for Pard 
dog food with a series at three Los Angeles locations. Plywood cutouts of a boy 
and his dog are rotated every two weeks with other cutouts of boxer and spaniel 


heads. 


NORMAN H. BERTELS has been named a 
v.p. of Kenyon & Eckhardt, New York, to 
head a new control department. He has 
been creative traffic manager of the agency 
for the past year, and before that was 
account manager on the Lincoln-Mercury 
account. He joined K&E in 1942. 


REMINDER—Making sure that members of the Brand Names Day 
planning committee don’t forget the big day is April 28, Mal- 
colm Muir, president of Newsweek, offers a reminder. The com- 
mittee members (seated left to right) are Henry E. Abt, president 
of the Brand Names Foundation; Dwight W. Norris, Newsweek; 
J. A. Wolcott, Rust Craft Publishers; Richard Murray, New York 
World-Telegram & Sun, and J. Boxter Gardner, Cluett, Peabody 


& Co. Standing are Charles G. Burke, Moloney, Regan & Schmitt; 
John D. Thees, New York Herald Tribune; Gerald Lyons, DuMont 
Television Network; Jack Pacey, American Broadcasting Co.; 
Peter Fahrendorf, Chilton Co.; Edgar S. Bayol, Coca-Cola Co.; 
Nathan Keats, BNF; John H. McCullough, H. B. Humphrey, 
Alley & Richards, agency for the 1954 campaign, and Julius 
Haber, Radio Corp. of America. 


A LOOK INSIDE—Ready for business in his agency's new offices at 252 S. Second 

St., East, in Salt Lake City, is Harold Gardiner, owner of Gardiner Advertising 

Agency. The three-man agency, started in 1949, now occupies a compact (600 sq. ft.) 
space with modern furniture and decor planned by the staff. 


The toast 
of the market... 
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great, wide 
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Masland 
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TOAST A LA MASLAND—Anderson & Cairns 

came up with this treatment for C. H. Mas- 

land & Sons rugs and carpets for Floor 

Covering Weekly and Retailing Daily coin- 

cident with the Chicago market. The toast 

of the market is calculated to “pop up” 
sales figures in coming months. 
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IN ABSENTIA—Fred Allen, winner of the Philadelphia Public Relations Assn. 1953 
“Scrapple Award” for making derogatory remarks about the Quaker City, wasn’t 
present at the Christmas party at the Poor Richard Club to accept the certificate and 
25 pounds of scrapple, but Rolland V. Tooke, general manager of television station 
WPTZ (left), stood in for him. In the center is Santa Claus (Reginald Beauchamp, 
special events director of the Evening Bulletin), and Bernard Bergman, public relo- 
tions director of Publicker industries Inc. and president of the association, is at right. 
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SCOTCHLITE FOR BRITAIN—This poster in London is the first use of Scotchlite in 
Britain. The London Evening Standard imported the colored reflective material from 
the U. S. for its poster promoting the paper’s classified ad section. Minnesota Mining 

& Mfg. Co. plans to begin making Scotchlite in Britain and Germany in 1954. - 
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One average dollar invested in NBC daytime television delivers 621 advertising impres- 
sions. The same dollar invested in the average nighttime television show makes only 
303 advertising impressions—less than half as many. Clear as daylight itself is the 


fact that Daytime Dollars Buy More...when they’re placed on NBC TELEVISION 


a service of Radio Corporation of America 


sources: A, C. Nielsen Co. Jan.-April '53. PIB Gross Time Cost Jan.-April '53. Variety Talent Fist. Nov. ’52. 
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Columbia Boosts Draddy 
James J. Draddy, New England 
district manager for Columbia 
Records, has been named director 
of promotion for the company, 
with headquarters in New York. 


Haverhill Buying — 
Power means... 


More Profits 
for You! 


And in Haverhill, 
Massachusetts it’s the 
Gazette— 

A trading zone popu- 4dvertising Manager 
lation of 110,488 with Grerse McLaughlin 
retail sales of $52,294,000. You can’t 
afford NOT to use the Haverhill 
Gazette in your campaign. 

Request more facts—Nationally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains. offices 
in all principal advertising centers 
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ly trade paper, recently carried 
'this contribution from a regular 
‘columnist: 

“Is it true to say that some of 
these gigantic campaigns result in 
|gross overselling, so that produc- 

LONDON, Jan. 5—Christmas'tinues to pop up regularly in Brit- ‘tion cannot keep pace with orders, 
seems to have sent sales soaring to|ish business circles. Sir Miles and customers all over the country 
record levels all over Europe...|Thomas, chairman of the British are let down? Is it not the fact that 
Except in France, which was|Overseas Airways Corp., says he increasing numbers of firms, turn- 
plagued by more strikes... A| will not use television advertising ing towards this specialized bulk- 
walkout by postmen piled up more | “unless I am forced into it.” Sir production policy, are ceasing to 
than 250,000 bags of Christmas Miles, a former president of the give service, turning down ‘spe- 
mail in Paris... In Britain, con-| Advertising Assn., stated: “Tele-|cials’ and other aids to retailers 
sumers went on their biggest buy-) vision advertising would make a ...and rendering the outfitter im- 
ing spree since prewar days. It) tremendous hole in my budget. The potent when his customers require 
was the first off-ration Christmas| money for it would have to come | anything which is not of ‘stand- 
for candy, sugar and eggs. Meat out of something. Newspapers or ard’ pattern? 
was also in plentiful supply.) posters would suffer’... Adver- “Are we not in serious danger of 


Letier from Europe 


By Milton Moskowitz 


‘Household appliances sold partic- tiser’s Weekly reported that Brit- losing our identity, of forfeiting 


ularly well as gift items...And the ish bedding manufacturers were our independence, of becoming, to 
Soviet radio reported that on considering a national campaign.|an increasing degree, merely slot- 
Christmas day Moscow stores sold, They went to an agency and were | machines for the distribution of 
200 television sets, 200 radio sets, told that a minimum expenditure} goods concerning which we have 
16 pianos and more than 2,000 of £100,000 ($280,000) would be! no power to decide the price, the 
watches. /needed. The manufacturers, who | style, the range or the quality?” 
co * > had discussed the plan for months, w © * 


Opposition to advertising con-' only wanted to spend £20,000' Thomas Hedley & Co., Procter & 


John F. Lawson, General Service Manager of the Otis Elevator Company, tells why: 


“People don’t like to climb stairs,’” says Mr. Lawson, ‘‘and we 


don't want them to do it! 


“When we sign an Otis maintenance contract with a build- 
ing owner, we not only promise to keep his clevators in good 
running condition—we promise the fas/est possible service. 

“To keep this pledge—and to save many people many steps 
—we have thousands of parts in reserve in warchouses through- 
out the country. But in an emergency we deliver replacement 
parts from the most convenient point. These frequently go by 


the fastest! possible way- 


He hates to see you walk! 


“We use Air Express on an average of six times a day. 
Everything from small but vital contacts and switches to heavy 
windings in weights from one to 700 pounds goes Air Express 
—and gets there fast! 

“Air Express is a big factor in making Otis maintenance a 
service on which our customers can depend. Yet we've found 
that, in most of our weights and distances, Air Express depend- 
ability is priced /ower than any other air service!” 

It pays to express yourself clearly. Say Air Express! Division 
of Railway Express Agency. 


___& Air Express on 


GETS THERE FIRST via US. Scheduled Airlines 


via Air Express. 


ys ee tat a a =a 


($56,000). So they dropped the!Gamble subsidiary, has followed 
‘whole idea... The Outfitter, week-|the lead of its American parent 


company by introducing an “an- 
nual wage” system in its three 
plants here. After two years’ serv- 
ice, workers are guaranteed 48 
weeks of regular employment... 
Leading British automobile makers 
are now conducting experiments 
with the Hobbs automatic trans- 
mission system. They may be in 
production in time for 1955 models 
... The International Air Trans- 
port Assn. has completed plans for 
a worldwide tourist network, 
which will make it possible to fly 
around the world on one ticket for 
$1,100. With a choice of routes and 
individual company services to 
boot! 


Billy Graham, the American 
evangelist, is coming to London 
this March to lead what is called 
“the biggest evangelistic drive ever 
concentrated in one place.” Adver- 
tising for the “Billy Graham Lon- 
don Crusade” begins this month 
with 16-sheet and 48-sheet posters 
in the London area... Vogue has 
put out a special Vogue Export 
Book for Australia. The edition 
was planned to coincide with the 
Royal Tour and is being mailed to 
account customers of the three 
largest Australian stores... Home 
subscriptions are the exception 
rather than the rule in Europe, 
which helps to explain Newsweek’s 
recent promotional efforts for its 
‘international edition in London. 
Bookstall proprietors were invited 
to a Christmas party at the Ber- 
tram Mills’ Circus and every book- 
stall manager in central London 


was sent a sample bottle of whisky 
labeled: “Newsweek refreshes. 
|'Newsweek stimulates’’. .. Member- 
_ship in the British Audit Bureau of 
Circulations has now reached 961, 
the composition being: 501 publi- 
cations, 262 advertisers and 198 
/agencies... The Statistical Review 
\of Press Advertising printed with- 
out comment these interesting 
'“U.S. vs. Britain” figures: 


| U.S.A. Britain 
| Daily & Weekly 
| Newspapers ..... 1,700 1,534 
Magazines ........ 2,130 3,611 


The mild weather in which Eu- 
{rope has been basking affected 
business in many ways. Overcoat 
'Sales—with substantial price cuts— 
| began in London as soon as Christ- 
_mas passed... Among the hardest- 
“hit were the hotel owners in the 
| Alps. Snow didn’t fall in the Swiss 
‘Alps until Dec. 26 and it. still 
_wasn’t enough for full-scale skiing 
‘activity. Hotels, usually bulging 
'witi: customers at this time of the 
year, have been deserted... Five 
big movie advertising contractors 
from five European countries have 
‘formed an alliance called Interna- 
tional Screen Advertising Services. 
This will enable any one of the 
contractors to offer manufacturers 
international distribution for their 
advertising filmlets. Between them, 
the members of the group control 
advertising facilities in 15,800 
movie theaters in Britain, France, 
Belgium, Germany and Italy. 


The French Institute of Public 
Opinion—the Gallup organization 
|in France—has begun the biggest 
readership study ever undertaken 
in that country. Cooperating in the 
three-month study are six Paris 


In CANADA 


THE STAR WEEKLY 


reaches more Canadians 
than any other publication 


It Can Help Your Company 
Increase Sales in Canada 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 


in all principal advertising centers 
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QUICK PICKUP—As far 
there’s nobody inside the suit of armor, | 
but it adds a lot to promotion of the} 


as we know, 


“Hollywood Historama’’ celebrating the 


| will 


es 
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Democrats, Labor 


Back New Owners of 
“Los Angeles News’ 


Los ANGELES, Jan. 5—Demo- 


‘cratic bigwigs and union leaders 


are backing the efforts of Clinton 
D. McKinnon to rebuild the ailing 
Los Angeles Daily News. 

Mr. McKinnon, San Diego pub- 


gressman, heads a syndicate which 
purchased the newspaper for an 
undisclosed amount of money— 
estimated at between $1,000,000 
and $2,000,000, believed to be the 
amount of the paper’s debts. The 
newspaper had been owned by the 


| Stockholders Publishing Co., 


headed by Publisher Robert L. 


| Smith. 


Mr. McKinnon said the paper Harvery Advertising, Los Angeles. | 
pro-Democratic and a' Vaughn Shedd, v.p. of the agency, | 


be 


friend of labor. George Meany, was formerly executive v.p. of | Taylor, Smith to Malone 


president of the American Federa-- 
tion of Labor, has offered to enlist 
-unionists to sell subscriptions. 

| The paper has a circulation of 
| 185,267, and Mr. McKinnon esti- 
mates that another 50,000 circula- 
tion is needed to put it on a paying 
basis. The News, in a front-page 
editorial telling of the change in 
ownership, stated that it “has not 
been an attractive financial invest- 


|lisher and former Democratic con- ment.” 


Form L. A. Ad Agency 


Norman Moeller has announced 
the formation of a new advertis- 
ing agency, Moeller, Falkenhainer 
& Shedd, with offices at 6013 W. 
Third St., Los Angeles. Mr. 
Moeller, who will be president of 
|\the new agency, was formerly an 
account executive and radio and 
(television director of William 


Yambert-Prochnow, Los Angeles. 
Carl Falkenhainer was account 


rector of Robert Culbertson Ad- 
vertising, Los Angeles. 


Aitkin-Kynett Adds Partner 


Allen C. Smith Jr., a member of 
the staff of Aitkin-Kynett Co., 
Philadelphia, since 1933, has been 
admitted to partnership in the 
agency. He joined the agency as a 
member of the research depart- 
ment after graduation from the 
Wharton school of commerce and 
finance, University of Pennsyl- 
vania. 


Farrier Leaves Agency 


Edward Farrier has retired as 
personnel consultant for Cunning- 
ham & Walsh, New York. He joined 
the agency’s predecessor, Newell- 
Emmett Co., in 1937 and was 
for many years service executive 
on the Sunshine Biscuit account. 


Taylor, Smith & Taylor Co., East 


: 2s it Liverpool, O., maker of dinner- 
executive and merchandising di- | 


ware, has named Norman Malone 
Associates, Akron, to handle “the 
most comprehensive advertising 
campaign in its history.” Radio, 
television, newspapers and maga- 
zines will be used. 


NORTH CAROLINA 


1. Buying Center of Craven County 

2. Quality of Market—102. 

8. Effective Buying Income 
$17,735,000. 

THE RICH NEW MARKET IS 

SERVED EXCLUSIVELY BY 

THE EVENING SUN JOURNAI. 


REQUEST MORE FACTS—ADVERTISE IW REW SERN 
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WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


50th anniversary of the film capital, spon- | gies 


* 


sored by the city’s ch r of 
Under the iron hand is Maryann Edwards, 
“Miss Golden Year,” who is trying out the | 
oxygen bar set up at the exhibit by Calbex 
Corp., Tarzana, Cal., which is installing 
similar fixtures in office buildings, cocktail 
lounges, etc., for “the relief of over- 
indulgence.” Frank-Gold Agency, Los 
Angeles, handles Calbex Corp. 


ce. 


dailies, 18 provincial papers and 28 
magazines... The population of 
France—at a standstill for 50 years 
—is now estimated at 42,995,000, 
an increase of 3,000,000 over 1946 
... Television, on an experimental 
basis, begins in Norway _ this 
month. A license will cost $15 and 
advertising will be prohibited. 

Denmark has decided to build its 
first butter factory. Up to now 
nearly all Danish butter has been 
made at the country’s 1,300 co-op 
dairies, where butter for export is 
packed in kegs. However, packaged 
butter is becoming more popular in 
Europe and few of the local dairies” 
have the necessary butter-packing | 
machinery. The new factory,) 
equipped with modern stainless 
steel churns, will be in operation 
within a year... The Huels Chemi- 
cal Works of Marl, Germany, plans 
to go into synthetic rubber produc- 
tion by using French red wine as a 
basic material. Negotiations are 
now going on with French wine 
producers... The Wiener Zeitung 
(Vienna newspaper) recently pub- 
lished a 250-page edition to cele- 
brate its 250th anniversary... 
Gerhard S. Stindt of National 
Broadcasting Co. has been elected 
treasurer of the Foreign Press 
Assn. in Berlin. 


Nielsen Adds 14 Subscribers 

A. C. Nielsen Co. has added 14 
subscribers for five of its Nielsen 
radio-television services. U. S. 
Steel Corp., Borden Co. and three 
agencies—Lennen & Newell, Max- 
on Inc., and Ketchum, MacLeod & 
Grove have subscribed to the 
Nielsen Television Index Complete 
Service. Robert W. Orr & Associ- | 
ates, agency, has purchased the 
National Nielsen Radio Index; 
Charles R. Stuart Advertising, the 
Pacific Nielsen Radio Index; 
WCFL, Chicago, and Northern 
Trust Co., the Chicago area NRI. 
New clients for the Nielsen Cov-° 
erage Service are Atherton & 
Currier, agency; Arizona Broad- 
casting System; Great Western 
Network, and KSTT, Davenport, | 
Ia., and KDYL, Salt Lake City, 
radio stations. 


LYNCHBURG 


VIRGINIA 


A Metropolitan Market as defined 

by Sales Management, the City of 

Lynchburg’s 1952 per capita retail 

sales ($1,478) were 38% higher 

than the U.S. average. 

ONLY the NEWS-ADVANCE cov- 

ers this basic Virginia market. 
ADVERTISE IN LYNCHBURG—GET OUR MARKET FOLDER 
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WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


From its own wells, Huber produces the oil it uses in making carbon 


black. And this black, in turn, is used as a basic ingredient 


of fine Huber inks which are so important to the graphic arts today. 


In the current HUBER News, “It Isn’t a Wildcat... It’s a Bearcat!” 
tells the story of Sinbad, one of Huber’s newest wells in 
western Colorado. Pictures-and-text show how a wildcat 


grows: from first rumor of oil to actual drilling. 
You will see how rigs are moved across the 
Continental Divide...what life is like in 


a wildcat “community?’ 
Like so many others whose 


operations involve the graphic arts, 
you will want to read HUBER News. 


If you are not yet on our 


mailing list, write for a free copy. 


ONE OF TEN automobiles chosen purely as works 
of art. Read how New York’s Museum of Modern 


Art has stirred up controversy with theories of 
car design. Story is on page 18 in Huser News. 


J. M. HUBER CORPORATION, INK DIVISION, 


See 


SINBAD’S STORY: 


~ 


Huber’s new wildcat in § 


western Colorado may prove to be a major § 
source of oil, a primary raw material impor- § 
tant to the graphic arts. See Huser News. 


ae 


1478 Chestnut Avenue, Hillside, N. J. 


nos” eae e- 


CEYLON COMES TO CHICAGO, TREBIZOND TO 
TRENTON: Free markets bring the world’s spices 
to the American housewife. Huser News tells 
the interesting story of the spice trade and the 
free market system. 


OLDEST SPANISH-LANGUAGE DAILY in South 
America, Valparaiso’s 
the first of a new series of Huser News articles 
= on South and Central American newspapers. 


El Mercurio, is saluted in 


WRITE FOR 


@ Your FREE copy 


HUBER PRODUCTS IN USE 


Hillside and Bayonne, N. J. * Chicago, McCook and East St. Lovis, Ill. + Borger, Texas * Boston, Mass. * St. Louis, Mo, et 
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You Ought toKnow . 


Although it may cut into his 
hunting, fishing and golf time, 
John Belfield, the new head of 
Lewis & Gilman, plans to be a 
“working _presi- 
dent.” 

Only 47, Mr. 
Belfield wants to 
keep on handling 
the Budd Co. and 
Farm Journal ac- 
counts, which 
have been his 
babies since 1945, 
in addition to 
running the Phil- 
adelphia agency. 
And other staf- 
fers expect that 
John Belfield will extend his con- 
sistent, hard-working methods to 
all aspects of the agency’s opera- 
tion. 


John C. Belfield 


a Although his first job was with 
an advertising agency, Mr. Belfield 
never entertained the notion he’d 
end up as an adman when he left 
Penn State in 1928. 

In fact, it was a chance encoun- 
ter on Philadelphia’s Chestnut St. 
with an old school friend that led 
him to the personnel department of 
N. W. Ayer & Son, where his friend | 
was then working. The personnel | 
director took one look at his com- | 
merce school background and told | 
him to come back in a year after | 
he’d had some business experience. 

Instead of waiting a year, how- 
ever, a more determined John Bel- 
field returned to Ayer the next 
morning and was hired on the 
spot. 


ws Starting in the agency’s business 
department, Mr. Belfield had be- 
come an assistant account execu- 
tive on the Budd Co., Berkshire 
Knitting Mills, Dreer Seed Co., 
Philadelphia Gas Works and Philco 
Coke Co. accounts by 1930. Five 
years later he was transferred to 
Ayer’s Detroit office to work on 
the Ford Motor Co. account. 

This promising start with Ayer 
ended abruptly in 1940 when the 
agency lost the Ford business and 
Mr. Belfield became one of 75 cas- 
ualties resulting from the loss in 
billings. 

Another job—as advertising and 
sales promotion manager for Gela-. 
tin Products Corp. in Detroit— 
turned up immediately, and Mr. 
Belfield had Ayer to thank for 
getting to know the late Wesley A. 
Gilman and Paul L. Lewis, now 
board chairman of Lewis & Gil- 
man. 


a While with Gelatin Products, 
Mr. Belfield instituted a promotion 
program with Sears, Roebuck & 
Co. which set a precedent for both 
companies. The Detroit firm was 
manufacturing and packaging vita- 
mins for Sears stores and had been 
cooperating financially on adver- 
tising, but nothing more. 

Mr. Belfield suggested a tour of 
the Sears stores to set up sales 
training programs and special re- 
gional promotions. His plan was 
okayed and turned out to be a 
smashing success. Gelatin Products 
Corp. is still making vitamins for 


PATERSON 
NEW JERSEY 
8rd City in New Jersey Covered With 


THE PATERSON CALL 


In 1952 the Paterson Call carried 
32% MORE 
Department Store advertising than 

the other Paterson paper. 
REQUEST MORE FACTS—ADVERTISE IN THE CAL) 
Nationalls Represented by 


WARD-GRIFFITH CO. 


| 
e .John Beltield mumbo-jumbo to it?” he said. 
“Too much advertising copy is 
Sears, and other manufacturers written that way.” 
have been using the same mer- | It’s up to the agency, Mr. Bel- 
chandising methods with the chain | field thinks, to resist a client who 
ever since. \is trying to outdistance his com- 
In 1944, Mr. Belfield received petition by using extreme copy 
an offer from Good Housekeeping themes. 
and became manager of the maga- | 
zine’s Detroit sales office. A year, 
later he joined Lewis & Gilman.) dent is also an ardent advocate of 
high creative quality in industrial 
ws One Belfield feeling about advertising. Too frequently, he 
agency operation will undoubtedly Says, agencies put all of their cre- 
make itself evident to L&G staf-| ative talent into consumer adver- 
fers. Agencies, he contends, too tising to the detriment of indus- 
often are not conscientious about trial insertions. 
the kind of copy they turn out for) When he first took over the 
clients. All advertising, whether it; Budd Co. account, Mr. Belfield 
be industrial, institutional or con-| put this belief into practice and 
sumer, should be first of all read-|found that Messrs. Lewis and 
able, and not just composed of| Gilman agreed. Today, Budd Co. 


ws The new Lewis & Gilman presi-: 


handsome artwork, he believes. 
On this score, Mr. Belfield cites 

cigaret advertising as a current 

example of unbelievable and un- 


ads are often models for other in- 
dustrial advertisers. 

“The importance of industrial 
advertising is played down too 


Advertising Age, January 11, 1954 


| As for Mr. Belfield, the out- 
-doorsman, a couple of precedents 
have been established which may 
$ 7 

‘help him get away from his re- 
sponsibilities from time to time: | 
The late Mr. Gilman was an ardent 
fisherman and hunter, and board | 
chairman Lewis is one of the best 
‘amateur golfers in the Philadel- 


_phia area. 


TV Applicants Consolidate 


Durham Radio Corp., operator 
of WDNC, radio station in Durham, 
\N. C., and an affiliate of the 
Herald-Sun, and Durham Broad- 
casting Enterprises, operator of 
| WTIK, Durham radio outlet, have 
|agreed to consolidate their appli- 
/cations for Channel 11 in Durham. 
The agreement is subject to FCC 
approval. Durham Radio will with- | 
draw its application in return) 
for the right to purchase 25% of, 
the stock in the tv station to be. 


operated by Durham Broadcasting. | Ww 


‘ly say the brand is a good smoke look at any trade paper, and it’s Tenn., will use a _half-page in 
and leave it at that, without adding obvious.” 


color in the February issue of 
Ladies’ Home Journal to introduce 
its new “75” gas range. During the 
year ads will follow in Better 
Homes & Gardens, Ladies’ Home 
Journal and McCall’s. Liller, Neal 
& Rattle, Atlanta, is the agency. 


Woodward Named Wesco V. P. 

Warren O. Woodward of Warren 
O. Woodward Co., Long Island 
City, N. Y., special agent for Brett 
Lithographing Co., has been named 
a v.p. of Wesco Associates Inc., 
New York producer of point of 
sale displays. 


Blum’s Agency Changes Name 

Blum’s Advertising Agency, San 
Francisco direct mail specialist, 
has changed its name to Blum’s 
Direct Advertising Agency in order 
to more clearly designate its spe- 
cialty. 


Sprague Adds A.M. Duties 
George E. Sprague, merchandis- 

ing manager for Kendall Mills, 

alpole, Mass., has added the 


much by both the agencies and 
the advertisers,’ he says. “Just 


readable copy. 
“Why doesn’t cigaret copy mere- 


Hardwick Introduces Range 
' Hardwick Stove Co., Cleveland, 


duties of advertising manager. He 
succeeds Lawrence Davis, who has 
retired after 35 years. 


cl 


Why don’t you go places 


BH&G says to them 


a face powder to a 


The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


here is how to do it—here is what to buy 
to do it with:’ And since this is just what BH&G 
readers look for, buying action follows. 


Buying action for what? For everything up- 
and-coming people buy—from a lipstick or 


a new home—a basketful of groceries—or 
a trip around the world. 


No wonder advertising goes further with 
BH&G’s primary millions. They’re screened 
for the BUY on their minds. 


MEREDITH PUBLISHING COMPANY, Des Moines, lowa 


with these primary 


We think you'll agree this adds up. 


Families who want to get more out of life have faith in a magazine 
which tells them how to do just that. 


‘there is what to do — 


new car, a power tool, 


3%4-million families, screened for the BUY on their minds 


By editorial planning, Better Homes and Gardens has preselected over 
334-million of these families for you. Third largest of all man- 
woman magazines, BH&G is the only one of 
them to grow great by showing people how 
to raise living standards. 
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FUNERAL DIRECTORS 


A WAME TO REMEMBER 


WHODUNIT—Chicagoans intrigued with the teaser poster shown on Page 41 found 

out this month it was the work of Lain & Son, Chicago funeral director. Lain, which 

had not used outdoor for a year, started the teaser campaign in December and 
followed up by filling in the white space with its logo. 


radio and television. 


Pecau Joins Browning King 
William Pecau, formerly with 

Fred Tobey Associates, has been 

appointed advertising manager of 


Browning King & Co., New York 


chain of men’s stores. 


Barry Appoints Grady Co. 


Samette Appoints Reed 

Reed Advertising, 
has been named to handle adver-| 
tising for Samette Mfg. Co., Allen-| 
town, Pa., maker of Corsage lin- 
|gerie. The account was formerly 

B. J. Barry & Co., New York handled by Semple Advertising 
manufacturer of canvas, has ap-| Agency, Easton, Pa. 


Moore, whose daytime stanza is 


added two sponsors. 


Seeman Bros. (William H. Wein- Arthur Godfrey’s sister, Kathy, | 
traub & Co.) has bought the first. 


‘half of the additional Thursday 
time; the rest of the Thursday 
period will be taken over by Kel- 
| logg Co., which moves from a 
|Friday spot. The latter spot will 


pointed Robert B. Grady Co., New| be filled by Mystik tape (George 
York, to handle its advertising. 


|H. Hartman Co.). This leaves only 
the extra Tuesday half hour open 
on this across-the-board telecast. 


Advertising and Ketchum, Mac- 


At CBS-TV, daytime favorites’ 
continue to pick up additional sup-| sions of American Home Products 
/port from advertisers. Garry) will share this time—Whitehall 
|Pharmacal through Biow Co. and 
back to the old hour version on/| 
‘Tuesdays and Thursdays, has 


# Latest additions to the sponsor | 
lineup of Bob Crosby are General 
Mills and Hagan Corp. The agen-| 
cies, respectively, are Knox Reeves 


iE ned eee TS 


‘Sponsors Hustle for ‘54 Radio-TV Lineups 


New York, Jan. 8—Holiday lull | 
notwithstanding, there are still | 
plenty of sponsor shifts going on in | 


Leod & Grove. 

Starting Feb. 1, American Home 
Products will sponsor “Bright 
Star,” a new tv serial, three times 
a week over CBS-TV. Two divi- 


Boyle-Midway through Geyer Ad- 
vertising. , 
After all the publicity about 


going to work for NBC, ABC-TV 
has her featured in a new evening 
show, “Up for Adoption,” starting 
Jan. 16. The sponsor will be Rybu- 
tol, through Batten, Barton, Dur- 
stine & Osborn. 


a This network also has signed a 
backer for “Dr. I. Q.”—Hazel Bish- 
op Inc. (Raymond Spector Co.), 


starting Jan. 18. Coincidentally Ha- 


zel Bishop is cutting back its spon- 
sorship of Peter Potter’s “Juke Box 
Jury” from 60 to 30 minutes. 

In the retrenchment department, 
Ekco has finished its saturation 
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run on four ABC-TV telecasts and 
Viceroy has cancelled “Orchid 
Award,” its first network offering. 

On the credit side again Emerol 
Mfg. Co. (Hilton & Riggio) has 
bought the “Tommy Henrich 
Sports Show” on ABC-TV starting 
Jan. 16. Marvel Mystery Oil and 
Oilers will be sold on this 15-min- 
ute program. 

When Jacques Kreisler Mfg. Co. 
moved out as co-sponsor of ‘““Rocky 
King” on DuMont Jan. 3, Pharma- 
ceuticals Inc. (Edward Kletter 
Associates) moved in. American 
Chicle continues as the other ad- 
vertiser on this 30-minute weekly 
detective series. 


a DuMont also picked up some 
new business from its parent com- 
pany, Allen B. DuMont Labora- 
tories, which bought the situation 
comedy, “Colonel Humphrey 
Flack.” Campbell-Ewald Co. is the 
agency. 

In the radio column, CBS will 
return the “Arthur Godfrey Di- 
gest” to the air after an absence 
of a few months. The hour of re- 
corded highlights from the day- 
time doings of Mr. Godfrey and all 
the little Godfreys will be broad- 
cast Fridays at 8:30 p.m., EST. 
Owens-Corning Fiberglas Corp. 
(Fuller & Smith & Ross) will spon- 
/sor the first 30 minutes. Bristol- 
Myers Co. (Doherty, Clifford, 
' Steers & Shenfield) has contracted 
for the next 15 minutes. 


# Columbia also signed Van Camp 
Sea Food Co. (Brisacher, Wheeler 
_& Staff) as alternate sponsor for 
the “Edgar Bergen Show” for 11 
times beginning Jan. 10. Consoli- 
‘dated Cosmetics continues as an 
-every-other-week advertiser on 
this comedy session. There is still 
/no indication as to which network 
| will get the hour Bergen radio pro- 
gram planned by Kraft Foods for 
next season. 

| NBC radio, meanwhile, sold 
Hudnut Sales Co. four participa- 
tions weekly in the “Three Plan.” 
Time was bought through Kenyon 
& Eckhardt. 


Norsworthy Named Head 
of P. F. Collier & Son 


Cc. F. Norsworthy, formerly 
treasurer of Crowell-Collier Pub- 
lishing Co., New York, has been 
named v.p. in charge of P. F. Col- 
lier & Son, a division of the com- 
pany publishing “Collier’s En- 
| ecyclopedia,” ‘Harvard Classics,” 
“Junior Classics’ and other titles. 

Eugene J. McCaffrey, who joined 
_Crowell-Collier in 1951, has been 
/named to succeed Mr. Norsworthy 
|as treasurer. 
} 


| Three Join Y&R Contact Dept. 


Charles F. Fleischmann, for- 
merly advertising and sales pro- 
motion manager of Penick & Ford 
Ltd.; A. Gould Harrison, formerly 
eastern district sales promotion 
and advertising manager for West- 
inghouse Electric Corp., and Rob- 
ert Lansdon, formerly account ex- 
ecutive with N. W. Ayer & Son, 
have joined the contact depart- 
ment of Young & Rubicam, New 
York. 


In PEORIA It’s the 
JOURNAL STAR 


Earl H. Maloney 
Adv. Director says: 


® TEST and SELL 
this $600 Million 
Market at ONE 
LOW COST! 


® POPULATION 
Trade Area. .545,000 


Metropolitan 260,000 

® Daily Net Paid % 
Exceeds...... 100,000 EARL H. MALONEY 
®@ Ratio-to-Homes | 

in Metropolitan Peoria........... 98.7% 


WRITE FOR YOUR NEW PEORIAREA FACT FOLDER 
Nationally Represented by 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 
in all principal advertising centers 
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Variety Chain Map Offered 


A new marketing map of the 
$3 billion variety store field, just 
published by Chain Store Age, 
shows district offices of 2,041 
companies with two or more stores, 
and indicates how many stores 
are operated in each state by each 
chain. The map is in three colors, 
24x37” large. Single copies are 
available to manufacturers and 
agencies free on request to W. E. 
Seaman, v.p. and general sales 


‘manager of the publication, at 2 editor, 


itor, were also announced. 
Park Ave., New York 16. Ad-)| William B. Arthur, assistant man- 
ditional copies are 75¢ each. 


Daniel Mich Rejoins ‘Look’ 
Daniel D. Mich, editorial direc- BBDO Shifts Paul Russell 
tor of McCall’s since 1950, will | 


| editor. 


for the Look post. The resignations Minneapolis office, where he will 


of William Lowe, Look’s executive | head the account group for Minne- | 


editor, and Les Midgley, managing sota Mining & Mfg. Co. Mr. Rus- 


THIS IS LEE WARD — (Another W-G Salesman) 


Lee A. Ward started selling for the Chas. H. Eddy Co., rising to the Presidency in 
1936. Thirteen years ago (1941) the Eddy Co. consolidated with Bryant, Griffith & 
Brunson Co. with Lee continuing as President and General Manager of the resultant 
Ward-Griffith Co. Lee also served as President of the American Association of News- 
paper Representatives during the 1951 term. Lee, or any of our salesmen, will be 


giad to work with you, giving you all the assistance in their power. Newspaper | 


advertising gets immediate action. Advertise in newspapers. 
Piease note individual advertisements of our newspapers throughout this issue. 


WARD-GRIFFITH CO. 


DAILY NEWSPAPER REPRESENTATIVES 


aging editor, will become managing 


Paul Russell, account executive | 
rejoin Look Jan. 25 as editorial in the Los Angeles office of Batten, | 
director. He succeeds Dana Tasker, Barton, Durstine & Osborn, has) 
resigned, who last year left Time | been transferred to the agency’s. 


| Cole Elected V. P., Director 


Advertising Age, January 11, 1954 


SEE OUR TRUCK DISPLAY] 


EFFECTIVE—After 11 months of using traveling displays like this on the outside of 

Chicago transit vehicles, Willett Truck Leasing Co. took stock of the results—business 

had doubled in the period the displays were used with no other extra promotion 
effort or additional salesmen. Sorensen & Co., Chicago, is the agency. 


ll has b ith th f 
‘the past 10 years | Carson's Starts 
100th Year with 
Frederick W. Cole has been elec- | $90, 000 Splash 


CuicaGo, Jan. 6—Carson Pirie 
Cole, copy chief for the agency, ‘Scott & Co. opened its centennial 
“celebration Friday with a $90,000 


MASSACHUSETTS— 


MARKET 
in 
NEW ENGLAND 


_splash. The department store took 
44 pages in the Chicago Tribune, 
to which were added two congra- 
tulatory pages by the Chicago Tri- 
bune and Marshall Field & Co. 
Cust of the supplement was an 


Park Lexington Building ...'.......ccccecesseees i cid cccr al edawieeseeehtes NEW YORK 
EY ME ec enk cain cnsesesscecseaceneesée i eee 54 cote eeebeesennn CHICAGO , 
General Motors Building ...............-+.++++4 Trinity 3-696 ................eeee sess DETROIT ted a v.p. and director of McMil 
Statler i EE 00466 g6deusnneds ens cvnede ee. cc eecken oe eee $ 
SUN IIMEEE cox, ..cacdscacvieacsecceceua ‘Walnut 1231 6.000000 ATLANTA lan & Marsden, Boston agency. Mr. 
318 Aeuidine rer ‘ Seas noe Ai @aa-0 iat aS 
BOER TOU owe ce cess ccccccccccccccsecceccose 
Lincoln Liberty Building PHILADELPHIA | JOined it in 1953. 
oy 
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WORCESTER a 


° . 
Fachburg Coty 


. . » Where 160,100 families and a total population 
of 557,800 have an 


* E.B.I. of $841,950,000 (5,259 per family) 
Retail Sales of $608,145,000 

Grocery Sales of $175,306,000 

Drug Sales of $15,499,000 

*® Automotive Sales of $85,933,000 


ee Ee MANAGEMENT 1953 Survey of Buying Power; further reproduction not 
icense 


Worcester Telegram-Gazette Circulation: 
Daily 154,490; Sunday 104,308. 


fh WORCESTER 
TELEGRAM 
-GALEVIE 


WORCESTER, MASSACHUSETTS 
George F. Booth, Publisher 


MOLONEY, REGAN & SCHMITT, INC. 


National Representatives 


estimated $90,000, including co-op 
contributions. A one-page intro- 
duction was written by Emmett 
Dedmon, author of the recently- 
published ‘Fabulous Chicago,” and 


ie Chicago Sun-Times assistant Sun- 
fs day editor. 
a4 a 


@ Results of the anniversary sec- 
tion showed up immediately, R. B. 
Schlesenger, Carson’s ad manager, 
told AA. The store was crowded 
Saturday and sales were consider- 
ably higher than the correspond- 
ing day in 1953, he said. 

Emphasis of the supplement was 
on merchandise and price, rather 
than institutional copy, although 
historical and policy pieces were 


‘ sprinkled throughout the four sec- 
in tions. 


McDonald & Haggard Names 


MASSACHUSETTS ceili. Adds New Account 


McDonald & Haggard, Nash- 
ville, has appointed Harold Crellin 
as art director and production 
manager. Mr. Crellin was former- 
ly connected with Griswold-Esh- 
leman Co. 

McDonald & Haggard now han- 
dles the W. E. Stephens Mfg. Co. 
account, which was formerly han- 
dled by Doyne Advertising Agen- 
cy, Nashville. 


Pierce Named Ad Manager 


Lewis E. Pierce, formerly as- 
sistant to the v.p. in charge of ad- 
vertising for Best Foods Inc., New 
York, has been named advertising 
and promotion manager for Pen- 
icn & Ford, New York manufac- 
turer of food specialties. Eugene J. 
Fitzgerald, who has been with the 
Penick & Ford advertising and 
promotion division since 1950, has 
been appointed assistant advertis- 
ing and promotion manager. 


Carnation Buys Radio Show 


Carnation Co. has begun a 52- 
week sponsorship of “When a 
Girl Marries,” over ABC, 9:45 to 
10 a.m., CST, Monday through Fri- 
day. Time was bought for Carna- 
tion evaporated milk and Friskies 
ef food through Erwin, Wasey 

0. 


Busizess Is Better Than Ever... in 


ROCKY MOUNT 


NORTH CAROLINA 


Per capita food sales—$315.09, more than 
double the State average. 
Per capita Drug sales—$46.14, more than 
double the State average. 
One of the nine la cities in the State. 
in. =, a marge i t through advertising 
nm one medium offering complete coverage. 
THE ering compl 


Evening and Sunday 
Write for new market data folder now availcbie. 
| N 1 pr by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 
«in aff principal advertising centers 
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January 11, 


FLOYDE E. (BUD) BEASTON, with the sales 
department of WNBQ, television outlet in 
Chicago for NBC, since 1951, has been 
promoted to sales manager. He succeeds 
John McPartlin, who will be assigned to 
special sales development projects. John 
Walker, sales service manager for the sta- 
tion, has been advanced to a salesman. 


Coming 
Conventions 


Jan. 17-20. Newspaper Advertising Ex- 
ecutives Assn., annual meeting, Edge- 
water Beach Hotel, Chicago. 

Jan. 28-30. Assn. of Railroad Advertis- 
ing Managers, Jung Hotel, New Orleans. 

Feb. 2. Associated Business Publica- 
tions, annual Midwest conference, Edge- 
water Beach Hotel, Chicago. 

Feb. 5-7. Eastern Conference of Wo- 
men’s Advertising Clubs, sponsored by 
the Advertising Women of New York, 
Savoy Plaza, New York. 

Feb. 12-13. Northwest Daily Press Assn., 
annual meeting, St. Paul Hotel, St. Paul, 
Minn. 

Feb. 15-16. Inland Daily Press Assn., 
midwinter meeting, Drake Hotel, Chicago. 

Feb. 18-20. Southwestern Assn. of Ad- 
vertising Agencies, Houston. 

Feb. 24. Associated Business Publica- 
tions, annual eastern conference, Roose- 
velt Hotel, New York. 

March 10-12. American Assn. of In- 
dustrial Editors, 17th annual convention, 
Hotel Roanoke, Roanoke, Va. 

March 17-20. Assn. of National Adver- 
tisers, spring meeting, The Homestead, 
Hot Springs, Va. 

April 4-6. American Public Relations 
Assn., 10th anniversary convention, Shel- 
ton Hotel, New York. 

April 12-18. National Advertising Agen- 
cy Network, management’ conference, 
Boca Raton, Fla. 

April 20-22. American Newspaper Pub- 
lishers Assn., annual meeting, Waldorf- 
Astoria, New York. 

April 22-24. American Assn. of Ad- 
vertising Agencies, annual meeting, The 
Greenbrier, White Sulphur Springs, W. Va. 

April 28. Brand Names Day, annual 
convention, Brand Names Foundation, 
Waldorf-Astoria, New York. 

May 24-25. Inland Daily Press Assn., 
spring meeting, Congress Hotel, Chicago. 

May 24-30. National Business Publica- 
tions, annual spring meeting, White Face 
Inn, Lake Placid, N. Y. 

June 2-4. National Sales Executives con- 
vention and sales equipment fair, Con- 
rad Hilton Hotel, Chicago. 

June 2-6. Associated Business Publica- 
tions, 29th annual spring conference, The 
Homestead, Hot Springs, Va. 

June 6-8. Magazine Publishers Assn., 
35th annual meeting, the Greenbrier, 
White Sulphur Springs, W. Va. 

June 14-17. National Industrial Adver- 
tisers Assn., 32nd annual convention, 
Hotel Sheraton-Mt. Royal, Montreal, Can. 

June 16-17. National conference of busi- 
ness paper editors, Washington, D. C. 

June 20-23. Advertising Federation of 
America, 50th annual convention, Boston. 

June 27-30. Advertising Assn. of the 
West, 5lst annual convention, Salt Lake 
City. 

Sept. 26-29. Pacific Coast Council, 
American Assn. of Advertising Agencies, 
Hotel Del Coronado, Coronado, Cal. 

Oct. 4-5. Inland Daily Press Assn., an- 
nual meeting, Drake Hotel, Chicago. 

Oct. 13-15. Direct Mail Advertising 
Assn., annual convention, Boston. 
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-COST 
The Salisbury Post 
Nothing Counts but Results 


Nationally Represented by 


WARD-GRIFFITH CO. 


The Word-Giiffith Co. maintains offices 
tn all principal advertising centers 


1954 


MBA Promotes King to S. M. 


tising director of California and 
the Midwest for Market Basket 
Advertising, Stockton and San 
Francisco, has been promoted to 
general sales manager of the 
company. 


Lever Offers Free Lifebuoy 
Lever Bros. Co., New York, will 
go into two sampling operations 
this month—a free cake of regu- 
lar-size Lifebuoy being offered on 
radio and tv, and in newspapers. 


Richard King, formerly adver-| 


“Aunt Jenny,” a radio program, 
and “Big Town,” tv show, will be 
used. More than 360 newspapers 
are scheduled to carry 540- or 850- 
line ads. Sullivan, Stauffer, Col- 
well & Bayles is handling the 
campaign. 


Cressi Names Harrington 
Cressi Underwater Sports 


Equipment Co., West New York, 
N. J., importer of Italian-made 
diving equipment, has appointed 
Don Harrington Associates, New, 
York, to handle its advertising. | 
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FOREMOST 
TOY TRADE 


Only ABC Toy Paper 
Oldest in Field 


Leads in Lineage 


Data Folder 


Write for New Market 
McCREADY PUBLISHING 


71 W. 23rd N.Y. 10 


oe I'm 


a? 


through 


It just doesn’t pay to take a chance on lower 
quality when you’re trying to cut costs. Instead 
—if smaller printing bills will help—you can 


keep your neck tucked safely out of the way by 


simply specifying Consolidated Enamel Papers. 


Consolidated Enamels offer savings of 15 to 
25% against old style enamel papers simply be- 
cause Consolidated’s modern manufacturing 


method revolutionized enamel papermaking 
time and costs. Your company magazine, 
advertising and sales literature, and 
other fine printing get the crisp, clear- 


production gloss - 


cut quality you’d expect only from premium 


enamel papers selling for far more. 


Ask your Consolidated paper merchant for the 
whole story of why Consolidated Enamels are 
today’s best value regardless of coating method. 
Or write on your letterhead for free samples 


of Consolidated Enamels for a test run. 


A 


modern gloss - flash gloss - 


productolith - consolith 
CONSOLIDATED WATER POWER & PAPER CO. - Sales Offices: 135 S. La Salle St., Chicago 3, Ill. 
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Buffalo BBB Warns 
Consumers Against 


‘Wholesale’ Claims 


BuFFALo, Jan. 6—Newspaper ad- 
vertising built around a “less than 
wholesale” theme has put to shame 
the old claim “I can get it for you 
wholesale.” 

The Buffalo Better Business Bu- 
reau, concerned about this new 
tack in high pressure advertising 
by Buffalo retailers, is warning 
consumers about it. 

In its current bulletin, the bu- 
reau charged that claims in news- 
paper ads of this type are greatly 
exaggerated. Said the bulletin: 

“Do you remember when the 
ultimate in discounts was ex- 
pressed in the phrase, ‘I can get it 
for you wholesale’? It is apparent 
from current advertising that this 
final barrier has at last been bro- 
ken through and some local mer- 
chants are now operating at ‘less 
than wholesale’. And you don’t 
need a friend to swing the deal, 
either. Several examples of this 
chain-reaction have been noted 
here recently.” 


ws The bureau said the first ad to 
come to its attention offered un- 
mounted diamonds, “priced at less 
than dealer’s original wholesale 
cost.” Expert opinion furnished to 
the bureau established that prices 
paid for the two stones purchased 
by its shopper were far above 
wholesale and, in fact, exceeded 
the normal retail value of such 
merchandise. 

“This epidemic situation in ad- 
vertising shows evidence of steril- 
ity in creative thinking,” said the 
bureau. 

“It also has a tendency to de- 
crease the value of advertising in 
general because its direction will 
inevitably lead to destruction of 
the public’s faith in all advertis- 
ing.” 

“Bad advertising,” the bureau | 
continued, “might be likened to a! 
disease—a progressive disease 
whos terminus is self-destruction. 


| 
a “Today, slowly but surely,) 
through the exaggerated use of| 
‘wholesale’ claims by established | 
retailers, the buying public is| 
being educated to expect to procure 
products at less than the normal 
profit mark-up. Like an epidemic, 
this style of copy infects others and 
runs its vicious course, destroying 
public confidence enroute. 

“There is another, more subtle, | 
somewhat subversive aspect to this | 
kind of advertising. Inevitably, re- | 
sentment against the merchant who| 
charges full retail will result and 
the profit system dealt a blow.” 


Gray to Prakken Publications 

Rollin L. Gray, formerly with 
the Chicago Chemical Procure- 
ment District, has been named 
western manager for Prakken 
Publications, publishers of School 
Shop and The Education Digest, 
Ann Arbor, Mich. 


Schipper-Webb Opens Oftice 


Schipper-Webb Associates, De- 
troit p.r. and advertising consult- 
ant, has opened a branch office 
at 199 Pierce St., Birmingham, 
Mich. 


TORONTO, CANADA 


Capital City of Ontario — Canada's Riches: 
rovince — Having One-Third of Canada's | 
‘otal Population and 42% of Retail Sales 

Blanketed by the 


TORONTO DAILY STAR 


— 80% coverage of Toronte 
— 50% coverage of 45 prosperous 
Ontario centers 


SEND FOR OUR COMPLETE DETAILED MARKET FACTS 
Nationafiy Represented DF 


WARD-GRIFFITH CO. 


— eae circulation (largest in| 
‘anada) 


_ The Word-Griffith Co. maintains offices 
in cll principal advertising center: 


~Tiieh a" 


KTOK Promotes Johnson 


Tom Johnson, commercial man- | 
ager of radio station KTOK,) 
Oklahoma City, has been pro- 
moted to general manager, suc-| 
ceeding John Hopkins, who will | 
return to Fort Worth to assume an 
executive position with the Texas 
State Network. 


Agency Makes Name Change 

Conley, Baltzer, Pettler & Ste- 
ward, San Francisco agency, has 
changed its name to Conley, Balt- 


zer & Steward. 


Jatte Agency Changes Name 


Jaffe Advertising, Minneapolis 
agency, has changed its name to 
Jaffe-Naughton-Rich, effective 
Dec. 31. In line with the realign- 
ment of duties, Robert W. Naugh- 
ton will become visual creative 
director and Sydney D. Rich will 
become director of tv and radio. 


Colgate Promotes McClure 
Howard P. McClure has been 
promoted to general sales manager 
of the toilet article department of 
Colgate-Palmolive Co. 


Advertising Age, January 11, 1954 


Florida Citrus Commission Will ‘Favor’ 
Newspapers Giving Merchandising Support 


LAKELAND, F1ia., Jan. 5—The 
Florida Citrus Commission firmly 
believes that something worth 
while should happen when a news- 
paper promises merchandising sup- 
port for an advertising schedule. 

In fact, the commission’s adver- 
tising department in the past cou- 
ple of years has been developing a 
box score which shows runs, hits 


} 


and errors for each of the 188 
papers now sharing in the $700,- 
000 b&w budget. 

This week, national advertising 
managers are wading through their 
New Year’s mail to find copies of 
the first 1953-54 season box score 
for all participating papers, along 
with a pointed letter from Paul S. 
Patterson, commission advertis- 


WEbuver 1911 


CARNATION ComPANy 


Mr. Sidney J. Wolf, President 


Keystone Broadcasting System 


lil West Washington Street 
Chicago 2, Illinois 


Dear Sid: 


The Carnation Company has been particularly impre 
ssed the 
work of the Keystone stations in Deeetiie 


merchandising 


with the recently concluded merchandising contest 
- This 
has been an exceptional example of how the stations 


can work effectively with the advertiser in the merchandising 


of a product. 


The selection of prizewinning stations was difficult 
because of the excellent efforts of most all stations. 


a them, 
Carnation Company 
for their work. 
results in more effective 


Such effort on a cont 


were many which we felt deserved special mention. 
congratulates the Keystone stations 
inuing basis definite 

selling of products. al 


We look 


forward to maintaining this productive relationship. 


Our very best wishes for a 
year in 195h. 


Sua LLL» 
Assistant Vice President 


pleasant holiday and a successful 


Cordially, 


* GENERAL OFFICES « 
CARNATION BUILDING 
LOS ANGELES 36, CALIF 


December 21, 1953 
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ing director. The letter advises the | by retailers to promote Florida,newspapers have not submitted 
ad managers that a review of the citrus products, and (2) merchan-| tear sheets of their papers for tab- 
commission’s newspaper schedule dising activity by the newspaper | ulation in this report. 
is b hg Penge ye om this month staff in behalf of Florida citrus. 
with the idea of “favoring” papers| The commission’s field staff of “It is impossi 

J ; possible to overempha- 
which have cooperated with the| some 50 men has a major objective | size the value placed upon this tie- 
ee s merchandising ef-|of encouraging retailers to tie in|in advertising by representatives of 
orts. their ads with the commission’s the Florida citrus industry who 
$2,500,000 newspaper-magazine-| provide the tax money to make the 
= Cooperation is judged primarily | radio-tv commodity program, and| commission’s advertising possible. 
on two things: (1) Tear sheets tear sheets are important to judge It is difficult to explain to them 
submitted by newspapers so the effectiveness of this field work. | why some papers readily provide 
commission can measure the| “We are much concerned,” Mr.| this service while others do not. REAL SUPPORT—Even though its state grows ‘most everything, the Houston Chronicle 


amount of advertising space bought Patterson’s letter says, “that many! “A tabulation is now being made _ pose Palit gaty ey Big Pas de yor . Ge paper's mer- 
advertising. 


on retail advertising for December. 
When that is completed, we intend 
to review our schedule for the re- 
7 can mainder of the 1953-54 season, 
Sa a ~=Ssi«which ends June 30. Wherever 
> ik eS ™~ “3 possible, those papers which have 
‘ eS shown a desire to cooperate by 
J sending in tear sheets and by ren- 
% dering intensive merchandise sup- 
‘ : port, will be favored over papers 
: which have not indicated any in- 
terest in this project. Deadline for 
December tear pages is Jan. 11.” 


Y 


a The point system by which mer- 
chandising support is credited pro- 
lp vides two points for each special 

mailing to the retail trade on Flo- 
rida citrus, two points for personal 
? calls on the trade by the newspa- 
: per staff, two points for segments 
of radio and tv shows promoting 
Florida citrus, and one point for 
all other merchandising efforts 
‘ such as listings in general mail- 

ings, special publicity, etc. 

The most recent “box score” 
(for November) on 101 papers 
carrying the commission’s “A” 


schedule (6,800 lines) credits only 
five publications with the maxi- 


IT so U N D Ss mum score. These are the Boston 
Globe, Boston Herald Traveler, 
MUCH SWEETER WHEN Cleveland News, Houston Post and 


the Norfolk Ledger Dispateh and 

OT Virginia Pilot. Three of 73 papers 

H E R P E O P L E on the “B” schedule (4,500 lines) 

made the grade—the Washington 

BLOW OUR HORN Times-Herald, Cleveland Plain 

Dealer and the San Antonio News. 

None of the 14 “C” schedule (2,- 
000 lines) papers were listed. 


Advertising is the art of telling so you can do some selling. | “We are not trying to be tough 
We are both proud and i in asking for evidence of merchan- 
. happy to be relieved of the | dising support,” Mr. Patterson 
burden of proof of how good and effective KEYSTONE is by what says. “We are just asking for some- 
i . oa thing that practically all papers 
is and always will be the best advertising in the world: promise you. A lot of them live up 
: ‘ to their promises and we expect 
THE FACTS, FOLKS! THE FACTS. When the advertiser, feeling | the ae to do the same.” 
no pain, but much pleasure, is moved to sit down 
i i Station Representatives 
in a magnanimous mood and say to us... “Well done, thou good Name pment Board 
and faithful servant. We’re glad we did it, and we’ll John Blair, president of the 
. + 99 ’ Station Representatives Assn., New 
probably do it again.” That’s good! And we kinda thought York, has announced the appoint- 
+37: — ment of a station advisory board 
you'd like to know about it just because you to help the association in planning 
. the 1954 program for its “crusade 
might have a problem and could stand some extra sales for spot radio.” 
as . Included on the board are Harry 
from advertising where KEYSTONE can do it best. Burke, KFAB, Omaha; Philip 
: 5 Merryman, WICC, Bridgeport, 
We'd be delighted to talk to you about it. Conn.; Robert B. Jones Jr., WFBR, 


Baltimore; William B. McGrath, 
WHDH, Boston; Leslie L. Kennon, 
KWTO, Springfield, Mo.; Charles 
F. Phillips, WFBL, Syracuse; 
Richard H. Mason, WPTF, Raleigh, 
N. C.; Odin S. Ramsland, KDAL, 
Duluth, and Ben Strouse, WWDC, 


@WRITE, WIRE OR PHONE FOR COMPLETE MARKET INFORMATION AND RATES 


Washington. 

CHICAGO NEW YORK Vere 
111 West Washington St. 580 Fifth Avenue w E 
sacra Fn DAYTONA BEACH 
LOS ANGELES SA 
1320 Wishwe Bd. Ss) Post Steet SD w | __ FLORIDA 
se — | Sclesies tay teen cee. 63,096 

~ | a r 


| Florida’s Year "Round Resort Covered By 

| DAYTONA BEACH NEWS-JOURNAL 

| 1. Daytona Beach is an unusual test 

market; its thousands of visitors 

come from all over the U.S., Canada, 

Cuba and South America. Its Sum- 

mer seasons now rival its Winters in 

| tourist popularity. 

2. Over $98,723,000 effective buying in- 
come. 

3. Over $83,353,000 retail sales. 

4. A quality market index of 127. 

5. 1952 total advertising 13,711,780 lines. 

SEND FOR OUR ADVERTISERS’ MERCHANDISING PLAN 

Represented by V. J. Obenauer Jr. in Jacksonville 

Nationally Represented by 


THE VOICE \ OF HOMETOWN AND RURAL AMERICA WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


\— TAKE YOUR CHOICE 


A handful of stations or the network... 
a minute or a full hour. . . it’s up to 
you, your needs. 


~~ MORE FOR YOUR DOLLAR 


No premium cost for individualized pro- 
gramming. Network coverage for less 
than *'spot’’ cost for same stations. 


(— ONE ORDER DOES THE JOB 


All bookkeeping and detoils ore done 
by KEYSTONE, yet the best time and 
place are chosen for you. 
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Form Dine & Kalmus PR | 


Josef C. Dine, formerly public 
relations director for Frederic W. 
Ziv Co., and Allan H. Kalmus, 
previously director of the press 
bureau of Lever Bros. Co., have set 
up their own public relations of- | 
fice under the name of Dine &| 
Kalmus, at 4 W. 58th St., New) 
York. Branch offices will be) 
opened in Chicago, Miami, Wash- | 
ington, Boston and Hollywood. 


Advertising Age, January 11, 1954 


will be featured in full-color pages | 
set for Hotel Management, Interi- | 


36 Newspapers Set 
7 ors and The New Yorker. Similar | 
for Gulistan Carp et ads in b&w a vu in Bozxoffice, 


Spring Ad Campaign Cket & Sunnyside and Texas 


Hotel Review. 
New York, Jan. 6—A. & M.| Chicago Market News, Floor) 
Karagheusian Inc. plans “the most | Covering Profits, Floor Covering | 


powerful newspaper 


Sales and PR Notions... 


Merchandising Devices 


campaign | Weekly, National Furniture Re-|@ One of the more startling pieces | » 
ever undertaken by a carpet man- | view and Retailing Daily will also of direct mail received recently is | 


ELIZABETH 


NEW JERSEY 


One of the nation’s top 50 industrial areas 
which is dominated by the 


ELIZABETH DAILY JOURNAL 


There are approximately 900 di- 
versified industries in the Elizabeth 
Journal trade area who employ over 
69,000 workers. Over 277 new in- 
dustries have located in Elizabeth 
during the past 5 years. 

Repr n ly by 


WARD-GRIFFITH CO, 
The Wurd-Griffith Go. maintains offices 
in all principal advertising centers 


| ufacturer” next spring when full- 

page and 1,000-line ads will ap- 
| pear in 36 newspapers for Gulistan 
| carpets. 

Three different ads will be used, 
listing Gulistan dealers in the 
marketing area covered by the 
various papers. The 1,000-liners 

| will appear in one color and black 
|in the main news section. Full- 
| page insertions will run in Chi- 
cago, Philadelphia, Kansas City 
and Minneapolis. 

The spring magazine schedule of 
| full-color pages includes American 
|Home, House Beautiful, House & 
Garden and Vogue. Each magazine 
will carry three insertions. 


# Installations of Gulistan carpets 


carry Gulistan advertising. 
Fuller & Smith & Ross is the 
| agency. 


McCann Elects Five V.P.s 

| Burton Granicher, Joseph R. 
_Fox, John M. Bridgmen, Albert J. 
| Camille and Philip L. Rasmussen, 
senior executives in the San Fran- 
cisco office of McCann-Erickson, 
| have been elected v.p.s of the 
| agency. 

'Diners’ Club Pushes Slogan 

| The Diners’ Club, credit card or- 
ganization for restaurants, hotels, 
-auto rentals and florists, has de-| 
_cided to push the slogan “Give The 
Man Credit” in future newspaper 
/'and magazine advertising, and di- 
‘rect mail. Van, Wood & Fischer, 
|New York, is the agency. 


a two or three-carat rhinestene, 
'courtesy of McGraw-Hill Publish- 
| ing Co. An attached card announces 
that “If this were a real diamond, 
/we wouldn’t give it away.” 

The moral (according to Mc- 
_Graw-Hill): When selecting busi- 
ness magazines, “It pays to ask, ‘Is 
‘it paid?’” 


|@ How-to-do-it doesn’t lend itself 
too easily to the ready-made candy 
field, but Fanny Farmer Candy 
Shops, Rochester, N. Y., has come 
up with something. For the Christ- 
mas trade, it produced an ingen- 
‘ious giveaway booklet on how to 
make Christmas decorations with 
candies, which covered everything 
up to and including three-foot mo- 


‘LOCALLY-EDITED MAGAZINE OF 


CITY——-HOUSTON ; 


HOUSTON CHRONICLE 


STORE—ZALE JEWELRY 


COMPANY 


A SUCCESSFUL MERCHANT CAN TELL YOU 
WHERE ADVERTISING PAYS BEST! 


“The Locally-Edited Houston Chronicle 
Rotogravure Magazine continues to amaze us 


with its tremendous pulling power, both 


in mail orders and store traffic.” 


—BRUCE FINK, Zale Jewelry Company 


In Houston (as in Denver, Atlanta, Newark, etc.), the way to 
a customer's heart and purse-strings is an “open secret” with 
successful merchants like the Zale Jewelry Company. They use 
magazine advertising for rich color and fine printing reproduc- 
tion. But here’s the pay-off: the power of local editing plus 
newspaper circulation impact skyrockets their ads into high 
readership and sales! This can happen to your ads in the 
Locally-Edited Houston Chronicle Rotogravure Magazine. 


, 


Here you get 62% coverage of the big Houston market. If you 
used the leading national magazine, you'd reach only 13% of 


Houston families. 


Ask the dealers who sell your product where magazine circu- 


lation pays best! They'll tell you: “Use Magazine Advertising 
at the Local Level —in the thirteen markets served and sold by 
the LOCALLY-EDITED GRAVURE MAGAZINES.” 


© Locally-Edited for highest 


readership 


© Gravure magazine reproduction 


© Complete flexibility 


© Newspaper circulation impact 
© Maximum savings on positives 


For more information about these 13 


weekly newspaper gravure 
contact one of the following 


tives: The Branham Company, 


Woodward, Inc., 


Kelly-Smith Co., Moeloney, 


Schmitt, Inc., O'Mara & Ormsbee, Inc., 
Inc., Story, 


Scolaro, Meeker & Scott, 
Brooks & Finley, Inc. 


Jann & Kelley, 


magazines 
representa- 
Cresmer & 
Inc., 
Regan & 


AKRON BEACON JOURNAL * ATLANTA JOURNAL AND CONSTITUTION * COLUMBIA STATE 
COLUMBUS DISPATCH * DENVER POST * HOUSTON CHRONICLE 
INDIANAPOLIS STAR © LOUISVILLE COURIER-JOURNAL * THE NASHVILLE TENNESSEAN 
NEWARK NEWS * NEW ORLEANS TIMES-PICAYUNE-STATES 
ST, LOUIS GLOBE-DEMOCRAT * TOLEDO BLADE 


TOTAL CIRCULATION OVER 3,370,000 COPIES WEEKLY 


CANDY CAPERS—People who are still 


sending out Christmas cards can also 

profit (for next year) from this booklet 

by Fanny Farmer on how to make Yule 
decorations with candies. 


biles. 
Charles L. Rumrill & Co., Roch- 
ester, is the agency. 


e Christmas seems to be the cre- 
ative season. In Pittsburgh, Kauf- 
mann’s Department Store, tied up 
by a delivery strike a week before 
Christmas, developed a quick 
Gift-via-Photo plan. It provided 
‘that anyone ordering a large gift 
would present instead a photo of 
the exact gift purchased—with de- 
\livery promised “as soon as pos- 
sible.” Kaufmann’s agreed to take 
' the photo, give it a fancy mounting 
_and mail it to the recipient, if de- 
| sired. 


e Another in the Yule-season line 
comes from Seattle, where three 
laundries under one management 
turned twenty-five 25-pound tur- 
keys loose as sandwich men. Each 
bird carried saddle signs with 
fluorescent lettering which read: 

“Wishing you a very merry 
Christmas with the compliments of 
New Model Laundry & Dry Clean- 
ers, New Richmond Laundries and 
Imperial Laundry & Dry Cleaners. 
If you catch this bird, write us a 
story telling how you got it and 
bring it in with some laundry or 
dry cleaning...and we will give 
you $5...You may keep the bird.” 
_ Result, say the laundries, was a 
|huge chase, front-page publicity 
‘and the undiluted wrath of the 
|Humane Society. 


@ On the practical side, New Hol- 
‘land Machine Co., New Holland, 


 Pa., is now mailing to 130,000 U.S. 


'and Canadian farmers a copy of 
its “one-book system” of farm 
management accounting. ‘Designed 
to cover the year 1954, the 32- 
page book provides the “modern 
grassland farmer” with ruled ac- 
counting pages and detailed in- 
structions on how to use them. 


Chicago Copy Club Elects 

Edward McAuliffe of J. Walter 
Thompson Co. has been elected 
president of the Copy Club of 
Chicago, an organization of adver- 
tising 2gency copywriters. Other 
officers elected are Curtis Berrien, 
Needham, Louis & Brorby, v.p.; 
Henry Bokhof, Foote, Cone & 
Belding, treasurer, and Raymond 
Finnegan, J. Walter Thompson Co., 
secretary. 


Grant Names Stapleton V. P. 
Lawrence V. Stapleton has been 
named a v.p. of Grant Advertising, 
| New York. In addition to assisting 
direction of the New York opera- 
_tions, Mr. Stapleton will continue 
to direct advertising for the Flor- 
ists’ Telegraph Delivery Assn. 
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Most Post-Freeze 
TV Stations Doing 
Okay, FCC Reports 


WASHINGTON, Jan. 5—The Fed- 
eral Communications Commission 
released a survey last week which 
shows that a majority of the tv 
stations that went on the air be- 
tween April, 1952 (when the con- 
struction freeze ended), and Au- 
gust, 1953, are getting along well. 

Of 83 stations—42 low band 
and 41 high band—which sub- 
mitted data to the commission, 51 
were profitable or nearly profit- 
able. The remaining 32 (15 low 
band and 17 high band) had sub- 
stantial losses in each month of 
operations. 

FCC cautioned, however, that 
the data probably isn’t represent- 
ative of today’s situation since the 
number of new stations has doub- 
led since the survey was made. 
Moreover, many of the stations 
covered by the survey were the 
only operating stations in their 
markets last August but now face 
competition from other stations. 


we Of the 83 stations, 16 (eight 
from each band) showed over-all 
profits; 20 others (12 v.h.f., eight 
u.h.f.) had profits in one or more 
months, and 15 others (seven 
v.h.f., eight u.h.f.) were approach- 
ing a break-even point. 

Data from networks showed net- 
work programs were carried by 34 
of the 41 v.h.f. stations and 35 of 
the 42 u.hf. Five u.h.f. stations 
received programs from all four 
networks. Commercial programs of 
ABC were carried by 16 v.h.f. and 
nine u.h.f.; CBS by 24 v.h.f. and 
24 u.h.f.; DuMont by 16 v.h.f. and 
20 u.h.f., and NBC by 23 v.h.f. and 
25 u.h.f. Netwerk compensation of 
the average station was 13% of 
total revenue. 

All eight of the profitable u.h.f. 
stations were at least 50 miles 
from the nearest v.h.f. station, 
FCC pointed out. At least half of 
the other high band stations that 
were close to breaking even were 
more than 50 miles from the near- 
est v.h.f. stations. As of October, 
1953, set saturation in most u.h.f. 
markets was below 25% and none 
had more than 50%. 


ws Commissioner Frieda Hennock 
issued a statement warning tna 
the figures should be viewed as 


“Texting. Testing “What Hath God Wrought?" ~ 


CALENDAR COMICS—The industrial division of Minneapolis-Honeywell Regulator 

Co., Philadelphia, which ribs itself as well as customers via cartoons on calendars 

every year, will distribute 65,000 of the 1954 edition. One illustration is captioned, 

“Testing, testing—’What hath God wrought?’ Honeywell says 87% of its customers 
picked its 1952 calendar as top choice that year. 
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Oristano Gets Aerojet PR | Douglas Retires from B&B 


| Oristano Associates, New York,| Harold F. Douglas has retired 
‘has been named to handle public as v.p. and account supervisor of 
relations for the Aerojet-General Benton & Bowles, New York. He 
‘Corp., Cincinnati producer of will continue as a consultant to 
liquid and solid propellant rockets. the agency. 


| Peas Vee ee wa 
} You Cover — 5 
344 QUAD-CITIES § 
(8 WHEN YOU USE THESE NEWSPAPERS! 
Read by 57% of | all Quad-Citians 


RO Gl MOLINE — 


a ia 
Notional Representative 


nothing more than a study of 83 
post-freeze stations during their 
first five months of operation. 
Noting that the competitive situa- 
tion has changed sharply since 
August, she said a similar study 
should be made showing preseni 
conditions, particularly in areas | 
where u.h.f. stations are competing 
with v.h.f. stations. 

The survey also revealed that. 
2,400,000 u.h.f. sets and tuners. 
were shipped by manufacturers 
through Aug. 31, 1953. 


| 
| 


Federal Enameling Unveils 
Spring Advertising Campaign 


Federal Enameling & Stamping 
Co., Pittsburgh, will center its! 
1954 spring promotion around a/ 
set of three Federal Vogue sauce- 
pans. The pans will be advertised 
in Better Homes & Gardens, Ebo- 
ny, Household, Ladies’ Home 
Journal and Life and in 10 trade 
publications. 

Trade and consumer ads will 
also promote Federal’s general 
line of enameled kitchenware. A. 
free merchandising kit will be of-| 
fered to stores. Ketchum, Mac-. 
Leod & Grove, Pittsburgh, is the 
agency. 


Harwick Stove Sets Drive 


Harwick Stove Co., Cleveland, | 
Tenn., will use Better Homes &| 
Gardens, Ladies’ Home Journal 
and McCall’s to introduce consum- | 
ers to its new “75” gas range. First 
ad, timed to coincide with the 
company’s diamond anniversary 
celebration, will be a half-page 
in the Journal. 


) Health Loaf 


) Georgie Gemex 


“ —— 


@ Twelve traveling cutouts, like this Spanish danzarina, 
conie to life in 78 West Coast appearances a year for 
Trans World Airlines. Accompanied by portable neon “Fly 
TWA” elements, the cutouts do two-week stands, then pop 
up in new locations, miles away. These ‘‘3-D” advertise- 
ments whet motorists’ interest in sky travel to the many 


U.S. and European points served by TWA. 


© Almost every parent will be interested in a food that 
will help keep his child “the picture of health.’ This is the 
theme chosen by General Baking Company to promote 
Bond Bread—the “great new loaf of good health” —in 
newspapers and TV, Copy, naturally, stresses Bond's more 
nutritious ingredients. An extra readership hook is the 
*‘Homemakers’ Corner,” with useful household hints. 


@ Bounty always needs a bit of urging. Every year since 
1946, BBDO-prepared newspaper mat books have gone out 
to help as many as 1700 Community Chests and united 
funds tell their story. The 1954 campaign, just ended, 
topped all past successes with a total of over 280 million 
dollars in funds raised. Eleven BBDO offices va | with this 
public-service project of the Advertising Council. 


er orn remem 


@ Jewelers’ order of the day is for more of the Gemex 
Watchband styles featured on The George Jessel Show 
(Sundays, ABC-TV). Presented on alternate weeks by the 
Gemex Watchband Company, this program consistently 
wins new friends for Gemex Watchbands. Dealers like the 
way Jessel gets them into the act: “Ask your jeweler for 
the Gemex Watchbands Georgie Jessel showed you!” 


BATTEN, BARTON, DURSTINE & OSBORN, INC. Advertising 
NEWYORK * BOSTON * BUFFALO * CHICAGO + CLEVELAND ¢ PITTSRURGH * MINNEAPOLIS * 8AN FRANCISCO * HOLLYWOOD * LOS ANGELES * DETROIT 
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Kaufman Publishes 
New Edition of Book 


on Sales Contests 


New York, Jan. 6—The second 
revised edition of “How to Run 
Better Sales Contests” was re- 
leased this week by Harper & 
Bros. 

In this issue, author Zenn Kauf- 
man has added 18 case studies to 
those previously appended to his 
advice and observations. Prefacing 
the additional 110 pages, the au- 
thor notes the latest trends on 
salesmen’s incentive programs. 

Today’s trend in sales contests is 
to provide “more men with an op- 
portunity to win...increasing use 
of honor as a reward for outstand- 
ing performance,’ Mr. Kaufman 
says. 

“How to Run Better Sales Con- 
tests” is priced at $5. 


‘No Sale, No Job’ 
Stresses Need for 
Employe Education 


NEw York, Jan. 6—‘No Sale, 
No Job,” a new book by Alexander 
R. Heron, is aimed at making the 
importance of maximum sales un- 
derstood at every level of business 
enterprise, and is particularly de- 
signed for the economic education 
of employes. 

Mr. Heron is v.p. and director of 
public and industrial relations for 
Crown Zellerbach Corp., San Fran- 
cisco. He has written other books 
on American economic life and is 
consulting professor on industrial 
relations at Stanford University, 
Palo Alto, Cal. 

In his latest book, Mr. Heron de- 
velops two main points: (1) Sell- 
ing has always been the major 
concern of management, and with- 
out it there would be no jobs; (2) 
Unless all workers have sufficient 
buying power, they are unable to 
consume adequately and the jobs 
of all are endangered. 

The book is published by Harper 
& Bros. and sells for $3. 


Grimes Rejoins Whirlpool 


Frank T. Grimes, formerly sales 
manager of the kitchen cabinet di- 
vision of Murray Mfg. Corp., De- 
troit, has rejoined Whirlpool Corp., 
St. Joseph, Mich., as sales train- 
ing manager. He fills the vacancy 
created by the promotion of Louis 
M. Snyder to assistant sales man- 
ager. 


has to be coop 
to be used 


With display space at o minimum in 
competitive markets, there's room 
for only the best display pieces. 
Point-of-sale material created and 
produced by The Chartmakers is 
your guarantee of getting premium 
display space for your products. 


@ shelf markers 
@ window streamers @ cord danglers 
@ pockage design @ posters, tags 


@ counter cards 


THE BEST VISUALIZATION 
COSTS NO MORE AT... 


The Chartmakers, Inc. 


480 LEXINGTON AVENUE 
NEW YORK 17, N.Y. 
MUrroy Hill 8.2760 


Standard Oil Plans Drive 
Standard Oil Co. of Indiana, 
Chicago, is conducting what it 
believes is the biggest furnace oil 
announcement campaign in his- 
tory, for a new home heating fuel. 
Ads during January are running 
in major daily and weekly news- 
papers in 65 cities and 11 midwest- 
ern farm papers. The campaign 
was kicked off over the DuMont 
tv and Mutual radio networks. 
McCann-Erickson is the agency. 


‘Q. S. Digest’ to Bow Soon 


Q.S. Digest, a new publication 
for doctors, is scheduled to appear 
soon. It will have a controlled cir- 
culation. Q.S. is a symbol used on 
prescriptions by physicians and, 
according to the publication, im- 
plies a medical “quick.” Joseph 
Bourgholtzer is advertising mana- 
ger. The magazine’s offices are at 
5 S. Franklin Turnpike, Ramsey, 
N. J. 


Kemp, Kuhn Named V. P.s 


Frank Kemp, assistant media 
director, and Howard Kuhn, as- 
sistant research director, have been 
elected v.p.s of Compton Adver- 
tising, New York. 


Advertising Age, January 11, 1954 


COOL WINNER—The first annual frozen food promotion award of C. A. Swanson 
& Sons, food packers, is presented to Roger W. Clipp (second from left), general 
manager of WFIL-TV, Philadelphia, by Frank McGuiness, eastern division manager 
of Swanson. Looking on are Daniel P. Boehm (left), manager of the Philadelphia 


division of S , and K th W. Stowman, general sales manager of WFIL-TV. 
The television station received the award for its merchandising and promotion 
campaign on Swanson’s frozen pies during a nationwide contest. 


Credit Union Buys Time |the Mutual network. Time—Sun- 
Credit Union National Assn., days at 4:55 p.m., EST, and Tues- 
Madison, Wis., has bought a twice- days at 9:55 p.m., 


EST—was | 


|Du Pont Slates Ad Drive 


E. I. du Pont de Nemours & 
Co., Wilmington, has scheduled a 
special curtain advertising cam- 
paign. An intensive spring cam- 
paign for Orlon will break in 
February in 15 markets via news- 
papers and local radio shows, sup- 
plemented by pages in Better 
Homes & Gardens. Full-color pages 
will be used for nylon curtains in 
House Beautiful, House & Garden 
and Living for Young Home- 
makers. Dacron fibers will be 
featured in issues of The American 
Home. Batten, Barton, Durstine & 
Osborn, New York, is the agency. 


Zonite Buys Lady Esther 


Zonite Products Corp., New 
York, has bought Lady Esther Inc., 
Chicago cosmetics maker, and will 
operate it as a division. This is 
the third time in two months Lady 
Esther has changed hands. It was 
acquired by Chesapeake Industries 
Inc., New York, in November from 
the estate of the late Alfred H. 
|Busiel, and then sold early in 
December to the Lansing Founda- 


weekly five-minute dramatic pro-|Ccleared by J. Walter Thompson tion, a New York charitable organ- 


gram featuring Lorne Greene over C0. 


| ization. 


1. parade goes ahead in second-place 
Again in 1953, Parade is exceeded only by This Week 


in advertising pages, among the syndicated Sunday magazines. 


2. parade goes ahead in share of space 


In the fast-growing Sunday magazine field 
three facts stand out today: 


Again in 1953, Parade’s per cent of total space in the syndicated Sunday 
magazine field has gone up, just as it has every year of the last six. 


3. parade goes ahead in advertising pages 
Again in 1953, Parade shows a whopping big increase in 
advertising pages—25% ahead of 1952, 122% ahead of 1947. 


Proof that what parade offers is what 
America’s leading advertisers want: 


More distributing newspapers ... more markets with over 


50% family coverage ... more exclusive markets... 


more cities with no other Sunday newspaper... 


more advertising readers per dollar of ad cost. 


The Sunday Picture Magazine 
of 43 leading newspapers 


—— eee 
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Max Hess Offers Prescription for Solving 
World's Ills: Products with Versatility 


New York, Jan. 7—The trouble! slightly scorched.] 


with the world, in this bright new 
year of 1954, is light-duty dollars 
and tight-fitting homes. 

That’s how Max Hess Jr. sizes 
up the situation, and by golly, he’s 
got the prescription for making 


those duty-shirking bucks look like 


slave-laborers and those closet- 
like houses seem like Windsor 
Castle. The Allentown, Pa., re- 
tailer’s panacea: Products with 
built-in versatility. 

Mr. Hess today announced 61 
prize winners in his third annual 
versatility-in-design-and-use con- 
test that attracted 600 manufac- 
turer entrants. A special commit- 
tee of 16 magazine writers and edi- 
tors judged the entries, he said. 


s A woman’s belt selected by the 
committee of 16 features a con- 
cealed cigaret lighter that slips up 
from the buckle and lights. [Ah, 
there madam, your blouse looks 


Pocket handkerchiefs that caught 
the eyes of the committee of 16 
are designed with the outlines of 
48 states, principal cities, land- 
marks, capitals, etc., “for educa- 


tional purposes.” Not for blowing? | 


The committee of 16, apparently 
composed of people repeatedly be- 
set by the problem of choosing be- 
tween fat and lean gravy at meal- 
time, fixed that annoyance once 
for all. Their accolade went to a 
two-way gravy ladle “whereby 
user had choice of fat or lean 
gravy. It can also be used as a 
vase.” But not, of course, at the 
same time. 


# Mindful of the problems of boy- 
hood, the Hess committee decided 
on a boy’s tie with a zipper pocket 
for money or keys—and maybe 
marbles, small frogs and bubble 


gum. 
For bigger boys, who use up 


pajama tops like mad, there’s a 
three-piece lounging pajama: two. 
tops, one bottom. Another break 
for bigger boys is the “steak-and- 
ale set consisting of imported pew- 
ter mug of after-shave lotion or 
cologne.” The mug comes in handy 
afterward for holding (1) change, 
(2) beer, (3) flowers. 

As Mr. Hess says, “With the 
high cost of living and lack of 
space in most homes today, it is) 
important to encourage manufac-_ 


That noise off-stage is a group. 
of 16 magazine writers and editors 
shouting, “Hear, hear!” 


Glidden Laxative Ads to 


Promote Retail Druggists 

Otis E. Glidden & Co., Wauke- 
sha, Wis., will direct its consumer | 
ads toward helping drug retailers 
improve their general business. 
Besides promoting Zymenol and 
Zymelose laxatives, each full-col- 
umn ad will say “Buy all drug 
items from your druggist.” 

On the 1954 campaign schedule | 


are insertions in Farm Journal, 
Parents’ Magazine, True Story, 
Town Journal and Woman’s Home 
Companion. Paulson-Gerlach & 
Associates, Milwaukee, is the 
agency. 


Sears to Show Color TV 


Sears, Roebuck & Co., Chicago, 
has announced that its retail stores 
in color tv transmission areas will 
have color tv sets for demonstra- 
tion by Feb. 1. To bear the com- 
pany’s brand name, Silvertone, the 


‘turers to turn out items that have first units will be console models 
‘utilitarian benefits in addition to with 15” picture tubes providing a 
‘all their other advantages.” 


viewing area of 12%”. 


Rogers to Ward Wheelock 

Roddy Rogers, executive pro- 
ducer and director of tv produc- 
tion for WFIL-TV, Philadelphia, 
has been appointed manager of 
radio and tv production for the 
New York office of Ward Wheel- 
ock Co. 


Heintz & Co. Moves 

Heintz & Co., Los Angeles agen- 
cy, has moved to new quarters in 
the Standard Federal Savings & 
Loan Bldg. 


for the second consecutive year 


‘UP, UP, UP GOES PARADE'S SHARE OF THE SUNDAY MAGAZINE FIELD 


at ieee th 


THOR CHAMP—Thomas R. Chadwick, sales 

manager for Thor Corp., Chicago maker of 

washing machines and electric dryers, 

presents the winner's bouquet to Tudy 

Golden, named Miss Thor at a Thor sales 

meeting. The attractive appurtenances at 
right were not identified. 


Direct Mail Advertising 
Above Last Year: DMAA 


Estimated dollar volume of di- 
rect mail advertising used by 
American business during the first 
11 months of 1953 was $1,138,629,- 
220, representing a 542% gain over 
the comparable period of 1952, ac- 
cording to the Direct Mail Adver- 
tising Assn. 

November, 1953, volume was 
placed at $114,923,679, a 13142% 
gain over the same month the 
previous year. DMAA estimates 
total dollar volume in 1953 will 
exceed the record 1952 figures by 
about 5%. 


| Dickinson Boosts Ellis 


Harry Ellis Jr. has been pro- 
moted to v.p. in charge of sales for 
H. T. Dickinson & Co., New York 
specialist in newspaper advertis- 
ing and editorial features. Mr. 
Ellis, who joined Dickinson last 
spring, was formerly sales man- 
ager of the Scan-a-Graver divi- 
sion of Fairchild Camera & Instru- 
ment Co. 


‘Abbott Labs Boosts Pratt 


William D. Pratt, previously a 
copywriter, has been promoted to 
copy director of Abbott Labora- 
tories, North Chicago, Ill. He suc- 
ceeds R. Blayne McCurry, who re- 
signed to become president of 
—- Laboratories (AA, Dec. 
28). 


Appalachian Poster Starts 


Appalachian Poster Advertising 
Co., Lenoir, N. C., has been formed 
by J. O. Hogan, Bynum Laxton 
and Paul D. Lovins, all of Lenoir. 


SCHOLASTIC 
MAGAZINES 
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Money isnt 
everything 


= 


—, 


ee 
ond 


Elks can and do buy more than most 
magazine readers. Their family incomes are 
far above average. By their very fraternal 
nature they are inclined to give and 

spend liberally ...to enjoy life by living well. 
You'll sell more to Elks and their families 
when your sales message is carried in 

the one magazine they all own, welcome, 
read and believe. Cost per page per 
thousand is only $2.25. 


THE MAGAZINE 


New York « Detroit » Chicago » Los Angeles 


Brown to Direct Fairchild’s 
New Publishing Activities 


_ Clyde E. Brown, formerly adver- 

tising manager of Women’s Wear 
Daily, a Fairchild publication, has 
been promoted to director of new 
publishing activities for all Fair- 
child publications, effective Feb. 
1. He succeeds H. M. Love, who 
retired last August. 

Mr. Brown plans to tour world 
markets shortly after assuming his 
new post, to study business paper 
publishing with an eye to possible 
foreign expansion by Fairchild 
Publications. 


Marlboro Shifts Agencies 


Marlboro Shirt Co., Baltimore 
manufacturer of men’s and young 
men’s shirts and sportswear, has 
appointed Feigenbaum & Wermen, 
Philadelphia agency, to handle its 
account. Joseph Katz Co., New 
York, formerly handled the adver- 
tising. Marlboro is planning full- 
color advertisements and an ex- 
panded schedule for its spring 
campaign, which will be concen- 
trated in national magazines. 


Slates Biggest Farm Drive 


California Stockmen’s Supply 
Co., San Francisco, owned by the 
California Wool Growers Assn., 
is currently placing the largest 
schedule of farm paper advertis- 
ing in its history, using 29 na- 
tional and regional publications, 
as well as a Canadian list. Knol- 
lin Advertising Agency handles 
the account. 


Honeywell Promotes Daniels 

John B. Daniels has been named 
advertising manager for Minnea- 
polis-Honeywell Regulator Co., 
Toronto, Canadian subsidiary of 
the American organization. Since 
1950 he has been assistant to the 
advertising manager of the parent 
company. 


Things have changed 
in ARKANSAS, too! 


Along with so many other States in the South, 
Arkansas is a far better market than many 
old-timers think. One example: Effective Buy- 
ing Income per family is up 195.1% over ten 
years ago!* 


You can reach almost all of Arkansas, now, with 
one radio station—50,000-watt KTHS in Little 
Rock, CBS, and the only Class 1-B Clear Chan- 
nel station in the State. KTHS delivers primary 
daytime coverage of 250,694 radio homes. Sec- 
ondary, interference-free daytime coverage in- 
cludes 73 of the State’s 75 counties and brings 
the number of radio homes up to a whopping 
823,881! 


Write direct or ask your Branham man for all 
the big KTHS facts, today. 


*Sales Management figures 


50,000 Watts « (BS Radio 


Represented by The Branham Co. 
Under Same Management as KWKH, Shreveport 
Henry Clay, Executive Vice President 
B. G. Robertson, General Manager 


THS 


BROADCASTING FROM 


LITTLE ROCK, ARKANSAS 


Advertising Age, January 11, 1954 


Getting Personal 


Earl W. Elhart, managing editor of Women’s Wear Daily, is cele- 
brating his 35th year with Fairchild Publications . . . Helena Rubin- 
stein is in Dublin, the first leg of a two month European trip which 
will take her to France, Switzerland and Germany .. . 

William Ward Browne Jr., with Curtis Publishing’s Holiday, has 
married Miss Doris May Lees ... J. Walter Thompson Co.’s presi- 
dent, Stanley Resor, flew to Japan with his daughter over the 
Christmas holiday ... Henry R. Luce, editor-in-chief of Time Inc. 
publications, will receive the Benjamin Franklin Medal for distin- 
guished service at the annual Printing Week dinner in New York, 
Jan: 16. 6 


THE WINNAH!—Ann Landers, new copy department typist at Robert W. Orr 
Associates, New York, laughs happily as she is congratulated by Mr. Orr on 
winning door prize of a paid one-week air cruise for two to the Caribbean via 
Resort Airlines. The award was made at the agency’s annual holiday office party. 


J. Sherwood Smith, chairman of the board of Calkins & Holden, 
Carlock, McClinton & Smith, heads up the New York public 
information committee for the 1954 Red Cross campaign .. . 
Anton M. Oliver of Beatty & Oliver, industrial ad agency, and 
Frances Fisk, manager of the communications and publicity de- 
partment of McGraw-Hill Publishing Co., were married recently. 
Mr. Oliver was formerly assistant to the president of McGraw- 
i 

George T. Delacorte Jr., president of Dell Publishing Co., has been 
elected a trustee of Knickerbocker Hospital, New York... Ricker 
Van Metre Jr., copy chief of Needham, Louis & Brorby, Chicago, 
and his wife, Pat, decided to carry the name along for the little boy 
born on Christmas Eve. Ricker III weighed in at 7 lbs., 10 oz. at 
Presbyterian Hospital... 


MEXICAN CATCH—While attending the opening of a new Alka-Seltzer plant in 

Mexico, these two fishermen also found time for some sport. Left to right are New 

York agency president Robert Otto with a shark, and Walter Beardsley, president 
of Miles Laboratories, with a 110-Ib sailfish he landed. 


Herman Jaffe, New York graphic arts consultant and printer, 
has been appointed a member of the executive sponsoring com- 
mittee of the 250th anniversary committce of the Franklin Institute 
of Philadelphia. He will help coordinate activities of the printing 
and graphic arts fields in New York in connection with the tribute 
planned for Benjamin Franklin in 1956. The appointment was made 
by C. L. Joran, chairman of the 250th anniversary committee of the 
institute, who is also executive v.p. of N. W. Ayer & Son... 

A nostalgic attendant at the recent Little Rose Bowl game in 
Pasadena was Cliff Gill, operations manager for KBIG, Catalina. 
He hung around to the last note of the Alma Mater song played by 
the Bakersfield College band. The reason? He wrote the song 
while a student there, more years ago than he cares to admit... 


Jim Bishop, president of Bishop & Associates, Los Angeles ad- 
vertising and public relations agency, has been named one of the 
five outstanding men under 35 in California by the California State 
Junior Chamber of Commerce. He received the award for public 
service in the field of community activities, youth work, and his 
organization’s work for its clients. Mr. Bishop, who is active in 
Southern California advertising clubs, began his civic work with the 
development of “Operation Safety,” traffic safety program for the 
Advertising Assn. of the West in 1946... 
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The figures on how much more Midwest farmers 
will buy in 1954 than they did in 1953 would be hard to 
believe if 8 years of ‘“‘Buying Intentions’’ surveys had 
not proved them to be a conservative guide to sales in 
the 8 Midwest Farm Paper Unit states. 
It’s the survey in which farmers themselves tell you in 
what quantities they will buy some 300 different kinds MORE 
of products and services. They said they would buy home fr eezers! 
less in 1953, and they did. In 1954, obviously, they 
intend to take up this backlog and buy more—much 
more of almost everything used in modern farming and 
farm living. 
Get your copy of ‘1954 Buying Intentions” now. It 
will put you in the proper frame of mind to capture a 
bigger share of the Midwest farm market where— 


© Farm Income is more than double the average 
for the remainder of the country. 

MORE © Farmers are local dealers’ best customers. 
Kitchen remodeling! ® Rural population dominates and 9 out of 10 of 
the best farm families depend on their local farm iit ies 
paper as their chief source of information. 7 Cr 
Delivering your message to the 1,151,752 farm-family i op 
subscribers of the Midwest Farm Paper Unit is efficient 
and economical—one order, one plate at a substantial 
saving in rates. EXTERIOR, 


29.4% 
SALES OFFICES AT: 250 Park Avenue, New York 17... 59 
East Madison St., Chicago 3 . . . Russ Building, San Francisco 4 E 
- 1324 Wilshire Boulevard, Los Angeles 17... 505 N. MOR 


Grvay St., Dallas 1. house ise paint | 


in 


20.9% 


WHERE FARMING IS BIG BUSINESS. .AND GOOD LIVING! 
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Beats Penton Operation 
in Inquiry Processing 

To the Editor: 
writing to you and telling you 
how much we chuckled upon 
reading your article entitled “F. 
O. Rice Describes New Equipment 
Digest Machines to Handle 3,200 
Inquiries Daily,” in the Nov. 16 
issue. 

Now, I fully realize that this 
was not intended to be a comedy 
sketch, but it tickled our funny 
bone for the following reasons: 


SIGNS OF LONG LIFE* 
FOR QUANTITY BUYERS 


THE ARTKRAFT® SIGN CO. 


Division of 
J 


Corporation 
900 Kibby St., Lima, Obie, U.S.A. 
*Tredemarks Reg. U.S. Pat. Of. > 


I cannot resist. 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


"processing business. In fact, you, 
AA, wrote a story about us (for 
which we are still grateful) back 
in January, 1951, remémber? (Re- 
print enclosed.) 

Then we were mere infants, op- 
erating from modest quarters in a 
Greenwich Village cellar. But, 
since then, we have shed our three 
cornered trousers and the cellar 
and are rapidly approaching 
adulthood in this field. Frankly, 
AA, I think you should do another 
story about us, and I will tell you 
why. You see, we too, have Rem- 
ington Rand equipment—only a 
modest $40,000 worth, I will ad- 
mit—but we can handle 10,500 in- 
quiries per day (on one shift that 
is), with seven people, on a regu- 
lar form. On single punch cards, 


many times this. Compare these 


‘The important thing 
about Fosdick is that 


he is fearless 


Now and then we get a bitter pill from 
John T. Fosdick Associ- 
ates, independent survey 
organization. 


Here’s a capsule: Fosdick asked one of 
our coal-mine-executive-readers what he 


thought of 


issues. ) 


spective. 


. 


feature. The reply: “Meant 
to go back and read this, 
but forgot all about it.” 


Another: “Why didn’t you read this issue 

of MECHANIZATION?” Said one: “‘It’s a special 
issue on coal stripping. We 

have nostrip mines. ” (Now 

we have no “all-special” 


a MECHANIZATION editorial 


Oh, we’ve heard worse from Foadick, 
because he gives us our medicine neat. But 
oft times Fosdick sends us sweet some- 
things, to which the discords lend per- 


For example, Fosdick asked 5,000 coal 
operating men about their coal magazine 


habits. 1,014 replied. 
“Which of the following magazines do 


Ie 


ful or interesting to you 


e 
connection with your job?” 
equally useful. 23% said MECHANIZATION. 


17% said MAGAZINE “X”’, 


primary buying influences receive MECH- 
more primary buying influences read MECH- 


ANIZATION; 


you receive?” 82% said MECHANIZATION. 
71% said MaGazinE “X.” “Which of 
these magazines do you read regularly?” 
86% said MECHANIZATION. 
74% said MAGAZINE “X”’, 


“Which of these 
magazines is most use- . 
rsonally in 


57% said 


ANIZATION ‘regularly; more primary buying influences report 
MECHANIZATION more useful or interesting personally in 


connection with their jobs. 
Fosdick must be fearless! 


When it comes to coverage of 


buying influences in the coal production industry, so are we. 
Else, how would we have some 3,000 on an exclusive basis. 
How are you faring in the billion dollar coal market? Come 


with MECHANIZATION to the mines where 87% 


of U.S. coal 


is mined, and where of that billion dollars is spent. 


Call us. Don’t be afraid 


M 


echanization 


THE MAGAZINE OF MODERN COAL 


Mechanization, Inc., Publishers » Munsey Bldg. « Washington 4, D.C. 
New Yor + PitrspurcH + Cuicaco «+ San Francisco + Los ANGELES 


,You see, we are in the inquiry 


with Mr. F. O. R.’s figures and 
you will understand why we are 
all in “stitches.” He claims $130,- 
000 worth of Remington Rand 
equipment and this handles only 
3,200 inquiries per day? What’s 
more, .it takes 11 workers? 

No offense, AA; as I said be- 
fore, we have a very warm spot 
in our hearts for you because of 
your past kindness on our be- 
half. I just could not help point- 
ing out, as more or less of an 
expert in the field, the ridicu- 
lousness of the Penton operation. 
No reflection on you, since, after 
all, you can hardly be completely 
familiar with the thousand and 
one facets of such an involved 
field. 

Just a few more points: this sys- 
tem apparently costs Penton 
about $100 per thousand inquiries. 
This is more than double our 
average charge and we make a 
reasonably fat profit ourselves. 
We now have our main office at 
119 W. 57th St., and we seriously 
invite you to come up and see us 
some time. As you can see by the 
enclosed publicity, we are now 
known as Erickson Enterprises. 

ANN ERICKSON SCHON, 

Erickson’ Enterprises, New 

York. 

4 - « ‘ 
When Is a Contract Not—? 

To the Editor: We appreciate the 
editorial “Pressure on Advertisers” 
published in the Dec. 28 issue of 
your national newspaper. We 
thought you might like to know 
that the letter mailed to our adver- 
tisers by Irving Lewis was really 
the mildest form of pressure they 
used. The letter was followed by 
telegrams, which said: ‘““‘WERC an- 
nouncers now on strike. Please 
suspend advertising until our dif- 
ferences are settled.” The tele- 
grams were followed by urgent 
phone calls. In one case an adver- 
tiser reported to us that he was told 
that if he did not suspend adver- 
tising, he would be placed on a 
black list of a number of unions. 

Since we were maintaining a 
higher pay scale than any other 
station in town, including that of 
another AFTRA 5,000-watt sta- 
tion, we disagreed with Mr. Lewis 
_concerning a $10 to $20 across-the- 
|board increase, plus special fees 
'for programs and announcements 
in the making of transcriptions. We 
|maintained that this would place 
/us in an unfair competitive posi- 
tion. Never did we break off nego- 
| tiations with the announcers or Mr. 
| Lewis, nor was any unfair labor 
| practice charge filed against us. 
In fact, the quick strike was called 
‘in the face of our request for fed- 
| eral and state mediation. 

The capper came when Mr. 
Lewis posted a picket at our trans- 
|mitter site, which is removed by 
|a few miles from our studios. Our 
/engineers, members of the National 
Assn. of Broadcast Engineers and 
Technicians, refused to cross this 
‘picket line. The issue was now very 
|clear; we either could settle with 
AFTRA or shut down operations. 

The refusal of our engineers to 
cross the picket line raises an in- 
teresting question: namely, when 
|is a contract not a contract? 

We have an agreement with 
NABET covering our engineers, 
and it provides that there shall be 
no interruption or impeding ° of 
work, work stoppages, or strikes, 
or other interference with radio 
broadcast and its facilities during 
the life of this agreement. Appar- 
ently, the terms of a contract, as 
far as the union is concerned, is to 
be observed when it suits the con- 
venience of the union. 

B. WALKER SENNETT, 

Vice-President and Secretary, 

WERC, Erie, Pa. 
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Ad and ‘Post’ Cover Show 
Contrast in Techniques 

To the Editor: Attached is a 
photograph of the cover of the 
Dec. 5 issue of The Saturday 
Evening Post, and our advertise- 
ment on latex paint which ap- 
peared in the same issue. Enclosed, 
too, is a copy of that issue, with 
the ad appearing on Page 63. 

This amazing coincidence, the 
answer to an adman’s dream, 
points out quite a contrast in 
painting habits. We felt that you 
would be interested in having it 
called to your attention. 

HArROLp A. COOK, 

Public Relations Depart- 

ment, The Dow Chemical 

Co., Midland, Mich. 


January 11, 1954 
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Outside Help Needed 
for TV Pictures on Tape 

To the Editor: How about that 
“Eye and Ear Department,” Dec. 
28? 

I can’t believe that any great 
number of agency man students of 
the column will be long misled by 
the naive assumptions and conclu- 
sions of this particular chapter. 
But you can’t conduct a trade pub- 
lication as if the safeguard against 
phony counsel lies in the fact that 
nobody will pay attention to it 
anyway. So maybe you’d like to 
/carry an item like the following, 
/by way of antidote, perhaps in 
| your letters column: 
| In sounding a timely warning of 
the imminence of picture-on-tape, 


AMERICAN 
WEEKLY 


THE MARCHING 100 -. 


THIS WEEK 


Se cree Gre ee toe 


LOUISVILLE 
BELONGS ON 


ANY 


SUPPLEMENT 
SCHEDULE 


DID YOU KNOW? 


With its 91% coverage, the Louisvi!le Courier-Journal Sunday 
Magazine compares favorably with the 50.2% average 
coverage of the Parade newspapers, with the 47.5% average 
coverage of the This Week newspapers, and with the 44.6% 
average coverage of the American Weekly newspapers. In 
addition, it offers 15% or better coverage of 69 counties in 
Kentucky and southern Indiana. 


Send for your free copy of a new factual study of newspaper 


supplements. 


THE LOUISWILLE 


Write to: Promotion Department, The Courier- 
Journal, Louisville 2, Kentucky. 


ope 


‘Courier-Zournal 


SUNDAY MAGAZINE. 


Sunday Courier-Journal Circulation 303,238 » Member of The Locally Edited Group 
Represented Nationally by The Branham Company 
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Advertising Age, January 11, 1954 


AA’s “Eye and Ear Department” 
went somewhat overboard. E&E 
seemed to be saying that when the 
electronic picture-recording cam- 
era is generally available, any 
agency with clients on tv can look 
forward to carpentering up its own 
canned commercials, just as the 
mimeographing department may 
cut its own stencils. 

Let it be noted, for the sake of 
minimizing further confusion in an 
already well-confused business, 
that there is much more reason for 
film production studios than sim- 
ply the film itself. Even when the 
picture is recorded not on film but 
on tape, we’ll need sets, lights, 
wardrobe, makeup, stereo and 
process screens, titling and effects, 
dubbing facilities and plenty of 
soundproofed space to work in. 
The agencies will therefore still 
want to stay out of the mechanical 
production side of things—just as 
they now stay away from type- 
setting, engraving, finished art, 
printing, and you name it. 

But E&E has the right attitude, 
I believe, on one point: The agen- 
cies will eventually accept the re- 
sponsibility for recorded tv-com- 
mercial production, as they’ve long 
done for space production, and 
will staff up to handle it. But only 
with outside shooting and editing 
facilities. 

N. N. WINKLESsS JR., 

Campbell-Ewald Co., Detroit. 


Wants Credit Spread for 
Hoover Dam Building 

To the Editor: The Dec. 21 issue 
of ADVERTISING AGE carries a most 
interesting story on the front page. 

According to this story the Kais- 
er Industries built the Hoover 
Dam. The story goes on to say that 
the Weintraub Advertising Agency 
moved the Dam up into the Colo- 
rado area. This, I am sure, is quite 
an error but it is no larger than 
the inference that Kaiser Indus- 
tries built Hoover Dam. 

As a westerner I have long been 
exposed to the fact that five major 
contracting companies’ consoli- 
dated to build the Hoover Dam. 
Kaiser was one of these companies. 

I am certain that the other four 
companies involved, including the 
Utah Construction Co. and Mor- 
rison-Knudsen Co., would be very 
interested in seeing that the entire 
story is accurate. 

Thanks for the great job you do 
with ADVERTISING AGE. It is a must 
in my life every week. Best wishes 
for your continued success. 

ARCH MADSEN, 

Manager, KOVO Broadcasting 

Co., Provo, Utah. 


Another Baseball Fan 
Spots Raschi Switch 

To the Editor: As an avid base- 
ball fan, I have always considered 
that the ultimate in strategy would 
be the development of a switch 
pitcher to pitch to a switch hitter. 

Your pictures in the Gillette 
commercial of Yankee Vic Raschi 
(AA, Dec. 7) seem to have ful- 
filled the only requirement not 
heretofore available to this some- 
what unique situation. 

Cris RASBAUM, 
Harrington, Righter & Par- 
sons, New York. 


Raschi's All Right: 
Negative At Fault 
To the Editor: In ADVERTISING 
AGE, Dec. 7, I notice that Gillette 
Blue Blades show Vic Raschi as 
pitching left handed. I am under 
the impression Vic is a_ right 
handed pitcher; am I wrong or is 
the picture wrong? Please advise. 
J. B. MARGERUM, 
Columbia City, Ind. 


Mr. Margerum is correct. Vic 
Raschi is a right hander—and a 
good one—but when this picture 
was developed the negative was 
made in the reverse position. 


Nary a Cent Included 

To the Editor: This falls in the 
“Izzatso” category and I’m prob- 
ably the thorty-fird person to 
mention it, but did you look closely 
at the WCBS “money talks” ad on 
Page 41 of AA for Dec. 28? 

The copy says, “Its cost can be 
counted in pennies, etc.,” and 
there’s a big picture of a heap of 
various coins—all except one. 
There isn’t a penny in the lot! 

Now how about that? Money. 
talks—but the penny has lost its | 
voice? Okay, I’m leaving. 

N. H. HALE, 

Advertising Manager, Sunnen 

Products Co., St. Louis. 


Reprints Insurance Story 

To the Editor: We noted with 
considerable interest your story 
entitled “Five Life Insurance 
Companies Report Successes with 
Advertising Programs,” which ap- 
peared in your issue of Nov. 23. 

It is our desire to reprint this 
article for distribution to our in- 


surance advertisers and friends. 
Would appreciate your authorizing 
this reprint and, of course, a credit 
line will appear with the story. We 
expect to print approximately 250 
copies. 
THOMAS L. CaRLIN, 

General Advertising Depart- 

ment, St. Paul Dispatch and 

Pioneer Press, St. Paul. 


Lesson for Gladys 
To the Editor: Yes, Gladys, 
there is a Mickey Mantle! [Rough 
Proofs, Dec. 21.] And there are 
some ten major league pitchers 
who are smart enough to bat both 
ways; but only a client can throw 
curves with either hand. 
VERNE KELLEY, 
Ruthrauff & Ryan, Chicago. 


Woe to ‘Badvertising’ 

To the Editor: Whether it was 
an appropriate printer’s mistake, 
or someone’s creativeness at work 
I’m not sure—but this appeared 


in the “Buffalo Better Bureau”: 
“Badvertising might be likened 
to a disease—a progressive disease 
whose terminus is_ self-destruc- 
tion.” 
Whatever lies behind the phrase, 
we're solidly of the opinion that 


61 


BADVERTISING is the route to selling 
suicide. And, really, is it actually 
any harder to GOODVERTISE? Be- 
sides, it’s a lot more fun... 
Irv Haaa, 
Associate, Melvin F. Hall Ad- 
vertising Agency, Buffalo. 
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MOST EXCITING 


LOW COST 


PREMIUM OF 
THE YEAR! 


Phil Rizzuto’s series of 
three action-packed, 
24 page books, dynam- 
ically illustrated in full 
color. Kids will plug 


Write Today for SAMPLES & PRICES! 
SPECIAL COMICS MADE TO ORDER 


Promotional Publishing Company 


for the product that 
brings them these 
books. 
220 Fifth Avenue 
New York 1, N. Y. 


YOU CANT MISS 


*The noon-time—fun-time quiz show 


that truly merchandises your product 


WBAL 


50,000 Watts e Radio Baltimore e NBC Affiliate 


Nationally Represented by Henry |. Christal Co. 
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ROBERT P. ROBINSON 

BE.LorT, Wis., Jan. 5—State Sen- 
ator Robert P. Robinson, 69, for- 
mer N. W. Ayer and Lord & 
Thomas executive, died Dec. 26. 
following a heart attack. 

A graduate of Beloit College, 
Mr. Robinson served with the 
Army during World War I and be- 
came an account executive for 
N. W. Ayer in Philadelphia after 
his discharge. He later was named 
manager of the agency’s Cleve- 
land office, a post he held for five 
years before joining Lord & Thom- 
as in Chicago. 

Mr. Robinson retired from the| 
agency business in 1939 and re- 
turned to Beloit. He was elected 
to three consecutive four-year 
terms as 15th District state sen- 
ator. 


HENRY H. FANZ 


PHILADELPHIA, Jan. 5—Henry H. 
Fanz, 49, research manager of the 
Philadelphia Inquirer, died Jan. 1. 
Mr. Fanz had been a member of 
the newspaper’s promotion depart- 
ment for 11 years. 


LAWRENCE P. ARTMAN 

Key WEst, Fia., Jan. 5—Law- 
rence P. Artman, 79, owner and 
publisher of the Key West Citizen, 
died Jan. 2. 

Mr. Artman started his career 
as a newsboy and printer, worked 
for the Mexican Herald in Mexico 
City as both a printer and sports 
writer for ten years, and was de- 
scribed as “the father of baseball” 
in Mexico. He bought the Key 
West paper in 1921. 


SAMUEL J. ROBINSON 

Cuicaco, Jan. 5—Samuel J. Rob- 
inson, 62, who operated his own 
advertising business here for many 
years, concentrating on direct mail 
and promotion material, died Jan. 
3. Before operating his own com- 
pany, Mr. Robinson was associated 
with Behel & Waldie, now known 
as Waldie & Briggs. 


G. MUNROE HUBBARD 

New York, Jan. 5—G. Munroe 
Hubbard, 66, former president of 
Doremus & Co., died Dec. 30 at 
Doctors Hospital. 

After graduating from Colgate 
University in 1909, Mr. Hubbard 
entered the investment banking 
business in Grand Rapids, and la- 
ter became an executive in the 
New York office of J. G. White & 
Co. From 1933 to 1942 he was 
president of Doremus. He resigned 
to form his own public relations 
business. In recent years he has 
acted as independent consultant to 
several securities, insurance and 
banking concerns. He was also a 
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director of J. G. White Engineering 
Corp., General Reinsurance Corp. 
and North Star Reinsurance Corp. 


MERRILL E. COMPTON 
New York, Jan. 5—Merrill E. 


‘Compton, 49, executive assistant 


to the president of Steve Han- 
nagan Associates, public relations 
consultant, died Dec. 31 after a 
long illness. 

A native of Memphis, Mr. 
Compton worked on several news- 
papers before coming to New York 


as assistant director of public re- 
lations of the National Assn. of 
Manufacturers. He joined the 
Hannagan organization in 1942. 


GEORGE E. FRAZER JR. 
PASADENA, Jan. 5—George E. 
Frazer Jr., '35, v.p. and treasurer 
of National Transitads Inc., Chica- 
go, died Jan. 1 after a brief illness 
at his winter home here. Mr. Fra- 
zer was a graduate of the Univer- 
sity of Wisconsin and the North- 
western School of Law, and was a 


member of the American Market- 
ing Assn. 


DUDLEY ROLLINSON 


New York, Jan. 7—Dudley Roll- 
inson, 47, advertising salesman 
with The American Weekly since 
1948, was found dead of a gunshot 
wound early today in his home. 

A 22-caliber rifle lay nearby. 
He had been ill and despondent for 
several weeks, according to his 
widow, who found the body. 

Before joining the Hearst pub- 
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liceztion, Mr. Rollinson had been 
a network radio salesman for Na- 
tional Broadcasting Co. from 1934 
to 1943, when he joined Pedlar & 
Ryan as a new business account 
executive. He left that position to 
join The American Weekly. A na- 
tive of National City, Cal., he at- 
tended the University of Oregon 
before coming East to enter the ra- 
dio business. 


ALBERT GIRARD 
MONTREAL, Jan. 7—Albert Gir- 
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Advertising Age, January 11, 1954 


ard, 73, advertising manager of 
the French-language daily, La 
Patrie, died Jan. 5. Mr. Girard 
had been in newspaper work most 
of his life and with La Patrie for 
25 years. 


JOHN B. WOODWARD 

New York, Jan. 5—John B. 
Woodward, 90, one of the deans of 
newspaper advertising representa- 
tives and former head of the com- 
pany bearing his name, now Cres- 
mer & Woodward, died Dec. 25 at 


his home in Greenwich. He had 
been retired from active business 
since 1941. 

Born in Redbank, N. J., he 
started his advertising career on 
the old Chicago Inter-Ocean and 
later sold advertising for the Chi- 
cago Daily News. In 1893 he came 
to New York to represent the News 
in the national advertising field. 
Later he represented the Boston 
Globe, Baltimore Sun and Cleve- 
land Plain Dealer, and established 
his own company. 


EDGAR M. SWASEY 

New York, Jan. 5—Edgar Mar- 
shall Swasey, 79, an executive 
with the Hearst organization for 
35 years, and one of the most col- 
orful and widely known newspaper 
executives in the country, died of 
a heart attack New Year’s day at 
his home here. 

A native of San Francisco, Mr. 
Swasey was associated with the 
old Barron Collier organization for 
many years as director of the 
company’s car card advertising di- 


vision. 

On Jan. 1, 1919, he joined the 
Hearst organization as publisher 
of the Los Angeles Examiner. 
Three years later he returned to 
New York as publisher of the old 
New York American. In 1925 he 
was appointed v.p. of The Ameri- 
can Weekly and the following year 
went to San Francisco to take 
charge of that publication’s Paci- 
fic Coast operation. 

In 1929 he came East as pub- 
lisher of the New York Journal. 


Today’s industrial salesman is faced with a new selling 
problem. For industry is not only getting bigger and more 
complex . . . but more decentralized. As a result, salesmen 
must spend more time traveling to plants that are far out- 
side the city limits. That means more miles per order. . . 
and less time to sell the men who make buying decisions. 


But there is an answer. It’s the method industry has been 
using to cut production costs—MECHANIZATION. And 
the “‘sales tool” is business publication advertising. For the 
magazines that industrial executives read to keep up with 
their jobs provide a means of reaching thousands of known 


and unknown buying influences at pennies per call. 


When it costs so little to reach so many, it makes sense 
to “mechanize” the initial steps in the manufacture of a 
sale with business publication advertising . . . and permit 
the salesman to use his time and skill on making the pro- 
posal and closing the sale. 


For more information on how Business Paper Advertis- 
ing can build sales and cut selling costs, ask your McGraw- 
Hill man for a copy of our 20-page booklet, ‘“‘Mechanizing 


Your Sales with Business Paper Advertising.” 


Aas 
McGRAW-HILL & 


_ BERS 


McGRAW-HILL PUBLISHING COMPANY, INC. 


ARP 330 WEST sca STREET, NEW YORK 36,N. Y. 


HEADQUARTERS FOR 


S Make an Order? 


theme. 


partment. 


(INFORMATION 


HAVE YOU SEEN 
OUR NEW MECHANIZED 
SELLING FILM? 


We have just produced a 35mm. 
sound-slide film entitled, ‘‘Plateau 
of Progress.’’ This 14-minute 
Kodachrome film presents the ap- 
plication of mechanization to sell- 
ing . . . shows the job that adver- 
tising can do in the kind of 
economy we’re living in today. 


The film fits ideally into con- 
ferences, sales meetings, sales 
training courses, advertising pres- 
entations and other gatherings 
where business promotion is the 


This new film, and our earlier 
film, ‘“‘Mechanized Selling .. . 
Blueprint for Profits,” ‘are avail- 
able at all McGraw-Hill District 
Offices. For further information, 
ask your McGraw-Hill man or 
write Company Promotion De- 


In 1932 he returned to take charge 
of The American Weekly on the 
Pacific Coast, and ten years later 
came to New York as a special 
representative for the publication. 


Offers 3 European Trips 


American Artist Magazine this 
year is adding two more tours to 
its annual Grand Art Tour of 
Europe. In addition, a Student’s 
Art Tour and Graphic Arts Tour 
are offered. Those interested in the 
tours, which will run during the 
late spring and early summer, 
may get information by writing 
the magazine at 24 W. 40th St., 
New York 18. 


‘John Daly’ Adds Sponsor 


Mutual of Omaha has purchased 
a segment of “John Daly and the 
News,” an across-the-board ABC- 
TV show, 6:15-6:30 p.m., CST. The 
time was bought for 13 weeks 
through Bozell & Jacobs, Omaha. 
Other sponsors of the show are 
Whitehall Pharmacal Co. (Bisodol 
and Anicin) and Puritan Co. 
(ReaLemon). 


KEEP ABREAST 
THE TIMES ON... 


@ With ACB Newspaper Re- 
search Services you need never 
miss a daily newspaper adver- 
tisement you ought to see, no 
matter where or when it may 
run—in any of the 1,750 U. S. 
dailies! 


The national and local adver- 
tising columns of daily news- 
papers are the great proving 
grounds for new ideas in prod- 
ucts, merchandising plans, and 
new sales approaches. Use ACB 
services to keep abreast the 
times on new and old competi- 
tion... new products ... new 
sopy themes, new uses. 


Executives are invited to send 
for our catalog which outlines 
14 ACB Newspaper Research 
Services. You will be agreeably 
surprised at the modest cost 
for which a service, built to 
your own special needs, can be 
furnished. 


Send for ACB’s Catalog. 48 pages. 
Describes each of ACB’s 14 Research 
Services. Gives many case histories; 
cost of service, or method of estimat- 
ing; complete directory of dailies; 
U. S. Census of retail stores. It’s 
free! Ask for it today. 


ACB reads every advertisement 


n every daily newspaper 


ACB SERVICE OFFICES 


79 Madison Ave. + New York 16 
18 S. Michigan Ave. +« Chicago 3 
20 South Third St. - Columbus 15 
161 Jefferson Ave. * Memphis 3 
51 First St. * San Francisco 5 
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HELP WANTED 


THE ADVERTISING Marker PLAce 


Rates: $1.00 per line, minimum charge $4.00. Cash with order. Figure all eap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 12 days 
Preceding publication date. Display classified takes card rate of $13.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 


POINT OF SALE 
PRODUCTION MAN WANTED 
Expanding West Coast firm requires 
services of man, preferably in 20's or 
early 30's, experienced in production, 
purchase and coordination of Point of 

Sale advertising materials. 

Experience should include advertising 
agency production department back- 
ground or experience with a lithographer 
manufacturing substantial quantities of 
point of sale material. Knowledge of point 
of sale mechanics, suppliers, sources, 
costs and types of material, and design. 

Man selected would be in full charge of 
Point of Sale production department for 
leading brewing organization. Excellent 
future. Salary open. 

Box 6097, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 

GEORGE WILLIAMS - PLACEMENTS 

209 S. State Ha 7-1991 Chicago 
SALESMAN - ADVERTISING 
$12,000 to 15,000 yr., to sell ads for large 
N.Y. firm. Call on retail stores. Travel. 
Com. $52-$86-$104 each sale. Paid daily. 
Write giving sales exp. Mr. Van Thein, 

45 W. 45th St., N.Y.C. 36. 


EXPERIENCED 
SALESMAN 


for one of the country’s 
leading merchandising 
publications 


Tue Man we are looking for is 
between 30 and 40. He may 
now be with a business publica- 
tion or with a consumer maga- 
zine. He is doing well where he 
is but would like to find a spot 
where he can move faster than 
seems possible in his present 
set-up. He is willing to work in 
Chicago. 

For 31 years, Progressive 
Grocer has been doing an out- 
standing job in the field of food 
distribution. We have a C.C.A. 
circulation of more then 76,000. 
The big volume retailers who 
read Progressive Grocer do a 
volume of more than 12 billion 
dollars a year. We have always 
been the leading publication in 
the field—both in volume of 
advertising and in reader in- 
terest. Advertising volume this 
year is well over $1,000,000. 

There aren’t many. business 
publications, issued once a 
month, that can top this figure. 

We are sorry, frankly, that 
we cannot fill this job from our 
own ranks. But the particular 
circumstance creates an oppor- 
tunity for someone outside of 
our own organization. 

Only written applications can 
be considered. No phone or 
personal calls, please. Don’t be 
afraid to give us the works in 
your letter. If you are the kind 
of a man we are looking for, 
you will know how to start the 
sale through the written word. 


Leonard Tingle, President 


PROGRESSIVE GROCER 
161 SIXTH AVENUE 
NEW YORK 13, N. Y. 


HELP WANTED ; 


CHICAGO OFFICE OF THE KATZ 
AGENCY WHICH IS ASSOCIATED WITH 
FOUR IMPORTANT SECTIONAL FARM 
PAPERS SEEKING QUALIFIED SALES- 
MAN TO BECOME FARM PAPER SPE- 
CIALIST IN MIDWEST AREA. WRITE 
US AT 307 N. MICHIGAN OR PHONE 
MR. GUNST, CE 6-7343. 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 11, ILL. 


ASSISTANT ACCOUNT EXECUTIVE 
Large 4A agency in New York needs 
young man who is now manager or an 
assistant in advertising and/or sgles pro- 
motion. Grocery product experience pre- 
ferred. Present opening requires knowl- 
edge of Graphic Arts, Merchandising and 
ability to handle details, schedules, etc. 
on leading food accounts. Send com- 
plete resume including age, education, 
family status and salary required. Our 
— employees know of this advertise- 
ment. 

Box 6100, ADVERTISING AGE 

801 Second Ave., New York 17, N. Y. 


WANTED 
Experienced Advertising Manager for 
growing Middle Western concern located 
in attractive small city. Background in 
the advertising of building materials or 
home products looked for. Want an indi- 
vidual with initiative in formulating plans 
and working out their details—experience 
in preparing direct mail, catalog, mer- 
chandising material. Must have ability to 
work with superiors and subordinates. 
Salary for the right man $10,000. Please 
write giving details of education, experi- 
ence and family background. 
Box 6099, ADVERTISING AGE 
200 E. Mllinois St., Chicago 11, Tl. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash Fr 2-0115 Chicago 


MAN TO HEAD NEW MEDIA DEPART- 
MENT Client-side position with excellent 
long range future. Must have thorough 
knowledge newspaper, radio, TV and out- 
door field. Magazines not needed. Must 
have analytical ability-and experience in 
media research, Location New York City. 
Approximately $7,000 to start. 
Box 6101, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


MEDIA BUYER WANTED 


Young man under 35 for Chicago 
agency with national food accounts. 

esire experience in statistical and 
media detailed reports. Give educa- 
tion, experience, references and sal- 
ary desired. 

Box 746 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Iil. 


HELP WANTED 
WANTED—Man 


Advertising Age, January 11, 


gencies on Lookout 


- 
writing both Wad, , * yo | Adver tiser S and A 


copy. We want a seasoned writer who has | 
worked both as a reporter and as an ad! 
copywriter, with clippings available show- | 
ing actual work done. Unlimited oppor- 
tunity for a man who has the ability and 
ambition to develop the public relations 
department in well-established midwest 
advertising agency, This is a once-in-a- 
lifetime opportunity for the right man. 
Write in full detail, giving personal back- 
ground, experience, present earnings, 
—* held, etc. Completely confiden- 


Box 6090, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


ADVERTISING TRAINEE 
Wanted young man as assistant to super- 
viser of export publication advertising in 
large corp. Writing ability essential for 
publicity also ability to learn all phases 
of export advertising. Give full record of 
education, past experience, etc. Write Box 
6094, ADVERTISING AGE, 200 E. Illinois 
St., Chicago 11, M1. 


BARNARD 
A service for employers and applicants in 
the fields of advertising and publishing. 
Office and Professional CEntral 6-8178 
176 W. Adams Street Chicago 3, Tl. 


EXPERIENfED MARKET RESEARCH 
MAN for job involving creation of new 
techniques and solution of new problems. 
Must be experienced in complete super- 
vision of major projects from survey de- 
sign to final report. Salary open. New 
England location. 
Box 6083, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


POSITIONS WANTED 


RADIO-TV WRITER: Prolific, productive, 
persuasive . . . colorful, compelling. cre- 
ative .. . imaginative, intelligent, ingeni- 
= ... expert, experienced .. . expen- 
sive. 
Box 6093, ADVERTISING AGE 
200 E. Miinois St., Chicago 11, Il. 


Asst. Adv. Production Megr., Wharton, 

printing-agency exp. Know Graphic Arts, 

$4,800. Box 6096, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


Young adman seeks new responsibilities. 

. agey. and mfr. Chicago and NY 

Own agcy. 2 yrs. B.S.Journ., M.A. 

Strong copy, familiar radio, TV, b&w. 
Box 6092, ADVERTISING AGE 

200 E. Miinois St., Chicago 11, Tl. 


COPY - TV PRODUCTION 
28-yrs. old man. Have written for blue- 
chip & smali accounts, all media. Pro- 
duced national & local TV and radio. 
Reached limit in present agcv. $7000. N.Y. 
only. Box 6098, ADVERTISING AGE 

801 Second Ave., New York 17, N. Y. 


Ad-maker with outstanding creative 
ability seeks challenge copy-contact, Ad 
Mer. exp. Age 34, will relocate. 

Box 6095, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


ADVERTISING MANAGER 
My 12 years of promoting sales for in- 
dustrial and consumer products plus 
thorough ‘know-how’ in creative copy 
and art work can win vour market with 
$$ to spare. azine, Newspaper, Direct 
Mail, Radio and TV production. Age 35. 
Excellent references. Wish to relocate out 
of New York. 
Box 6086, ADVERTISING AGE 

801 Second Ave. New York 17, N.Y. 


“Our 43rd Year” 

ACCT. EXEC. 28-35. $12,000 
Merchandising exp. Food, beverage 
pref. Midwest. 

COPY-CONTACT. Heavy industrial 
exp. for Penna. 4-A Agy. $9,600 
TECHNICAL WRITER. Know oil 
field equip. As Acct. Exec. Eastern 
Agy. 


GLADER CORPORATION 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


WE WANT 
TWO YOUNG MEN WITH IDEAS 


Here's a real opportunity to grow fast with a 
young publishing organization—two successful 
years old. In this time we started two b 


MISCELLANEOUS 


SILK SCREEN SERVICE 
All Types silk screen posters and displays 
combinations of screened Day Glo and 
Lithography - Long runs fast delivery. 
EXCELLO SPECIALTY CO. 
4103 E. 100th St. Cleveland 5, Ohio 


CANADA’S BEST MAILING LIST 
200,000 live name on Elliott stencils 
Call your list broker - TO-DAY 
or Tobe’s - Niagara on the Lake, Canada 


YOUR CLASSIFIED 
ADVERTISEMENT HERE 
WILL GET RESULTS 


publications and each has become the igader 
in its field 
We want two young men, one for Chicago and 
one for New York whom we can train as space 
salesmen. We don't care whether you're ex- 
perienced or not. If you think you can sell 
space—if you are young but think big—are 
ready for a real opportunity and willing to 
work for it, tell us why you think we should 
get together. 
Give full details of age, experience, location 
desired and salary. We will reply to each 
letter we receive. 

Box 744 ADVERTISING AGE 


EXPERIENCED — 
LITHOGRAPH SALESMAN 


Old established display and poster 
house wants a man experienced in 
litho sales, for the Chicago terri- 
tory. This must have good 
litho know and be thorough- 
ly familiar with Chicago agency 
personnel. 


Box 735 ADVERTISING AGE 


A 


801 Second Ave. New York 17, N.Y. |] 200 E. Illinois St. Chicago 11, Il. 
WANTED—3 Good Men 
AD AGENCY for 3 Good Jobs in 


IDEA MAN 


Because we're the fastest moving 
company in this expanding adver- 
tising specialty industry, we must 
constantly have new and 

products for our sales force. Con- 
sequently, we need a genuinely 
creative man who can think of 
and help develop such products in 
leather, plastic, paper and glass; a 
firmly grounded businessman who 
can tell what will sell at the mark- 
up needed to produce a profit; a 
merchandising minded man who 
can spot potentialities in raw ma- 
terials, sleepers on shelves, and 
product demand before even the 
consumer is aware of it. A large 
order? You bet, and to the man 
who can fill it we'll pay enough 


to keep him interested. Write 
J. A. McCollum, Vice-President, | 
Kemper-Thomas, Cincinnati 12,0. | 


Richmond, Virginia 
(1) ASSISTANT ADVERTISING DIRECTOR: 
@ man who can supervise an ad 
duction staff and is also willing and 
able to roll up his own sleeves and 
pitch in on copy, rough layout, train- 
ing aids, house organs, sales promo- 
tional helps, etc. Seasoned experience 


important. 

(2) LAYOUT ARTIST IDEA MAN: a good 
**visualizer’* who can whip a merchan- 
dising or sales slant into crisp layout 

ideas for posters, newspaper ads 
direct mail, point-of-sale displays 
Skill and experience important. 

(3) PHOTO-REPORTER: young man with 
nose for news. News writing skill and 
ability to handle a press camera im- 
portant. Newspaper or house organ ex- 
perience—or good journalism educa- 
tion covering such experience. 

Permanent positions with all employee 

benefits. Salaries good. Farm back- 


views arranged. Box 
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for Production Cost-Cutting Devices 


By Frederick Borden 

New York, Jan. 5—Spiraling 
production costs are giving rise to 
two developing tendencies, a ran- 
dom survey of various-size agen- 
cies and advertisers has disclosed. 

In the field of consumer adver- 
tising, more attention than ever 
before is today being paid to de- 
tails of accurate copy casting, art 
assembly and_ semi-standardized 
layout. 

In the area of business publica- 
tion advertising, where plates may 
often cost more than the price of 
the space they occupy, advertisers 
are learning to repeat their copy 
two or more times in the same 
publication. 

Production costs have jumped 
about 100% in the past five years, 
it is estimated by Paul Smith, v.p., 
Calkins & Holden, Carlock, Mc-. 
Clinton & Smith, and this figure 
is generally corroborated by other 
agency executives with whom Ap- 
VERTISING AGE raised the question. 


a Specifically, records show that 
type composition which was 
charged for at a rate of $5.30 an 
hour in November, 1944, under- 
went six price increases to April, 
1953, when the current rate of 
$10.20 per hour was established. 
Basic charges for electros have 
gone up 86% since the early war 
years. 

It is the extra service charges 
for engravings, however, which 
have been most responsible for the 
over-all jump in production costs. 
Scale rates for the unit of photo- 
engraving in this city rose only 
from $1.40 in April, 1945, to the 
present rate of $1.65, established in 
January, 1951. But the special 
time charges for such work as 
making extra negatives, for strip- 
ping bench time and the like have 
caused plate costs to skyrocket, 
and to make the over-all produc- 
tion cost figure jump accordingly. 


s Frank Beckert, v.p. and produc- 
tion director, Royal & deGuzman, 
cited the case of a set of color 
plates that cost $32.50 before the 
war. When a new set of almost 
identical engravings were put 
through a few months ago, the 
charge was $150. 

A series of ten devices employed 
by his agency, set forth by Mr. 
Smith in the February, 1953, issue 


ADVERTISING PERSONNEL 


Employer-Emplovee 
_ Investigate 
our active confidential service. 
Betty Clem 
EMPLOYMENT COUNSEL, INC. 
Suite 1009 
7 W. Madison + Financial 6-2100 + Chicago 2, {II. 


——- MY CLIENTS DEMAND ——, 


new connection. Can you use about 
$150,000 additional billing in 1954? 
Rated accounts that are growing. 
Experienced account executives with 
many contacts wuheney with present 
situation seeks position N.Y. medium 
size fully recognized agency. 
Box 745 ADVERTISING AGE 

801 Second Ave., New York 17, N. Y. 


ert: 
Aon. 801 Second Ave., New York 17, 


WANT MORE SELLING IMPACT IN “54” 


Hard hitting agency trained man with a 
wealth of experience in advertising, sales 
Promotion, sales training, technical pub- 
lications, merchandising, catalogs and di- 
rect mail wants a tough assignment in 
1954. Available immediately to large budget 
advertiser or agency. 
Box 741 ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Tl. 


ACCOUNT EXECUTIVE AVAILABLE 
MAJOR APPLIANCES 


Able, personable executive with ma- 
ture experience in advertising, pro- 
motion, sales and sales management, 
primarily on household and commer- 
cial appliances, seeks connection 
with progressive advertising agency. 
Creative and administrative back- 
ground. Willing to relocate. Box 743, 
ADVERTISING AGE, 200 E. Illinois 
St., Chicago 11, Il. 


of Advertising Requirements, have 
succeeded in keeping engraving 
costs within reasonable bounds. In- 
cluded were such ideas as the con- 
version of four-color plates into 
lithograph blowups for display ma- 
terial, running plates slightly un- 
dersize in a given publication and 
repeating use of these same plates 
in a smaller book, preparing art- 
work in uniform scale and shape 
for use in several semi-standard- 
ized layouts, the employment of 
mechanical screens laid by the 
artist rather than by the engraver, 
and the use of line cuts in place 
of halftones wherever possible. 


a While the smaller agencies find 
it possible to discuss each adver- 
tisement as it is conceived, some 
of the larger ones are faced with 
the problem of acquainting account 
executives and copywriters with 
the steps through which an ad 
must go after it leaves their desks. 
George Garrett, production man- 
ager, Compton Advertising, told 
AA he felt that “the entire agency 
must be made cognizant of produc- 
tion_problems.” This way, each ad, 
from its inception, can be consid- 
ered in terms of how it might be 
designed and handled in order to 
keep mechanical costs within rea- 
son. Admitting the danger inherent 
if this plan were to be overdone, 
Mr. Garrett nevertheless believes 
the application of a knowledge of 
advertising mechanics by non-pro- 
duction personnel could help con- 
trol costs without detrimental 
effect upon individual ads. 


@ Rickard & Co.’s veteran produc- 
tion manager, David A. Howell, 
maintains that careful buying from 
suppliers has now become more 
important than ever. At this agen- 
cy, too, “the entire staff is being 
brought into production to learn 
something of its problems.” 

Top volume agencies, according 
to E. Donahue, production man- 
ager, Batten, Barton, Durstine & 
Osborn, have not yet been serious- 
ly affected insofar as consumer ad- 
vertising programs are concerned. 
Even at their currently high figure, 
production costs represent but a 
small percentage of the sums spent 
on space for four-color pages and 
spreads in major national maga- 
zines. But this agency’s industrial 
clients, Mr. Donahue stated, are 
beginning to follow the general 
pattern of repeating their ads sev- 
eral months’ running. 


s Gordon Baird, head of the agen- 
cy bearing his name servicing a 
number of industrial accounts, said 
that experience demonstrates that 
readership is virtually as good on 
second and third insertions as it is 
on the first appearance ‘of an ad, 
confirming publishers’ surveys 
which have made this claim. He 
reported that even among adver- 
tisers with limited budgets there 
has been no tendency to fall back to 
b&w, since: competition in the 
heavy industrial publications de- 
mands the maintenance of color as 
an attention-getter. 

An unusual device for control- 
ling production costs has been put 
into effect by one of the nation’s 
largest advertisers, Westinghouse 
Electric Corp., Pittsburgh. Here, 
R. P. Wagner, advertising and sales 
promotion manager for the com- 
pany’s industrial products divi- 
sion, has instituted a system of 
colored stickers which are attached 
to each ad as it reaches various 
stages on its production journey: 


= 1. Executives involved in ap- 
proving or making changes in ads 
are aware that a green sticker 


attached to a rough layout and pre- 
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UW STOCK: DONT MSS OUT. GE XpuR SwPPLY 


oun canyp-onn 


. “Head of the Family” 
Sa) (nao ean eT | PRC! . cae eer 


RUSH JOB—This ad in New York news- 
papers resulted from a shortage of Old 
Grand Dad (in decanters)" in New York 
two weeks before Christmas. Special cork 
was rushed from Portugal and glass stop- 
pers from Chicago; a Baltimore printer did 
a rush job on the cartons and all were 
shipped to Frankfort, Ky., where the de- 
canters were bottled and then shipped via 
a chartered Eastern Airlines planet: 
New York. Peel Richards Ltd., the New 
York distributor, had this ad ready for 
Dec. 22 issues. 


liminary copy means that no direct 
production costs are involved and 
that this is the time to make cor- 
rections. 

2. When an estimated 8-10% of 
budgeted mechanical costs have 
been spent, at the final layout and 
copy stage, a blue sticker makes its 
appearance. 

3. Where finished art is sub- 
mitted for technical check, a yel- 
low sticker makes it clear that 30% 
of budgeted cost has already been 
spent. 

4. A white sticker attached to a 
pasteup proof shows sales mana- 
gers that the job is ready for final 
production and that some 78% of 
the money allotted for this purpose 
has already been used up. 

“By using these stickers and 
educating our sales departments 
on basic advertising production,” 
Mr. Wagner says, “we have re-: 
duced corrections from 20% to less 
than 5% of our budget.” 


ws Incidentally, this Westinghouse 
advertising official takes issue on 
the question of the use of color. 
“For example,” he told a meeting 
of the Chicago Industrial Adver- 
tisers Assn., “this year at Westing- 
house we are eliminating color 
from most of our industrial adver- 
tising....Such a cost reduction 
policy will enable us to save over 
$100,000, without reducing our ad- 
vertising effort....Color will be 
continued in ads where it serves a 
definite function in explaining the 
features of a product.” 

By and large, it can be said that 
advertising managers and agency 
executives are making every effort 
to keep production costs under 
control through the employment of 


* | 20. 


short cuts and by careful prepara- | 
tion of material. 
Clients, it was reported, have) 
generally accepted increases in. 
production costs as being in line | 
with higher prices they have been 
compelled to pay in recent years 
for all phases of their operations. | 
There has been no tendency to 
attempt to make up for these addi- | 
tional expenditures through cur-. 
tailment of media expenditures. 


‘Legion’ Names Tiernan 


Joseph P. Tiernan has _ been | 
named advertising manager of the 
Chicago office of American Legion 
Magazine. 


Workman Boosted to PR Head 

T. R. Workman, v.p. of opera- 
tions of West Virginia Coal & 
Coke Co., Cincinnati, has been pro- 
moted to public relations director. | 


1954 


Newspaper Admen to 
Air ‘54 Sales Aims 


» at Chicago Meeting 


Cuicaco, Jan. 6—“Up in ’54” has 
been adopted as the theme of the 
Newspaper Advertising Executives 
Assn. annual meeting here Jan. 17- 


Business sessions will open 
Monday, Jan. 18, with a presenta- 
tion by the National Newspaper 
Promotion Assn. and 14 addresses 
on phases of newspaper advertis- 
ing. 

Speakers include Les Giblin, 
New York sales training consul- 
tant; Arthur A. Porter, Leo Burn- 
ett Co. media v.p.; Donald F. 
Barnes, Institute of Life Insurance 


advertising and promotion direc-| 


tor; Monroe Green, New York 
Times advertising director and 
NAEA-National Retail Dry Goods 
Assn. committee chairman, and 
Arthur E. (Red) Motley, Parade 
Publication president. 


Also scheduled to speak Monday 
jare Clarence C. Choyce, Sears, 
‘Roebuck & Co. national retail ad 
manager; William A. Greene, Ray 
Scott, E. H. Burgeson and Harold 
S. Barnes, all of the Bureau of Ad- 
vertising; H. H. MacLean, Scripps- 
Howard Newspapers; John E. 
Woodman, Kelly-Smith Co. v.p.; 
L. T. Beman, Chicago chapter, 
American Assn. of Newspaper 
Representatives Assn. new busi- 
ness chairman, and George Vaughn 
of the Advertising Council. 


# Scheduled to speak at Tuesday 
sessions are Phillip L. Graham, 
publisher of the Washington Post; 
Henry Flarsheim, Bozell & Jacobs 
v.p., and 10 newspaper ad mana- 
gers who will outline specific ad 
/promotions. Five round-table dis- 


/cussions also will be held. 

| ROP color advertising will be 
discussed Wednesday by a panel 
headed by Norman Saukerson, 
Milwaukee Journal color service 
‘manager. 


Gardner Appoints Two 


Chuck Forbes, formerly director 
of radio and television information 
for the Iowa Farm Bureau Federa- 
tion, has been named regional ac- 
count executive for Gardner Ad- 
vertising Co., St. Louis, and will 
represent the Ralston-Purina Co. 
account in five midwestern states. 
Charles Weeks, formerly a buyer 
for Kroger Co., Cincinnati, has 
joined the agency as assistant to 
the merchandising director. 


National Can Boosts Morrison 


John S. Morrison, sales manager 
of the housewares division, has 
been promoted to v.p. in charge of 
sales of National Can Corp., New 
York. He will be in charge of all 
sales activities, coordinating sales 
promotion, marketing, sales train- 
ing and advertising. 


Dixie Paint Boosts Fallon 


_Arrow Pushes Boys’ Line 


Edward J. Fallon, with the com- 
pany for the past 10 years, has 
been promoted to advertising | 
manager of Dixie Paint & Varnish | 
Co., Brunswick, Ga. | 


Cluett, Peabody & Co. New 
York, maker of Arrow shirts, is 
introducing its first collection of 
Arrow boys’ wear this month. 
Fractional to full-pages in b&w 
and four-colors are scheduled in 
Archie Comics Group, Boys’ Life, 
Good Housekeeping, Ladies’ Home 
Journal, Parents’, and Scholastic 
Magazines. Young & Rubicam is 
the agency handling the campaign. 


WHAT'S GOING ON? 


Clippings from the business press,. 
farm papers and consumer maga- 
zines can keep you posted on what's 
going on. The 2,850 publications we 
read are listed in the 224-page 
Bacon's Publicity Checker in 99 
market groups. New 1954 Edition. 
Ask for free copy of Booklet No. 55 
“Magazine Clippings Aid Business’ 
Order Bacon's Publicity Checker on Approval 
Price $6.00 — it will soon save its cost. 


BACON’S CLIPPING BUREAU 


343 So. Dearborn St., Chicago 4 


(RIGHT) 
Bolero jacket and full 
skirt for small size 


"al 


¥ 


| 


Tailored lines help 
the mature figure 


Box jacket suit ge" 


for medium size i ape 
a 


* + 


Honest, fellas —they wear clothes, too! 


The above fashion photographs are from a 
recent issue of a magazine that serves some 


of the country’s most prosperous families — 


SUCCESSFUL Farminc! 


A dozen years of prosperity have stepped up 
the farm family’s standards of living. made 


farm women choice prospects for fashions, new 


high buying power that is the equivalent of 
another national suburbia. And SuccEessFUL 
FARMING’S 1.250.000 circulation balances 


national advertising schedules...and can sell an 


furnishings and furniture. comforts. luxuries 


and conveniences. 


SF farmers have an average cash income 
around $10,000 a year...represent a bloc of 


important segment of population not adequately 
served by general media. For information on 
this market, call any SF office. 


Merepitu Pustisninc Company, Des Moines 


..-and New York. Chicago, Cleveland, Detroit, 
Atlanta, Los Angeles, San Francisco. 
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A new year makes us retrospective. Past years have 
been full of fine friends who placed their confidence 


in us. For this we are indeed grateful 


Collins, Miller 
& Hutchings Inc. 


: America’s Finest Photoengraving Plant 
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Feature Section 


Advertising Age 


C. M. Hopes for Lifetime Protection 


Woolf Votes for Separate Campaigns 


THE NATIONAL NEWSPAPER OF MARKETING 


Cone Picks a Favorite 


Will Television ‘Sell’? 


_ Can Genius Be Synthesized? Or, What Are the 


Requisites for Great Advertising? 


At the eastern council meeting of the American Assn. of Advertising 
Agencies in New York at the end of November, Charles L. Whittier, re- 
tired v.p. and plans board chairman of Young & Rubicam, discussed the 
necessary requisites for producing really effective advertising against a 
backdrop in which he showed lamentable readership figures for much ad- 
vertising. His extremely practical and yet inspirational discussion of crea- 
tive advertising is presented here in nearly full text. 


If better advertising is to germinate and 
grow in any agency, top management 
must supply the sun, soil and rainfall. 
The rich earth and beneficent climate 
that promote growth are an attitude—an 
attitude that stems 
from certain convic- 
tions, firmly held: (1) 
that the production of 
effective advertise- 
ments is the most im- 
portant function of an 
agency; (2) that it is 
the only function which 
can keep an agency in 
business; (3) that all 
other agency functions 
are supplementary to it. Only when the 
predominant importance of creative work 
is recognized and extolled by top man- 
agement does creative effort find its 
greatest inspiration and incentive. 

Holding these convictions, every im- 
portant member of an agency must have 
an eagerness and determination to see the 
agency produce, not advertising that is 
merely good, but advertising that is real- 
ly great. Not an over-all production that 
is partly great, but which is wholly great. 
Something distinguished in every effort, 
not only in the spread for Life but in the 
quarter-page for business papers; not on- 
ly in the tv commercial for the all-star, 
all-station program, but in the one-time 
radio spot that some dealer wants to 
broadcast in Batesville, Ark. 

This target may never be reached. But 
the aim should ever be toward it. To ac- 
complish this, all of the important people 
in the agency should know what they’re 
shooting at. They should have a common 
agreement as to what constitutes great ad- 
vertising, and common dimensions by 
which to measure it. 


C. L. Whittier 


s As to what constitutes great advertis- 
ing, I can give you only one man’s opin- 
ion. But for whatever it’s worth, here it 
is. 

The beginning of greatness is to be dif- 
ferent. 

May I repeat that? The beginning of 
greatness is to be different. 

Conversely, the beginning of medio- 
crity is to be the same. Similarity flour- 
ishes like a weed. But difference must be 
cultivated like a rare and fragile flower. 
The succesful production of great adver- 
tising is a never-ending resistance to sim- 
ilarity; a constant struggle to avoid the 
usual; a continuous effort to provide new 
ideas, to illustrate them with freshness 
and to express them with originality. 


Study the Advertising 

If an agency seeks to produce only great 
advertising, someone in a position of ma- 
jor responsibility should ask these ques- 


tions about each and every one of its ad- 
vertisements: 

1. Is it different? 

2. Is it interesting? 

3. Is it convincing? 

4. Does it make _ readers 

want to buy the product? 

If the answers are “No,” start over 
again. If the answers are “Yes,” ask the 
questions over again. This time, this way: 

1.Is this ad different 
enough? 
2. Is it as interesting as it 
can be made? 
~3. Is it as convincing as it 
can be made? 

4. Does it give readers an 
avid desire to buy? 
Not a mild predilection for 
the product, but genuine itch 
to own it and get their hands 

on it? 

Of course, it’s possible that an adver- 
tisement may answer these questions af- 
firmatively and still fall short of great- 
ness. But it will rise far, far above the 
average. It will never be classified as 
“mediocre.” - 


s The next requisite of great advertising 
is an ability to sell it. The agency that 
determines to make its advertising origi- 
nal, fresh, ingenious, different, may be 
letting itself in for a lot of argument. 
Many clients welcome the well-executed 
conventional. But some have to be ed- 
ucated to appreciate the greater value of 
well-executed originality. Milton Babbitt 
was referring to musical composition 
when he wrote, “Nothing perpetuates it- 
self as jealously and efficiently as con- 
formist mediocrity.” He could equally 
well have been speaking for advertising. 

To defeat this self-perpetuation, it isn’t 
enough to produce great advertising; an 
agency must also have the ability to sell 
it. And to sell it successfully, the agency 
must not only believe in it, they must be 
able to surround it with such irrefutable 
arguments that the client’s organization 
will come to believe in it too. 

Last, but by far the most important, 
requisite of great advertising is great cre- 
ative ability. 

Every agency should have in a posi- 
tion of major importance a person who is 
a creative genius. I mean a person who 
is considered a genius by his contempor- 
aries and competitors; not merely in his 
own estimation. 


True Creative Genius is Rare 
Unfortunately, the true creative genius 
in advertising appears only at long in- 
tervals. I think it safe to say that each 
generation produces only one major gen- 
ius and a thin scattering of minor genii. 
The horrid truth is that creative genius 


is at a terrific premium. There just isn’t 
enough of it to go ’round—or even to go 
part-way ’round this business of ours. 
This raises an extremely important ques- 
tion. If genuine genius is unprocurable, 
can genius be synthesized? I believe it 
can be. 

They say that true genius is born, not 
made. Thus his creation is merely a noc- 
turnal incident. Synthesis calls for far 
more arduous effort. It takes work—hard 
work directed along predetermined lines, 
and persisted in with the determination of 
a bloodhound. 

How is it done? 


# The production of synthetic genius be- 
gins with the realization that if a man 
isn’t brilliant, he can be eclectic; if he 
cannot contend with better minds, he can 
borrow from them; if he can’t be the label, 
he can be a reasonable facsimile. 

So he sets out on a laborious and never- 
ending journey of exploration and dis- 
covery. His field of effort will be large- 
ly a list of popular magazines which he 
will compile to suit his own needs. He 
may read the advertisements in them if 
he wishes. But it’s obligatory that he read 
the editorial contents. And he must not 
read for pleasure. He must never become 
so enraptured with subject matter that he 
forgets the purpose of his reading. For as 
he reads, always, ever in the forefront 
of his mind must be this thought: “Is 
there anything in this sentence, this par- 
agraph, this article, profile, short story or 
review that will help me to think more 
soundly about advertising, or that I can 
apply to advertising to make it better?” 

Men of great erudition—scholars, edu- 
cators, philosophers—may rise and 
scream, “Why magazines? Why not books 
by great thinkers? By great writers? Why 
not the accumulated wisdom of the past 
and present? Magazines, posh!” 


s The answer is a reasonable one. We 
are not trying to synthesize an intellectu- 
al. We are trying to synthesize a creative 
genius in advertising, where one deserves 
the title only if he is a genius in com- 
municating with the man in the street— 
not with the savant in the ivory tower. 

In magazines, he finds a level of com- 
munication and a concentration of pur- 
pose that parallel his own. 

Magazines must attract, interest, enter- 
tain and inform widespread masses of 
average people. 

Magazines are current. They present to- 
day’s passing parade and predict tomor- 
row’s. 

Magazines are both a molder of con- 
sumer desires and a reflection of them. 


Magazines Are Inspirations 

The editorial contents of magazines pro- 
vide continuous inspiration and guidance 
for the production of better advertising— 
inspiration and guidance that would be 
found less readily in the analects of Con- 
fucius or a five-foot shelf of books, 
worthy as these works may be. 

So magazines it is for the synthesis of 
our creative genius. 

He will select some for general reading. 
Others, he will choose to help him achieve 
certain specific results. For example, to 
stimulate thought he may turn to the 
Saturday Review of Literature. If he does, 
and if he’s thorough, he’ll read John Clark 


Douglass’ review of Eugenie Clark’s book, 
“Lady With a Spear.” He will underscore 
this sentence: 

“What makes this account absorb- 

ing is the sense of participation Dr. 

Clark imparts to the reader.” 

If he takes this thought to heart as he 
should—this giving the reader a sense of 
participation—he will never again write 
an advertisement from a manufacturer’s 
point of view. He may even enlarge on 
the thought to use as supporting evidence 
when he says, “An advertisement should 
be written always from the reader’s point 
of view in terms of benefit to the user. 
Only in this way can the reader be given 
that sense of participation which makes 
for greatest interest and conviction.” 


s When he reads Harvey Curtis Web- 
ster’s review of Phyllis Bentley’s book, 
“The House of Morays,” he will under- 
score this passage: 

“Her characters can be forgotten 
more easily than her plot because 
they seem...as much like some- 
thing out of the Brontes as some- 
thing she wrote from absorbed ex- 
perience.” 

With this thought to guide him, he 
will cogitate on the value of absorbed 
experience versus vicarious experience. 
Perhaps he will go home and cook a few 
meals himself on the electric range he’s 
advertising, and not rely entirely on the 
advices of the sales manager or the com- 
pany’s chief engineer. Perhaps he’ll learn 
to test the credibility of each sentence he 
writes against experience as he has lived 
and learned it, and not against a fallacious 
gullibility he imagines to exist in his 
audience. 

When he reads an article on television 
by Gilbert Seldes, he can substitute the 
word “advertisements” for “programs” 
and find himself a creed. This is the pas- 
sage I refer to: 

“The programs I should like to see 

less of are those which start with 

a borrowed idea and develop it 

without freshness or conviction and 

without bringing us into the pres- 
ence of anything strong and distin- 
guished.” 


= What a plea this makes for originality; 
first of all, for new ideas or, lacking new- 
ness, to treat a borrowed idea with fresh- 
ness and conviction. And Seldes has given 
our hero one good definition of great ad- 
vertising. To paraphrase him, “Great ad- 
vertising is that which brings us into 
the presence of something strong and dis- 
tinguished.” 

When our advertising writer can bor- 
row thoughts like these and apply them 
to his own efforts, the synthesis is be- 
ginning to work. 

In searching for picture ideas, he will 
surely add Life to his list of magazines. 
If he searches through the files for this 
year, he may find several ideas, but he 
must pause at a picture on Page 96 of the 
July 13 issue. It is a picture of Marcel eat- 
ing his lunch on a fire escape. It might 
occur to him that under certain circum- 
stances, this would make an interesting, 
arresting and different illustration for a 
testimonial advertisement. 

If any product he writes about calls 
for illustrations of children, he would be 
struck by the really different kid pic- 
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tured on Page 100 of the July 20 issue 
—the picture of the three and one-half 
year-old boy pitching horseshoes—a pic- 
ture so different, so arresting that Life 
gave it a full page. 

With this evidence before him, he might 
be moved to ask, “Why can’t we get 
pictures like that for our advertising?” 
And having asked the question, he might 
be moved to do something about it. 


Editorial Titles Are Impressive 

He will find inspiration for better head- 
lines in the titles given to many magazine 
articles. Here’s a list taken from recent 
issues of The Saturday Evening Post, 
Better Homes & Gardens, Successful 
Farming, Woman’s Home Companion, 
Ladies’ Home Journal and Collier’s. Re- 
member, these are all editorial titles: 

1. “My Heart Belongs to My Three 

Men” 

2. “Are You Ready for Air Condition- 

ing?” 

3. “Can This Marriage Be Saved?” 

4. “Gosh, What a Way to Feed Beef!” 

5. “Your Baby’s Feet Must Last a Life- 

time” 

, “Wives Can Bore You to Death” 

7. “Plan Supper ’Round a Sandwich” 

8. “How to Make Your Lipstick Stick” 

9. “Look What the Birds Did to Me” 

10. “Can a Mule Bray Without Raising 

Its Tail?” 

11. “The Things My Children Teach 

Me” 

12. “Are All Women Crazy?” 

He must be impressed with editorial 
titles like these. They’re interesting, ar- 
resting, imaginative and provocative. 
There isn’t one of them that wouldn’t 
make an above-average headline for some 
advertisement. They set a high standard 
for him to shoot at. 

If our writer is to get his copy read, 
however, each interesting headline must 
be followed by text that is also interest- 
ing—interesting from the opening sen- 
tence to the final period of the closing 
paragraph. 


@ Where does pseudo-genius look for 
guidance in improving his writing? He 
might begin with the Reader’s Digest. As 
it has the largest of all magazines’ circu- 
lations, it presumably has the widest na- 
tional interest. And it gets its interest al- 
most entirely through the use of ideas 
expressed in words. It is intended to be 
read rather than looked at. Its contents 
are mostly articles. That means they are 
mostly factual. Like advertising, this mag- 
azine deals in facts. But unlike much 
advertising, the facts are treated with in- 
genuity and imagination to make them 
interesting. Their language is rarely the 
stereotyped language of conformist medi- 
ocrity. 

Any writer who selects the two or three 
most interesting articles in each issue 
of the Digest—and who analyzes them to 
find out why they are interesting, how 
interest is maintained, and how ideas are 
expressed—is likely to improve his own 
writing. 

But his search for good writing should- 
n’t end with Reader’s Digest. It is only 
out of a mass of reading that he collects 
a minuscule of good ideas, good writing, 
good phrasing. 

Is he sick of trite phrases like “Now 
science discovers” or “Independent re- 
search proves?” A new world opens for 
him if he reads the June 27 issue of The 
New Yorker. In the profile about Dr. 
Alexis Lawrence Romanof, he comes 
across this statement: 

“Romanof’s research is so pains- 
taking that its conclusions are 
rarely questioned; when they are, 
he returns to his laboratory for 

a while and emerges with a profu- 

sion of supporting evidence.” 

After reading this, perhaps our writer 
suggests that independent research for 
one of his products be made by a man 

about whom a similar statement can be 
made. Or perhaps he looks into the re- 
search organizaticn already employed to 


see if he can find anything in reputation 
or painstaking methods that will permit 
him to make a statement as strong as this 
one about Dr. Romanoff. 


w If he is writing a travel advertisement, 
he can get a flavor of originality into it 
by reading Conrad Richter’s article, 
“Three Towns I Love” in the December 
issue of Holiday, and he surely will be 
impressed with this thought: 

“New Mexico and some of its towns 

are the most foreign in the Union. 

Indeed this is their greatest charm. 

It lets the visitor drop the fatigue 

of the familiar and begin all over 

again...” 

If he is writing about an electric blend- 
er, he may borrow from the article, “Star 
Soups in Midsummer Meals” that ap- 
peared in the July issue of House Beauti- 
ful. These two paragraphs especially 
should appeal to him: 

“The biggest chilled soup news of 
the season is the role of the electric 
blender. Amazing how it stirs to- 
gether, from canned soups, within 
seconds, delicious prototypes of 
some of the world’s most elaborate 
and time-consuming specialties 
with no cooking at all. 

“Because it does such an extraor- 
dinary job of distributing and in- 
corporating ingredients, the blender 
makes it unnecessary to ‘mellow the 
soup for several hours in a cold 
place’ as the old recipes suggest. 
Not only does the blender make the 
finest of purees, but a single min- 
ute in the blender merges the fla- 
vors as effectively as hours of 
standing and gives the effect of 
simmering. Why, I’m not sure, but 
try it yourself.” 

This is good editorial copy. It is skill- 
fully written. It would make good adver- 
tising copy. Consider the phrase: “...a 
single minute in the blender merges the 
flavors as effectively as hours of stand- 
ing” and the disarming admission at the 
end, “Why, I’m not sure, but try it your- 
self.” That ending is convincing, isn’t it? 
More so than a positive statement. More 
so than so-called “two-fisted” selling. 

Somewhere in the process of being syn- 
thesized, our writer comes across an 
aphorism which says, “Of all liars, mem- 
ory is the worst.” So with the need graph- 
ically pointed out to him not to rely on 
memory, he begins a scrapbook. In it he 
pastes the best ideas, the most interesting 
headlines, and the best editorial copy 
that he finds in his purposeful reading 
program. 

He soon comes to realize, however, 
that outstandingly good ideas do not gush 
at him from the magazines. Finding them 
is not like picking cloves out of a baked 
ham. It’s a mining operation that re- 
quires considerable and continuous dig- 
ging. But he sticks conscientiously to 
his program because he agrees with a 
statement by Dorothy Thompson in the 
June issue of the Ladies’ Home Journal 
which says, “Even the greatest gifts can 
be enhanced by cat or dissipated 
by sloth.” 

* + * 

In conclusion, I myself would like to 
quote from that same article—a state- 
ment by J. Edgar Hoover. He said, 

“Make each task that comes your 
way, however trivial or unpleasant, 
a personal challenge to your abili- 
ty. In time, the trivial and the 
great will blend and you will be 
stamped as a person who does all 
things well.” 

I think no advertising agency could 
do better than to paraphrase that state- 
ment. Personally, I would paraphrase it 
this way: 

“Make each advertisement that 
comes your way, however trivial 
or unpleasant, a personal challenge 
to your ability. In time, the trivial 
and the great will blend, and you 
will be stamped as an agency that 
does all things well.” 


Advertising Age, January 11, 1954 
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Hope Springs Illusive 


This Colgate Dental Cream advertisement is, in our opinion, an outstanding 
example of how to create callouses on the human mind so that, eventually, it 
becomes insensitive to all advertising. 

What it says—Lifetime Protection Against Tooth Decay—is true within 
limitations set by other words elsewhere in the ad. “Daily morning and night 
use,” for example. And “brings new hope to millions” (but not necessarily 
to you). The very hope it holds out, however, is illusory in the extreme. 

The third paragraph of the copy explains that the results of clinical tests 
showed the greatest reduction in tooth de- 
cay in toothpaste history—proved that most people should now have far fewer 
cavities than ever before.” The italics are ours. 

A box explains that “a jury of distinguished dentists has examined the evi- 
dence.” But nowhere is the jury listed. And, of course, nowhere are the actual 


This ad will undoubtedly sell a whopping amount of Colgate Dental Cream. 
And maybe this is enough to make the advertiser and the agency feel elated 
and well satisfied with themselves. Maybe, too, we are over-solicitous about 
not only the moral principles involved but the responsibility of an advertiser 
and an agency to the profession they practice. 

However, if we were an advertiser attempting honestly to sell our product 
against competitive products, we would raise particular hell about this ad. 
We would raise it because we would feel the shrewd and calculated presen- 
tation of the “facts” in this advertisement could orly work to the detriment 
of all advertising, including ours. Legally it might stand up. But, in the long 
run, we feel the acceptance of advertising statements requires more than 
simply staying within the law. We feel it requires a deeply and sincerely felt 
determination not to play anybody for a sucker. 


On the Merchandising Front... 


Where Does the Rack Jobber Stand? 


By E. B. Weiss 
(Mr. Weiss is director of merchan- 
dising, Grey Advertising Agency, 
New York.) 

A number of manufacturers and a num- 
ber of food supers are of the opinion that 
the rack jobber’s days are numbered. 

I wish I knew how to qualify that state- 
ment properly. I’d like to be more precise 
than to say that “a number of manufac- 
turers” or “a number of food supers,” 
because the very natural question is: 
“How many is ‘a number?’”—and I 
frankly admit I’m in no position to quote 
statistics. 

But even some rack jobbers (and I have 
in mind in particular several large ones 
in the New York area with whom I have 
spoken) take a dim view of the future of 
this distributive function. And I know 
that at least a score of manufacturers in 
drugs, cosmetics, health aids, housewares, 
etc., have expressed the conviction to me 
that the rack jobber’s best days are be- 
hind him. 

I'll readily admit that this is very far 


from conclusive evidence. I’ll admit, too, 
that insofar as some manufacturers are 
concerned, their views may be colored by 
their wishes! But if a sensitive finger, 
properly moistened and held up in the 
air still holds any authority in this elec- 
tronic age as a measuring device for wind 
direction—then the wind direction may 
be said to forecast stormy weather ahead 
for some, and maybe many rack jobbers. 

What are the complaints, weaknesses, 
etc., lodged against the rack jobber by 
manufacturers and retailers? Bearing in 
mind that no rack jobber is guilty of all 
of these sins of omission and commission 
—and bearing in mind, too, that through- 
out the business fraternity the pot is 
always calling the kettle black—a sum- 
mation of the charges would total up like 
this: 

1. The rack jobber doesn’t keep ac- 
curate statistics on the movement of the 
items he inventories. (This charge, obvi- 
ously. cannot be placed at the’ door of 
some of the best rack jobbers, who actu- 

ally maintain better statistical control 
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NEW YORK 


he eyes above the bib know the face abaft the apron. No 
‘Bea about acceptance here. This sale is closed. 

For babies, as every mother knows, find it easy to do 
business with folks they know. 

Babies never see the elaborate surveys some reseachers make 
to know them. And they wouldn’t give a burp about such stuff 
if they did. All they know or care about, in the familiar mother- 
with-bottle setting, is that the transaction always starts with trust, 
always ends with satisfaction. 

It’s as simple as that in every baby’s 
world... recognition, then motivation. 
Why it’s just plain personal experience. 
But, holy smoke, how it sells! F 

It sells just as powerfully, just as surely 
in other settings, too... no matter whether the point-of-purchase 
is a baby’s crib or the corner grocery store. 

For, mothers, as well as babies, find it easy to do business 
with folks they know. Out of experience, they know the practical 
. the friendly, 
helpful interest of clerks in their favorite supermarket. 

. and the till tells the tale. 
Transactions that start with trust, invariably end with satisfaction. 


assistance given by the grocer at the corner . . 
The buyer knows the seller . . 


Retail merchants in Chicago have known this homely truth 
down the years. Rarely, if ever, do they use elaborate surveys 


to get their facts. Instead, they turn to what might be called 
“living research”—the experience of living close to their 
markets, doing business with their customers firsthand, knowing 
their habits and their preferences. 

Still another close-to-home experience Chicago retail mer- 
chants have lived with—as far back as the records go—is this: 

Chicago women prefer to do their newspaper shopping for 
groceries in Chicago’s HOME Newspaper . . . the Chicago 
Daily News. 

This is the reason why merchants in 
this great grocery market—this year, as last 
year and every year —place the bulk of 
their daily newspaper grocery advertising 
in the Chicago Daily News. 


TOTAL GROCERY ADVERTISING LINAGE* 
PLACED IN CHICAGO DAILY NEWSPAPERS 
DURING FIRST 11 MONTHS 1953 


Per Cent 

Newspaper Linage of Field 
Chicago Daily News....... 3,643,765...... 42.0% 
EO BO. ec eceaceae. 2,408,968...... 27.8% 
Daily American .............. 1,987,781...... 22.9% 
Daily Sun-Times............. 627,431...... 7.3% 


*Liquor linage omitted. 
**Of the Daily Tribune's 2,408,968 lines, 402,743—or 17% was bought at 
reduced rates and ran in limited circulation zones only. 

Source: Media Records, Inc. 


CHICAGO DAILY NEWS 


Chicago’s HOME Newspaper 


JOHN S. KNIGHT, Publisher 
DAILY NEWS PLAZA, Chicago 6, Illinois 
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than do most manufacturers or retailers.) 

2. The rack jobber’s service men are of 
a pretty low order. They are poorly 
trained. The service they render is pretty 
poor. (I think there is considerable merit 
to this complaint; I’ve watched scores of 
these service men on retail floors and 
they don’t rate very high from any stand- 
point.) 


s 3. The rack jobber doesn’t take his 
licking when he makes a buying mistake, 
and that happens pretty often, particu- 
larly when he plunges on “promotional 
specials,” which is not an uncommon 
practice, for example, among the house- 
wares rack jobbers. Instead, he tries to 
“push these mistakes out through his 
racks—thus slowing down turnover. 

4. The rack jobber, in certain mer- 
chandise classifications, stays away from 
nationally advertised brands and con- 
centrates on special purchases, on low- 
end merchandise, on unknown brands, 
etc. In soft goods this is most certainly 
not too exaggerated a complaint. 

5. The rack jobber is more interested in 
extra discounts, extra allowances, etc., 
from his suppliers than he is in the 
rapidity of turnover of the stock he puts 
on his racks in the store. 

6. The allowance he gives the retailer, 
plus the markup he must take merely to 
cover his costs, sometimes mounts to a 
figure that prohibits low competitive 
prices. 

7. Although the rack jobber preaches 
the policy of rotation of merchandise—a 
vital merchandising principle in this type 
of operation—he tends to talk a better 
game than he actually plays. Too often, 
he doesn’t carry a wide enough inventory 
to permit sufficient stock rotation. More- 
over, he tends to dodge taking old stock 
out and putting new stock in because this 
involves him in a considerable expense. 
Some retailers insist that they are offered 
a considerably larger and better variety of 
lines from regular jobbers than from rack 
jobbers, as well as better advice and 
guidance with respect to stock selection. 

8. The store manager tends to consider 
the rack operation something for which 
he isn’t responsible. Therefore, he tends 
to give it too little attention. Among 
other things, if stock on the rack falls 
too low in between the service man’s 
calls (and for many reasons this happens 
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all too frequently) the store manager 
just shrugs it off. That costs a store quite 
a bit in lost volume. Also, the store man- 
ager sometimes will not lift a finger 
to straighten out the display, etc. 

9. The rack jobber doesn’t know local 
competition as well as does the store 
manager. This is a point of considerable 
importance. One reason many chains are 
giving the store manager greater author- 
ity to act on the spot is because it is so 
necessary to meet next-door competition, 
especially in the shopping centers. This 
calls for flexibility—and some store man- 
agements are thoroughly convinced that a 
competent store manager can be more 
competitively flexible than a rack job- 
ber’s service man. 

10. The rack jobber’s service man calls 
sometimes at hours that make him some- 
thing of a nuisance both to the store peo- 
ple and to customers. And there are also 
complaints to the effect that some stock 
shrinkage is traceable to the comings and 
goings of a few of these service men. 
While this latter charge is undoubtedly 
swollen all out of proportion to its true 
status, it is a particularly sore point with 
many store managers who, human nature 
being what it is, are probably looking for 
a sacrificial goat in connection with the 
stock shrinkage problem. 


# 11. Of course, some retailers candidly 
confess that they take on the rack jobber 
primarily to learn the ins and outs of han- 
dling a new merchandise category. Then, 
being properly educated, they claim they 
can do a better job through traditional 
connections. 

. Iam sure that all of these charges do 
not apply to all of these distributors. I 
am sure some are exaggerated. And I 
am positive that the rack jobber could 
compile quite a list of charges of his own 
with respect both to suppliers and re- 
tailers! 

But that doesn’t alter what I earnestly 
believe is a fact—namely, that the im- 
pression is getting around that the rack 
jobber, in one category after another, is 
reaching a plateau and that his next move 
is down. 

And now, having reported this develop- 
ment, I imagine I would be wise to re- 
treat to my bomb-proof shelter, because 
I’m certain that the counter-offensive by 
the rack jobber will be prompt, power- 
ful and even persuasive! 


Separate Promotions More Effective 
Than ‘Umbrella’ Campaigns 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 


The two Breck full-color pages shown 
here are worthy of special attention. 
They are of interest because both of them, 
although they are almost completely alike 
in appearance, appear in the same Janu- 
ary issue of the Ladies’ 
Home Journal—the 
cream treatment ad on 
Page 28 and the sham- 
poo ad on the third 
cover. Both hold forth 
hope for the same de- 
sirable end result: The 
cream treatment prom- 
ises hair that will be 
“soft, lustrous and as 
beautiful as a bride’s,” 
whereas the shampoo “will leave your 
hair soft, fragrant and lustrous.” 

Why weren't these almost “identical 
twins” advertised together in a single 


James D. Woolf 


color page? Would one page have pro- 
duced sales almost as well as a separate 
color page for each? Would it have been 
just as effective, or perhaps more effec- 
tive, to have sold the two products as a 
“Complete Dual Treatment,” a treatment 
that does everything that needs to be 
done for milady’s hair, each product aid- 
ing and abetting the other their wonders 
to perform? 

I am only guessing, of course, but I 
imagine both client and agency kicked 
around this question lengthily and 
prayerfully. It is a question, I have ob- 
served, that nearly all advertisers of 
more than one product wrestle with at 
one time or another. 


Umbrella-Advertised Products 
Rarely Are Sales Leaders 

As for me, I think the Breck compariy 
and its agency made a wise decision. If 
you ask me why I think their decision is 
wise, I will tell you that I am not sure I 
know. But I do know that, almost always, 
separate promotions in advertising are 
far more.resultful than “umbrella” cam- 


paigns. I can think, offhand, of no 
umbrella-advertised product that is the 
leader in its field. 

Swift’s Premium ham is, I believe, the 
sales leader, but it has never within my 
experience been advertised jointly with 
Swift’s Premium bacon, also the leader, 
or with any other Swift product. Libby’s 
tomato juice, also credited with being the 
No. 1 seller, is in no way tied in with the 
national advertising of Libby’s pineapple, 
fruit cocktail, baby foods, and other sepa- 
rately featured Libby items. I know of 
no breakast cereal that has attained lead- 
ership by hanging to the coattails of an 
established leader with the same family 
trade name. 

The Wrigley company, so far as I know, 
makes each of its gums stand on its own 
advertising legs. There is little evidence 
that the consumer favor enjoyed by one 
product, even though it is immense, will 
carry a new sister product to fame and 
fortune. Dr. West is certainly the domi- 
nant name in the tooth brush field, but 
this dominance was of little avail when 
Weco Products, on a couple of occasions, 
invaded the dentifrice field. Quaker 
Quakies made little impression when, a 
number of yvears ago, Quaker Oats Co. 
had a try for itself in the corn flakes 
field. Quaker Milk Macaroni, launched 
nationally at about the same time, fared 
no better. I could easily go on and on, but 
I’m sure my readers know the story as 
well as I. 


What's the Reason? 

What is the reason for this? Why can’t 
two or three products, especially when 
they are very closely related, as the two 
Breck items are, be effectively advertised 
at about one-half the cost of two separate 
campaigns? Why does an old and highly 
respected name—Quaker, for example— 
have comparatively little potency in cre- 
ating consumer demand for a newly an- 
nounced product? Why would a big-name 
advertiser—Pepsodent, say, or Listerine— 
feel compelled to undertake a large sepa- 
rate campaign if it were to market a new 
and somewhat related product such as a 
shaving lotion or a hair tonic? 


# It doesn’t seem to make much sense, 
does it? Aren’t the big names, with 
years and years of multi-million-dollar 
advertising expenditures behind them, 
worth anything except for the specific 
products they identify and promote? 

The answer, perhaps, is both yes and 
no. These big names sell countless car- 
loads of products that are not advertised 
except for the fact that the big names ap- 
pear on the label. Only a very few of 
Libby’s “100 Foods” are advertised to any 
extent in national media, but I believe it 
is true that “Libby’s” on its labels sells 
huge quantities of pickles, olives, mus- 
tard, catsup, evaporated milk, and other 
items that are rarely mentioned or played 
ip in national media. 

It is quite likely, I think, that what 
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moves such non-featured items is con- 
sumer acceptance (passive confidence in 
the ability and integrity of the maker) 
rather than active consumer demand. I 
notice this in my own buying. Only yes- 
terday I asked my Park Ave. chemist 
(druggist in the hinterland) for a bottle 
of Williams Lectric Shave, a product I 
have been using regularly for a couple of 
years. Out of it, he suggested Set-Up, 
a Pinaud product. Although Set-Up was 
a total stranger to me, I accepted it 
readily because I have confidence in 
both Pinaud and the chemist. This is 
good enough as far as it goes, but unless 
Set-Up is vigorously advertised I'll be 
surprised if it seriously hurts the sales 
of Lectric Shave. Lectric Shave is ener- 
getically advertised, not as one of several 
items in a Williams umbrella campaign, 
but in a separate campaign of its own. 


How to Build Umbrella 
Consumer Acceptance 

The historical fact seems to be this: 
The surest way to build umbrella con- 
sumer acceptance for a line of products 
is the strategy of building consumer 
demand for one or a few spearhead 
items. General Electric, for example, 
certainly enjoys national umbrella ac- 
ceptance for the wide variety of products 
it makes. But it will be noted that GE 
national advertising spotlights only a few 
spearhead articles such as GE radio and 
tv sets, the new GE Visualizer iron, and 
of course, the GE refrigerator. 

In The Saturday Evening Post, issue 
of Dec. 12, there appeared three separate 
General Electric advertisements—on Page 
12, the GE clock-radio, black-and-white 
full page; on Page 45, GE Mascot expo- 
sure meter and GE Photoflash, full page 
in color; on Page 84, GE steam and dry 
iron, full page in color. I may be mis- 
taken, but I believe that, over the years, 
General Electric has run very few um- 
brella “institutional” ads featuring a 
variety of products. 


a Now let’s get back to my earlier ques- 
tion: What is the reason for this? What’s 
wrong with the umbrella strategy? Why, 
in most if not all cases, is consumer 
acceptance the most it can achieve? As 
I have already admitted, I am not sure 
that I know. But I have some notions. 

My first notion is this: What the con- 
sumer buys, as I have so often declared 
in this column, is BENEFITs—not products 
per se. She buys end results—not what a 
product is but what it does for her. She 
buys a “Breakfast of Champions”—not 
merely a box of wheat flakes. She buys 
“hair as beautiful as a bride’s”—not just 
a tube or jar of Breck cream treatment. 
she buys a breath that is “kissing 
sweet’”—not merely a box of Clorets. 
She buys a shampoo that “silkens your 
hair’—not just a bottle of Drene. She 
buys a flavor that “chill won’t kill”— 
not merely a bottle of Ballantine’s beer. 
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ALMOST IDENTICAL—These two Breck advertisements, one for cream treatment and the 
other for shampoos, are separate color pages in the January issue of Ladies’ Home 


Journal. 
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Advertising Age, January 11, 1954 
She buys “Oven-Flavor from Top-Burner 
Cooking’”—not merely a Magnalite cook- 
ing utensil. 

In short, she buys IDEAS, BENEFITS, SO- 
LUTONS OF PROBLEMS, SATISFACTIONS OF 
HANKERINGS. 


It's Hard to Sell IDEAS 
with Umbrella Copy 

It is very difficult and almost impos- 
sible, as I see it, to sell specific In—EAS— 
persuasively and excitingly and force- 
fully—with an umbrella campaign that 
promises a variety of benefits in behalf 
of a variety of products, even as few as 
two or three. One example will suffice, 
the current Aunt Jemima advertisement, 
reproduced herewith. The promised con- 
sumer benefit here is “Matchless 4-flour 
flavor,” an exclusive blend of wheat, corn, 
rye and rice. The reader is invited to 
remember this one big fact—and nothing 
else. 

Now, instead of this strategy, suppose 
this color page had also featured Aunt 
Jemima Buckwheat Mix and thus prom- 
ised two somewhat different benefits. Or, 
by including Quaker Oats and Quaker 
Muffets, three or four more or less un- 
related benefits! It is interesting to note 
that the Quaker Oats Co. and its agency 
did no such thing. The fact that the good 
old Quaker Oats Co. stands behind the 
Aunt Jemima product is not even men- 
tioned! 

It is hard enough to achieve impact 
and memorability for even one _ idea, 
goodness knows. Housewives, shopping 
in the supermarket aisles, find themselves 
all mixed up over which product prom- 
ised which benefit. Despite this new Aunt 
Jemima campaign, a competent one, I 
think, there will always be a considerable 
number of food shoppers imbued with the 
idea that it is Pillsbury’s or Duncan 
Hines that promises the ‘4-flour flavor.” 


Umbrella Copy Short on Interest 

My second notion is this: The umbrella 
advertisement is nearly always short on 
reader interest. The all-over institutional 
theme (“You Can Be SURE...If It’s 


The Eye and Ear Department... 


. ; i . cae 
You cat duplirat, itn a homemade hater: you dont set iti any other mae. 


Fllour flavor 
“of Aunt Jentina pancakes = 


 jellaielliees Ying Plones are blended is the 


treasured Anat tewima 


fecipe .. to ghee vou the 
tenderest, hest-tast ing 
“pancakes sau ever had! 


ONE BENEFIT—Quaker Oats Co. concen- 


trates on one promised benefit in this 
color page for Aunt Jemima pancake 
minx. 


Westinghouse,” “When Better Cars Are 
Built Buick Will Build Them,” etc.) is 
seldom headline stuff. It is usually dull 
and markedly deficient in lure to pull 
readers into an ad. Specific ideas are 
almost invariably more interesting than 
generalities. Example: “Don’t let DRY- 
ING SKIN put getting-older signs on 
YOUR face!”, as against “You can be 
SURE...If You Rely on Pond’s Beauty 
Aids.” 


Getting back to the two Breck adver- 
tisements, I believe, as I have said, that 
the basic strategy is right. Their extreme 
similarity, however, may confuse the 
reader; having seen and perhaps read the 
ad on Page 28, she may imagine, in her 
innocence, that the advertiser cunningly 
repeated it on the third cover. Moreover, 
if it is the Breck objective to present 
these two products as separate and 
unique specialties, I believe the two ads 
should be sharply unlike in appearance. 


Will Television Move Goods? 
Check the Factors 


The agency man—by training, if not by 
inclination—has to be a calm, rational fel- 
low. In a business with no inventory he 
has learned that it is foolhardy to lose 
his temper, particularly with a client who 
has the power to put him out of business. 

It takes great will power, for example, 
to avoid giving a candid answer when 
the advertiser asks, “‘Will television sell 
goods?” To be sure, the client who asks 
whether an advertising medium can move 
merchandise has to be unsophisticated 
and naive. But there seem to be many 
of them who are. 

No medium ever moved a penny’s worth 
of merchandise. It helps, of course, but 
there are many other factors to be con- 
sidered. Neither can it be conclusively 
proved, in most cases, that one medium 
is any better than another. Too frequent- 
ly, in the early days of television, the 
mere act of getting in early, lack of com- 
petition, importance of pioneering, did 
seem to register in the sales of products. 
This led to the erroneous, hasty general- 
ization that the medium was responsible. 


a Shortly after the first blush of new- 
ness wore off, there were some colossal 
failures in the use of television. A clas- 
sic example cited by admen was the fail- 
ure of Philip Morris to take full advan- 
tage of the highest known circulation ever 


to listen to a commercial sell. Suppose 
we try to figure out why this company 
muffed a golden opportunity. 

Here was an opportunity to sell more 
than 14,000,000 homes on the virtues of 
a cigaret. What did the company do? It 
had a product (presumably competitively 
priced) comparable in quality to the 
competition; maximum distribution; ade- 
quate point of sale displays, and was well 
balanced in all other media with its com- 
petitors. The stars of the show were com- 
pletely cooperative and willing to endorse 
the product. 

The guy who can accurately analyze 
the reasons for the sales failure of a prod- 
uct which has had maximum opportunity, 
and then correct the situation, looks sus- 
piciously like a junior size Univac. But, 
there are some logical facts that might 
give us a clue. First, the commercials 
were undistinguished when reflected 
against all other cigaret commercials ever 
since the FTC ordered the cease and de- 
sist of the “no cigaret hangover” story. 
Then, in what must have been despera- 
tion, the chairman of the board, Alfred 
Lyon, a great salesman, appeared on the 
program implying that he would have to 
sell one of his yachts, take his children 
out of private school, and give up his es- 
tate in Tanganyika if the viewers of Lucy 
didn’t start buying his brand. This theme 


was later developed to the point where 
each household was charged one package 
of Philip Morris to pay for this expen- 
sive program. 

The old Gaelic expletives that must 
have greeted this type of sales approach 
in the shirt sleeve homes would undoubt- 
edly curl the beard of a whaling captain. 
The consumer knows darn well that if 
one company wants to give up sponsor- 
ing a popular show, some other money- 
bags is right behind, willing to steal it 
from him, if necessary. All this fellow 
wants to know is what the product will 
do for him that no other product will do. 
But did Philip Morris tell him? 


® This is not an attempt to document a 
case history. It is merely development 
of a simple theme by the use of a known 
example. To be constructive, it is essen- 
tial to list the mathematical formula 
which might determine the success of a 
television campaign. It is directly de- 
pendent on the following factors: 

1. The program. This is the vehicle to 
“get ’em in the tent.” It should be in 
good taste, represent a natural environ- 
ment for the personality of the product, 
and offer an opportunity to sell without 
intruding on the mood or thought. The 
more homes it delivers to the commercial, 
the better the selling opportunity. 

2. The placement of the sales message. 
Flow charts are available which clearly 
show where the maximum audience is. 
Also available are studies which show 


Employe Communications... 


‘Tracks’ Sets Pace 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 


their own consulting organization 
in employe relations.) 


The pint-size periodical known as 
“Tracks,” which is issued monthly to 
employes of the Chesapeake & Ohio 
Railway, is probably one of the most 
refreshing experiences in industrial jour- 
nalism. It is edited with skill and gusto 
by a lad named Ted O’Meara. While not 
unmindful of the need for presenting 
“the company’s story,’ O’Meara takes the 
view that the free enterprise pill need 
not be bitter. On the contrary, he sees no 
reason why it shouldn’t be sweet. 


s Crusader O’Meara was recently con- 
fronted with a need for a front cover for 
his magazine. That month the C&O Vet- 
eran Employes Assn. was to hold its 
meeting, and O’Meara unearthed the 
significant statistic that 887 Negroes— 
active and retired—were members of 
this group, each with 25 years or more of 
C&O service. This, O’Meara reasoned, 
speaks well for the railroad as a place of 
employment. It also suggested a front 
cover for ‘“*Tracks.”’ 

Editor O’Meara might easily have ar- 
ranged a cover showing the railroad’s 
president, Walter J. Tuohy, delivering 
an address to the service veterans. He 
might have used any of a dozen careworn 
themes to eulogize long and faithful 
service. He spurned them all, and in- 
stead he arranged an intensely human 
portrait of President Tuohy shaking the 
hand of Floyd Dickerson, who has spent 
26 years on the C&O’s Gauley Section 
#135. It was a tribute to all those of long 
service with the C&O; it was a special 
salute to the track workers, yard switch- 
men, linemen, porters and others who 
perform important tasks in order that a 
railroad may operate properly. 

Readers of “Tracks” in the same issue 
were startled to see the title of one arti- 
cle. It was called “Talking Back to Man- 
agement,” and it is the account of the 
two-way communications system at 
C&O. O’Meara had recognized that the 
word communications is familiar to those 
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the movement of the audience in be- 
tween shows. Study these and find your 
place. 

3. The commercial. Tell the consumer 
why your product is better, longer last- 
ing, more economical, exclusive, or any- 
thing that will compel him to believe 
that your product will do something for 
him. And you’d better not lie. 

4. The product. No medium or sales 
campaign ever sold a bad product more 
than once. Nor can a product not com- 
petitively priced expect a medium to 
overcome a merchandising handicap. 

5. Distribution. Television has been 
known to force distribution. You may 
make a sale on a show and if the con- 
sumer can’t find the product, you’re the 
forgotten man tomorrow. 

6. Point of sale display and salesman- 
ship. If your item requires backing up in 
the store, don’t blame the medium if the 
consumer is sold away from it by a sales- 
man who has been bribed by your com- 
petitor. 

7. A well balanced advertising program. 

And so, if the man who pays your rent 
and bonus looks at you with his red rim- 
med, tired eyes and asks you if you can 
prove that television can move merchan- 
dise, just say, “No, Virginia; if daddy were 
to hire thousands of men to watch every 
chimney in town they couldn’t prove 
that this Santa Claus exists. But he’s 
there, and here are some concrete reasons 
why we think this television campaign 
is going to work.” 


in Communications 
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_ CHESAPEAKE AND OHIO 


NOVEMBER 1953 
WHEN VETERANS MEET 
See Page 8 


C&O VETERAN—This picture of Walter J. 
Tuohy, president of the C&O Railway, 
shaking hands with Floyd Dickerson, rail- 
road employe with 26 years of service, 
makes the front cover for “Tracks.” 


in the confined areas of public and indus- 
trial relations, but that it has a foreign 
ring to the fellows in the sandhouse. 

Primarily, the article reports the find- 
ings of a survey of employe opinion, 
which was launched when O’Meara’s 
boss—Thomas J. Deegan Jr., C&O v.p. 
and chief of public relations—wanted a 
straight-from-the-shoulder opinion of the 
various devices the railroad turns out. 
The report indicated that some of the 
material issued to the employes was 
missing the target; other literature had 
high employe acceptance. The article 
indicated clearly which was which, and 
generally why. 

To no one’s surprise, “Tracks” headed 
the voters’ list as the favored means of 
communication with employes. What 
was most important about the article, 
however, was this: When the reader had 
finished it, he knew what the word “com- 
munications” means—and a lot of readers 
probably understood it clearly for the 
first time. 
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Generally, I think, there are only two 
ways in which a single advertising idea 
can be continued without becoming tire- 
some to everyone concerned, including its 
intended public. 

In the first, it is possible to interpret 
the one idea in a variety of ways— 
through various approaches and by means 
of continuous physical change. The Con- 
tainer Corp. campaign in magazines that 
was discussed here last month is an ex- 
ample. The Life Savers’ advertising is 
another; Green Giant, another. Each 
changes with each succeeding advertise- 
ment, yet one basic idea in each one binds 
it into the continuing strong campaign. 


ws The only other way that I know of to 
make durable advertising is to make all 
of the changes within an unchanging ov- 
er-all pattern. 

Of the two, the latter way would appear 
to be much the more difficult to main- 
tain over any great stretch of time; but 
when this is done I think it is most re- 
warding, and I cite the years-long maga- 
zine advertising for the Statler hotels as 
an almost classic example. 

Here is a pattern that is outwardly in- 
flexible. Visually, there has been no 
change beyond the very slight one that 
is illustrated here in the range from five- 
line copy blocks, to the same blocks with 
captions added—all in the identical con- 
tinuity format, all with the same black 
and white cartoon illustrations, and all 
(with the single exception, I think, of the 
annual Santa Claus page) with the very 
same argument. 

All these things now must be familiar 
to at least a generation of magazine read- 
ers. But they are familiar in the same 
way that the layout and feeling of the 
front page of the New York Times is fa- 
miliar: you still have to read it in order 
to know what it says. 


a In the Statler’s case, since the points 
are repeated again and again, it is the 
way they are made that invites you to 
read them again and again. And if this 


Tips for the Production Man... 


These Ads I Like 


By Fairfax M. Cone 
President, Foote, Cone & Belding 
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is highly entertaining, usually as the re- 
sult of some thoroughly good-humored 
exaggeration, it is also extremely hard 
selling. For instance, if “Jolly Jeff, the 
laughing man, is broad of brain and 
girth, (and) an overwhelming monument 
of merriment and mirth,” he also gets 
right down to business for everything im- 
portant about the Statlers—from friendli- 
ness to beds to bath towels to pie to the 
hotels’ location. And this is the same 
throughout the campaign—which, for my 
money, can go on merrily forever. 

It is one of a too-small group that never 
changes a warm and penetrating person- 
ality. It merely expands this as it var- 
iously illustrates it in one of the most 
rigid formats in advertising. 

Incidentally, none of these advertise- 
ments has ever had a headline and none, 
recently, has omitted reference to an Ad- 
vertising Council project. 

Almost everything about them is some- 
thing that can’t be done—and how I 
would like to be doing it! 


Now I Wanna Know... 


By Kenneth B. Butler 
(Mr. Butler is head of the Wayside 
Press and of Kenneth B. Butler & 
Associates, Mendota, II.) 


The production man spends a good 
hunk of his time working with type, and 
what I wanna know is, why is so much 
good display type being ruined these days 
by letterspacing? 

A production man takes perfectly good 
type with beautiful anatomical propor- 
tions and then transforms it into a mess 
of nothing by having the typesetter 
sprinkle (at considerable cost) a lot of 
thin spaces between the letters. 

Type that had some oomph as exhibited 
in the type specimen book now becomes 
just a lot of exploded letters, weak and 
emaciated. Why? 

Why? Is it supposed to be good taste? 
Is it to make the line come out flush? 
Is it habit? : 

A type designer gets a golden dream 
for a new design. He gets up in the middle 
of the night, bends over his drafting board 
and gets it down while it’s hot and siz- 
zling . . . while it’s pink and palpitating. 
Then for months he labors to perfect and 
to experiment. He photostats words, com- 


peeitestien 5 


bines caps with lower case, redesigns. 
And finally, a new type face, the best 
his art and labor can produce. 

Then production man or printer starts 
taking liberties with it. Bloat ‘it until 
each letter floats about in space; thin it 
down so it’s like an old-fashioned in 


.which the ice has all melted. 


ws Nowadays the vogue seems to be to 
stretch out the type interminably. In the 
old days it was different. Ozzie Cooper’s 
craftsmen actually used to shave the let- 
ters so as to place them closer together, 
to compact them... all to aid legibility 
and rapid reading. 

Our best hand lettering seeks to tie 
letters together, overlap even, at times. 
We rush out and pay big money for hand- 
lettering to achieve originality and com- 
pactness . . . but in our type composition 
we strew the letters to the breezes. 

My simple thesis is this: the designer 
of the type lived with it for many months. 
He knows best how it is to be presented. 
And nine times out of ten that best way 
is solid, just as the letters come out of 
the case. 

DON’T YOU AGREE? 


Joly Jeff, the laughing man was broad of tram and 
onc @ernt 


rth. on overwhelming of mermmest and 
marth “Tv heard about you Statler fols “the rotumd 


They showed him tos room which had a sturdy bed 
emdeed For Statler rooms are all desgned to anvecr 
every leokert . 


fond the Statler's best. It's really true, just like they 
say — you really are @ guest!” 


Be yeu ewe yoursell © weet? 
Make 0 © weekend of the Seetier! 
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Flashbulb Pret the photo fiend came in the Statler 


@lobby He told the room clerk, “Hold it, Son — photog. 
raphy's my hobby. I'd bike tot. your picture. would 


When Pred was shown hus Statler room be sed. “Why, 
@ thes ie ewell! It's cheerful and .t's spotless clean —it 
really rings the bell’ That Statler bed ws super soft — 
I'm ure Fm going to love If you bovs just stand 


please” Your smile will come across: 
- over there, I'M get a peture of a.” 


you pose a moment 
on film f you'll just murmur, “Cheese. 


1954 


The meal he had that evening was sublime im every 
‘@ way Reed Pred. “Ive never had such fowl’ That steak 
was tnple A) From mushruom soup to apple per that 
dunner surted me! Hold still whale D record thes serne 
for all postenty ~ 


“Hooray ofthe Peed while in his tub. “Thee water's 
¢ gant and hot! There's lots of soap and towrh and o 
good bath bits the spe: I lowe my photo darkroom, 
but this bright room's even neater. It's so darn clean, 
reflected hght us knocking out my meter'” 


“We forest fire me - pheone tocowty © 


HAOHE SON: MW FORE . BOSTON . BUFFALO . DETROH 

culvean® « ST 1OU « WaneNGTOR - 105 amonts 

morning Fred sas on his way He paused outsule 
‘ 


Next 
the dane with tripods ‘ses 


. 
AMOTMED GOEA) NEW STATLER — wagTFORT 
renee en ati 


De you owe yoursell © wou? 
Make 4 6 weekend @ he Sere! 


amt bal a perfect erst! No wonder folks any Statler » 
where you really are @ guest!” 


Looking at the Retail Ads 


By Clyde Bedell 
(M+. Bedell is a consultant in ad- 
veriising and advertising train- 


ing.) 


How long has it been since you have 
seen an ad that assumed full responsi- 
bility for trying to sell—as far as it 
could? You’re looking at one. I’ll quote 
the heading and the main (right hand) 


copy block. 


“You have never seen a cloth like 
this. At first you may think it a 
fine fur, like sheared beaver, but 
it isn’t. It’s sheared, all right— 


shimmering, 


flowing, 


flexible, 


densely-piled—but so marveously 
soft, so light, it seems to float over 
your shoulders. We call it Borla- 


na. 


“Styled for us by European fur- 
riers, the coats are cut without a 
side or back seam to mar the flow 
of fabulous softness. And they’re 
lined in Milium for extra warmth 
without adding a needless ounce! 
“Borlana’s beauty is its first claim 
to fame—but it has other sterling 
qualities. Moths will never touch 
it, storms will never harm it, wear 
will never dull its beauty until a 
ripe old age! Come in and see it, 
touch it, wrap yourself in Borlana. 
It’s a thrilling experience, truly 
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one of the most flattering and 
glamorous coats in the world to- 
day. Come soon, though—Borlana 
is still not too plentiful, and is go- 
ing to be very much desired. It’s 
a Stevens exclusive in Chicago- 
land, styled by Sandy Smith. Long 
coat, cape collar $89.95; short coat, 
shawl collar, $79.95; long version, 
shawl collar, $89.95, in a beautiful 
natural blonde and in grey.” 

The long copy block at the left is 
headed: ‘‘Borlana was born just 90 miles 
away.” And that copy too, is good. It’s 
interesting, enlightening, and it sells. 

The assiduous student of advertising is 
apt to have a few copy checklists around 
his desk. Maybe he favors one, but he 
has collected all he can. The better the 
checklist the better this copy will stack 
up against it. 

Present are good headline ingredients. 
Copy immediately enlarges on the prom- 
ise of the headline. The major elements 
of the story are got across at once. One 
basic idea is projected with impact. 
Benefits are emphasized. Selling points 
support the benefits. The copy carries 
conviction. Action is sought...to men- 
tion a few virtues. 

Smart ad women did this! A wise mer- 
chant approved it. A great store ran it. 
If it didn’t sell, no ad could sell Borlana. 


"MMM-—-M, [T'S LUSH! 


See u, feel it, wrap yoursell im tthe Berlana coatt 


* 
1s absolutely new this bransiful pile fabric 
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‘53 Business Paper 
Advertising Volume 


Shows 3.6% Increase 


Cuicaco, Jan. 5—A healthy 3.6% 
increase in business paper ad vol- 
ume for 1953 is reported in the 
current issue of Industrial Market- 
ing. 

With December figures showing 
a 1.2% gain over the same month 
in 1952, the year-end totals show 
that the 274 papers reporting to 
IM enjoyed an increase of 15,042 
last year, for a total of 433,081 
pages. 

Leading the field for the fifth 
consecutive year was Oil & Gas 
Journal, which carried 7,912 pages 
of advertising, a gain of 3.8% over 
the previous year’s record. Next 
in line for top volume were Iron 
Age (7,311 pages) and American 
Machinist (6,875 pages), followed 
by Steel (6,532 pages). 


a By categories, the largest gain 
was registered by the class publi- 
cations, which were up 7.2% for 
December and 7.6% for the year. 
Still lagging in the last month 
were export publications, off 8.2% 
for December and 4.8% for the 
year as a whole. 

A summary of Industrial Mar- 
keting’s tabulation follows: 


Month of December 


% 

Classification 1953 1952 Change 
Industrial .............. 21,453 21,107. 1.6 
Product News* 2,889 2,881 0.3 
TO eavissccecnssicaiees 4,346 4409 —1.4 
CURES: setattasscarsvesines 2,578 2,404 7.2 
BONE siiccerniccrrcenss 1,083 1,180 —8.2 
TONE ciccncimsces 32,349 31,981 1.2 
Januvary-December Inclusive % 
Classification 1953 1952 Change 
Industrial ............ 275,602 266,000 3.6 
Product News” ...... 37,998 35,658 6.6 
WOE Ktacsncenssassaciens 70,939 69,652 1.8 
GEE cpiseceessesicstessens 35,191 32,710 7.6 
BID. sassccsscsercesece 13,351 14,019 —4.8 
en 433,081 418,039 3.6 


*1/9 page units. 


King-Size Marvels Bow in East 


King-size Marvels cigarets, in- 
troduced via newspapers and tv in 
the Midwest six months ago, will 
be offered in New England start- 
ing Jan. 18 with no advertising 
fanfare at the outset. Stephano 
Bros., Philadelphia, also is selling 
king-size and regular Marvels in 
Philadelphia and Wheeling, W. 
Va. The king-size reportedly is 
going well and may be introduced 
nationally when distribution be- 
comes available. Aitkin-Kynett Co. 
is the agency. 


Who has the 
BUYING POWER? 


Hector Lazo, President 
Marketing Counsellors and 
Professor of Marketing, 
New York University says: 


The 57,000,000 men and women over 
forty in America comprise 1/3 of the 
people but possess conservatively 

more than ¥2 of the purchasing power 
of the nation. It is safe to say that they 
influence the spending of a substantial 
balance of the population, especially 
the oft-quoted ‘youth market’.”’ 


For information on what to sell and 
how to sell the mature market—contact 
the only magazine that talks the 
language of mature people... 


22 E. 38th St. 
NewYorklé6 
N.Y. 

MU 6-0712 


HOLLYWOOD PRODUCTION—Sponsor, agency and producer met in Hollywood 
where Jerry Fairbanks is producing a $250,000 public relations film and a series 
of tv commercials for Miller Brewing Co. Left to right are Hugo Bauch, C. A. 
Mathisson & Associates, agency for Miller; Mr. Fairbanks; Vernon S. Muller Jr., 
advertising director for Miller, and C. A. Mathisson of the agency. 


Wisconsin PR Group Elects 


consin National Bank, Milwaukee, 


Gibbs R. Allen, public relations 1st v-p.; K. B. Willett, Hardware 
director for A. oO. Smith Corp.,|Mutuals, Stevens Point, 2nd v.p.; 


Milwaukee, has been elected presi- 
dent of the Wisconsin chapter of 


|Mrs. Greta W. Murphy, Milwaukee 
School of Engineering, Milwaukee, 


the Public Relations Society of secretary, and E. R. Moore, Nash 
Other officers elected | Motors division, Kenosha, treasur- 
are L. J. Smotherman, First Wis- | er. 


America. 


Agency Becomes TV Producer 


Sam Ewing Agency, San Fran- 
| cisco agency, has changed its name 
_to Sam Ewing Television & Radio 
| Productions, and, will assume the 
/prime function of producing live 
'tv and radio programs for sale to 
stations and agencies. It will con- 
_ tinue to service current accounts 
but will not solicit new ones. 


GM Promotes E. H. Francois 


Edgar H. Francois, formerly 
assistant to John C. Hines, head 
of the AC spark plug sales depart- 
ment of General Motors, Flint, 
Mich., has been promoted to head 
of the department, succeeding Mr. 
Hines, who has left the post for 
reasons of health. 


Arkansas Newspapers Merge 


The Daily Times and the Boone 
County Headlight, both of Har- 
rison, Ark., have merged and will 
be operated by a new corporation, 
Times Publishing Co. Principal 
stockholders are J. E. Dunlap Jr., 
John R. Newman and Agnes New- 


man. Mr. Dunlap will be business 
manager: 


73 
Georgia Paper Goes Daily 


The Times-Free Press, Carroll- 
ton, Ga., semi-weekly, will start 
daily publication Jan. 18. 


IN IDEAS ALONE 


Ideas are the most precious of all 
rsonal assets. Every CLIPPER is 
dea inspiring. Users have told us 
that even if they clipped no art 
from their CLIPPER, they would 
continue to take it for inspiration 
values alone! 
Every issue has 13 pages (17!2” x 
2242") of original quality art, 12 
pages (8‘2"” x 1142” ) of utility de- 
vices, 20 or more ‘“‘How to Use’ 
samples. Monthly cost only $15.00. 
A single good idea can pay you 
many times the small cost! 


MULTI-AD SERVICES, INC. 


j and Get lowa’s Metropolitan Areas.. 
§ tx the Remainder of lowa! 


6.7% 
9.6% 
12.7% 
2.4% 
3.7% 
6.3% 
60.7% 


TRI-CITIES* + 


DES MOINES* + «= = 
DUBUQUE’ + + + =» 
SIOUX CITY » + + » 


WATERLOO + + © «+ 
REMAINDER OF STATE 


TAKE HOME FURNISHINGS SALES, FO 


Figures add to more than 100% 
because Rock Island County, Illinois 


MINNESOTA 


is included in Tri-Cities. 


$.A.M. DAYTIME 
STATION AUDIENCE AREA 


—— 


= 
NEBRASKA WORM 
- ~ 
ei... 


KANSAS 


FREE & PETERS, INC., National Representatives 


R INSTANCE! 


THE “REMAINDER OF IOWA” ACCOUNTS FOR THESE SALES: 
(Which You MISS Unless You Cover the Entire State) 


65.4% 
61.6% 
44.8%, 
55.6% 
60.7% 
65.1% 
73.2%, 
79.6%, 
60.4% Drugstores 


Source: 1952-'53 Consumer Markets 


Food Stores 


Eating and Drinking Places 
General Merchandise Stores 
Apparel Stores 

Home Furnishings Stores 
Automotive Dealers 

Filling Stations 

Building Material Groups 


BUY ALL of (OWA— 


| Plus “lowa Plus”—with 
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FCC Weighs ‘Beep’ 
Service Permits 
for FM Stations 


WASHINGTON, Jan. 5—The Fed- 
eral Communications Commission 
announced last week that it is con- 
sidering a plan to permit fm 
broadcasters to obtain “secondary 
or subsidiary licenses” which will 
authorize the stations to engage in 
storecasting, functional music 
service, 
“beep” services. 

More than two years ago the 
Federal Communications Commis- 
sion warned fm broadcasters that 
the specialized “beep” services| 
violate the terms of a broadcast! 


transitcasting and other) 


license, but the commission de-| 


layed action because of the preca- 
rious financial plight of fm broad- 
casters. 

In this announcement FCC 
said it remains anxious to help 
fm broadcasters improve their fi- 
nancial situation. FCC said 34 sta- 
tions were offering ‘beep’ serv- 
ices two years ago, but the number 


|has probably declined. The com- 
| mission asked for comments on its 
|plan by Feb. 15. 


Wosnak Joins Schmidt 


Vernon Wosnak has been named 
New York art director for Schmidt 
Lithograph Co., which has _head- 

quarters in San Francisco. He was 
bone art director of Warwick 
& Legler, Los Angeles. 


ADVERTISING 


IT'S UNANIMOUS / THEY AZZ AGREE, WHAT 
THIS COMPANY NEEDS IS AN 


COMIC BOOK; /) 


Vyes... AND FOR ANY 


IT HAS TO PUT 


WELL WHAT IT’S THE WAY THEY DRIVE THAT 
COMPANY THAT WANTS MAKES MESSAGE HOME! INFORMATIVE, 
MAXIMUM \MPACT IN ADVERTISING EASY-TO- READ COPY, SPARKED 
A "SPECIAL STORY" COMIC BY LIVELY, DESCRIPTIVE 


PICTURES, PRESENTED INAN FE 
INTERESTING, COLORFUL &S 
CONTINUITY THAT _ 

HOLDS A READERS 
ATTENTION FROM 

BEGINNING TO END-- 
AND DEMANDS 
RESPONSE / 


PREPARED FOR THEM 
By THE LEADER IN THE FIELO, 
oe HERMAN STUDIO PRODUCTI 
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HAT'S WHY THE NATION'S TOP COMPANIES 
HAVE ADVERTISING COMIC BOOKS 


Vic Herman Studio Productions as- 
sures you of thoroughness in every 
phase of producing your Advertising 
Comic Book program. 

@ A creative representative flies to 
your business headquarters for an 
on-the-spot study of your operations, 
policies and problems. 

@ The complete tailor-made package 
of—seript, art and color printing 
—is produced entirely by our spe- 
cialized staff to meet your deadline. 
@ Your Advertising Comic Book is 
planned to fit your budget. 


Send for FREE brochure and 
further details! 


“VIC HERMAN STUDIO pegpecn 


15 WEST 44th STREET, N. Y. C. 36, N. Y. 


© MURRAY HILL 7-7472 
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WINDOW PACKAGE—C. F. Mueller Macaroni Co., Jersey City, has put a window 
in package fronts of all its horizontal packages, following successful tests with 
vertical packages. Inner and outer wraps have been eliminated, leaving only box- 
board covering, which has been made moisture-resistant. Scheideler, Beck & Werner 

has the account. 
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Henderson Elected 
Exec. V. P. of New 
Parcel Post Assn. 


WASHINGTON, Jan. 5—William B. 
Henderson, who resigned recently 
as managing director of the Direct 
Mail Advertising Assn., has been 
appointed executive v.p. of the 
newly formed Parcel Post Assn. 

The association was established 
“to foster, protect, improve and 
extend the services of the U. S. 
Post Office Department in the 
handling of parcel post.” 

“Today,” Mr. Henderson said, 
“we are witnessing the slow death 
of the parcel post system. 


es “The main trouble is Congress 
does not have practical control of 
parcel post rates, facilities or serv- 
ices. The Postmaster General and 
the Interstate Commerce Commis- 
sion control these things. 
“America’s vitally important 
parcel post system, which belongs 
to all the people, is being priced 
out of the market by poorly con- 
ceived and arbitrary actions. Par- 
cel post rates have been more than 
doubled (in some categories almost 
tripled) in the past three years. 
“The Postmaster General and the 
|Interstate Commerce Commission 
| have favored, too, the drastic limi- 


the Railway Express and other 


tions.” 


| Reinhold Appoints Two 


Robert Voepel has been ap- radio-tv division of Stromberg- 
/pointed sales promotion manager | Carlson Co., Rochester, N. Y. 


‘tation of the size and weight of. 
parcels which may be shipped by | 
parcel post. This particularly aids. 


private transportation organiza-| 
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for Industrial & Engineering 
Chemistry and Analytical Chem- 
istry. Louis H. Schutte Jr. assumes 
the same post for Chemical & En- 
gineering News and Journal of 
Agricultural & Food Chemistry, 
all published by Reinhold Pub- 
lishing Co., New York. Mr. Voepel 
has been with the company since 
last August. Mr. Schutte was as- 
sistant promotion manager in the 
college department of McGraw- 
Hill Book Co. 


‘Brewing Corp. Changes Name 

Brewing Corp. of America, 
Cleveland, has adopted the corpor- 
ate name of Carling Brewing Co., 
effective Jan. 4. The move, ap- 
proved by a special meeting of 
stockholders, was recommended to 
more closely identify the company 
with its products—Carling’s Red 
en A ale and Carling’s Black Label 

?. 


Stromberg Promotes Granger 
F. Leo Granger, formerly dis- 

.tributer sales manager, has been 

‘promoted to sales manager of the 


[ > * Every set of 


WET PROOFS THAT ARE 


GENUINELY WET * 


plates intended for four 

color wet edition pririting is 
both flatted and final proofed 
on modern four color ‘wet’ 
proofing presses. 


CCNGTIUUCHS, 


Beautiful Color Work» Outstanding Black & White 


Telephone STate 2-5367 
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600 W. Van Buren Street, Chicago 7 
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Text of Decision 


(Continued from Page 1 A) 


of the corporation and retained 


possession of the corporate records 
until Sept. 16, 1951; that he con- 
tinued as an employe of plaintiff 
until Sept. 30, 1951, having been 
told by Jones that his services 
would not be required after that 
date. 


# “Also on Aug. 7, defendant 
Manhattan Soap Co. wrote a letter 


to plaintiff informing it that ‘with new agency and that he had al- 


reference to the various conversa- 
tions and meetings which we have 


held in regard to the makeup of) 
the Duane Jones Co., we now wish | 
to tell you that, as the agency is! 
now constituted, we will move our | 


account from the Duane Jones Co. 


not later than Sept. 30, 1951.’ On. 


Aug. 10, 1951, defendant Scheidel- 
er addressed a letter to Duane 


Jones stating that he was resigning | 


as of Sept. 30, 1951. 


Resignations, Firings 


“A special meeting of the board 
of directors of plaintiff was held 
Aug. 17, 1951, at which the re- 


signation of defendant Scheidel-| ¢ieg that it was ‘quite possible’ 


ithat he had _ been 
|Scheideler between Aug. 


er as an employe was read and—in 
view of his status as a member of 
the plaintiff’s pension trust plan— 
it was ‘resolved, that action upon 
the resignation of Mr. Scheideler 
as an employe of this company be 
suspended pending an investiga- 
tion of his conduct to determine 
if he should be discharged for 
cause.’ At that meeting the board 
also voted to discharge immediate- 
ly and for cause (with two weeks’ 
severance pay) the defendants 
Hayes, Hughes, Hubbard, Beck 
and Brooks. On the same date, the 
defendant 
resignation as an employe, effec- 
tive Sept. 15, and thereafter on 
Aug. 23 he submitted a second res- 
ignation, effective immediately. 


= “Despite their resignations as 
employes of plaintiff, defendants 
Scheideler, Werner and Hulshizer 


testified that they continued to re- | 


ceive payments from, and to per- 
form services for, plaintiff for 
varying periods of time extending 
to Sept. 30, 1951. Scheideler statea 
that he rendered services to plain- 
tiff during August and September, 
1951, and that he received salarv 
payment through Sept. 14, 1951. 
“Werner testified that he serv- 
iced accounts for plaintiff in the 
period from Aug. 15 to Sept. 15, 
1951—during which time he signed 
and received payment for petty 


and that he received a salary up to 
Sept. 15, 1951. 

“Defendant Hulshizer worked at 
plaintiff's office until Sept. 
1951, and received his last salary 


check from plaintiff on Sept. 18, | 


1951. With regard to the defea- 


dants discharged for cause on Aug. | 
17, Duane Jones testified that he) 
asked the men ‘as a matter of| 
to stay on until they Inc. 
could be replaced and that the sev-_ 


courtesy’ 
erance pay was intended to cover 


their services during that hold- 
over period. 


ws “On Aug. 22, 1951, the defend- 


ants Scheideler, Werner and Beck | 


signed a certificate of incorpora- 


Beck & Werner Inc., which cer- 


tificate was filed with the secre-| 


tary of state on Aug. 23, 1951. A 


corporate defendant executed a 
lease of office space at 487 Park 
Ave., where it opened for business 
as an advertising agency on Sept. 
10, 1951. 

“Within six weeks after its for- 
mal opening the defendant Scheid- 
eler, Beck & Werner Inc. had in 
its employ 71 of the 132 persons 
formerly employed at plaintiff, 


| eler, 
Brooks, 


|executive—whom he considerd a 


a “Similarly, the defendant Hul- 
'shizer became secretary of de- 
-fendant corporation on Aug. 23 
,when—to Scheideler’s knowledge 
| —he was still an employe and of- 


Werner, Beck, Hughes, 

Hubbard and Hulshizer. 
ach of the defendants named 
above was a stockholder in the 
corporate defendant and the de- 
fendants Scheideler, Werner, Hul- 
shizer and Beck held the offices 
of president, vice-president, sec- 
retary and treasurer of the corpo- 
ration, respectively. 

“Upon this subject, Scheideler 
testified that, on Aug. 21, 1951, he 
had informed an officer of Man- 
hattan Soap Co. that he (Scheid- 
eler) had ‘decided definitely to 
go ahead’ with the creation of a 


ready solicited several key em- 
ployes, some of whom were then 
employed by plaintiff, including 
the defendants Hughes, Beck, 
Hubbard and Werner. According 
to Scheideler’s further testimony, 
it appears that prior to Aug. 23 he 
had solicited an assistant account 


valuable employe of the plaintiff 
to become an employe of 
Scheideler, Beck & Werner Inc. 


ficer of plaintiff. Hulshizer testi- 


invited by 
1 and 


Aug. 15 to become a part of the 


'Scheideler, Beck & Werner agen-| 


cy. In that connection, it appears | 
that in August, 1951, the services | 
of Richard Stevens were secured. 
as business manager of Scheidel-| 
er, Beck & Werner Inc., the posi- 
tion held by Stevens at plaintiff 
Duane Jones Co. immediately 
prior to his employment by 
Scheideler. 


Werner submitted his) 


Scheideler and Stevens 


'the time of its opening or shortly 
cash slips drawn upon plaintiff —| 


30, | 


/the transfer of each of the above 
-accounts is as follows: 
'tan Soap Co. and 


| sed the proposed purchase of Du- 
tion of the defendant, Scheideler, ' 


“By his own admission, Scheid- 
eler instructed Stevens to get the 
personnel necessary to staff the 
corporate defendant on the basis. 
of an anticipated annual billing of, 
$4,500,000—the average require-| 
ments in the business being 14) 
people per $1,000,000 of billings. 
Scheideler said that he ‘instructed 
Stevens to secure the proper per- | 
sonnel to fill various departments 
wherever he could secure them,’ 
but that he thought it ‘most like-| 
ly’ Stevens would obtain the ne- | 
cessary employes from the ranks. 
of plaintiff Duane Jones Co. 


a “Upon the question of accounts | 
or customers, it appears that, at 


thereafter, defendant Scheideler, 
Beck & Werner Inc. had as ac- 
counts Manhattan Soap, G. F. 
Heublein, International Salt, Wes- 
son Oil Co., C. F. Mueller Co., the 
Borden Co., Marlin Fire Arms, 
MclIlhenny Corp., Haskins Bros. 
and Continental Briar Pipe, all of 
which were customers of plaintiff 
prior to the formation of defend- 
ant Scheideler, Beck & Werner 


“The evidence with regard to 


Manhat- 
its affiliate, 
Haskins Bros., was solicited by 
Scheideler in August, 1951. 
Scheideler had, however, discus- 


The Antagonists in the Case 


The Duane Jones case was dramatic from its beginning. Jones 
has a strong sense of drama; his speech is deft and colorful. The 
“boys” were accused of “piracy”; they had “clapped a .45 to my 
forehead”; they were “to be taught a lesson.” 

As the case developed, it was more and more clearly a division 
between two powerful personalities: Duane Jones—brilliant, er- 
ratic, and disillusioned; Joseph Scheideler—tough, competent, 
tight-lipped, his taciturnity reinforced by a firm belief that he 
had acted prudently and properly. 


s Jones was a familiar figure in the advertising business. He 
had been a topflight agency man for a quarter of a century, 
schooled at Lord & Thomas, and an apostle of the premium-pack- 
gimmick school of merchandising and advertising. He is a big 
man, broad-shouldered and tall, deceptively slow of movement 
and soft of speech. 

He lolls in the big red leather chair behind his desk as he talks, 
the massive head—no gray showing, although he’s 56—cocked to 
one side, the heavy-lidded eyes moving leisurely over the face 
of his visitor. His speech is soft, so low-pitched that his auditors 
must keep straining their ears to catch it, and ranging from a 
wide and erudite vocabulary to a rich and Rabelaisian vulgarity 
which has become a synonym for Jones in the business. “Re- 
member what Jones said about that?” goes a typical friend’s 
reminiscence; “He said...’and it is as pungent and funny as it 
is unprintable. 


= Scheideler is stocky, quick, erect. He is proud, stubborn and 
assured. He rose from office boy to account man at Calkins & 
Holden, and walked out when he wanted to be a v.p. before C&H 
thought him sufficiently mature. He likes the pose of a dead-end 
kid. He was nowhere nearly so well known in the advertising 
business as was Jones when the case began; yet he had handled 
the largest account in the Jones shop for a number of years, and 
had an enviable reputation among merchandising men. 

At 50, Scheideler operates with a determined surefootedness; 
if Scheideler is indecisive, he doesn’t let people around him know 
it. People call Scheideler “rough,” “hard-boiled,” “cocky,” “real- 
istic.” He commands personal loyalty from his associates; those 
who like him best have worked for him longest. Scheideler’s 
discipline and driving personality have kept SB&W a cohesive 
unit under the sandpapering harassment of the protracted legal 
suit, and the morale of his people is high. 


s Although they worked together for years, the two men em- 
ployed directly antithetical methods in handling the public re- 
lations aspects of the suit. Jones was always available to report- 
ers, and he talked freely. What he said made good copy. Scheidel- 
er made a clam look garrulous. Only after Scheideler was con- 
vinced that the agency’s prospects were being hurt did he cau- 
tiously begin to tell his side of the story—a side many agency 
men had already surmised and were prepared to sympathize 
with. 

Jones talked airily of endowing a chair of business ethics at 
the University of Pennsylvania. Scheideler stuck to “no com- 
ment.” Only after Jones was billed as “the man who was 
wronged” by the Poor Richard Club did Scheideler—furious at 
this interpretation of what took place at the Jones agency—begin 
to talk, usually off the record, about the events which led to the 
break with Jones. 

If he made any speeches about l’affaire Jones, he made them 
in his offices or those of his clients. “We'll do our talking in 
court,” he said before the case. ‘“‘We did our talking in court,” he 
said afterward. 


= It may well be that the court trial, with its dismal recording 
of the aberrations of the Jones Co. chief and his executives, was 
as painful to Scheideler as it was to Jones. Although he suffered 
nowhere near the character dismemberment visited upon Jones, 
Scheideler—who passionately believes in privacy—must have 
found the ordeal of laying bare his personal and corporate fi- 
nancial life excruciating. 

For some time, in both offices, Thursdays have been quite dif- 
ferent from other days. For Thursday was the day the court of 
appeals might hand down that final ruling. On Thursday, Jan. 7, 
1954, it came. 

Jones was jubilant, vindicated, optimistic about his renascent 
agency’s future. Scheideler was closeted—his attitude, summed 
up by friends, was characteristically terse: “We'll pay it, we’ll 
be in business, we have good prospects.” 


Heublein account 


for plaintiff 


of June 28 on the matter of buy- 
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_—Marlin Fire Arms and MclIlhen- 
ny Corp.—came to defendant cor- 
poration by reason of solicitation 
‘of those accounts -by Philip 
Genthner, former account execu- 
tive and employe of the plaintiff 
agency, who, at the request of de- 
fendant Scheideler, resigned his 
position with plaintiff and became 
associated with Scheideler, Beck 
& Werner Inc. 


a “Scheideler testified that he ap- 
proached Genthner early in Sep- 
tember, 1951, while the latter was 
‘a valued employe of the plaintiff 
corporation’ and requested him to 
join the Scheideler firm; that he 
(Scheideler) told Genthner at 
that time that he wanted Genth- 
ner ‘for the purpose of soliciting 
business’; that those accounts 
came to defendant corporation 
from plaintiff at about the same 
time that Genthner became asso- 
ciated with the Scheideler agen- 
cy. 
“On Aug. 24, 1951—the day fol- 
lowing incorporation of defendant 
Scheideler, Beck & Werner Inc.— 
defendant Scheideler addressed a 
letter to Duane Jones as president 
of plaintiff corporation which read 
in part: 

“Dear Duane: Several weeks 
ago, in a letter sent to the Man- 
hattan Soap Co., a copy of which 
you sent me, you requested my 
resignation. On Aug. 10, 1951, I 
answered this request by memo, 
stating that Sept. 30, 1951, [would] 
be the effective date. This would 
allow ample time to arrange af- 
fairs of the clients I am serving. 
To date, all work has been car- 
ried out to these clients’ complete 
satisfaction. 


“Since this, I have been work- 
ing in my own setup and will for- 
mally open for business Sept. 10, 
1951.’ 


Below Legal Standard 


a “A number of Duane Jones Co. 
clients testified that, prior to re- 
| ceipt by him of the letter last 
| quoted above, he had not been in- 
formed by any of the defendants, 
either directly or indirectly, that 
they had invited plaintiff’s cus- 
tomers or personnel to join a new 
/agency. That testimony was sup- 
/ported by statements by the de- 
'fendants Werner and Hulshizer 
\that they had not revealed either 
| to plaintiff or to Duane Jones 
|their intention to solicit for the 
|Scheideler organization accounts 
‘handled by them at plaintiff agen- 
Ya 


_ “The foregoing evidence has 
/led us to conclude that the con- 
duct of the individual defendants- 
appellants as officers, directors 
| or employes of the plaintiff cor- 
| poration—fell below the standard 
required by the law of one acting 
_aS an agency or employe of an- 
other. 

“Plaintiff's evidence—which the 
|jury apparently believed—estab- 
lished that on June 18, 1951, the 


individual defendants-appellants 


ane Jones’ interest 
with defendant Burke, an officer 
of Manhattan, a day or two prior 


|'to the meeting at the Park Lane 
few days later, on Aug. 30, the! 


Hotel on June 28, and Burke had 


the negotiations, looking toward 
a change in the organization of 
plaintiff agency. 

“G. F. Heublein became a cus- 
tomer of defendant corporation in 
the middle of September, 1951, as 
a result of solicitation by the de- 
fendant Werner on Aug. 19. Im- 


_mediately prior thereto, Werner 
including the defendants Scheid-' 


had been account executive of the 


corporation, to which he submit- 
ted a resignation on Aug. 23, but 
for which he continued to serv- 
ice accounts until Sept. 15. 


a “International Paper Co. be- 


‘came a customer of Scheideler, 
in plaintiff | 


Beck & Werner Inc. in the early 
part of September, 1951, follow- 
ing solicitation by defendant Wer- 
ner—who was also plaintiff's ac- 


count executive for International 
received almost daily reports of | 


Salt—on Aug. 14, 1951. 
“Defendant Scheideler testified 
that the Wesson Oil account 


‘walked in off the street’ as a cus- 


tomer of the corporate defendant, 
without solicitation. However, the 
witness admitted that he had for 
years been servicing the Wesson 
account for plaintiff and that the 


advertiser was one which he had | 
approached prior to the meeting | 


ferred its business to Scheideler, 


“ *~ | met and agreed to take over the 
interest iN | business of the plaintiff agency, 
/either by purchase of the control- 
| ling interest in the corporation or 
. ’| by resignation en masse and the 
Beck & Werner Inc. after having | formation of a new agency; that 
been solicited by defendant Hul- | 44 that meeting it was proposed 


shizer, who handled the account| that the defendants contact plain- 


for plaintiff, on a date between | tiffs customers whose advertising 
Aug. 18 and Sept. 7. accounts were then being serv- 
a “The Borden Co. became an ac- iced by the defendants = account 
count of the corporate defendant | executives of plaintiff, with refer- 
after Aug. 31 through the solicita- | ace to prospective control of 
tion of defendants Scheideler and plaintiff's business by the individ- 
Beck, who had supervised the ac-| ual defendants. 
count while employed by plaintiff. | 

“Scheideler, Beck & Werner Inc. ® “That on July 3 the employes- 
acquired the account. of Conti- | defendants offered to purchase, at 
nental Briar Pipe Co. in the latter @ fixed price, the controlling inter- 
part of 1951 through the efforts est in plaintiff agency and stated 
of defendant Werner, its former that, if the offer were not accepted, 
account executive with plaintiff. | they would resign en masse and 

“The remaining two accounts (Continued on Page 78) 


ing out Duane Jones’ 
plaintiff. 
“The C. F. Mueller Co. trans- 
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Sells KCTY to DuMont Labs 


KCTY, Kansas City television 
outlet, has been sold by Empire 
Coil Co., New Rochelle, N.Y., to 
Allen B. DuMont Laboratories Inc., 
operator of the DuMont network. 
The FCC has approved the trans- 
fer. No sales figure was revealed. 
Empire Coil also owns WXEL, 
— and KPTV, Portland, 

re. 


Telenews to Metrotone 


Telenews Productions, New 
York, the tv news producing unit 
of International News Service, has 
been acquired by Hearst Metro- 
tone News, which is owned jointly 
by Loew’s and Hearst Corp. The 
| daily tv news film will continue to 
be produced under the Telenews 
‘trademark and distributed by the 
_video sales department of INS. 


‘Cahill Named Carroll V. P. 


C. N. Cahill, formerly v.p. and 
general sales manager of Gits 
Molding Corp., Chicago, has been 
named v.p. of J. B. Carroll Co., 
Chicago maker of advertising spe- 
cialties and producer of printing, 
laminating and fabricating Viny- 
lite and other rigid plastic sheets. 


sim ver. 
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Oakland Area 


CRESMER & WOODWARD, INC. 
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METROPOLITAN OAKLAND’‘S 


Only The Tribune, with the Greatest Home 
Delivered Circulation in Northern California, 
gives complete coverage of the Metropolitan 
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Auto Makers Drive 
to Keep Used Car 


Sales Flow Steady 


(Continued from Page 2) 


gotten so thick that at least one): 


major manufacturer is not disclos- 


| ing details of its used-car program. 


A good indicator of the new in- 
terest is found at Cadillac, which 
has about as small a selling prob- 
lem as can be found in the indus- 
try—the difficulty of getting a new 
Cadillac is still legendary. 

In spite of this, Cadillac in the 
past year has for the first time 
established the post of used-car 
manager, with the basic job of 
protecting the value of car invest- 
ment at each level, from the manu- 
facturer through the dealer to the 
new-car prospect with his two- 
year-old Cadillac. 

Cadillaec’s new used-car liason 
with its dealers appears to be pay- 
ing off already. A late fall report 
showed that used cars were enjoy- 
ing a turnover rate of about 21 
days—considered very satisfactory 
in the trade. 


@ Merchandising assistance is the 
keynote of used-car activity at 


| Dodge. To date, it has taken three 


forms: 

1. A special used-car control 
kit is provided to the dealer 
through the field organizations. 
This is aimed at helping the dealer 


| to keep track of his inventory and 


to maintain a used-car turnover 
rate of 30 days. 

2. A special catalog of newly de- 
signed signs has been made up for 


|dealer distribution. These are to 
‘help him improve the appearance 


of his lot, and put up “a good 


| front.” 


3. A used-car advertising guide 
has been prepared—chiefly for use 
in making up newspaper ads. 

Sales attention at Ford centers 
around used-car merchandising 
training. A program to help deal- 
ers in on-the-lot selling has been 
worked out with emphasis on 
used-car lot management, proper 
location of used cars, the qualifica- 
tions of used-car salesmen, etc. 


'@ A good example of used-car 
_merchandising as practiced last 
_year is DeSoto’s three-month pro- 


gram of last summer built around 
Groucho Marx’s “You Bet Your 
Life” tv show. Each dealer was 
instructed to pick out his five or 
ten best used cars, condition them 
and attach a large label, “Your 
DeSoto Dealer Picks This as a 
Groucho Marx Top Value Special.” 

Around this was built an elab- 
orate promotion structure, includ- 
ing plugs on the Marx show, spot 
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JOHN MORRISSY, recently appointed ad- 
vertising manager for Life (AA, Jan. 4), had 
been western advertising manager for the 
publication for the past three years with 
headquarters in Chicago. Prior to that, he 
was Chicago manager, a post he has held 
since 1941. He will move to New York in 
a few months. Clay Buckhout continues as 
Life advertising director. 


and newspaper announcements, 
dealer literature and_factory- 
dealer sales meetings. The cam- 
paign was a big success, if meas- 
ured only in the decrease of pres- 
sure from the dealers about the 
tough used-car situation. 

Two firms whose used-car pro- 
motion is built upon reconditioning 
training are Hudson and Chevrolet. 
Hudson’s well-organized activity 
is being nationally promoted as 
HARP—Hudson Approved Recon- 
ditioning Procedure. 


a Chevrolet’s educational opera- 
tion, initiated late in October, 
involves the use of eight workshops 
on wheels, christened Mobile Re- 
conditioning Units, and housed in 
24-foot aluminum trailers. 

These units, carrying complete 
equipment for modern recondition- 
ing of used cars, along with a spe- 
cially trained instructor, have 
been divided among the company’s 
eight sales regions and scheduled 
to hold one-week clinics at indi- 
vidual dealerships. 

The Chevrolet program is under 
two executives whose posts re- 
flect the growing concern of auto- 
motive manufacturing with the 
used-car market—L. N. Mays, 
national used-car manager, and 
E. S. Cobb, manager of used-car 
reconditioning in the service de- 
partment. 


DeWalt Promotes Three, | 


Stevens Leaves Company 
DeWalt Inc., Lancaster, Pa., 
subsidiary of American Machine & 
Foundry Co., maker of radio arm 
woodworking machinery, has pro- 
moted three in its sales and ad- 


vertising departments. Johr -Sto- 
larz, industrial sales manager, will | 
direct the advertising and sales| 
promotion departments. Lester R.| 
Mellott, with the company three 


years, becomes assistant sales pro- 
motion manager. Arthur J. Mc- 
Murray, power shop sales manager 
in charge of the distribution of 
home shop equipment, has been 
named assistant general sales 
manager. 

W. Ross Stevens, with the com- 
pany more than 27 years, has re- 


-|tired as ad manager. He will con- 
* | tinue as special consultant on sales 
- |and advertising. 


. Ads to Boost West Industry 


Watson & Meehan, San Francis- 
co distributor of Cummins diesel 
engines, has launched a _ series 
of 20 weekly advertisements tied 
to the growth of western indus- 
try. The two-column ads_ will 
originally appear in the Wall 
Street Journal and then will be 
reprinted in trucking publications 
and newspapers throughout north- 
ern California and western Neva- 
da. They will tell stories ranging 
from production of honey by Dia- 
mond Match Co. to historical com- 
ment about California towns 
without railroads. Ross Marble 
Advertising is the agency. 


Tri-State Sets ‘54 Promotion 


Tri-State Plastic Molding Co., 
Henderson, Ky., plans a product- 
by-product promotion during 
1954, to begin in April. Seasonal 
specials, such as a bread box for 
May bridal showers and a Kaddie 
bucket for June picnics, will be 
featured in Good Housekeeping 
insertions. These monthly specials 
will be tied in with trade adver- 
tising. Ovesey, Berlow & Straus, 
New York, is handling the adver- 
tising. Harshe-Rotman handles 
the public relations. 


Two Appoint A. M. Sneider 


A. M. Sneider & Co., New York, 
has been appointed to handle ad- 
vertising for Sinclair & Valentine 
Co., New York printing ink manu- 
facturer, and East Coast Swimming 
Pool Co., Valley Stream, N. Y., 
swimming pool contractor. 


OFFSET USERS... 


Save 9 out of 10 


CUT TYPE COSTS BY AS MUCH AS 90%! 
Set your own headlines, body type 
or complete jobs with FOTOTYPE. 
Anyone in your office can save 
you $9 out of $10 on type costs. 
A stenographer set this entire ad! 


®@ Brochures, catalogs, direct-mail, 
house organs, ads, letterheads. 

@ Over 250 type styles and sizes. 
Send for FREE catalog today! 
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Network Gross Time Charges 
Source: Publishers Information Bureau 
NETWORK RADIO 


Nov. Nov. Jan. - Nov. Jan. - Nov. 
1953 1952 1953 1952 
American Broadcasting Co. ....$ 2,798,532 $ 2,659,934 $ 26,953,930 $ 32,166,319 
Columbia Broadcasting System 5,409,246 5,506,172 56,823,861 53,793,409 
Mutual Broadcasting System .. 2,090,007 2,172,485 21,030,808 19,011,789 
National Broadcasting Co. .... 3,372,330 4,138,979 41,517,433 43,556,850 
Total $13,670,115 $14,477,570 $146,326,032 $148,528,367 
NETWORK TELEVISION 
American Broadcasting Co. ....$ 2,396,203 $ 1,396,999 $ 18,490,818 $ 17,021,415 
Columbia Broadcasting System 9,778,028 6,654,812 87,106,365 61,970,042 
DuMont Television Network .... 1,790,981 1,026,566 10,757,302 8,929,340 
National Broadcasting Co. .... 9,665,078 8,026,017 86,615,046 75,411,767 
Total $23,630,290 $17,104,394 $202,969,531 $163,332,564 
NETWORK RADIO TOTALS BY MONTHS 
ABC CBS MBS NBC Total 

January ............ $ 2,674,622 $ 5,156,404 $ 1,786,134 $ 4,260,555 $ 13,877,715 

February .......... 2,538,663 4,670,089 1,638,075 3,813,602 12,660,429 

Mareh _..i........... 2,797,544 5,526,360 1,995,478 4,342,082 14,661,464 

|. ae 2,637,364 5,375,243 2,008,990 4,196,009 14,217,606 

Me  shasititinss 2,593,923 5,333,481 2,038,210 4,141,070 14,106,684 

Sd Sains aintaccictua 2,113,725 5,226,096 1,926,865 3,979,471 13,246,157 

ES See 2,030,989 4,869,719 1,830,467 3,494,330 12,225,505 

MES cadessicecene 1,958,683 4,790,114 1,738,248 3,219,250 11,706,295 
September ........ 2,156,806 4,989,398* 1,792,736 3,205,675 12,144,615* 
ee 2,653,079 5,477,711 2,185,598*  3,493,059*  13,809,447* 

November ........ 2,798,532 5,409,246 2,090,007 3,372,330 13,670,115 

WOM sssdiine $26,953,930 $56,823,861 $21,030,808 $41,517,433 $146,326,032 


NETWORK TELEVISION TOTALS BY MONTHS 


ABC CBS DuMont NBC Total 

January .......... $ 1,604,892 $ 7,083,619 $ 982,794 $ 7,604,638 $ 17,275,943 
February _........ 1,481,032 6,621,629 862,299 6,876,029 15,840,989 
EEE -disssicickass 1,728,446 7,739,812 1,054,857 7,998,131 18,521,246 
ae 1,640,597 7,770,181 850,658* 7,513,430 17,774,866* 
OD | ansscicvicicricn 1,813,985 7,622,432 903,945* 8,052,545 18,392,907* 
June 1,607,320 7,399,078 835,768* 7,324,315 17,166,481* 
July erm 7,422,337 592,890* 6,903,092 16,217,790* 
DN . icittints 1,244,993 7,783,813 742,665* 6,564,841 16,336,312* 
September ........ 1,376,017 8,503,620 678,302* 7,837,467*  18,395,406* 
October ............ 2,297,862 9,381,816*  1,462,143* 10,275,480*  23,417,301* 
November ........ 2,396,203 9,778,028 1,790,981 9,665,078 23,630,290 

re $18,490,818 $87,106,365 $10,757,302 $86,615,046 $202,969,531 
*Revised as of Dec. 29, 1953 
Business Bureaus A statistical summary of auto 


Tee Off on Sharp 
Car Sales Methods 


(Continued from Page 2) 
highly competitive conditions 
within the industry. 

Greatest irritant to the BBBs, 
according to the association report, 
are the hand-out cards labeled 
“Would you take $ for your 
car?” These it describes as nothing 
more than a form of “bait” adver- 
tising. It cites the case of the Char- 
lotte, N.C., “would you _ take” 
operator who was charged with 
misleading and deceptive adver- 
tising, and got a 30-day suspended 
sentence on the road gang. 


= Other sharp. sales_ practices 
complained of include the follow- 
ing: 

1. In Dallas, Mercury factory ad- 
vertising appeared this fall offer- 
ing the same turn-in allowance on 
any make used car a_ prospect 
could expect to get from turning 
in a Mercury of the same year and 
model. The Dallas BBB found this 
to be a “come-on.” 

2. In Los Angeles, four Ford 
dealers ran a one-day blitz sale 
which allegedly limited dealers to 
a dollar “net profit’? on each new 
car sold. This, said the association, | 
‘not only was a come-on but also 
roused bitterness in the county’s 
other 81 Ford dealers. 


trade complaints to BBBs around 
the country showed new car in- 
quiries and complaints were up 
45% in the first nine months of 
1953, compared with the same 
period of 1952. Used car inquiries 
were listed as up 12%, and auto 
equipment and service inquiries 
were up 22%. 

Out of the 40,000 inquiries han- 
dled during the period, 43% were 
complaints, which is 18% higher 
than the average for all business 
categories, the association said. 


= Meanwhile, in Detroit, the 
Wayne County prosecutor’s office 
stepped in to help the local better 
business bureau put down an in- 
crease in automobile “bait” adver- 
tising. 

The leading complaint there con- 
cerned phony “male help” and 
“business opportunity” ads which 
have been widely used as a device 
to sell trucks. Among the examples 
cited by the BBB were ads such 
as, “Would you like a secure future 
in the trucking business?” and 
“Drivers wanted—$500 a week... 
Make up to $2,000 per month— 
-|Contract guaranteed you.” 

Factory workers and _ others 
anxious to get into a high-pay 
business have been induced to 
make substantial down payments 
on trucks costing from $4,000 to 
| $8, 000, the BBB reported. The 
agency said these customers later 
/complained that the “employment 


WHBF 


| eS 


Adds up to — i 
STRONGEST RADIO 
COMBINATION IN 
THE QUAD.-CITIES £ 
coment, 


contracts” offered them (through 
some third party) contained no 
assurance whatever of regular 
trucking work, and included a 
cancelation clause for the benefit 
of the employer. 


= So far, the county prosecutor 
has called several auto dealers on 
the carpet, warned that this truck- 
selling gimmick is illegal and re- 
quired them to make restitution. 
Additional hearings are scheduled. 

The BBB newsletter also noted 
that “public authorities are mov- 
ing in.” In Chicago, it pointed out, 
the state’s attorney recently called 
a meeting of county auto dealers 
through the Chicago Automobile 
Trade Assn., because of the activi- 
ties of “a few unconscionable and 
illegitimate dealers.” 

In Virginia, it added, the state’s 
Automobile Dealers Assn. recently 
went on record against “misleading 
advertising and unethical mer- 
chandising.” The Virginia dealers 
laid the blame on over-production 
and maldistribution by “some 
manufacturing segments.” 


Art Gravure Names Ridder 


Herman H. Ridder, publisher of 
the Independent Press-Telegram, 
Long Beach, Cal., and a director 
of Ridder Publications, St. Paul 
and New York, has been elected a 
director of Art Gravure Corp., 
New York printer of rotogravure 
Sunday newspaper magazines in 
the East and Midwest 


Carl S. Brown Incorporates 


Carl S. Brown, who has been 
operating his own agency in New 
York for the past three years, has 
incorporated it. Officers are Carl 
S. Brown, president and treasurer; 
Isabel M. Hart, v.p. and secretary, 
and Frank S. Drake, Bernard Han- 
neken, Herbert Stott, John J. Ha- 
gan and Howard Rigby, V.p.s. 


‘Times-Herald’ Boosts Titus 


George R. Titus, assistant adver- 
tising manager in charge of sales 
promotion for the Washington 
Times-Herald, has been promoted 
to promotion director. 
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Meyercord’s 
Idea Book 
on Point 


of Sale 


DECAL 
SIGNS 


Yours FREE... write for your copy today... 


As up to date as tomorrow’s newspaper . . . that’s the new 
Meyercord Decal Sign AD-visor. It’s the biggest, most com- 
plete book for the field of Point of Sale decal signs that 
we've ever assembled .. . and we want you have a copy 
with Meyercord’s compliments. The AD-visor is packed 
with dozens of new uses and new ideas for permanent 
Point of Sale decal signs with hundreds of illustrations in 
full color. Across the colorful pages of this new book you'll 
see how the nation’s leading national and regional adver- 


tisers are using Meyercord Decal Signs to promote famous 
brand names, product reproductions, trademarks and sales 
producing messages. Here are plenty of potent ideas on 
how you may stimulate sales at the dealer level through 
the use of long life, durable, eye catching, easy-to-apply 
Meyercord Decal Signs. Your copy is waiting for you. . . 
it’s FREE ... write for it on your company letterhead today! 


THE MEYERCORD Co. Pr 
Woldi Lirgest Decaleomania Manufacturer ‘iene 


Another Reason Why 


WPTF is 


North Carolina's 


Number One 
Salesman 


WP TF 


50,000 WATTS 680KC 


| a Ae eg 
Tar Heel Biographer . . . . Carl Goerch 


Hearing Carl Goerch comes as natural with Tar Heels as grits with 
breakfast. The man’s an institution. His subject is North Carolina . . . 
its people, news and history. When the state law-makers convene, his 
“Doings of the Legislature” is the daily bible. His Sunday evening 
“Carolina Chats” stories vie with the weather as a conversation opener. 
Unique among America’s radio personalities, Carl Goerch and his 
“B.C.” sponsored programs have been a WPTF trademark since the 
early 30's. He’s the home state biographer on the team that makes 
WPTFE the Number One Salesman in the South’s Number One State. 


North Carolina's Number I Salesman 


NBC Affiliate for RALEIGH-DURHAM and Eastern North Carolina 
NATIONAL 


FREE & PETER REPRESENTATIVE 


R. H. MASON, General Manager, GUS YOUNGSTEADT, Sales Manager 
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Text of Decision 


(Continued from Page 75) 
that plaintiff’s customers had been 
‘pre-sold’ on the proposed action; 
that a day or two after termination 
of unsuccessful negotiations for 
their purchase of the stock, the de- 


JUST ASK FOR MARIE: 

Call WAbash 2-8655 and ask for 
Marie Maize on your next miulti- 
graph, mimeograph, addressing o: 
mailing job. Quick pick-up and de- 


livery, fast and accurate work,plenty 
of experienced personnel, charges 
always in line. THE LETTER SHOP. 
Inc., 431 S. Dearborn St.. Chicago 5 


(Now in our 23rd.successful vear 


.fendants who were officers and| 
directors submitted to plaintiff. 
'their resignations from those posi- 
tions, all but one of which resig- 
nations were received by plaintiff 
on the same day and were in sub- 
| stantially identical form; that three 
of the individual defendants im- 
‘mediately commenced negotiations 
leading to the incorporation on 
Aug. 23 of a rival advertising 
-agency which agency commenced 
;operations on Sept. 10; that, at 
‘or about the time it commenced 
business defendant agency had as 
its customers nine accounts for- 
merly serviced by plaintiff and 
employed more than 50% of plain- 
tiff’s personnel; that the accounts 


YOU CAN BE FUSSY! 


You know that's what you 
will get when your plates 
are made by Laurence. 
For 20 years Laurence 
has been attracting 
hypercritical customers, 
because Laurence has 
been hypercritical first— 
last and always too. 

In fact, that’s exactly 
why Laurence is able 
to please so many 
blue-chip advertisers 
and their agencies. 


r. PEG 6 
“ / 7 or OG . 


aurenr © ©& Ine cHicaco 
FINE PHOTOENGRAVING FOR 20 YEARS 


ae 
—M@>—) A USABLE “GIVE-AWAY” THAT 


KEEPS THE 


- 


a 
TANDARD PRINTING CO. 


DEPT. AA, HANNIBAL, MO. 


We are interested in receiving prices 
and additional information on the 


Giant Size Memo Pads: 


wl 
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DEALER IMPRINT OPTIONAL 
AT EXTRA COST 


COMPANY NAME 


BEFORE THE PROSPECT DURING 
ALL HIS WORKING HOURS... 


TRADEMARK DISPLAYED 
IF YOU WISH 


NAME 
GOES HERE 


COMPANY’S PRODUCTS 
ILLUSTRATED 


Company 


Advertising Age, January 11, 1954 


and personnel were acquired 
through solicitation by, or at the, 
direction of, the individual de- 


verted from plaintiff until afver 
defendants had received notice of 
discharge or had informed plaintiff 


fendants prior to or during the of their intention to leave Duane 
period when they were completing Jones Co. Upon this record the 
their duties as employes of plain-|jury might have found that the 
tiff, and finally, that the rival conspiracy originated in June or 
agency was formed and the ac- July while a fiduciary duty ex- 
counts and personnel were solici-|isted, and that the benefits real- 
ted without disclosure of such ac-| ized when defendant SB&W Inc. 
tivities to plaintiff. commenced operation in Septem- 


s “The inferences reasonably to be, 
drawn from the record justify the, 
conclusion—reached by the jury. 
and by a majority of the appellate | 
division—that the individual de- 
fendants-appellants, 
ployes of plaintiff corporation, de- 
termined upon a course of conduct 
which, when subsequently carried 
out, resulted in benefit to them- 
selves through destruction of 
plaintiff’s business, in violation of 
the fiduciary duties of good faith 
and fair dealing imposed on de- 
fendants by their close relationship 
with plaintiff corporation. The 
jury’s determination of those ques- 
tions of fact—affirmed by the ap- 
pellate division—is beyond our 
power to disturb. 

“Nor is it a defense to say that 
the defendants-appellants did not 
avail themselves of the benefit of 
the customers and personnel di- 


ber were merely the results of a 
predetermined course of action. 


Liability Remains 


while em-;|s “In view of the circumstances, 


the individual defendants would 
not be relieved of liability for ad- 
vantages secured by them, after 
termination of their employment, 
/as a result of opportunities gained 
| by reason of their employment re- 
lationship. 

“Defendants assert that the com- 
plaint against them should have 
‘been dismissed by the trial court 
because of what they describe as 
a ‘fatal variance between pleading 
and proof.’ It is their position that 
the complaint alleges a conspiracy 
‘organized,’ ‘conceived,’ ‘executed’ 
and ‘master-minded’ by the de- 
'fendant Burke (treasurer of Man- 
|/hattan) and Manhattan Soap Ce: 


that plaintiff failed to prove 
wrongful conduct on the part of 
Manhattan (which was exonerated 
by the jury) or by the defendant 
Burke (as to whom the appellate 
division dismissed the plaint); 
that, lacking such proof, the re- 
maining defendants may not be 
held liable under the amended 
complaint served herein. 


s “A reading of the amended com- 
plaint convinces us to the contrary. 
That pleading contains allegations 
sufficient in law to allege a cause 
of action for conspiracy against 
the defendants other than Burke 
and Manhattan, irrespective of 
proof which might be presented as 
to the latter two defendants. 
‘“Defendants-appellants also 
urge as a basis for reversal of 
the judgment rendered against 
them, that plaintiff failed suffi- 
ciently to establish a causal rela- 
tionship between damages sus- 
tained by plaintiff and the alleged 
wrongful conduct by the defend- 
ants. For this argument defendants 
rely upon (1) the fact that none of 
the accounts serviced by plaintiff 
were under contract to plaintiff 
agency, and (2) the fact that there 
is evidence of record from which 
it may be inferred that plaintiff 
had ‘resigned’ all of its accounts in 


HAZLETON 


* POPULATION: 
STANDARD METROPOLITAN DISTRICTS. 
U. S. CENSUS 1950 


Addr 


Cc ity. State. 


Conainton and Wi 


A SINGLE MARKET 


REALLYandTRULY |... 
THE 4! LARGEST 


"649,637 437824 255740 


SCRANTON- ALLENTOWN READING 


WILKES-BARRE BETHLEHEM 
— 


‘Bane 


IN PENNSYLVANIA! 


PA. 


Since 1950, Scranton has ac- 
quired 850 completed and 
occupied housing units in 
three new projects; 4,000 
additional school enroll- 
ments to a total of 47,000 
diocesan parochial and city 
public school students. 


During the same period bank 
deposits have increased by 
$15,742,607 to total $182,- 
201,928; bank clearings 
have increased by $34,389,- 
413 to total $330,348,086. 


Since the enactment of the 
Scranton Industrial Develop- 
ment Program in 1946, nine 
new industries, or expand- 
ing plants, have created 
9,000 new jobs to a total of 
46,000 employed in the City 
of Scranton. 
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porate defendant, as set forth in 
the amended complaint, was that 
Burke, as an officer of Manhattan, 
/made ‘unusual and irregular fi- 
‘nancial demands upon the plain- 


August, 1951, prior to the solici-|m “Moreover, defendants’ answer 
tation of such accounts by the in- | alleged that, in the course of ae! 
dividual defendants. Plaintiff was |tiations looking toward defend- 
not required to show interference ants’ acquisition of Duane Jones’ 
by defendants with existing con-| interest in plaintiff, defendants of-. 


_ Last Minute News Flashes 


‘Magazine Information Bureau Outlines Plans 
| New York, Jan. 8—Perplexed magazine publishers who have been 


tractual relationships in order to|fered Jones $700,000 in install- | receiving mailings from a “Magazine Information Bureau” will be in- 
impose liability in the present ac-| ment payments over a period of, terested to learn that the organization, headed by William Arnold, pro- 


tion. 


= “Moreover, there is evidence of 
record from which the jury might 
have inferred that the loss of cus- 
tomers suffered by plaintiff in 
August and September, 1951, was 
the direct result of defendants-ap- 
pellants’ activities immediately 
prior thereto. Plaintiff introduced 
evidence of the customers it had 
serviced for varying periods of 
time prior to June 28, 1951, and 
which it was then serving. 

“It established activities by de- 
fendants as to demands made upon 
plaintiff to surrender the business 
to defendants, accompanied by 
threats of mass resignation pur- 
suant to a scheme reputed to have 
been ‘pre-sold’ to the customers; 
it proved solicitation by defendants 
of plaintiff’s accounts and person- 
nel, and, finally, it established a 
mass exodus to the corporate de- 
fendant of plaintiff’s customers 
and a majority of its key person- 
nel. Upon that state of the record, 
the jury was entitled to find that 
plaintiff’s losses were a proximate 
result of defendant’s conduct. 


a “With regard to proof of plain- 
tiff’s resignation of accounts, we 
agree with the statement of one 
of the justices at the appellate di- 
vision: ‘The renunciation of ac- 
counts by Jones is of no conclusive 
significance, if we credit, as ap- 
parently the jury did, that Jones 
was then in a position in which, as 
he described it, ‘a gun’? was being 
held to his head.’ 

“On the record before it, the 
jury could have found that Jones’ 
action was only an intermediate 
result of defendants’ predeter- 
mined conduct which, when car- 
ried to completion, resulted in the 
ultimate acquisition by defendant 
Scheideler, Beck & Werner Inc. of 
the accounts formerly serviced by 
plaintiff. 


“Plaintiff established that the 
Pharmaco account—one of its cus- 
tomers which did not go to Schei- 
deler, Beck & Werner Inc. but 
which was alleged by the amended 
complaint to have been lost 
through defendants’ misconduct— 
had an annual gross billing of 
$650,000. 


five years; and in addition thereto, 


one-half of 1% of the commissions 
of all accounts as of record for a 
period of five years, based upon 


1951 appropriations, which would | 


amount to approximately $45,000 
per annum; and one-fourth of 1% 
of said commissions for a further 
period of five years, which would 
amount to approximately $22,500 
per annum for said second five- 
year period. 

“Implicit in that pleading are, 
admissions by the defendants that, 
according to their own estimates 
based upon 1951 appropriations, 
plaintiff had reasonable expecta- 
tions of annual gross billings of 
approximately $9,000,000, which 
billings could be expected to con- 
tinue undiminished for a period of 
ten years. 


Court Disagrees 


“There was evidence that the de- 
fendant Hayes handled the Phar- | 
maco account for plaintiff and that, | 
after his resignation from plaintiff, | 
he became associated with the 
rival firm of Doherty, Clifford, 
Steers & Shenfield, to which the’ 
Pharmaco account transferred.) 


Hayes testified that he ‘introduced’ | 


Pharmaco to his new employer. 


“Nor do we agree with de- 
fendants’ claim that the trial 
court’s charge with respect to 
damages was so erroneous as to 
require a reversal of the judgment. 
Indeed, in view of the fact that 
the charge on damages covers ap- 
proximately four and a half pages 
of the printed record, we doubt 
that the general exception taken by 
defendants’ counsel ‘to the measure 
of damages’ was sufficient to re- 
verse for appeal the alleged error 
now asserted with respect thereto. 


a “At the request of the jury, the 
charge with regard to damages 
subsequently was re-read, after 
which defendants’ counsel ex- 
cepted to the repetition of the 
charge and particularly in that 
repetition of the statement to the 
effect that the jury may award 
damages up to the present date. 

“Defendants have failed to cite 
any authority for the position now 
urged by them—viz, that plaintiff 
may not recover damages sustained 
up to the time of trial—nor do they 
suggest a date which they would 
approve as a proper date for ter- 
mination of the assessment of 
plaintiff’s loss. 

“If plaintiff established wrong- 
ful conduct by defendants as al- 
leged in the amended complaint— 
and the jury held that it did—it 
was entitled to recover as damages 
the amount of loss sustained by 
it, including opportunities for prof- 
it on the accounts diverted from it 
through defendants’ conduct. 

“Under the facts here presented, 
plaintiff’s loss was a continuing 
one extending at least up to the 
date of trial. It is no answer that 


Jones Plans $1,000,000 


NEW YorK, Jan. 8—The equity 
action which Duane Jones now 
says he will bring against his for-| 
mer employes was originally part) 
of the complaint that resulted in| 
the jury trial. However, it was) 
separated from those proceedings. | 

The action seeks $1,000,000 from | 


Equity Suit 


of SB&W imposed by the court. 

The equity move would involve 
all profits that SB&W has made 
over and above $300,000. 


a Mr. Jones also declared: 
“T undertook this fight not just 
to win a battle for myself but to 


'cational program to improve magazine standards. Mr. Arnold, for- 
_merly with the psychological warfare division of the U.S. Army, says 
the bureau hopes to provide magazines with editorial as well as re- 
search help. Membership plans have not yet been worked out. Morton 
Seis, formerly with Macfadden Publications, is executive director. The 
bureau has a mailing address at 342 Madison Ave. 


‘House & Home’ Realigns Sales Staff 


New York, Jan. 8—House & Home has made three new assignments 
on its advertising sales staff: John C. Austin, Chicago advertising man- 
ager, becomes western advertising manager, a new position; James W. 
Swallen, Cleveland advertising manager, becomes New York adver- 
tising manager, succeeding Charles A. Simonson, resigned, and John 
M. Cogan, a member of the Chicago staff, succeeds Mr. Swallen in 
Cleveland. 


Gold Seal Buys TV Show: Other Late News 


e Gold Seal Co., Bismarck, N. D., has signed for the “Jo Stafford 
Show” over the CBS television network, starting Feb. 2 when the 
show premieres. This is the first network tv venture for Gold Seal, 
which will promote Glass Wax and Snowy Bleach. Campbell-Mithun, 
Minneapolis, is the agency. 


e Price, Robinson & Frank Inc., Chicago agency, has changed its name 
to Clinton E. Frank Inc. Mr. Frank, executive v.p. of the firm, pur- 
chased control of it two months ago (AA, Nov. 9, ’53). 


e@ Pharmaco, Newark, will sponsor “Front Page Farrell” over NBC 
Radio on alternate days starting Jan. 11. Doherty, Clifford, Steers & 
Shenfield, New York, is the agency. 


e@ The National Assn. of Direct Selling Companies, Winona, Minn., 
has appointed Banner & Greif, New York public relations consultant, 
to conduct a public relations program for the industry. The proposed 
program will have two major aspects: (1) To educate consumers on 
the reliability of home shopping, and (2) to educate independent deal- 
ers on home selling methods. 


e Liebmann Breweries, New York, has bought Acme Breweries, San 
Francisco, for $6,000,000 (AA, Dec. 28, 53), and plans to spend $4,- 
000,000 to develop its newly acquired Pacific Coast facilities, with the 
Bank of America participating in the financing. 


e Benton & Bowles, New York, this week queried a few radio stations 
to see if they would accept a spot campaign for Flavettes, Norwich 
Pharmacal’s new tablet which is designed to help people stop or cut 
down on smoking. This product has been tested via radio, tv and 
newspapers in Atlanta, Louisville, Providence and Indianapolis. 
Though the tests reportedly turned out fairly well, the agency’s plans 
for future advertising for the product, perhaps nationally, were very 
much “up in the air” at press time, despite the letters to stations. 


the amount of profit plaintiff 
would have made cannot be defi- 


ants alleged in Paragraphs 46 and 
65 of the amended complaint to 


Scheideler, Beck & Werner and the| contribute something if possible 


nitely established by proof at the 
trial. 


a “We come then to defendants’ 
final argument urged upon this 
appeal, which we regard as valid 
and which requires a reversal in 
part of the judgment entered upon 
the order of the appellate division. 
We refer to defendants’ claim that 
the amended complaint as now be- 
fore this court does not state a 
cause of action against the defend- 
ant Scheideler, Beck & Werner Inc. 
As we have seen, the amended 
complaint originally served by 
plaintiff attempted to allege four 
causes of action. By the third 
cause of action—which was al- 
leged to be against Scheideler, 
Beck & Werner Inc. and Joseph 
Scheideler, Paul Werner and 
Joseph Beck individually—plain- 
tiff charged that the corporate 
defendant had received business 
accounts and good will wrongfully 
diverted from plaintiff and de- 
manded that such accounts and 
good will, together with the stock 
in defendant corporation, be im- 
pressed with a trust in favor of 
the plaintiff; that cause of action 


three principals of that agency to an industry that has done so 


individually. Mr. Jones’ complaint 
charged they had “in breach of a| 
fiduciary relationship with the) 
plaintiff, unlawfully caused [eight] 
accounts to be diverted and trans- 
ferred” to SB&W. 


much for me. Naturally, I am|! 
deeply gratified by the outcome, 
especially if it helps to end the 
practice of ‘pirating’ accounts that | 
has prevailed ever since agencies | 
were first organized. 


Mr. Jones would seek “an ac-| “And I have been greatly im-' 
counting by the defendants for pressed by the thoroughness and 
commissions and profits on all efficiency with which the courts. 
advertising business and accounts have conducted the case, both as_ 
accepted by them [on accounts' to judicial procedure and in weigh- 
formerly serviced by or through! ing the evidence. Perhaps my vic-_ 
the Jones Co.,] of whom the de-|tory will set a precedent that may 
fendants learned while in Jones give more stability to the agency 
employ.” business and at the same time help 

In addition, Mr. Jones will seek|to raise the standards and ethics 
to have a trust of the capital stock | of the advertising industry.” 


from equitable relief was severed 
from the present action, and only 
the first and fourth cases of action 
were submitted to the jury and 
are before us on this appeal. 


\a “It appears from a reading of 


the amended complaint that it 
does not contain an allegation of 
wrongful conduct by the corporate 


defendant under the first or fourth | 


case of action. Plaintiff has further 
failed to allege the corporate ex- 
istence of the defendant Scheideler, 
Beck & Werner Inc., as required 
by Rule 93 of the rules of civil 


practice, and has omitted the cor-| 


| poration from the lists of defend- 


have conspired against plaintiff. 
In those circumstances, we con- 
clude that the judgment rendered 
against the defendant Scheideler, 
Beck & Werner Inc., should be 
reversed. 

“With regard to the cross-appeal 
by plaintiff Duane Jones Co. Inc., 
plaintiff’s cross-appeal is from so 
much of the judgment entered 
upon the appellate division order, 
as modified the judgment of trial 
term and dismissed the complaint 
as a matter of law against de- 
fendants Burke and Hayes. It will 
be recalled that the defendant 
Burke was a treasurer of plain- 
tiff’s principal customer, the de- 
fendant Manhattan Soap Co., 
which company was exonerated by 
the jury from any participation in 
the conspiracy alleged in the 
amended complaint. Defendant 
Hayes is a former officer and 
employe of plaintiff who resigned 
from Duane Jones Co. in the sum- 
mer of 1951, but who did not be- 
come associated with the corporate 
defendant SB&W Inc. 


a “With regard to the judgment 
for plaintiff entered upon the 
jury verdict, the appellate divi- 


poses to operate as a non-profit international group to conduct an edu-_ 


tiff; that on the refusal of such 
demands by plaintiff, Burke and 
Manhattan entered upon a course 
of conduct and conspired with the 
defendant Scheideler to destroy 
plaintiff’s business. There is noth- 
ing in the record to support the 
allegations that demands made by 
Burke or Manhattan were any- 
thing in the way of monetary 
payments from the plaintiff nor 
were those demands legally ir- 
regular. There is no evidence from 
which it may reasonably be in- 
ferred that Burke’s conduct was 
directed toward the wilful and 
intentional destruction of plain- 
tiff’s business. On the contrary. 


w “Plaintiff evidence shows that, 
during the course of the negotia- 
tions for the sale of Jones’ interest 
in the plaintiff corporation, de- 
fendant Burke agreed, at Jones’ 
request, to take an active part in 
arriving at a satisactory agree- 
ment with the nine individual 
defendants. It was established that 
neither Burke nor his principal, 
the defendant Manhattan Soap 
Co., had any interest in Scheideler, 
Beck & Werner Inc., and that they 
acquired none of the employes 
which plaintiff alleges were 
wrongfully diverted from it. 


Burke Cleared 


“Concededly, plaintiff made no 
claim that Burke or Manhattan 
made any profit or received any 
financial advantage from the res- 
ignation of the nine defendants 
whom plaintiff considered key em- 
ployes. In that connection the fact 
is of paramount importance that 
no fiduciary relationship existed 
between plaintiff or its customer, 
Manhattan, and the latter’s officer, 
Burke, whose only interest was 
as treasurer of a corporation the 
gross advertising billings of which 
averaged $3-4,000,000 a year spent 
through the plaintiff agency. 

“Burke did not attend the meet- 
ings of the defendants-appellants 
held on June 18, July 3 and July 5. 


= “Indeed, a reading of the record 
as a whole leads one to conclude 
that Burke’s conduct in the sum- 
mer of 1951 was motivated by a 
sincere concern for the welfare of 
his employer, Manhattan Soap Co., 
rather than by a desire to injure 
plaintiff’s business. The jury has 
determined that the action of Man- 
hattan through its employe and 
agent, Burke, did not constitute 
participation in the wrongful con- 
spiracy alleged by plaintiff. 

“In view of that circumstance, 
and upon the record before you, 
we find that the appellate division 
was correct insofar as it directed 
dismissal of the amended com- 
plaint against the corporation’s 
agent, Burke. 


a “We reach a contrary conclusion 
with regard to the defendant 
Hayes. The appellate division ap- 
parently based its action in dis- 
missing the complaint, as a matter 
of law, against Hayes upon its 
determination that inasmuch as the 
defendant ‘derived no profit from 


sion order directed ‘that the said | the new corporation,’ conspiracy 
judgment so appealed from be) on his part was not established. 

and the same is hereby modified There is evidence of record, 
on the facts and the law so as to| however, that Hayes participated 
dismiss the complaint as a mattef in each of the meetings relied on 
of law against defendants Burke) py plaintiff as establishing the 
and Hayes, the court having con- conspiracy. In fact, he was the 
sidered the questions of fact and spokesman for the individual de- 
having determined that it would | fendants-appellants at the meet- 
not grant a new trial upon those ing with Duane Jones on July 3 
questions... ‘and it is he who, according to 


“We agree with the conclusion | plaintiff's witness, Jones, delivered 
reached by the appellate division|the ultimatum that Jones must 
either sell out at the defendants’ 
price or see the plaintiff’s staff re- 
sign en masse pursuant to a plan — 

(Continued on Page 82) 


with respect to defendant Burke, 
the officer of the defendant Man- | 
hattan Soap Co. The theory of 
plaintiff’s action against that cor-| 
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Vaaro Names Clark Collard : 
Vaaro Electronics a Ford D isappr oves 


Co., Long Beach, Cal., maker of| Cut-Price New Car 


commission and on occasions, will 
even sell cars at cost “just to get 
rid of them.” 


# A short time ago, the firm told 


mobile antenna equipment, has | 
Sales to Servicemen 
advertising. Professional publica- local National Guard units of its 


named Clark Collard Advertising | 

Agency, Los Angeles, to handle its 

: - | (Continued from Page 2) 
mene wre a ee ‘to accept less than the full profit 


C. Erickson of the National Guard 


deals on 1954 cars. Maj. Gen. Edgar Rank 


Advertising Age, January 11, 1954 


ARB Multi-City TV Ratings 
Week of Dec. 1-7, 1953 


American Research Bureau 


The Association 
of Publishers 
Representatives... 


was established in 1950 to promote the 
interchange of ideas and to improve 
the qualities of service to publishers. 


The prime objectives of the associa- 
tion are to create a better understand- 
ing among publishers and representa- 
tives, raise the level of the profession 
and to increase the selling efficiency. 


CODE OF ETHICS 


To further the standing and position of 
all publishers representatives, each member 
of the association of publishers representa- 
tives pledges himself: 


1. To consider first the interests of the 
publishers which he represents. 


2. To subscribe to and work for truth and 
honesty in all his acfivities. 


3. To encourage all constructive efforts to 
improve the standards and quality of 
advertising. 


4. To avoid all unfair competition. 


MEMBERSHIP OPEN 
HEADQUARTERS 
Williams Club 
24 East 39th Street 
New York 17, N. Y. 


of 25% recommended by the man- 
ufacturer. National Guard officials that the 
organization was not endorsing the 
“strictly commercial” undertaking. 

Gen. Erickson investigated the 
company’s activities, and while not 
sanctioning its operations, indi- 
cated it was conducting a legiti- 
mate busihess and had a good 
credit rating. 


s Mr. O’Brien said his company 
sells “just about everything except 
clothing and food” but specializes 
in appliances and automobiles. The 
firm was formed in 1948 to sell to 
members of the armed services and 
has been selling Fords since it be- 
gan operation. Mr. O’Brien added 
that the company did a $19,000,000 
business last year. 

A Ford buyer, according to Mr. 
O’Brien, must send a $50 deposit 
with his order. Prices of cars vary 
with shipping costs but always 
run well below retail—and all sales 
are for cash upon delivery. Mr. 
O’Brien said some times cars are 
sold and delivered directly through 
a nearby dealer, while on other 
occasions, purchases are made in 
Chicago and cars delivered by 
driving services to other parts of 
the country. 

Although the company had dif- 
ficulty obtaining cars until a few 
months ago, Mr. O’Brien said that 
problem is ended because dealers 
now find themselves with more 
autos than they can possibly sell. 
These dealers, Mr. O’Brien pointed 
out, are glad to have a salesman’s 


FC&B Boosts Ray, Adds Norris 


Richard M. Ray, premium and 
contest consultant for Foote, Cone 
& Belding, Chicago, has been pro- 
moted to the additional position of 
account executive for the grocery 
trade division advertising of the 
Armour & Co. account. He will 
handle the grocery ‘trade and hotel 
and institutions advertising for 
Armour. George B. Norris, for- 
merly assistant to the president of 
Consolidated Grocers Corp., Chi- 
cago, has joined the agency as 
assistant merchandising director. 


Allshouse Boosted to A. M. 


Don Allshouse, advertising man- 
ager of the Copes-Vulcan division 
of Continental Foundry & Machine 
Co., Chicago and Pittsburgh, has 
been promoted to general adver- 
tising manager of the parent com- 
pany. Mr. Allshouse will maintain 
offices in Erie and Pittsburgh. 


No, Shakespeare 
doesn’t write AA 


Feature Articles, but... 


HAMILTON WILSON 
Account Executive 
Carter Advertising Agency 
Kansas City, Mo. 


One of the sweetest orchids Advertising Age 
has ever received is from Hamilton Wilson, 
Account Executive, Carter Advertising Agency, 
Kansas City, Mo. He avers that our article 
writers know how to write—and that’s what 
we think, too. Says Mr. Wilson: 


“We get Ad Age at the office, but | want to 
have my own personal copy delivered every 
Monday at home. 


“I like AA’s complete, up-to-the-minute, ob- 
jective news. 


“And I like the feature articles by men who 
not only know advertising but also know how 
to write (a factor so often missing in all fields 
of. business publications—including advertis- 
ing journals). 


“Ad Age is the only advertising magazine I'll 
spend my own money on to have delivered at 
home.” 


No, our feature writers aren't Shakespeares— 
but we think you'll get some pleasure and 
benefit out of how they Say what they say... 
in the leisure and quiet pf your home. MAIL 
THE COUPON below for a $3 personal sub- 
scription to be sent to your home and get 
FREE a copy of “Salesense in Advertising”, 
the best of Jim Woolf’s weekly articles. 


ADVERTISING AGE 

Dept. J11, 200 E. Illinois St., Chicago 11, Il. 

Please enter my 1-year subscription to Advertising Age. I am to receive FREE a copy of 
James D. Woolf's “Salesense in Advertising.” 


My name Title 
Company 

C] Home 

(J Company Street 

City Zone____. State. 


(0 My check for $3 is enclosed. (0 Bill me later. © Bill my firm. 


Bureau immediately notified state | 


Program Rating | Rank Program Viewers 
| 1 Dragnet (Liggett & Myers, NBC)....61.3 (000) 
| 2 | Love Lucy (Philip Morris, CBS) ..,.60.0| 1 Dragnet (Liggett & Myers, NBC) 39,780 
3 You Bet Your Life (DeSoto- 2 1 Love Lucy (Philip Morris, CBS) 39,690 
a... ie, _) IRR or rene reree 51.3, 3 Milton Berle (Buick, NBC) ........ 35,030 
4 Milton Berle (Buick, NBC) ............. 49.0| 4 You Bet Your Life (De-Soto- 
5 Jackie Gleason Show (Schick, Plymouth, NBC) .......ssssese 33,770 
Sheaffer, Nescafe, CBS) ............ 48.3| 5 Jackie Gleason Show (Schick, 
6 Godfrey's Talent Scouts (Lipton, Sheaffer, Nescafe, CBS) ........ 33,090 
CBS) 6 Godfrey & His Friends (Several 
7 Toast of the Town (Lincoln- | sponsors, CBS) ........ccecseeseeneens 31,720 
| PRES Rnenrresieree 6 7 Toast of the Town (Lincoln- 
8 Godfrey & His Friends (Several Mercury, CBS) ........:sssseeeeeeeee 31,430 
MII, III » dsiscksasicacaciscciess<caed 42.6| 8 Colgate Comedy Hour, (NBC) ..27,410 
9 What's My Line? (Jules Monte- 9 Burns & Allen (Carnation, 
nier, Remington Rand, CBS) ....41.2 GR: GH). cccecessisresnccssss 24,280 
10 Our Miss Brooks (General Foods, 10 Godfrey's Talent Scouts (Lipton, 
NT acsdndeecsseress 41.1. GE» ciceviniarasansinreriaccseerceelines ’ 
Videodex Network TV Ratings 
Week of Dec. 1-7, 1953 
Copyright by Videodex Inc. 
Total Homes Reached Homes Rank Program Rating 
Rank Program (000)| 1 1 Love Lucy (Philip Morris, CBS, 
1 1 Love Lucy (Philip Morris, CBS, DP GE: hinisicastasxcqianiens 48.2 
Fe NON) sshiciustiedsascaceridasenazes 14,163 2 Godfrey's Talent Scouts (Lipton, 
2 Godfrey & His Friends (Several a. Pee 
sponsors, CBS, 91 Cities) ........ 11,526 3 Godfrey & His Friends (Several 
3 Dragnet (Liggett & Myers, NBC, sponsors, CBS, 91 Cities) ........ 40.9 
Be MNOIOD . sacisintecaseasenssdiracsciacese 11,459 4 Dragnet (Liggett & Myers, NBC, 
4 Groucho Marx (DeSoto- TE: CU ckbidisstitiissessenes 9.6 
Plymouth, NBC, 102 Cities) ....11,091 | 5 Groucho Marx (DeSoto- 
5 Godfrey's Talent Scouts (Lipton, | Plymouth, NBC, 102 Cities) ...... 38.1 
ls. Ae ME ksircemieninned 9,911 6 Jackie Gleason (Schick, Sheaffer, 
6 Red Buttons (General Foods, | Nescafe, CBS, 76 Cities) ........ .36.0 
ey, FUE MAREE ccscccsncicsdonsssed 9,852 7 Red Buttons (General Foods, 
7 Colgate Comedy Hour (NBC, CEB, TOD CIMCE)  snciciccssesrcccccessce 34.8 
ef a eee 9,205 8 Toast of the Town (Lincoln- 
8 Jackie Gleason (Schick, Sheaffer, Mercury, CBS, 87 Cities) ........ 32.7 
Nescafe, CBS, 76 Cities) ........ 9,169 9 Colgate Comedy Hour (NBC, 
9 Toast of the Town (Lincoln- SINE csninapicesuckiieiseheniadiguicaee 2.0 
Mercury, CBS, 87 Cities) ........ 9,051 10 Show of Shows (Several sponsors, 
10 Milton Berle (Buick, NBC, a a eeeeerrer rer 
Me NOD sssindinnincsnnionente 8,437 
National Nielsen Ranking of Radio Shows 
Week of Nov. 15-21, 1953 
All figures copyright by A. C. Nielsen Co. 
Current Homes* 
Rank Program (000) 
EVENING, ONCE-A-WEEK (AVERAGE FOR ALL PROGRAMS) (1,969) 
1 Jack Benny Show (American Tobacco, CBS) ......cccccccsesesscessssereeeeseeneees 5,505 
2 PN 0 DG GOORg, GID cncsicceressccnsicsiccrsscccetsssnccnscenetsoncenatesooaseneds 4,341 
3 UE TEN WOM I Tig GUND esis csscceciesccsscccicasnccecosetesnetiedennened 4,297 
4 Our Miss Brooks (Colgate. CBS) ..........cccsecseseseseseseeeseseseneeseneneeneneneneees 4,118 
5 Pe PA Pe ae vcs seessicssinicesesccscccoviecacessscse asnsccenssasnsasd 4,028 
6 Bing Crosby Show (General Electric, CBS) .......ccccccsscssesesesesseeeseseseeers 3,894 
7 BAY LEED TRGPEER GPRM PAGITIE,. GIG) 2... ccsncscssccssarscsecsssescessessesesnonssnsonsers 3,491 
8 I I, FU I ovrccsccsctsescccgenscsscncnsccnsecnevinesonetnenvensseni 3,357 
9 SEs. ae He PEE: MR MED se cnesissnnnivessacsossseoonessessteatvansnnsnancobentestt 3,312 
10 You Bet Your Life (DeSoto-Plymouth, NBC) .........:cccccccceseccssecseeeeeeeeenseees 3,267 
EVENING, MULTI-WEEKLY (AVERAGE FOR ALL PROGRAMS) (1,343) 
1 One Man's Family (Miles Laboratories, NBC) ..........:ccccccccccessesseeeeeeees 2,685 
2 News of the World (Miles Laboratories, NBC) ............c.cccccccescecesseeeeeees 2,551 
3 LOWUTE  TRURIRD. TIRUIIPTUOMOE,, GI) ccscostctasicsrcesvcccccscsccvaescesscsvoessssnsoanes 2,238 
WEEKDAY (AVERAGE FOR ALL PROGRAMS) (1,835) 
1 OE Ss. SE) III: MIDI saccsupsccastasonmpicscctecnesiiesvesersesreenbinkal 3,133 
2 Romance of Helen Trent (American Home Products, CBS) .................. 3,088 
3 Wendy Warren & the News (General Foods, CBS) ...........ccccccccccccsseseeees 2,909 
4 Ne I aR asain acs csaniavsecrcasedbsucssenbiasiecessovonenertcasiosiess 2,775 
5 Arthur Godfrey (Liggett G Myers, CBS) .....:......cccsrcssssecsessccsscorssseeresonreseaee 2,730 
6 NS PINS RII, - Mi sn scacsenvistsserecencknvessiscsvseeniass ksvaaieascaibermasiala 2,685 
6 PIE rt I Is ME psi sesitairs sntrtnavcesvcessnesevnvesoeniacensctectussuverseanieas 2,685 
8 OE isc s titi scaisusicdssanssiaiwiasntencécinieuiaisialianss 2,641 
8 Arthur Godfrey (National Bi8cuit, CBS) o.....cccccccccccsssessssesesssesencens 2,641 
10 re eee I I SE, REIL 5 es see snnc tscsdndbecoledsnvsinnsnoncsenbeetiavensdee 2,551 
DAY, SUNDAY (AVERAGE FOR ALL PROGRAMS) (671) 
1 NE RII: MINIS « Sec essicnduonsopsotecidisvuséiscassnnesesasiadiensbedviviviveeseeaiie 1,611 
2 Hour of Decision (Billy Graham, ABC) .......cccccccccccscccscesscsseeescessccereese « ceee 1,298 
3 Greatest Story Ever Teid” (Gogdyear, ABC) .o.......ccccccccescescesceesesceesensenes 1,208 
DAY, SATURDAY (AVERAGE FOR ALL PROGRAMS) (1,074) 
1 Stars over Hollywood (Carnation, CBS) ......cccccccccsccsessessesecesesverencecveees 2,641 
2 TE, A I III, GD ei ssiscscesisssassicsescoceseerccnsnecesnvensvsiserenss 2,417 
3 Se a WEED INNING CITED alewisitnsetcnscncensasesscsscoccasncncvroseinorasasinnendencebeesaoel 2,238 
“The percentage of homes reached (‘Nielsen-Rating”) may be determined by comparing 
the ber of h reached with 44,756,000, the 1953 Nielsen estimate of total 
U.S. radio homes. 
KMOX Appoints Stauffer To Feigenbaum & Wermen 
Earl Stauffer, formerly with Marlboro Shirt Co., Baltimore, 


|Diamond Match Co., has been _has appointed Feigenbaum & Wer- 
‘named merchandising manager of men, Philadelphia, to direct its 
/KMOX, St. Louis. He succeeds advertising. It formerly was han- 
‘Tony Belle, who has been pro- dled by Leonard Fellman Associ- 
'moted to account executive on the ates, Philadelphia, and Katz Co.., 
| sales staff. Baltimore. 


‘Fogel to Ad Associates Two Name Chittick Co. 

Fogel Refrigerator Co., Phila-| Real Estate Savings & Loan 
delphia maker of commercial re-| Assn. and Prudential Savings & 
frigeration equipment, has ap-/Loan Assn., both of Philadelphia, 


pointed Advertising Associates,’ have named Walter S. Chittick ce. 
Philadelphia, to handle its adver-| Philadelphia, to handle their ad- 
tising. 


' vertising. 
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(Continued from Page 2) 
capture” the rate-making power 
currently exercised by the Post- 
master General and the Interstate 
Commerce Commission over rates 
for special postal services and for 
parcel post. 


= The Backman program was also 
submitted by the publishers to the 
advisory committee of the Senate 
post office committee—a group of 
citizens which has been studying 
postal operating and rate-making 
procedures under a_ resolution 
adopted by the Senate last sum- 
mer. 

(The advisory committee has 
submitted its report to the Senate 
post office committee. While the 
report probably will not be made 
public until later this month, it is 
reliably reported to recommend 
that Congress exercise exclusive 
control over postal rate making. 
See “This Week in Washington,” 
Page 40.) 


a While this is the first time a 
President has proposed that Con- 
gress turn postal rate making over 
to a commission, the idea is not a 
new one. Legislation along these 
lines has been advocated by sev- 
eral members of the House post 
office committee, including Rep. 
Katherine St. George (R., N.Y.), 
one of the ranking majority mem- 
bers of the committee. In his ap- 
pearance before the House com- 
mittee last summer, Postmaster 
General Arthur Summerfield said 
he felt the department should have 
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President Eisenhower Recommends 
General Increase in Postal Rates 


authority to make rate adjust- 
ments. 

Until he spoke today there had | 
been reports here that President 


Eisenhower would back away | 


from a_ postal rate controversy 
during the current session of Con-| 
gress. 

Leaders of both houses have 
warned that a postal rate bill will 
lead to further wage increases for 
postal workers, which will offset 
the prospective revenue from the 
rate increases. 

During the past few days, mem- 
bers of Congress have been 
showered with mail generated by 
an organized campaign among 
postal workers. Union leaders, who 
are meeting here next week, are 
asking $1,200 raises, but have told 
members of Congress they will 
“settle” for $800. A settlement of 
this kind would mean a $400,000,- 
000 hike in postal operating costs. 


a A letter from Arch Crawford, 
president of the Magazine Pub- 
lishers Assn., accompanied the 
copies of the Backman study dis- 
tributed to members of Congress 
and pointed out that rates and 
postal policy will be among the 
issues facing the new session. 

“To the best of our knowledge,” 
he wrote, “no other single volume 
presents so clearly and with such 
objectivity the history of postal 
rate making from 1837 to 1953 
and the factors considered in rate 
making during this period.” 

The Backman report concludes 
that the Post Office reflects a com- 


demands the utmost skill and 
constant application of a wide vari- 
ety of techniques: here at WASHINGTON 

every job, big and small, gets the bene- 


fit of our unmatched skill. 


| staff of technicians, ready to report 
| periodically on needs for rate ad- 


PHOTO ENGRAVING 
COMPANY 


118 S. Clinton Street | 
Chicago 6, Illinois 
FRanklin 2-6343 | 


‘considerations of public welfare, 


i 


RICHARD K. STANTON, formerly v.p. and | 
manager of the Portland, Ore., office of 
West-Marquis, has been named a partner | 
in Henry J. Morton Co., Portland, which | 
has changed its name to Morton & Stanton. | 
All Portland accounts of West-Marquis will | 
be transferred to the new agency, which 
will move to 1500 S.W. Taylor on Feb. 1. 


bination of business and service 
“so interwoven that neither func- 
tion can be divorced from the oth- 
on.” 

While there is general agree- 
ment that the Post Office should 
not operate at a profit, Dr. Back- 
man says: “Every effort should be 
made to assure that total revenues 
are adequate to cover total costs.” 

As a basis of rate making, the 
report says, Congress “should for- 
mulate a statement of postal phil- 
osophy and a body of principles, 
standards or criteria which should 
determine the rates for the several 
classes of mail.” 


a While rates would be set at lev- 
els which yield the Post Office to- 
tal revenues equal to properly as- 
signable total expenditures, the 
statement of principles would pro- 
vide direct public subsidies for 
classes of mail which—for reasons 
of public policy—are carried at 
rates that return less than out-of- 
pocket expense. Congress would 
specify the categories of mail 
which are cloaked with public wel- 
fare and hence are to be given 
preferential rates. 

In light of the close inter-rela- 
tionship between various rates 
and the difficulty of transferring 
authority over public welfare rate 
making to any other agency, the 
determination of all rates should 
rest with Congress, Dr. Backman 
recommends. 

_ To eliminate delay, however, he 
suggests that Congress place re- 
sponsibility in a joint committee 
on postal rates, with a permanent 


justment. 


s In the absence of overwhelming | 


Dr. Backman said, rates should not 
be set below the point where they 
return the out-of-pocket cost for 
handling and delivery. He ex- 
plained, however, 
structure should reflect value of 


| the service rendered, with empha- 


sis upon preferred delivery, abil-| 


of service. On the basis of this 
recommendation, some individual 


ity to pay and alternative at 


rates would be higher or lower 


than fully distributed costs. | 


“The emphasis on costs is an}! 


emphasis upon getting the ‘right|) Bae 
|price’ for the seller, but there is| ge 


also a ‘right price’ for the user. 
Unless the right price for the 
seller is at a level which the con- | 


/sumer is able or willing to pay, the | 
‘mails will not be used economical- 
i ly. 


“If the Post Office insists on} 


insist upon prices determined by 
ability to buy of the least afflu-| 
ent or marginal consumers.” 


Audit Bureau Boosts Smith | 

Leo H. Smith, assistant chief 
auditor of the Audit Bureau of 
Circulations, has been promoted 
to chief auditor to succeed Harlan 


C. Betts, who has resigned. \ 


sa Walt 


that the rate| ee 


rate making based upon costs | . 


|without regard to efficiency, the 
|consumer, with equal right, could 


eee 


NEW CONCEPT 


production 


Creator and 
Producer of "Top-Rated" 


Tre a6 
oe RICH 


Our current top-rated shows prove 
that we have a success-formula 
that pays big dividends in 
traceable results. It is our firm belief 
that CRISIS is destined for fully as 
brilliant a future. Inquiries are 
invited from agencies and 
advertisers in search of an 
economical, powerful, resultful 
format. We are at your SERVICE! 


WALT FRAMER PRODUCTIONS “ss 
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Text of Decision 


(Continued from Page 79) = “Indeed, Hayes testified that it 
already ‘pre-sold’ to plaintiff’s cus- was he who ‘introduced’ Phar- 
tomers. 


—moved its account from plaintiff 
to the Doherty agency with which 
Hayes had become associated. 


on the same date and in the same been instrumental in diverting at 


form as those of the other defend- least one of plaintiff’s customers. 
ants who are former officers of| There it was said: ‘Defendant 
plaintiff corporation. Hayes is not chargeable with lia- 


plaintiff and accepted employment 


a “The fact that, after his sepa- 


ration from the plaintiff agency, with a competing company already | 


the defendant Hayes did not be-| established, even though he suc- 
come associated with the defendant ceeded in obtaining at least one of 
Scheideler, Beck & Werner Inc., is| plaintiff's customers.’ 

not conclusive as to his liability in| “Upon that state of the record, 
the present action. Nor may it be, we think the jury was warranted 


said that he did not benefit from in its finding as alleged in the 


plaintiff's dismemberment. amended complaint that the de- 

“The record shows that, follow- | fendant Hayes conspired to destroy 
ing his resignation from plaintiff, | Plaintiff's business and that, pur- 
Hayes became associated with the |Suant to that conspiracy, plaintiff 
rival advertising agency of Doher- | lost at least one account which it 
ty, Clifford Steers and Shenfield. f™™erly held. 
{t also appears, as we have seen,|_,_/2@Smuch as the appellate di- 


that after Hayes’ transfer, Phar- | Giemiened “— de gag ge 


maco Co.—an account which he! ; ae 

, . ,eee,,| Hayes and affirmed the findings 

pos ee pot “ one Zz yer arg \of fact made as a matter of law in 
cullves, and which 1S the court below, the judgment en- 

alleged to have been lost by plain-| tered upon the order of the ap- 


tiff as a result of the conspiracy pellate division—insofar as it dis- 


fone 7 7 Pero i > ieee ees 7 » s (May 3 ue Ne ‘eck FRY 
ee Fan poets aa te Naa, Ue ba eee eae oy ae 2 


maco to his new employer. Pre- 
“His resignation as officer and vailing opinion at the appellate 
director of plaintiff was received division recognized that Hayes had. 


poeserd for having resigned from) 


Advertising Age, January 11, 1954 


against the defendant Hayes— agency began business with an es- 
should be reversed, and as to him timated $5,500,000 in billing and 
the judgment of the trial court 80-odd employes, most of them 
should be reinstated. from the Duane Jones Co. Joseph 
‘Scheideler was president, Paul A. 
s “Having considered all other) Werner executive v.p., and Joseph 
matters to which the. briefs of Beck v.p. and treasurer. Mr. 
counsel direct our attention, we Scheideler said it would be a 
reach the following conclusion: | “workmanlike shop,” and “no. 
“On the appeal by the defend-| clearing house.” On the subject of | 
ants-appellants, the judgments the difficulties with Mr. Jones, he| 
should be so modified as to reverse was curt: “In my opinion the ne-| 
so much thereof as awarded re- gotiations for the purchase of the 
covery against the corporate de-| agency were fair. There was no 
fendant-appellant, and to dismiss) personal bias involved...” He had 
the first and fourth cases of action no comment on Jones’ proposed 
against the said corporate defend- cyit. 
ant-appellant. Upon the appeal by | 


plaintiff the judgment should be URL 
so modified as to reverse the judg- BITTER CHARGES H ED 


ment insofar as it dismisses the| | If Mr. ee hao _ 
amended complaint against the de- YOnes was not. 7 
fendant agen, and as to said de- | terview with AA he declared that 
fendant and the judgment of the | ...this “sort of thing threatens. 


‘trial term should be reinstated | the industry.” — : 
‘with costs in all courts. ...“I built this outfit. I sold the 


- “As so modified the judgment) accounts—49 of them—and aver-) 


| 


should be in all other respects af- aged one sale out of three solicita- | 
‘firmed, with costs in this court to | tions. . .I financed it myself. . 1 
plaintiff-respondent against the) brought the boys in, ran interfer-_ 
individual defendants-appellants; | ence for them when they needed it, | 
'with costs in all courts to the | and they came to me with a 45 
corporate defendant-appellant_ revolver and said ‘sell this to us at) 
against plaintiff-respondent, and | our price.’ ; 
with costs in this court to defend-| ...“I entrusted the business to 
ant-respondent Burke against |them...they tried to dissipate and 


‘Jones men—Robert Hayes and 


Donald Gill—turned up at differ- 
ent agencies. Mr. Hayes joined 
Doherty, Clifford & Shenfield as a 


v.p., and subsequently was fol- 


lowed by the Pharmaco account. 


‘Mr. Gill joined W. Earl Bothwell 


Inc. and acquired Tetley tea and 
Kiwi shoe polish. 


= Hudson Pulp & Paper took its 
time about picking a new agency, 


,and wound up with Biow Co.; 
-Mennen Co. swung over to Ken- 


yon & Eckhardt. Bonomo candy 


went to W. H. Weintraub & Co. 


Scheideler was also to get Conti- 
nental Briar Pipe, and Kenwill 
Magikoter went to Bothwell. 
Some of the assignments didn’t 
stick. Borden went to SB&W and 
has since moved on, as has Con- 
tinental Briar Pipe; Kiwi skipped 
out of the Gill corral and is now 
an N. W. Ayer account. 
Meantime, Mr. Jones himself 


'was firing communiques in var- 


ious directions. He said he had 
“terrific offers from a number of 
agencies, publishers and advertis- 
ers,” and specifically that he’d 
been tendered the presidency of 
four agencies and had received 
merger offers from seven others. 


charged in the amended complaint missed the amended complaint 


plaintiff-appellant.” 'destroy my business. ..the account # During the last two months of 

'men were in a fiduciary capacity. | 1951, the business heard repeated- 

B ac k r d f ‘advertising business...I have the|agree, that the suit would never 

g oun Oo e ones ase ‘opportunity to do the industry a reach court, that Mr. Jones would 

favor.” withdraw his complaint rather 

Jones story began quietly. Hayes; Lawrence Hubbard, v.p. Co. and G. F. Heublein & Bro. ‘of any responsible agency head.) which he would be exposed on the 
In May of 1950, the agency an- and research director; Robert These boys weren’t ethical or fair, witness stand. 

move up from president to chair- Beck and Philip Brooks, assistant its final offer to Mr. Jones was that principle is important.” stoutly that his best clients were 

man of the board. Ralph Smith, account executives. Mr. Jones said $700,000 plus half of 1% of five his principles, Mr. Jones continued 

who became executive v.p. under he was back “by request of the years’ billing, or more than a $1,-| m= Mr. Jones called Mr. Scheidel-|to promise that his suit would be 


| ...“I’ve made a fortune in the ly that the two factions would 

New York, Jan. 7—The Duane returned, and fired five men—Mr. _Hudson Pulp & Paper Co., Borden | ea “My fight is the same as that than face the personal gauntlet to 

nounced that Duane Jones would Hughes, copy chief, and Joseph # A spokesman for the group said and I think they ought to be taught) Through it all, proclaiming 
the new arrangement, explained _agency’s clients,” and he assumed 


that the move would free Mr.) 


Jones from administrative work, 
and let him concentrate on clients’ 
creative and distribution problems. 

Robert Hayes, who had been a 
v.p. and who had joined Jones in 
1944, was named president. 

The agency had a disappointing 
year in 1950. It lost B. T. Babbitt 
Inc., on which it had done an out- 
standing job, and Norge division of 
Borg-Warner, which it had but 
briefly. 


a On July 6, 1951, Mr. Jones an- 
nounced his retirement from the 


New Yorn, July ppt oe 
chairman of the boare © 
ng - Jones Co. tod 


company “in the best interest of 
all concerned.” At the same time, 
Ralph Smith moved from the 
Jones agency to Sullivan, Stauf- 
fer, Colwell & Bayles as a v.p. Mr. 
Hayes said Mr. Smith’s taking a 
new job had nothing to do with 
Mr. Jones’ retirement. 

A week later, Mr. Hayes re- 
ported that Mr. Jones’ withdrawal 
had not removed a single account 
from the agency, that all 17 Jones’ 
accounts were sticking. He took 
the opportunity to tell AA that no 
triumvirate of Joseph Scheideler, 
Paul Werner and himself was run- 
ning the agency. The reorganiza- 
tion, he said, “definitely will not 
see any three guys sitting on top 
of the barrel and everyone else 
shoved underneath.” Mr. Jones 
was said to be planning a trip to 
Europe, to study distribution prob- 
lems abroad, which would con- 
sume the rest of the summer. 


JONES FIRES REBELS 


Jones agency erupted. Mr. Jones would be Manhattan Soap Co.,| ness Sept. 10 at 487 Park Ave. The, 


the offices of president and board 
chairman. 


® He also told, for the first of 
many times, the lurid tale of what 
had happened a month earlier. He 
had fired these men because they 
were part of a group that had 
served him with “an ultimatum... 
that I sell them my business at an 
absurdly low price.” The group, 
which he described as “the most 
trusted officers and employes,” 
threatened to resign, he said, if he 
didn’t accede to their terms in 48 
hours. In the group he named, be- 
sides those fired, Paul Werner, v.p. 
and director; Joseph Scheideler, 
v.p. and director, Don Gill, v.p. 

“I have rolled up my sleeves 
and come back to work,” he said 
proudly, and sources close to him 
insisted there was “no truth to the 
rumors that the clients don’t want 
Mr. Jones any more.” 


= Mr. Hayes, fired as president 
and as employe, said he didn’t 
think it good for “anyone or ad- 
vertising in general to wash our 
linen in public. ..We are confident 
that if any impartial people would 
review all the facts they would be 
convinced that we have at all 
times acted in a most ethical and 
honorable fashion...We have at 
all times done everything we could 
for the best interests of the Duane 
Jones Co. and its clients.” 

These noble sentiments were 
scarcely audible in the cacaphony 
of charges and counter-charges. 


Don Gill promptly resigned, per- 
forming the neat trick of resign- 
_ing as a v.p. on Aug. 6, as an em- 
ploye on Aug. 31, and announcing 
_both on Aug. 17. 


_ JONES LOSES ACCOUNTS? 
By the following week, Madison 

| Ave. was alive with rumors that a 

/group of Jones executives, headed 


by Joseph Scheideler, was slated | 


_to leave the agency with accounts. 
|Mr. Scheideler handed in his res- 


ignation as of Sept. 2. The rumors 
said that he, Paul Werner and Jo- 


| 


| 
| 
| 
| 
| 


000,000 in all. Mr. Jones held out 
for half of 1% for ten years. He 
announced he had acquired the 
advertising account of Mcllhenny 
Co., maker of Tabasco and other 
sauces. 

He also said he hadn’t decided 


er “the ringleader of the rebels,” filed, and that the men who had 


‘and asserted that he and Scheidel- 
er had discussed methods by which 
‘Jones could be paid out and retire. 
When he became chairman of the 
board, he said, the new manage- 
ment was critical of his scale of 
living. “They thought. ..they were 
‘doing all the work while I got. 
all the profits.” He asserted that he 
had given them 49% of the com- 
pany at $1 a share, and that their 
stock became worth $88 a share, 
that “they all had pretty fancy sal- 
aries,’ and that they had gotten 


any of their previous agency con- 
‘nections. He cited one man who 
'“never made more than $15,000 
/anywhere else, but who got up to 
$61,000 here,” and another who 
“came in at $40 a week and drew 


more money from him than from) 


whether to accept Mr. Scheideler’s 


been his closest associates for a 
decade would have to face him in 
court. 

On Jan. 25, 1952, he filed his 
complaint. The Duane Jones case 
was a reality, and entered its le- 
gal phase. 


COMPLAINT AND REBUTTAL 


Legal action in the fracas started 
on Jan. 25, 1952, when Mr. Jones 
filed a sensation-studded 12-page 
complaint in New York county su- 
preme court. Seeking a total of 
$4,500,000 from 12 defendants and 
the impressment of the capital 
stock of SB&W with a trust in his 
favor, he listed four causes of ac- 
tion in a complaint that ran to up- 
wards of 60 counts. 

Madison Ave., long conditioned 


‘ ‘ : : e $40,000 before he left. 
resignation or to fire him “for “I thought I had been a pretty 


cause.” Meanwhile, the agency 5] good divider,” he s ed up. 


board of directors resembled noth- | 
PICKIN’ JONES’ BONES 


ing so much as a football reongd 
| Then ensued the great Duane 


under the two-platoon system, 
when the hirelings were being. 
switched. On Aug. 16, the Jones | Jones sweepstakes. For the first 
board included Philip Genthner,| time in years, a flock of accounts 


(according to Mr. Jones) and Law- agency new business men wore a 

rence J. Leamon. On Aug. 24, Mr. look of eagerness and harassment 

Martin told AA Mr. Jones hadn’t along with their professional 

asked him to be a director, and | youthful alertness. 

he wouldn’t have been if asked. | SB&W admitted to having 
‘latched onto Manhattan Soap 

= But on Aug. 31, the Jones agen- (Sweetheart toilet soap, Blu-White 


cy literally disintegrated, as Mr. | 


Eugene Hulshizer, Gerry Martin! was loose on Madison Ave., and 


tu businesslike idolatry of clients, 
| was perhaps least prepared for the 
‘shocker that agency man Jones 
|blamed most of his troubles on a 
‘former client, Manhattan Soap 
Co., and Frank G. Burke Jr., v.p. 
‘of Manhattan who passed on its 
$3,000,000-a-year ad activities. 
Mr. Burke was pictured in the 
complaint as the “mastermind” be- 
hind a conspiracy whose object 
was to “obtain unjust financial en- 
richment at the expense” of the 
Jones agency. Burke’s motive, 
charged the complaint, could be 
traced back to November, 1949, 


Jones resigned all of his accounts | 
as of Sept. 30 and announced bit- 


‘Conspiracy, ‘Intoxication’ Charges Hurled ... 


terly that he would sue his former 
top executives for $1,000,000 for 
conspiracy. Among the accounts he 
resigned: Mennen Co. shaving 
creams, Skin Bracer, talcum and 
hair oil; Mueller’s macaroni prod- 
ucts; Marlin Firearms (rifles and “i 
blades); Tetley tea; MclIlhenny 
Co. (acquired officially only a 


Duane Jones Suit, 
Reply Read 


Like ‘The Hucksters’ 


New Yorn, Jan 
Jones has filed his long-threatene 
‘ total of 

uit, sgek : 


fortnight before) ; Bonomo Turkish 
Taffy and Kiwi shoe polish. It was 
| estimated that these accounts 
would be worth something less 
than $4,000,000, with Mennen bill- 
ings equal to half that amount. 
His decision was sped by the 
formation earlier that week of 


_seph Beck would form an agency, Scheideler, Beck & Werner, which 
A month later—on Aug. 16—the and that their nest egg accounts announced it would open for busi- 


flakes, Blue Barrel laundry soap), 
G. F. Heublein & Bro. and Marlin 
Firearms. The agency shortly an- 
nounced the acquisition of Wesson 
/Oil & Snowdrift Sales Co., Mcll- 
henny Co. and International Salt 
Co. A week later it said it had 


Borden (Hemo and instant hot 


chocolate) and C. F. Mueller mac- 
aroni. 
Meanwhile, two former Duane 


Defendants’ 


th 


New Yorn, Jan. 31—In 
initia 1 answer to the D 


31—Duane 
A | legal answ 


when he made “unusual and ir- 
regular financial demands” on the 
Jones Co. “in the furtherance of 
the business of the Manhattan 
Soap Co.” and these “demands” 
were rebuffed. 


= Thus rejected, continued the 
complaint, Mr. Burke and Man- 
hattan “conspired” with Joseph 
Scheideler, then v.p. of the Jones 
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ALL SMILES A YEAR AGO—AA’s photographer took the pictures above and at right 


in November, 1952, after Judge 


Denis Cohalan handed down his verdict in favor 
of Mr. Jones. The latter is shown above, third from left, with his attorneys, Morton 
J. Simon, Milton Pollack and Thomas F. Boyle. At right, Joseph Scheideler managed 


a grin as he left the courtroom. Behind him were Joseph Beck and Richard Hughes. 


agency, to “destroy Mr. Jones’ | sult, said the defendants, was that tention to the agency’s business in said the Jones Co. was “looted” by 
business.” Scheideler, in turn, in- clients “became dissatisfied and ex- the preceding few years. He told|the defendants. He alluded to the 
duced Robert Hayes, Paul Werner, | pressed their intention of trans- 
Donald Gill, Joseph Beck, Philip | ‘ferring their business to other. 


Brooks, Eugene Hulshizer, Law-| 
rence Hubbard and Robert Hughes | 
to join the “conspiracy,” according 
to the complaint. 

The deal between Mr. Burke and 
the agency group led by Mr. 
Scheideler, said the complaint, 
was to force Mr. Jones to surrender 
his stock in their favor and leave 
the agency. In turn, Manhattan 
was to continue doing business 
with the Jones-less Jones Co. As 
a result, said the complaint, Burke 
threatened Jones that Manhattan’s 
business would be removed from 
the agency if Jones refused to sell 
his stock to Scheideler and other 
agency defendants. Burke and 
Manhattan, moreover, were said 
to have encouraged the others to 
“walk out” of the Jones Co. “en 
masse on 48 hours notice” if Jones 
rejected their demands. 


a When he refused the “ultima- 
tum” served on him, said Jones, 
his nine executives quit, ‘causing 
loss of accounts and the disinte- 
gration of the business.” Charging 
the nine “solicited and obtained 


clients of Duane Jones while still | ; 
|sonal altercation.” 


officers of the plaintiff,’”’ the Jones 
Co. named eight accounts that 
were “diverted” to SB&W as a re- 
sult. The accounts were Manhat- 
tan Soap, Heublein, International 
Salt, Wesson Oil & Snowdrift 
Sales, Mueller, Borden, Marlin 
Firearms and MclIlhenny (Tabas- 
co). 

In addition, charged Jones, the 
“conspiracy” cost him Mennen, 
Pharmaco, Tetley, Hudson Pulp 
& Paper, and Kiwi polish. 

And for all these things, Jones 
demanded $1,500,000. 


DAMAGES: $4,500,000 

Another $500,000 was demanded 
because the defendants “unlawful- 
ly enticed away from the plaintiff 
a large number of his employes.” 
Two other causes of action were 
sidetracked between the time the 
complaint was filed in January, 
1952, and the following October, 
when the trial got under way. One 
of these sought $1,500,000 damages 
from the defendants who “uttered 
and published false and vicious 
rumors calculated to damage the 
prestige and trade reputation of 
the Jones Co.” This was with- 
drawn. The final action, asking 
$1,000,000 from SB&W and the 
three principals of that agency 
was channeled into equity court, 
awaiting the outcome of the case 
just decided by the court of ap- 
peals. 


= If the Jones charge sheet was 
an eye-opener, the initial pre- 
trial answer offered in rebuttal 
by Scheideler, et. al., was equally 
sensational. Not only did the de- 
fense flatly deny the conspiracy 
allegations, but it offered text and 
verse for counter-charges that Mr. 
Jones was frequently intoxicated, 
“grossly neglected” his business, 
“paid out large sums, under ficti- 
tious names,” to two sisters and a 
brother and to four others “for 
services claimed to have been ren- 
dered, whereas in truth no such 


services were rendered.” The re-— 


agencies, and did so.” 


THE JURY TRIAL 

It was nearly nine months after 
the complaint was filed that the 
Jones case reached trial in New 
York county supreme court. 

The date was Thursday, Oct. 9, 
1952. Thirteen bitter, fiercely con- 
tested court days were to elapse 
before both sides closed and the 
jury filed out to its deliberations. 

First of 16 witnesses scheduled 
to be called to the stand was Du- 
ane Jones, who spent three days 
answering questions, first on di- 
rect, then on cross-examination. 


= Mr. Jones was calm, equable 
and soft-spoken throughout the di- 
rect examination. But under pro- 
tracted cross-examination by Neil 
P. Cullom, defense attorney, he 
grew restive, frequently crossing 
verbal swords with his lawyer foe. 
On several occasions he and Mr. 
Cullom got into shouting exchang- 
es. One of these moved the judge, 
Denis O’Leary Cohalan, to step in 
and end what he called “a per- 


Mr. Cullom’s line of questioning 
seemed centered on (1) the idea 
that account transfers are common 
in the agency business, (2) that 
Mr. Jones was not close to many 


‘of his company’s affairs, and (3) 


“the question of Jones’ drinking.” 

Mr. Cullom also got testimony 
that Mr. Jones paid “finder’s fees” 
to officers of several then clients, 
and that he paid two sisters and 
his brother for “premium ideas,” 
and for running his Connecticut 
farm, respectively. 


# Mr. Jones told the court he 
“can’t recall” whether he drew 
$37,500 of his company’s funds be- 
tween January and July, 1951, and 
that he had no recollection of 
whether the agency paid for a $1,- 
500 western trip said to have been 
made by his wife in July, 1949. 

He further testified that his 
brother, Alfred, who ran the farm 
in Connecticut, “helped me sell 
several accounts.” Alfred, it de- 
veloped, was a teetotaler, and in 
entertaining clients, it was Duane 
who “did all the heavy drinking.” 
Given with a grin, this testimony 
brought an outburst of laughter in 
which Jones joined. 


SMITH TAKES STAND 

Mr. Jones was followed to the 
stand by Ralph Smith, former ex- 
ecutive v.p. of the Jones Co. and 
a member of the agency from its 
founding to June, 1951. From there 
he went to Sullivan, Stauffer, Col- 
well & Bayles. 

In both the appellate division 
and the court of appeals, where the 
case was destined to go, Mr. Smith 
was hailed by the opposing attor- 
neys as a man of “honor,” of “in- 
tegrity” and of “truth.” No other 


person concerned with the case in mind” 


of Jones indulging in “some drink- | 


ing, perhaps too heavily.” And 
these factors, he went on, affected | 
“our ability to service accounts 
and get new business.” 

Mr. Smith also told the court, 
when questioned by Mr. Pollack, 
that he did not solicit any Jones 
accounts after leaving that agen- 
cy. 


BURKE WARY OF JONES 


Thomas F. Boyle, attorney of 
record for Mr. Jones, was cailed 
to the witness stand by the plain- 
tiff. He testified that he had a 
conversation with Frank G. Burke 
Jr. of Manhattan on July 27, 1951, 
a time when “no progress”’ was be- 
ing made in negotiations to buy 
out Mr. Jones. He said Mr. Burke 
declared that Mr. Jones was to get 
out because he was drinking too 
much and because he was a sick 
man. Mr. Burke’s interest in the 
agency situation, according to Mr. 
Boyle, stemmed from the fact that 
Burke spent a lot of advertising 
money through it and Jones 
“doesn’t help in any situation.” 

Mr. Boyle said he asked Burke 
if he’d leave the Manhattan ac- 
count where it was if Jones sold 
out and left the agency. Burke’s 
reply, testified Boyle, was: If they 
have a Satisfactory organization, 
Duane Jones has to go. 

On cross-examination, Mr. Boyle 
acknowledged that his law firm of 
Boyle & Reeves had “a contingent 
fee arrangement” which would 
bring it 15% of any recovery made 
in the $2,000,000 suit and that 
Boyle would receive two-thirds of 
the recovery. 

During the second week of the 
trial the defendants had their inn- 
ings on the stand. They all testi- 
fied that they never conspired, 
that they knew nothing of a con- 
spiracy, and declared that the form 
of their resignations—which the 
Jones lawyer insisted were prac- 
tically identical—was not discussed 
with any fellow-defendants. 


= It was on the fifth day in court, 
Oct. 20, that a woman juror be- 
came ill and was excused. Justice 
Cohalan subsequently announced 
that the trial would continue with 
11 jurors. He said the lawyers had 
agreed to accept a verdict of nine 
jurors. With a full jury box, the 
decision would have required ten 
out of 12 votes. 


SUMMATIONS GIVEN 

Neil Cullom made a 72-minute 
summation of his case on the 
morning of Oct. 27, opening with 
remarks about the suit marking 
“the tragedy of a life wrecked by 
self-indulgence” and as one 
brought “solely for the purpose of 
revenge” and to “wreck the ca- 
reers of nine young men.” 

Mr. Cullom held that no charge 


had characterized as the ‘‘master- 
and therefore the con- 


any way emerged from it as did he, spiracy case had collapsed. He pic- 
with his public reputation thus en- | tured Boyle, attorney of record for 


hanced. 


Jones, as the man who “sabotaged” 


Under questioning by attorney | the proposed buy-out deals. 


Cullom, Mr. Smith testified that | 


Milton Pollack, who took 73° 


of conspiracy had been proved} 
against Burke, whom the plaintiff | 


rapid formation of SB&W as a 
“miracle of enterprise.” Then he 
added: “Nobody talked to any- 
‘one. This just happened. Indeed, 
we have witnessed an age of mir- 
acles.”’ 

Mr. Pollack charged that Burke 
was responsible for Jones’ predica- 
ment because he dangled his ac- 
count as bait in front of the nine 
agency executives. He noted that 
the resignations of the nine from 
the agency were for offices and 
titles only, that the men submitting 
them stayed on as employes. “That 
is proof of crooked operation,” he 
said. The joint brains in the plan- 
ning, he said, belonged to Burke 
and Scheideler. 


CHARGE TO JURY 


In a 50-minute charge to the 11- 
man jury, Justice Cohalan said: 

“To constitute a conspiracy 
there must be a combination of two 
or mcre persons. Further, there 
must be a preconceived plan and 
unity of design and purpose, for 
the common design is of the es- 
sence of the conspiracy. 

“The mere fact that some of the 
defendants acted illegally or ma- 
liciously with the same end in 
view does not constitute a con- 
spiracy unless such act were done 
pursuant to a mutual agreement. 
The mere knowledge, acquiescence 
or approval of the act without co- 
operation or agreement to cooper- 
ate is not enough to constitute one 
party to a conspiracy. There must 
be intentional participation in the 
transaction with a view to the fur- 
therance of the common design 
and purpose. No formal agree- 
ment between the parties to do the 
act charged is necessary. They 
don’t have to put it in writing. 

“It is sufficient that the minds 
of the parties meet understanding- 
ly so as to bring about an intelli- 
gent and deliberate agreement to 
do the acts and commit the offense 
charged, although said agreement 
is not manifested by any formal 
words or by a written instrument. 


a “If two persons pursue by their 
acts the same object, often by the 
same means, one performing one 
part of the act and the other an- 
other part of the act so as to com- 
plete it with a view to the attain- 
ing of the object which they are 
pursuing, this will be sufficient to 
constitute a conspiracy.” 

He said the defendants had a 
right to offer to buy Jones out, 
and that the latter had a right to 
refuse to sell. 

As for damages, the discussion 
of which the jury should not take 
as meaning “that they should or 
should not be granted,” Cohalan 
said: 

“The measure of damages is the 
difference as of this date in the 
value of the plaintiff’s business not 
having these transferred accounts 
and the value of this business as of 
this date if it had these transferred 
accounts.” 


| THE VERDICT COMES IN 

| The case went to the jury on 
the afternoon of Oct. 28. After 
about four hours’ deliberation, the | 


82 A 


vote, that Mr. Jones was the vic- 
tim of a conspiracy aimed at ruin- 
ing his business. Compensation for 
this was set at $300,000. 

The verdict involved ten of the 
12 defendants, only Don Gill, for- 
mer v.p. at the Jones Co., and the 
Manhattan Soap Co., winning dis- 
missals. This left the judgment in 
the laps of Frank Burke, Scheide- 
ler, Beck, Werner, Hayes, Brooks, 
Hubbard, Hulshizer, Hughes and 
SB&W. 

On Nov. 14, Justice Cohalan 
denied all motions to set aside the 
jury verdict, saying the trial was 
“closely contested” and that the 
jury had been “selective” in find- 
ing against some defendants and 
for others. 

Messrs. Cullom and Scheideler 
immediately announced they 
would appeal to a higher court. 


® Five days after Justice Coha- 
lan’s action, Jones told a meeting 
of the Assn. of Advertising Men 
that, in its simplest terms, the trial 
decided “whether ‘you can take a 
drunk out, get him inebriated and 
then pick his pocket.” As for the 
award of $300,000, he said it “was 
not as much as we deserved.” 

In May, 1953, the appellate divi- 
sion of the New York county su- 
preme court voted three-to-two 
to affirm the jury verdict. Four 
judges heard the appeal and were 
split two-two on the jury verdict. 
Then a fifth judge was brought in 
to break the deadlock. The decisive 
ballot was cast by Judge Francis 
Bergan. ° 

The appellate bench, however, 
dismissed the complaint as it af- 
fected Frank Burke of Manhattan, 
and Robert Hayes. 


® In its decision, the appellate 
court declared that SB&W would 
be “primarily liable for the pay- 
ment of the judgment” of $300,167 
and that “the individual defend- 
ants are entitled to be reimbursed 
by it for any portions of the judg- 
ment which they personally may 
be compelled to pay.” 

Judges who voted to affirm the 
lower court held generally that 
SB&W took 50% of Jones’ annual 
business and 90% of his employes, 
and that SB&W “was carved out of 
the being of Duane Jones Co. in 
breach of fiduciary duty.” Burke 
and Hayes were exonerated be- 
cause they didn’t benefit from the 
“dismemberment” of the Jones Co. 

The other defendants, however, 
“acted out” a conspiracy “in breach 
of fiduciary duty” and “wrongful- 
ly appropriated to themselves sub- 
stantial assets belonging to plain- 
tiff.” 


@ Those who held to reverse and 
dismiss found errors in the trial 
and the charge to the jury, and 
that the evidence showed “that 
Scheideler was not surreptitiously 
engaged in fraud” but rather that 
he and the other defendants 
“frankly told Jones” by letter 
“what he and the others were 
doing.” Also, that the fiduciary 
duty owed by the nine former 
Jones executives ceased before the 
actual termination of business re- 
lations—which occurred when the 
defendants gave notice they were 
leaving the Jones agency and Mr. 
Jones himself understood they 
were leaving. 

Mr. Scheideler got the case be- 
fore the court of appeals on Oct. 7, 
when lawyers Cullom and Pollack, 
appearing before a six-man bench, 
ran through their legal points 
while assailing one another 
verbally. Cullom charged the trial 
verdict “was based on surmise, 
suspicion and speculation induced 
by the most effective use of abuse 
and invective” employed by Pol- 
lack. 

The Jones lawyer, in turn, 
charged Mr. Cullom with making 
| “vicious attacks” against “Jones, 
Boyle, Pollack, everybody—to 


Jones had paid less and less at- minutes to present his summation, decision was reached, by a 10-to-] scare us out of this” case. 
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F THE REST of the country will pardon 
me, this will have to be a piece for 
New Yorkers—the news-starved 
millions—because I am one of them and 
today I rejoice with them. Now I know! 
Never mind about how there is nothing 
like a dame. There is also nothing like a 
five star final! 

There is nothing like sitting in an 
easy chair or on a subway seat or a rail- 
road station bench or a porch rocker and 

unfolding a fat, crisp, wonderful-smell- 
ing, ink-damp, aggravating, satisfying, in- 
comparable, indispensable daily paper. 

There is just no substitute for curling up 
with the evening editions or waking up 
to coffee and the morning’s. 

People in Detroit and Toledo and 
Dallas and Bangor and Minneapolis may 
try to imagine what it is like to do with- 
out newspapers the way people some- 
times try to imagine what it is like to be 
blind by closing their eyes. But they don’t 
achieve an accurate sensation because 
they never try it for more than a few 
seconds and anyway they know in their 
hearts it isn’t so. They can open their 
eyes and see whenever they want to. 
They just have to reach out and they can 
pick up the paper, neatly folded, from 
the coffee table. 

But ask a New Yorker what it 
was like during those days when not one 


of the seven major papers was published. 
Ask me! 


Not Good News 


You came home at night and the 
hall table was bare of the usual stack of 
fresh newsprint. You pulled up to the 
breakfast table in the morning and there 
was nothing on it except breakfast. 

No headlines to surprise you. No 
date-lines to intrigue you. No editorials 
to prod you into disagreement; no col- 
umns to amuse you; no advertisements 
to tell you what’s playing at Loew’s State 
or what’s hot at Bonwit Teller’s. 

The new play? If you hadn’t seen 
it yourself, there was nothing to tell you 
it had opened, or who was in it, or what 
one man thought of .it. The new books? 
Go ask the fellow at the corner lending 
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THE VOICE OF BROADWAY: 
by Dorothy Kilgallen 


library—that’s the only way to find out. 

At about this point, I hear the gen- 
tleman in the audience rising to say with 
some derision: “Whatsamatta, ain’tya 
got a radioP” 

Sure, I got a radio. I got five 
radios. I got one in my bedroom and one 
in my dressing room and one in my of- 
fice and one in the living room and one 
I can tote around to any room in the 
house. I also got a television set. Thank 
Heaven they were all functioning during 
the newspaper strike or it would have 
been like living in a vacuum. 

But, let’s face it, the 15-minute 
newscast has never been aired that can 
take the place of a metropolitan news- 
paper. Television and radio are fast and 
accurate and often dramatic when it 
comes to presenting the news. And in 
the case of on-the-spot broadcasting, tele- 
vision is uniquely exciting. But neither 
media is a satisfying substitute for news- 
papers. Nor do I believe they expect or 
intend to be. 


Television OK, But — 


For one thing, radio and television 
are slaves to the clock. A 15-minute 
newscast is exactly 13 minutes and 30 
seconds long, give or take nothing, and 
allowing for station breaks, hitch-hikes 
and network identification. 

And the polite fellow with the 
news tickers clacking behind him on the 
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set is trying, in his resonant way, to get 
as much important or interesting news 
as possible into his segment of time— 
along with the weather, the Dow-Jones 
averages, the message from our sponsor 
and something cute in the way of human 
interest. You cannot talk back to him or 
slow him down or speed him up; you 
cannot argue with his choice of items; 
it does no good to yell at the screen: 
“Aw, I heard THAT one on the SIX 
o’clock news!” 

You must give him your undi- 
vided attention, or. you miss something. 
You can’t put him down if the telephone 
rings and pick him up at the same spot 
seven minutes later. 

A newspaper is not only the most 
complete way of getting a picture of the 
world, it is the most flexible. Of course, 
it does not talk to you while you sit there 
doing nothing (you have to be able to 
read), but it gives you more freedom of 
choice than any other news medium. 

If axe murders depress you, you 
don’t have to read about them. If sports 
are your big kick, you can start from the 
sports pages and work forward. If Pegler 
sends your blood-pressure soaring you 
can turn his page quickly; if you're 
above caring whether Gene marries Ali, 
you can skip my allotted space. 

If you don’t own a stock or a bond, 
it’s easy to read a newspaper without 
wading through the Wall Street closing 
prices. But if you want to know how 
your horse made out in the sixth at 
Bowie, the information is there. 

You can read on a train crossing 
the desert or on a plane 17,000 feet above 
the Atlantic—no static, no fading, no 
blips. You can read in the bathtub or 
while hanging onto a pole in a crowded 
bus. You can read as much or as little 
as you want, as fast or as slowly as you 
want. 

And if you read something you 
like you can tear it out and save it to 
read again some day. 

I enjoy radio and television, and 
I am gainfully employed by both, but I 
must admit they have their drawbacks. 
Did you ever try to clip a television pro- 
gram and paste it in your scrapbook P 

And if you got caught in a sudden 
rainstorm, would Lowell Thomas’ news- 
cast keep your hat dry? 
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